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Editing  with  conviction. 

In  his  24  years  at  The  Chronicle,  Peter  Sussman  has  dealt  with  many  major 
stories.  But  it  wasn’t  until  1986,  when  convicted  bank  robber  Dannie  Martin 
began  sending  his  unique  and  incisive  portraits  of  prison  life  to  The  Chronicle, 
that  the  stage  was  set  for  Sussman  himself  io  become  a  major  news  story. 

It  was  after  Martin’s  warden  threw  him  in  solitary  confinement  for,  as 
Dannie  says,  ‘committing  journalism,’  that  Sussman  organized  a  lawsuit  filed 
by  The  Chronicle  to  protect  Dannie’s ,  and  the  paper’s ,  First  Amendment  rights. 

A  subsequent  ruling  in  favor  of  Martin  and  The  Chronicle  stands  as  a 
significant  victory  for  editors  across  the  country.  And  the  Sussman-Martin 
connection  stands  as  a  tribute  to  an  editor’s  conviction  in  the  work  of  an 
unusual  writer. 
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Great  people  make  a  great  paper. 


Publishers  on  Parade 

“Parade  plays  a  part  in  our  Sunday 
readership  advantage.” 


“Sunday  is  where  the  battle  is  in  Denver.  We’re  continuing  to  narrow  the  competition’s  slight 
circulation  lead,  but  interestingly,  Simmons  and  Scarborough  both  show  that  our  Sunday 
readership  is  higher. 

“Certainly  Parade  plays  a  part  in  our  Sunday  readership  advantage.  In  fact,  a  recent  Beldeii 
study  shows  that  nearly  all  of  our  readers  read  Parade  magazine. .  .telling  us  that  Parade  is  an 


ROCKY  fCWS 


“Editorially,  Parade  has  broad  appeal.  There’s  a  national 
feel  to  it.  It  offers  a  good  variety,  issue  after  issue,  year  after 
year.  And  certainly  Personality  Parade  has  got  to  be  one 
reason  people  read  the  magazine. 

“Also,  we  are  happy  with  the  ‘Young  Columbus’  youth 
incentive  program  that  Parade  offers. 

“So  for  more  reasons  than  one.  Parade  is  an  important 
part  of  our  Sunday  product.” 

Featured  in  over 300 newspapers 
every  Sunday 

For  more  information  on  why  Parade  is  important  in  major  markets, 
contact  Carlo  Vittorini  at  (212)  573-7111,  and  talk  publisher  to  publisher. 
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AMERICA’S 
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GROWING 

Major  daily 
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Between  September  1987 
and  September  1988,  The  Palm 
Beach  Post’s  daily  circulation  rose 
j  10%  to  147,564  —  ranking  The 
Post  as  the  fastest-growing  major 
daily  newspaper  in  the  U.S.* 

Better  yet,  our  daily  circula¬ 
tion  has  increased  at  twice  the 

rate  of  population  growth  in  our 
circulation  area^  —  a  remarkable 
accomplishment  when  one  con¬ 
siders  that  this  market  includes 
Palm  Beach  County,  the  second 
fastest-growing  major  metropoli¬ 
tan  area  in  the  U.S.^ 

In  such  a  dynamic  environ- 

ment,  opportunity  doesn’t  wait 
for  second-best.  At  The  Palm 

Beach  Post,  our  success  is  the 
result  of  an  unwavering  dedica¬ 
tion  to  being  the  best  —  the 
best  newspaper  for  our  readers 
and  the  best  marketplace  for  our 
advertisers. 

(1)  Rankings  are  among  non-nationally  distributed  maior  newspapers  with  a  combined  daily  (2)  Represents  the  combined  population  of  Pakn  Beuch,  Martin.  St.  Lucie,  Indian  River, 
circulation  of  100,000  or  more  on  September  30, 1987  SOURCE:  Audit  Bureau  of  Circulation  Okeechobee,  Herxtry  arvl  Glades  counties.  SOURCE:  1987  Florida  Estimate  of  Population, 

(ABC)  FAS-FAX,  Circulation  averages  for  six  months  ended  September  30,  1987  arxf  February  1987,  Bureau  of  EcorKxnic  arxJ  Busirress  Research,  University  of  Florida. 

September  30,  1988,  subject  to  audit.  (3)  SOURCE:  Bureau  of  the  Census.  U.S.  Department  of  Commerce. 
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A  look  ahead  at  1989— 
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JANUARY 

15-18 — ANPA  Conference,  “Maximizing  Our  Investments  in  People,”  The 
Registry  Resort,  Naples,  Fla. 

18 — Gannett  Center  for  Media  Studies:  “The  Presidency,  the  Press  and 
the  First  Hundred  Days."  Former  presidents  Gerald  R.  Ford  and 
Jimmy  Carter  assess  the  role  of  the  honeymoon  period  of  first-term 
presidents  and  the  media  role  in  shaping  four-year  agenda.  Columbia 
University,  New  York  City. 

19-21 — Kentucky  Press  Association,  Winter  Convention  and  Trade  Show, 
Marriott's  Griffin  Gate  Resort,  Lexington,  Ky. 

19-21 — New  England  Newspaper  Association,  40th  Annual  Winter  Conven¬ 
tion,  Cambridge  (Mass.)  Marriott. 

22-25— International  Newspaper  Advertising  and  Marketing  Executives, 
Sales  (Conference,  Hilton  Square,  San  Francisco. 

26-27— Michigan  League  of  Home  Dailies,  Amway  Grande,  Grand  Rapids. 

26- 28— North  Carolina  Press  Association,  Press  Institute,  Carolina  Inn, 

Chapel  Hill. 

27- 28 — Michigan  Press  Association,  Winter  Convention,  Amway  Grand 

Plaza,  Grand  Rapids,  Mich. 

29-2/3— Suburban  Newspapers  of  America,  Publishers’  Winter  Conference, 
Acapulco  Princess  Hotel,  Acetpulco,  Mexico. 

FEBRUARY 

1- 2— New  England  Newspaper  Association,  Women  in  Newspaper  Man¬ 

agement,  (Conference,  Omni  Biltmore  Hotel,  Providence,  R.l. 

2- 4 — ANSE  Job  (Conference,  Industry-wide,  (Columbia,  Mo. 

3- 4— Virginia  Press  Associatioii,  Winter  Meeting,  Richmond  Marriott. 

5-7— Letterflex  User  Group.  Winter  Meeting,  Hilton  Hotel,  Baton  Rouge, 

La. 

10-11 — Digital  Photography  and  Editing  Conference,  Hilton  Hotel,  Sunny¬ 
vale,  Calif. 

14- 15— ANPA  Strategies  for  Newspaper  Marketing  in  the  '90s,  Circulation 

and  Readership  (Conference,  Hotel  Intercontinental  Miami. 

15- 17— Ohio  Newspaper  Association,  Annual  (Convention,  Hyatt  on  Capitol 

Square,  (Columbus. 

16- 18— ASNE  Job  Conference,  Industry-wide,  Doubletree  Hotel,  New 

Orleans. 

16-18 — California  Newspaper  Publishers  Association,  (Conference,  The  Fair¬ 
mont,  San  Francisco. 

Seminarsi  Workshops/Clinics 

JANUARY 

16-18— ANP/VICMA/NPRA,  Managing  People  in  the  Circulation  Depart¬ 
ment,  Kona  Kai,  San  Diego. 

22-25 — SNPA  Seminar,  Financial  and  Business  Reporting,  Baton  Rouge, 
La. 

25-27— ICMA  District  Manager  Seminar,  Troy,  Ala. 

25-27— Poynter  Institute  for  Media  Studies,  Professional  Journalists  Semi¬ 
nar,  Writing:  Recruiting  &  Training  Minorities,  St.  Petersburg. 

26 — Georgia  Press  Association,  Improve  Your  Writing  Seminar,  Holiday 
Inn,  Macon. 

26 — New  England  Newspaper  /Vssociation,  NENA  Hazardous  Waste 
Seminar,  Lowell  (Mass.)  Hilton. 

29- 2/3— American  Press  Institute,  Newspaper  Design  and  Graphics;  Jan  29- 

2/4,  Classified  Advertising  Managers,  Reston,  Va. 

30- 2/1— ANPA  Advanced  Management  Workshop,  Radisson  Gunter  Hotel, 

San  Antonio. 

FEBRUARY 

5-10— American  Press  Institute,  Developing  Management  Skills,  Reston, 
Va. 

5-10— Poynter  Institute  for  Media  Studies,  Seminar  for  Professional  Jour¬ 
nalists:  Writing  &  Editing,  St.  Petersburg. 

5-11 — ANPA/INMA,  Newspaper  Executives  Marketing  Seminar,  The 
Houstonian,  Houston. 

10-11 — Ceilifomia  Polytechnic  State  University,  Statistical  Process  (Color  for 
Printers,  Woribhop,  San  Luis  Obispo. 

12-15 — SNPA  Foundation,  Seminar,  (Copy  Editing  and  Headline  Writing, 
Greensboro,  N.C. 

12- 17— Poynter  Institute  for  Media  Studies,  Seminar  for  Professional  Jour¬ 

nalists,  Graphics:  Design  &  Typography,  St.  Petersburg. 

13- 16— ANPA  Management  Development  Workshop,  Radisson  Gunter 

Hotel,  San  Antonio. 
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MARCH 

4- 6 — Great  Lakes/Midstates  Newspaper  (Conference,  Holiday  Inn  City 

(Center,  Chicago 

6- 10 — Newspaper  in  Education  Week. 

15-18— National  Newspaper  Association,  Government  Affairs  (Conference, 
Hyatt  Regency,  Washington,  D.C. 

29- 31 — America  E8ist  (Conference,  Hershey  Lodge  &  (Convention  (Center, 

Hershey,  Pa. 

APRIL 

3-6— Inter  American  Press  Association,  Asuncion,  Paraguay. 

4 — Canadian  Daiiy  Newspaper  Publishers  Association;  and  April  4-5, 
Canadian  Press,  L’Hotel,  Toronto. 

5- 7— Suburban  Newspapers  of  America,  Advertising  Conference,  Cres¬ 

cent  (Court  Hotel,  Dalleis. 

11- 14 — American  Society  of  Newspaper  Editors,  J.W.  Marriott  Hotel, 

Washington,  D.C. 

24-26— American  Ntiwspaper  Publishers  Association,  Hyatt  Regency,  Chi¬ 
cago. 

MAY 

7- 14 — International  Press  Institute,  Berlin. 

10-12 — Newspapers  in  Education,  Conference,  Fairmont  Hotel,  Dallas. 

12- 14 — Pittsburgh  (Conference,  Sponsored  by  the  Pittsburgh  Press,  Airport 

Marriott,  Pittsburgh. 

14-17— International  Newspaper  Financial  Executives,  Marriott’s  Harbor 
Beach  Hotel,  Ft.  Lauderdale. 

17-20 — Association  of  Alternative  Newsweeklies,  Hollywood  Roosevelt 
Hotel,  Los  Angeles. 

30- 6/2— International  Newspaper  Marketing  Association,  J.W.  Marriott  Hotel, 

Washington,  D.C. 

30-6/2— Canadian  Managing  Editors  (Conference,  Saint  John,  New  Bruns¬ 
wick. 


JUNE 

10-14 — ANPA/Technical  Exposition  &  (Conference,  (Convention  Center  and 
Rivergate  Exhibition  Center,  New  Orleans. 

10-18 — WoiidCongressof  Newspaper  Publishers  &  International  Federation 
of  Newspaper  Publishers  (FIEJ),  Annual  Meeting,  New  Orleans. 

15-18— Investigative  Reporters  &  Editors,  National  (Conference,  Philadel¬ 
phia. 

25-28— Newspaper  Personnel  Relations  Association,  Annual  (Conference, 
Westin  Hotel,  Ottawa,  Canada. 

25-29 — ICMA,  Sales  (Conference,  Opryland  Hotel,  Nashville. 

25-29— Association  of  Newspaper  Classified  Advertising  Managers,  Worth¬ 
ington  Hotel,  Ft.  Worth. 

27-30— Suburban  Newspapers  of  America,  Management  Conference,  Wes¬ 
tin  Hotel,  Seattle. 


JULY 

4-9 — National  Press  Photographers  Association,  Annual  Convention, 
Lake  of  the  Ozarks,  Mo. 

23-26— INAME,  Summer  Meeting,  Westin  (Copiey  Place,  ECoston. 

SEPTEMBER 

12-15 — National  (Conference  of  Editorial  Writers,  Annual  (Convention,  St. 
Paul,  Minn. 

20-22— Suburban  Newspapers  of  America,  Editoriai  (Conference,  Campus 
Hotel,  University  of  Michigan,  Ann  Arbor. 

23-27 — Canadian  Classified  Advertising  Manag  >rs  Association,  Hotel  Beau- 
sejour,  Moncton,  N.B.,  Canada. 


OCTOBER 

3-6 — Associated  Press  Managing  Editors,  Annual  Conference,  Des 
Moines. 

8-12— Inter  American  Press  Association,  General  Assembly,  Monterrey, 
Mexico. 

8-14— National  Newspaper  Week. 

15-18— Southern  Newspaper  Publishers  Association,  The  Greenbrier,  White 
Sulphur  Springs,  Va. 

15-18— International  Newspaper  Financial  Executives,  Fafi  Meeting,  Fair¬ 
mont  Hotel,  San  Francisco. 

18-21 — The  Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Houston 
Galleria,  Houston. 

23-25— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

23-28 — National  Newspaper  Association,  (Convention,  Atlanta. 
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ICORRECT  VOLUME  NUMBER.  SHOULD  READ  VOLUME  122. 


We  can  make  it  happen! 

1989  will  be  an  interesting  and  challenging  yeetr  for  the 
newspaper  industry.  And  as  you  look  toward  improving 
your  bottom  line,  look  to  us.  We  can  help. 

We  can  help  by  making  sure  you  get  the  best  ink  value 
for  your  dollar.  GPI  makes  an  ink  for  every  newspaper 
application,  so  we  can  help  you  buy  only  the  specific 
ink  you  need  . . .  consistent  with  your  market  demands 
and  pressures. 

We  can  help  you  buy  ink  as  wisely  as  possible, 
taking  full  advantage  of  all  the  fiscal  and  physical 
opportunities  available. 

We  can  help  with  technical  seminars  and  pressman 
training  programs  that  will  help  your  pressroom  get 
every  penny’s  worth  of  value  from  every  pound  of  ink 
you  buy. 

It’s  all  part  of  our  on-going  commitment  to  you,  our 
partners  in  the  newspaper  business.  We  sell  ink,  but  we 
give  service. 

In  good  times  and  challenging  times,  in  product  quality, 
selection  and  versatility,  in  mechanical  applications  and 
fiscal  cooperation . . . 

Ink  is  more  than  color. 

At  GPI,  Ifls  technology. 


!Happtj9^s‘)bni 


GENERAL  PRttmNG  INK 

News  Ink  Division 
631  Central  Avenue 
Carlstadt,  New  Jersey  07072 
201/935^666 

Division  of  Sun  Chemical  CorponMon 


Editor  &  Publisher 
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Freedom  advances 

At  this  time  of  the  year  it  is  customary  to  view  the  future  with 
pessimism  or  optimism,  depending  on  which  forecaster  or  economist 
one  listens  to.  Newspapers  and  broadcasts  are  filled  with  opinions  on 
what  the  immediate  future  holds  with  respect  to  the  economy,  de¬ 
ficits,  taxes,  etc.  This  issue  of  E&P  contains  pages  of  opinions  from 
newspaper  executives  and  analysts  about  what  1989  promises  in  the 
way  of  advertising  volume,  rates,  circulation  growth,  newsprint 
prices,  newspaper  profits.  There  is  an  assortment  of  predictions, 
some  of  which  will  come  true,  and  all  of  which  are  important  for  the 
future  of  the  country  as  well  as  the  newspaper  business. 

Also  important  for  all  of  us  is  the  development  of  human  freedom 
and  liberty  in  the  world.  Prosperity,  economic  growth,  profits  have 
little  meaning  without  the  freedom  to  enjoy  them. 

It  is  significant  that  a  higher  percentage  and  a  higher  number  of 
people  live  in  freedom  now  than  at  any  time  in  the  last  17  years, 
according  to  Freedom  House,  which  has  been  surveying  this  subject 
for  that  long.  Of  the  world’s  population,  estimated  at  5,128  million, 
according  to  freedom  House,  1,992.8  million  (38.86%)  now  live  in 
freedom  in  60  countries  and  39  related  territories.  The  previous 
record  number  was  1,924.6  million,  recorded  in  1987.  Major  advances 
in  freedom  were  recorded  in  nearly  every  part  of  the  world. 

If  the  immediate  past  is  prologue,  freedom  is  advancing  in  the 
world  and  will  continue  to  do  so.  Great  progress  has  been  made  since 
World  War  II  and  the  “Cold  War.”  This  is  no  time  to  backslide. 

Advertising  tax  deductions 

It  is  discouraging  to  leani  than  the  proposal  to  eliminate  the  tax 
deductibility  of  advertising  as  a  business  expense  is  still  alive  in 
Congress.  If  there  were  one  sure  way  to  torpedo  economic  growth  in 
this  country,  it  would  be  to  place  a  penalty  on  the  use  of  advertising 
by  industry  and  retailers. 

Ours  is  an  advertising-fueled  economy.  Our  industrial  engine  does 
not  work  without  promotion.  The  public  is  not  going  to  search  out  the 
manufacturer  of  the  better  mousetrap  unless  the  maker  tells  the 
public  about  it.  That  is  called  advertising. 

One  would  think  that  the  big  domes  in  Congress  would  have 
figured  that  out  by  now.  But,  no!  They  see  a  figure  of  $11  billion  in 
revenue  if  advertising  were  taxed  — r  and,  that’s  all  they  see.  They 
are  coinpletely  unaware  of  the  economic  impact  it  would  have. 

What  is  truth? 

Libel  suits  usually  involve  the  publication  of  erroneous,  mislead¬ 
ing,  and  damaging  information.  A  case  before  the  Supreme  Court  of 
the  United  States  involves  a  suit  against  a  small  newspaper  for 
violating  a  state  law  forbidding  disclosure  of  names  of  sex-crime 
victims.  In  other  words,  can  a  newspaper  be  punished  for  printing 
the  truth?  Similar  state  laws  have  been  struck  down  as  unconstitu¬ 
tional  prior  restraint.  We  hope  the  Supreme  Court  will  be  consistent. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 
With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March.  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29, 1901;  Advertising.  January  22.  1925. 
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Letters  to  the  Editor 


Wants  to  set  the  records  straight 


It  was  good  to  see  the  excellent 
article  on  New  Directions  for  News  in 
your  Dec.  10,  1988,  issue.  However, 
there  are  some  errors  of  fact  that 
should  be  corrected. 

Although  I  understand  that  How¬ 
ard  “Tim”  Hays  and  David 
Lawrence  have  been  very  important 
in  getting  NDN  off  the  ground,  they 
did  not  start  NDN,  nor  did  the  organi¬ 
zation  begin  in  1987.  Dorothy  Jurney, 
who  had  a  distinguished  career  with 
such  newspapers  as  the  Miami  Her¬ 
ald,  the  Detroit  Free  Press  and  the 
Philadelphia  Inquirer  before  her 
retirement,  began  to  push  for  the  for¬ 
mation  of  NDN  in  the  early  1980s. 

In  a  column  dated  March  18,  1988, 
Richard  D.  Smyser,  editor  of  the  Oak 
Ridger  in  Oak  Ridge,  Tenn.,  noted 


Credit  Jumey 

Your  Dec.  10  piece  on  “Rethink¬ 
ing  newspapers”  gave  prominent 
attention  to  a  significant  jour¬ 
nalistic  achievement  by  the  group 
calling  itself  New  Directions  for 
News.  A  number  of  names  were 
appropriately  cited.  One  omission 
was  that  of  Dorothy  Jurney,  the 
founder  of  New  Directions  and  the 
indefatigable  editor  without  whom 
there  would  be  no  organization  today. 

After  publication  in  1983  of  conclu¬ 
sions  on  major  social  issues  and  how- 
some  major  newspapers  were  cover¬ 
ing  them,  Ms.  Jurney  became  a  mono¬ 
maniac  in  her  mission  to  awaken 
drowsing  news  executives.  With 
assistance  from  a  few  other  true 
believers,  she  was  ultimately  success¬ 
ful.  The  University  of  Missouri  recog¬ 
nized  this  and  other  achievements  in 
giving  her  an  Honors  Award  in 
November  for  distinguished  service 
in  journalism.  This  citation  observed 
not  only  her  pioneer’s  role  in  New 
Directions  but  also  acknowledged  her 
breakthrough  into  the  ranks  of 
women  as  editors.  Her  career 
includes  Philadelphia,  Miami  and 
Detroit. 

Readers  of  American  news¬ 
papers  —  both  men  and  women  — 
owe  a  debt  to  a  woman  most  never 
met,  Dorothy  Jurney.  So  does 
journalism. 

Rolfe  Neill 

(Neill  is  chairman  and  publisher  of 
the  Charlotte  [N.C.]  Observer.) 

EDITOR  &  PUBLISHER  for  January  7,  1989 


that  NDN  had  then  been  in  develop¬ 
ment  for  five  or  six  years  and  that  “it 
is  largely  the  concept  of  Dorothy  Jur¬ 
ney.”  As  Mr.  Smyser  wrote,  Mrs. 
Jurney  “became  greatly  concerned 
about  news  concepts  as  she  watched 
newspapers  do  a  superficial  job  of 
reporting  the  early  stages  of  the 
women’s  rights  movement.  She 
sensed  that  this  was  not  the  only  sig¬ 
nificant  issue  being  poorly  reported. 
She  suggested  the  need  for  a  com¬ 
prehensive  look  at  traditional  news 
concepts  [and]  traditional  news  pro¬ 
cedures  with  the  goal  of  forming  some 
totally  new  concepts  —  some  totally 
new  ‘beats’  as  I  like  to  call  them.” 

Pat  Murphy,  publisher  of  the 
Arizona  Republic  and  the  Phoenix 
Gazette,  also  paid  tribute  to  Mrs.  Jur¬ 
ney  as  the  originator  of  the  NDN  con¬ 
cept  in  a  column  he  wrote  June  21, 
1987.  When  the  editors  and  publishers 
convened  for  the  June  1987  meeting 
that  E&P  mentions  in  its  report,  they 
gathered,  according  to  Mr.  Murphy, 
to  formalize  Mrs.  Jurney’s  “passion” 
for  “detecting  and  exploring  trends 
that  in  time  change  the  lifestyle  and 
attitudes  of  a  nation.” 

During  its  Journalism  Week  in 
November,  the  University  of  Mis¬ 
souri  School  of  Journalism  named 
Mrs.  Jumey  one  of  its  1988  “Honor 
Medalists.”  The  award  cited  “her 
vision  and  determination  to  create  the 


New  Directions  for  News  program  to 
inspire  American  journalism.” 

1  thought  you  might  like  to  set  the 
record  straight. 

Sharon  Nelton 

(Nelton  is  senior  editor  of  Nation’s 
Business.) 

Seeks  exchange 

As  the  person  in  charge  of  copy 
editing  for  a  group  of  weekly  newspa¬ 
pers  in  the  suburbs  of  Washington, 
D.C.,  I  have  begun  producing  for  the 
staff  an  internal  critique  bulletin  simi¬ 
lar  to  the  New  York  Times’  “Winners 
&  Sinners.” 

I  am  interested  in  getting  on 
exchange  mailing  lists  for  similar  cri¬ 
tique  bulletins  produced  by  other 
papers.  A  mutual  brain-picking  can 
only  be  beneficial.  I  feel  that  not 
enough  papers  do  internal  critique 
bulletins.  A  mutual  exchange  would, 
among  other  things,  produce  addi¬ 
tional  available  items  that  could  be 
incorporated  into  the  recipients’  bul¬ 
letins. 

Anyone  interested  in  considering 
such  an  exchange  with  us  is  welcome 
to  write  me.  I’d  be  happy  to  swap 
samples  first,  if  desired.  Write  to  me 
at  Almanac  Newspapers,  9910  River 
Rd.,  Potomac,  Md.  20854. 


Robert  A.  Juran 


NEW  TO  NEWSPAPERS 


T.  Berry 
Brazelton,M.D. 

America’s  Leading  Pediatrician 

Weekly  advice  on  the  most 
important  issues  facing  parents 
today — from  sibling  rivalry  and 
sleep  problems  to  day  care  and 
discipline. 

For  details  on  Dr.  Brazelton’s 
new  column  “Families  Today,” 
call  Debra  Pettas  at  The  ^‘4ew' 

York  Times  Syndication 
Sales  Corp.,  800-972-3550  or 
(212)  645-3000.  Or  call  Connie 
i  White  in  the  Los  Angeles  office 
I  at  (213)  933-5802. 
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A  QUARTERLY  REPORT  TO  NEWSPAPERS 


AD 

STATUS 


1ST  QUARTER  1989 


By  every  count,  a  banner 
first  year  for  AD/SAT. 


The  numbers  262,  205  and  19  had 
very  special  meaning  for  AD/SAT  and 
its  network  newspapers  in  1988. 

There  were  205  agencies  which  used 
the  network  to  transmit  ads  for  262 
clients.  In  addition,  19  retailers  used 
the  network  to  send  their  own  ads  to 
newspapers. 

The  AD/SAT  Network  had  its  first 
full  year  of  operation  with  more  than 
100  newspapers  in  1988.  Now  there  are 
117  papers  in  31  states  and  the  District 
of  Columbia  reaching  about  45  percent 
of  the  daily  and  56  percent  of  the  Sun¬ 
day  circulation  of  America. 

Who  were  the  players?  The  Chicago 
Tribune  received  the  most  a<ls,  fol¬ 
lowed  closely  by  the  Boston  Globe, 
Washington  Post  and  the  Philadelphia 
Newspapers. 

Among  retailers.  Lord  and  Taylor 
transmitted  the  most  ads.  In  New  York, 
McCann-Erickson  was  the 
heaviest  agency  user  of  the 
Network,  with  NW  Ayer 
and  Lintas  close  behind. 

D’Arcy  Masius  Benton, 

&  Bowles/Detroit  expedit¬ 
ed  more  ads  via  the  network 
than  any  agency  outside 
New  Y)rk,  while  Leo  Bur¬ 
nett/Chicago,  Chiat/Day/ 

Los  Angeles  and  McCann- 
Erickson/Detroit  were 
right  behind.  NBC  Enter- 
tainment/Los  Angeles, 
was  the  largest  client- 
direct  user. 

It  was,  by  every  count,  a 
banner  first  year  for 
AD/SAT.  It  feels  great  to 
be  needed. 


New  AD/SAT  Sales  Managers  Karen  Berger, 
Los  Angeles,  and  Robert  J.  Pelizza,  Chicago. 


And  we’re  just 
warming  up. 

Records  really  are  meant  to  be 
broken.  Last  quarter,  we  reported  our 
record-setting  day  of  August  15  when 
AD/SAT  Network  papers  received  207 
ads. 

That  all-time  high  was  shattered  by 
an  amazing  78  percent  when,  on  Fri¬ 
day,  November  4,  Network  papers 
received  364  ads.  On  that  day,  the 
champion  reception  site  was  Philadel¬ 
phia,  which  received  22  ads. 

Had  Columbia! 

Columbia,  South  Carolina  becomes 
the  117th  AD/SAT  network  newspaper 
when  it  goes  on  line  in  late  January. 
That  marks  the  31st  AD/SAT  state. 
The  Knight-Ridder  newspaper  serving 
South  Carolina’s  capital  city  has  a  cir¬ 
culation  of  135,933  morning  and 
159,580  Sunday.  Knight-Ridder  now 
has  nine  newspapers  in  eight  cities  on 
the  Network. 


Chicago 

and  Los  Angeles 
management  in  place. 

Sales  Managers  for  AD/SAT’s  new 
Chicago  and  Los  Angeles  Transmis¬ 
sion  Centers  have  completed  training 
at  the  New  York  Technical  Operations 
Center  and  are  now  preparing  for  both 
sites  to  be  operational  in  January  and 
February. 

Robert  J.  Pelizza,  formerly  Chicago 
Sales  Manager  for  the  Sunday  Maga¬ 
zine  Network,  will  handle  Midwest 
operations,  while  Karen  Berger,  previ¬ 
ously  a  manufacturer’s  rep  in  the  retail 
trade,  will  handle  Los  Angeles  and 
the  West. 

The  two  will  be  responsible  for  all 
sales  activities  in  the  markets  as  well 
as  overall  supervision  of  the  business 
operations  of  the  Transmission  Centers 
which  share  locations  with  existing 
AD/SAT  sales  representative  firms. 

AD/SAT’s  Chicago  address  is  723  S. 
Wells  Street.  In  Los  Angeles,  340  N. 
Madison  Avenue. 

Spread  the  word.  Easier  access  to  the 
Network  means  better  service  to  your 
advertisers. 


MAXWELL 


I. 


We  deliver  ne¥/spoper 
ads  at  the  speed  of  light. 


MAXWELL  AD/SAT,  INC.  >  527  WEST  34TH  STREET,  NEW  YORK,  NEW  YORK  10001  •  TELEPHONE  212/330/0678  •  FAX  212/330-0660 
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1988-In-Review 

‘Pretty  good  year’  turns  sour 

Despite  a  positive  forecast,  newspaper  acquisition  activity 
slowed,  advertising  was  fiat  and  public  disdain  for  the  press  rose 


By  Mark  Fitzgerald 

Like  a  driver  watching  his  impend¬ 
ing  auto  accident  unfold  in  slow 
motion,  the  newspaper  industry  in 
1988  progressed  by  stages  —  from 
wary  confidence  to  panicky  disbelief 
to  doomed  resignation. 

Not  only  had  newspapers  not  had  a 
year  this  bad  in  quite  a  long  time,  but 
1988  at  first  disguised  itself  as  a  pretty 
good  year. 

Certainly,  no  one  expected  1988  to 
be  another  of  the  go-go  years  newspa¬ 
pers  experienced  in  the  middle  of  this 
decade. 

Just  as  certainly,  no  one  predicted 
that  things  would  spin  so  badly  out  of 
control. 

The  conventional  wisdom  said  1988 
would  see  “moderate  growth.” 

Who  would  have  expected  adver¬ 
tising  growth  to  be  so  anemic  in  a  year 
with  the  Olympics  and  a  presidential 
election? 

Or  that  circulations  would  tumble 
at  dozens  of  metros,  even  on  Sun¬ 
days? 

Who  would  have  expected  the  dra¬ 
matic  slowdown  in  big-ticket  newspa¬ 
per  media  sales  —  a  year  in  which 
Gannett  Co.  did  not  buy  even  one 
paper? 

it  was  a  fitting,  if  baleful,  close  to 
this  year  that  one  of  its  last  industry 
developments  was  a  deathbed  watch 
over  the  92-year-old  —  and  JOA- 
“protected”  —  Miami  News. 

Is  the  party  over? 

More  disconcerting  than  the  busi¬ 
ness  slump,  perhaps,  were  the  psy¬ 
chological  biows  newspapers  took 
during  1988. 

Conflicts  from  within  and  without 
the  industry  seemed  to  accelerate  as 
the  year  progressed. 

Newspapering  just  wasn’t  as  much 
fun  as  it  had  been  for  the  past  few 
years. 

For  one  thing,  the  public  fell  out  of 


love  with  the  press  again. 

Polls  showed  that  the  one  thing  the 
American  public  disliked  even  more 
than  the  prospect  of  Dan  Quayle  a 
heartbeat  from  the  presidency  was 
the  press  corps’  ferocious  treatment 
of  the  one-time  Hoosier  newspaper¬ 
man. 

To  get  a  good  idea  of  Just  how 
unpopular  the  press’s  supposed 
“Quayle-bashing”  was,  consider 
this:  Not  only  was  the  George  Bush 
campaign  able  to  arrange  an  Agnew- 
style  rally  in  which  Quayle’s  home¬ 
town  neighbors  booed  reporters  try¬ 
ing  to  conduct  a  press  conference 


with  the  candidate  —  but  a  couple  of 
months  later  even  liberal  Democrat 
Edward  Kennedy  was  publicly  com¬ 
plaining  that  the  press  had  been  unfair 
to  the  GOP  vice  presidential  candi¬ 
date. 

Some  big  legal  cases  also  went 
against  the  press  in  1988. 

In  a  closely  watched  libel  case  with 
national  implications  for  the  reporting 
of  arrests,  the  Battle  Creek  (Mich.) 
Enquirer  was  ordered  to  pay  $1  mil¬ 
lion  for  publishing  the  “arrest”  of  a 
rape  suspect  who  had  been  taken  by 
police  and  held  in  jail  —  but  was 
never  formally  arraigned  for  the 
crime. 

Newspapers  found  that  anonymous 
sources  can  come  back  to  haunt 
them  —  in  unexpected  ways. 

In  the  midst  of  an  industry  debate 
over  the  proliferation  of  anonymous 
sources,  the  Star  Tribune  of  Minneap¬ 
olis  and  the  St.  Paul  Pioneer  Press  & 


Dispatch  were  hit  with  a  $700,000 
judgment  in  favor  of  a  former  public 
relations  man  who  sued  when  he  was 
identified  as  a  source  in  a  news  story 
after  a  reporter  had  promised  confi¬ 
dentiality.  Editors  at  the  two  dailies 
had  overruled  the  anonymity  agree¬ 
ments. 

The  jury  concluded  that  a  promise 
of  confidentiality  by  a  reporter  is  as 
sacred  legally  as  a  contract. 

However,  in  another  case,  a  news¬ 
paper  found  that  a  source  could  bum 
it  as  well. 

At  a  congressional  hearing,  a  gov¬ 
ernment  employee  —  who  was  a  con¬ 


fidential  source  for  stories  by 
Washington  Times  reporter  Leslie 
Cauley  —  said  he  had  tape-recorded 
those  telephone  conversations  with 
the  reporter. 

Transcripts  of  those  calls  were 
eventually  released  as  part  of  the 
public  record  in  the  case,  posing  the 
question:  When  a  reporter  grants  con¬ 
fidentiality  to  a  source,  what  confi¬ 
dentiality  can  the  reporter  expect  in 
return? 

Soon  after  the  judgment  in  its  case, 
the  Star  Tribune  adopted  guidelines 
that  allow  anonymous  sources  only  in 
“the  most  extraordinary  of  circum¬ 
stances.” 

Those  guidelines  are  in  sharp  con¬ 
trast  with  the  widespread  use  of  anon¬ 
ymous  quotes  in  newspapers  —  even 
to  the  point  at  which  people  who 
respond  with  “no  comment”  are 
allowed  to  go  unnamed. 

(Continued  on  page  8) 


Who  would  have  expected  advertising  growth  to  be 
so  anemic  in  a  year  with  the  Olympics  and  a 
presidential  election? 
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Review 

(Continued  from  page  7) 


Of  course,  newspapers  long  ago 
learned  to  live  with  the  fickle  affec¬ 
tions  of  the  courts  and  the  public. 

Black,  white  &  blue 

What  was  much  more  devastating 
about  1988  was  the  malaise  that 
seemed  to  settle  over  newspaper  peo¬ 
ple,  especially  in  its  last  few  months. 

Within  just  two  weeks  in  Novem¬ 
ber,  for  example,  editor  Bill  Kovach 
angrily  bolted  from  the  Atlanta  Jour¬ 
nal  and  the  Atlanta  Constitution,  and 
editor  Katherine  Fanning  resigned 
after  a  bitter  battle  over  the 
restructuring  of  the  Christian  Science 
Monitor.  Both  took  several  key  peo¬ 
ple  with  them  when  they  'eft. 

Kovach’s  departure  in  Atlanta 
touched  a  nerve  in  the  community 
that  indicated  the  discontentment  of 
some  top  editors  may  not  just  be 
industry  inside-baseball  gossip. 

Certainly,  some  in  Atlanta  were 
delighted  to  see  him  go.  Popular  Con¬ 
stitution  columnist  Lewis  Grizzard 
had  to  be  talked  out  of  his  plan  to  buy 
a  full-page  ad  celebrating  Kovach’s 
departure. 

Similarly,  a  number  of  prominent 
businesspeople  had  been  upset  at  the 
paper  for  critical  articles  about  local 
firms  and  what  they  saw  as  a  tendency 
to  give  short  shrift  to  the  city  while 
reporting  extensively  on  world  and 
national  news. 

Many  blacks  never  forgave  Kovach 
for  the  paper’s  aggressive  reporting  of 
rumors  that  local  politician  Julian 
Bond  was  a  cocaine  user. 

At  the  same  time,  some  200  Atlan¬ 
tans  showed  their  support  for  Kovach 
by  conducting  a  mock  funeral  through 
the  city  streets.  Southern  novelist  Pat 
Conroy  turned  up  on  the  newspaper’s 
op-ed  page  to  blast  those  who  let 
Kovach  resign  as  “spiritual  dwarfs.’’ 

Elsewhere  during  the  year,  the  Chi¬ 
cago  Sun-Times  ousted  its  publisher 
and  minority  owner,  Robert  Page. 

Many  departures  were  friendly 
ones,  but  the  frequency  of  midlife 
crises  was,  nevertheless,  striking. 

At  The  Associated  Press,  Walter 
Mears  resigned  as  executive  editor  to 
return  to  writing  as  the  news  coopera¬ 
tive’s  Washington  vice  president  and 
political  columnist. 

Des  Moines  Register  editor  Jim 
Gannon  —  whose  work  as  host  of 
debates  during  the  Iowa  caucuses  has 
made  him  a  minor  political 
celebrity  —  also  announced  he  was 
returning  to  writing.  After  the 
Inauguration,  Gannon  will  be  Wash¬ 
ington  bureau  chief  for  the  Detroit 


Bill  Kovach 

News  and  columnist  for  other 
papers  in  the  Gannett  chain. 

Perhaps  most  symbolic  of  this  kind 
of  high-level  burnout,  however,  were 
a  couple  of  editorial  changes  at  the 
Chicago  Tribune. 

First,  the  newspaper’s  respected 
religion  writer,  Bruce  Buursma,  left 
his  beat  to  cover  the  White  Sox  base¬ 
ball  team.  (Buursma  was  later  named 
as  the  paper’s  Los  Angeles  corre¬ 
spondent.) 

Then  the  paper’s  top  political 
reporter,  Jon  Margolis,  announced 
that  this  presidential  campaign  would 
be  his  last.  He,  too,  was  going  to  the 
sports  pages  as  the  newspaper’s  first 
“sports  essayist.” 


Labor  disputes 

There  were  also  indications 
throughout  1988  that  dissatisfaction 
ran  deeper  than  among  big-name  jour¬ 
nalists. 

For  example,  newsroom  labor  dis¬ 
putes  re-emerged  on  a  wider  scale 
than  the  industry  has  seen  for  some 
years. 

Probably  the  most  dramatic  was  the 
labor-management  brinksmanship  at 
the  Chicago  Sun-Times.  - 

Lagging  the  rival  —  and  editorially 
non-union  —  Chicago  Tribune  in  cir¬ 
culation  and  advertising  share,  the 
Sun-Times  sought  substantial  wage 
and  benefit  give-backs  from  its  250- 
member  Newspaper  Guild  unit. 

The  newsroom  employees  — 
increasingly  angered  at  management 
for  a  variety  of  reasons  —  were 
equally  determined  not  to  budge. 

Over  three  weeks  in  November  and 
December,  tense  bargaining  first 
went  past  a  Guild  strike  deadline,  a 
“final”  company  offer  was  made  — 
and  rejected  overwhelmingly.  Then 
an  agreement  was  struck  —  only  to 
unravel  over  the  next  few  days. 

Again  bargaining  went  to  a  strike 
deadline  —  and  a  deal  was  struck 
even  as  Guild  members  were  unload¬ 
ing  picket  signs  in  front  of  the  newspa¬ 
per  building. 

Washington  Post  journalists, 
working  without  a  contract  and  under 
work  rules  imposed  by  management, 
staged  a  byline  boycott  and  were  at 
pains  to  publicize  their  dispute  in 
other  ways. 

At  the  Sacramento  Union,  News¬ 
paper  Guild  members  have  worked 
without  a  contract  since  1986  —  and 
under  work  rules  that  cut  their  wages 
by  15%.  The  Guild  won  two  victories 
from  the  National  Labor  Relations 
Board  in  1988,  one  ordering  restora¬ 
tion  of  wages  and  another  ordering 
the  rehiring  of  four  Guild  workers 
fired  for  writing  to  Union  advertisers 
about  the  dispute.  However,  the 
paper  has  appealed  both  rulings  to  a 
federal  court. 

A  brief  Guild  strike  against  II  Pro- 
gresso  ended  when  the  nation’s  only 
Italian-language  daily  folded.  How¬ 
ever,  the  paper  reappeared  less  than  a 
month  later  —  with  a  non-union  staff. 

Wire  Service  Guild  members  at 
United  Press  International  labored 
under  work  rules  for  16  bitter  months 
until  they  reached  an  agreement  in 
late  June. 

The  contract  itself  bitterly  divided 
members,  including  several  officers 
who  left  the  negotiating  team  before 
ratification  —  and  quit  the  union 
entirely  after  the  vote. 

Chain  vs.  chain 

If  union  members  were  sometimes 
at  each  other’s  throats  during  1988, 
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neither  was  there  much  management 
solidarity  in  the  industry. 

The  ever-tightening  concentration 
of  newspaper  ownership  has 
unleashed  a  furious  debate  among 
newpaper  owners  —  a  dispute  that 
sometimes  is  not  fought  under  Mar¬ 
quis  of  Queensberry  rules. 

Competition  between  individual 
newspapers  is  nothing  new  and  has 
actually  declined  over  the  past 
decades,  of  course. 

What  is  new  is  the  tendency  for 
whole  chains  to  criticize  other  chains 
or  for  family-owned  newspapers  to 
castigate  groups. 

Consider  the  remarkable  speech 
chain  owner  C.K.  McClatchy  gave  in 
February  at  the  University  of  Califor¬ 
nia,  Riverside. 

McClatchy  said  the  Donrey, 
Lesher  and  Thomson  chains  had  “the 
worst  newspapers  in  America”  and 
that  Rupert  Murdoch’s  News  Amer¬ 
ica  Co.  papers  were  “appalling.” 

McClatchy  also  damned  Gannett 
Co.  with  faint  praise. 

“Gannett  readers  are  usually  given 
a  pretty  skimpy  news  hole  and  medio¬ 
cre  local  coverage,  but  they  do  get  r. 
paper  that  is  attractive  and  colorful,” 
he  said.  McClatchy  also  lauded  the 
chain’s  hiring  and  training  practices 
along  with  its  technological  invest¬ 
ments. 

Chains  in  general  place  profits 
before  quality,  McClatchy  declared. 

Seattle  Times  publisher  Frank 
Blethen  also  weighed  in  with  a  speech 
critical  of  chains  during  1988. 

Speaking  to  the  Newspaper  Pur¬ 
chasing  Management  Association 
convention  this  summer,  Blethen 
assailed  “the  acceleration  of  the  con¬ 
centration  in  newspaper  ownership.” 

He  portrayed  chain  and  publicly 
owned  papers  as  “run  for  short-term 
profits”  by  “a  professional  manager 


who  is  only  there  for  a  short  time  and 
is  on  his  way  to  someplace  else.” 

Ottaway  Newspapers  chairman 
James  H.  Ottaway  Jr.  made  news  in 
1987  with  a  similar  kind  of  speech 
attacking  chains. 

In  1988,  speaking  at  the  University 
of  Oregon’s  journalism  school,  he 
widened  that  net  to  include  “a  new 
breed  of  newspaper  brokers,  most  of 
them  with  no  long-term  interest  in  the 
buyer  or  the  seller,  in  the  newspaper, 
its  staff  or  the  in  the  community 
involved.” 

These  new  brokers  are  interested 
only  in  high  prices  and  the  resulting 
high  fees,  Ottaway  charged. 

They  ignore  the  consequences  of 
the  inevitable  cost-cutting  that  will  be 
needed  to  pay  that  big  price,  he  said. 


The  biggest  sale  of  the  year  would 
have  been  a  blockbuster  any  time 
during  the  decade:  Rupert  Murdoch’s 
News  Corporation  bought  Triangle 
Publications  for  $3  billion  —  with  a 
B  —  in  cash. 

Triangle,  long  controlled  by  Walter 
Annenberg,  publishes  such  money¬ 
makers  as  the  Daily  Racing  Form,  TV 
Guide  and  Seventeen  magazine. 

Murdoch  also  made  headlines  dur¬ 
ing  the  year  with  the  sale  of  the  New 
York  Post,  the  tabloid  that,  rightly  or 
wrongly,  had  come  to  symbolize  in 
the  popular  mind  his  style  of  journal¬ 
ism. 

The  sale  was  as  flamboyant  as  the 
tabloid’s  more  famous  headlines: 
Round-the-clock  bargaining  for  union 
concessions,  worried  calls  from  the 


Polls  showed  that  the  one  thing  the  American 
public  disliked  even  more  than  the  prospect  of  Dan 
Quayle  a  heartbeat  from  the  presidency  was  the  press 
corps’  ferocious  treatment  of  the  one-time  Hoosier 
newspaperman. 


Slow  sales 

Ottaway’s  speech  may  have  been 
about  a  year  late. 

For  while  there  certainly  were 
some  blockbuster  newspaper  sales  in 
1988,  they  did  not  come  as  furiously 
as  they  had  in  the  previous  five  years. 

The  long-awaited  slowdown  in 
activity  and  an  easing  of  prices  finally 
took  place  in  1988  —  about  two  years 
later  than  many  predicted. 

Those  papers  that  did  sell  were 
likely  to  be  much  smaller  ones  than  in 
past  years  —  and  their  deals  were 
scaled  accordingly. 

Still,  1988  was  not  out  of  the  eight¬ 
ies  totally. 


New  York  governor,  dire  threats  and 
counterthreats  —  and  finally  a  $37.6- 
million  sale  to  real  estate  developer 
Peter  Kalikow. 

Kalikow  and  new  publisher  Peter 
O.  Price  faced  an  immediate  chal¬ 
lenge  taking  over  the  Post  in  the 
crowded  New  York  City  market  dur¬ 
ing  a  poor  year  for  newspapers  gener¬ 
ally.  As  they  and  new  editor  Jane 
Amsterdam  attempted  to  find  a  new 
tone  for  the  tabloid,  its  circulation  in 
the  September  Audit  Bureau  of  Cir¬ 
culations  sank  to  550,473  —  down 
more  than  140,000  from  the  year- 
before  period. 

(Continued  on  page  62) 
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Slow  growth  in  1989 

Forecasters  predict  newspaper  ad  revenues  will  grow  only  about  6%  this 
year  and  circulation  may  rise  slightly  on  Sunday  but  will  be  flat  daily 


By  Andrew  Radolf 

Advertising  expenditures  in  news¬ 
papers  are  expected  to  grow  only  by 
about  6%  this  year,  according  to  fore¬ 
casters  addressing  Paine  Webber’s 
annual  Outlook  for  Media  conference 
in  New  York. 

They  split  their  views  on  whether 
retail  advertising  will  rebound  some¬ 
what  in  1989,  but  agreed  national  will 
continue  to  have  difficulty.  Classified 
was  again  expected  to  show  stronger 
growth  this  year  than  the  other  two 
categories,  but  not  at  the  level  of  pre¬ 
vious  years. 

Growth  in  total  daily  circulation  for 
newspapers  is  expected  to  remain 
flat,  or  dip  slightly,  in  1989,  but  Sun¬ 
day  circulation  was  predicted  to 
improve  once  again  in  the  2%  range. 

On  the  cost  side,  the  forecasters 
were  in  agreement  that  newsprint 
prices  would  moderate  this  year,  and 
there  was  some  skepticism  that  pro¬ 
ducers  would  be  able  to  implement 
fully  announced  price  increases. 
Instead,  they  expected  producer  dis¬ 
counts  to  help  offset  price  hikes. 

Labor  costs  were  seen  going  up  in 
the  4%  range. 

Operating  profits  of  newspaper 
companies  should  increase  6%-8% 
this  year,  with  “stringent”  cost  con¬ 
trol  program  continuing  in  place,  they 
said. 

Robert  Coen,  senior  vice  president 
of  McCann-Erickson,  told  the  con¬ 
ference  that  for  the  first  time  since  the 
1970s  he  saw  the  growth  in  total  U.S. 
advertising  expenditures  falling 
below  GNP  growth  in  1989. 

Coen  predicted  total  U.S.  adver¬ 
tising  expenditures  will  increase  6.  \% 
this  year  to  $125.6  billion.  Total  GNP 
growth,  however,  will  be  6.8%  in  1989 
while  consumer  prices  will  rise  4.7%, 
he  said.  Coen  saw  real  GNP  growth 
this  year  at  2.5%. 

In  1988,  total  U.S.  advertising 
expenditures  grew  7.9%  to  $1 18.3  bil¬ 
lion,  but  the  totals  fell  short  of  Coen’s 
forecast  last  year  of  9%  growth  to 
$1 19.8  billion.  Total  GNP  growth  last 
year  was  7.2%,  he  said,  while  con¬ 
sumer  prices  rose  4. 1%  and  real  GNP 
was  up  3.8%. 

Total  local  advertising 


Robert  Coen 

expenditures  —  with  abou*  53%  of 
that  spending  in  newspapers  —  will 
rise  only  5.6%  in  1989  to  $55.3  billion, 
Coen  believes.  The  “disappointing” 
performance  he  predicted  for  local  is 
the  reason  he  sees  growth  in  total  ad 
spending  in  1988  lagging  behind  GNP 
growth. 


total  of  $29.4  billion,  but  fell  short  of 
the  approximately  $32  billion,  or  9% 
growth,  that  Coen  had  forecasted  for 
the  industry  in  1988. 

National  ad  spending  in  network 
television  was  up  10.5%  in  1988  to 
$9.4  billion,  reflecting  the  Olympics 
and  presidential  campaign,  but  spot  tv 
was  up  only  5%  in  national  revenues 
to  $7.2  billion. 

Cable  and  syndication  tv  each  saw 
20%  growth  to  more  than  $900  mil¬ 
lion,  while  direct  mail’s  national 
revenues  rose  11%  last  year  to  $21.2 
billion. 

Total  national  advertising  expendi¬ 
tures  in  1988  grew  8.9%  to  $66  billion, 
Coen  said.  In  1989,  he.  expects  total 
national  expenditures  to  grow  6.5%  to 
$70.3  billion. 

Coen  did  not  break  out  separate 
figures  for  newspapers,  but  he  pre¬ 
dicted  all  national  print  expenditures 
will  grow  by  5.8%  this  year  to  $10.2 
billion.  National  broadcast  this  year, 
he  said,  should  grow  by  about  4.5%  to 
$21.2  billion,  while  spending  in  all 
other  national  media  will  increase 
7.8%  to  $38.9  billion. 

“In  1988  the  good  times  ended  for 


Robert  Coen,  senior  vice  president  of  McCann- 
Erickson,  told  the  conference  that  for  the  first  time 
since  the  1970s  he  saw  the  growth  in  total  U.S. 
advertising  expenditures  failing  below  GNP  growth  in 
1989. 


In  1988,  total  local  expenditures 
grew  by  6.7%  to  $52.3  billion.  How¬ 
ever,  local  advertising  expenditures 
in  newspapers  increased  by  just  6%  to 
$27.5  billion,  according  to  Coen’s  fig¬ 
ures. 

In  national,  newspapers  in  1989 
should  do  “a  little  better  than  [their] 
dismal  1988  performance”  when 
national  revenues  grew  only  3%  to 
$3.6  billion,  Coen  said. 

The  approximately  $31.1  billion 
newspapers  received  in  total  adver¬ 
tising  expenditures  in  1988  showed  an 
improvement  of  about  6%  over  1987’s 


newspapers,”  Coen  stated.  “The 
growth  in  classified  ad  linage  topped 
out  by  midyear  and  a  growing  turmoil 
in  retailing  has  turned  the  trend  down¬ 
ward  for  retail  advertising  .  .  .  .A  fast 
recovery  [in  retail  advertising]  is  not 
expected  for  1989.” 

Arnie  Semsky,  executive  vice 
president  of  BBDO  saw  total  newspa¬ 
per  advertising  revenues  growing  6% 
this  year. 

Newspaper  ad  rates  will  go  up 
between  6%  and  8%  this  year,  with 
the  increases  being  “forced”  by  the 
rising  costs  of  newsprint,  Semsky 
said. 
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“Retail  linage  growth  will  be  lim¬ 
ited  as  only  28  companies  now 
account  for  half  of  all  expenditures 
and  corporate  management  at  major 
chains  such  as  Sears,  K  mart  and  JC 
Penney  is  exercising  tighter  control  of 
spending,”  Semsky  stated. 

Saying  classified  faces  a  challenge 
from  videotex  and  electronic  informa¬ 
tion  services,  Semsky  predicted 
newspapers  will  do  more  to  standard¬ 
ize  classified  ad  formats,  improve 
their  capabilities  from  remote  entry 
by  outside  computers  and  develop 
their  own  electronic  publishing  ser¬ 
vices. 

“Both  circulation  and  share  of  total 
advertising  expenditures  are  begin¬ 
ning  to  rise  [for  newspapers]  after 
many  years  of  decline,”  Semsky  said. 
“This  recovery  should  continue  as  it 
reflects  the  greater  emphasis  on  local 
marketing  and  the  population 
increase  in  adults  35-plus.  Neverthe¬ 
less,  newspapers  will  face  more  local 
competition  from  television,  shop¬ 
pers,  direct  mail,  FSIs  [Free  Standing 
Inserts]  and  magazines.” 

Too  optimistic 

Jerry  Tillis,  president  of  the  Detroit 
Free  Press,  said  his  predictions  a  year 
earlier  that  1988  would  see  retail 
revenues  grow  6.5%,  national 
revenues  up  6%  and  classified  up  9% 
to  9.5%  were  “a  bit  too  optimistic.” 

Newspaper  ad  revenues  are  more 
likely  to  be  up  6%  in  1988,  Tillis  said, 
with  retail  revenues  up  only  a  little 
better  than  5%.  National  revenues  for 
1988  should  post  an  3%  increase,  he 
said,  while  classified  ad  spending  will 
be  up  8%  for  last  year. 

For  1989,  Tillis  believes  total  ad 
spending  in  newspapers  will  be  up  6% 
to  7%,  with  retail  improving  by  a  the 
same  amount.  National  will  up  3%  to 
4%  in  1989,  Tillis  said,  while  classified 
will  grow  this  year  in  the  7%  to  8% 
range. 

ROP  rates  will  also  increase  this 
year  in  the  6%  to  7%  range,  Tillis 
believes,  but  preprint  rates  increases 
will  be  “slightly  less  than  5%.” 

Preprint  volume  will  be  flat  in  1989, 
Tillis  predicted,  while  retail  volume 
will  rebound  and  show  increases  in 
the  1%  to  2%  range.  Classified  vol¬ 
ume  will  also  increase  1%  to  2%  this 
year,  Tillis  believes,  but  he  sees 
national  volume  declining  1%  to  2%. 

“All  that  mix”  of  rate  increases  and 
volume  ups  and  downs  translates  to 
about  a  6%  to  7%  increase  in  total  ad 
revenues  for  newspapers  in  1989,  Til¬ 
lis  said. 

With  the  spate  of  mergers  and  con¬ 
solidations  behind  them,  “retailers  of 
the  country  are  getting  back  to  the 
business  of  retailing,”  Tillis 
explained  as  the  reason  why  he  sees  a 


Jerry  Tillis 


rebound  in  retail  advertising. 

He  is  “optimistic”  about  classified 
because  he  feels  employers  are  going 
“to  have  to  run  more  frequent  and 
larger  advertisements”  in  order  to 
recruit  workers. 

Tillis  also  said  that  a  “slight  slow¬ 
down”  in  the  real  estate  market  could 
also  benefit  newspapers  because  sell¬ 
ers  and  brokers  would  have  to  turn  to 
classified  in  order  to  stimulate  sales. 

He  added  that  newspapers  should 
do  more  selling  of  classified  against 
the  yellow  pages  and  direct  mail, 
which  he  called  the  “two  best 
targets”  for  making  competitive 
inroads. 

Tillis  said  newspapers  are  coming 
under  increasing  pressure  to  discount 
their  advertising,  but  he  felt  their 
ability  to  cut  costs  and  improve  mar¬ 
gins  has  “made  it  easier  to  implement 
discount  programs.” 


“In  1988  the  good 
times  ended  for 
newspapers,”  Coen 
stated. 


Jack  Butcher,  circulation  director 
of  the  Tampa  Tribune,  said  newspa¬ 
pers  finished  1988  with  total  daily  cir¬ 
culation  showing  a  slight  gain  and 
Sunday  circulation  up  2%. 

Sunday  newspapers  increased  by 
18  to  820  in  1988  with  a  total  circula¬ 
tion  of  63  million,  he  said.  For  the  first 
time,  Sunday  circulation  totals 
passed  total  daily  circulation,  which 
in  1988  came  to  a  combined  62.8  mil¬ 
lion  for  1,645  newspapers.  Butcher 
said. 

Morning  newspapers  increased  by 
12  last  year  to  511,  and  a.m.  circula¬ 
tion  rose  1.6  million  in  1988  to  39.1 


million.  But  evening  dailies  declined 
by  22  to  1,166  and  p.m.  circulation 
dropped  by  1.3  million  in  1988  to  23.7 
million.  (The  32  all-day  newspapers 
are  counted  in  both  the  morning  and 
evening  totals  but  only  once  in  the 
final  total.) 

The  growth  in  Sunday  circulation 
“may  be  a  mixed  blessing,”  Butcher 
said.  “It  could  be  that  increased  Sun¬ 
day  reading  interest  may  have  come 
at  the  expense  of  decreased  daily 
reading  interest.” 

But,  he  said,  there  is  also  a  lot  of 
evidence  that  Sunday  readers  “may 
well  be  a  market  all  their  own.” 

The  slowdown  in  retail  advertising 
last  year  eventually  affected  circula¬ 
tion  marketing  and  pricing.  Butcher 
said.  “Newsprint  conservation,  pro¬ 
motion  cutbacks,  price  increases  and, 
in  some  cases,  layoffs  did  have  an 
effect  on  circulation  numbers.  There 
are  some  who  might  say  that  circula¬ 
tion  was  caught  again  in  the  short¬ 
term  profitability  versus  the  longer- 
term  market  share  dilemma.” 

The  efforts  to  control  expenses  in 
the  third  and  fourth  quarter  in 
response  to  the  decline  in  retail 
revenues  also  produced  declines  in 
circulation  that  wiped  out  “most  of 
the  gains  of  the  first  quarter,” 
Butcher  said. 

For  1989,  Butcherexpects  daily  cir¬ 
culation  “will  remain  flat  or  dip 
slightly,”  while  Sunday  circulation 
will  again  be  the  “bright  spot”  and 
post  a  gain  of  about  2%. 

Circulation  pricing  was  moderate  in 
1988,  Butcher  said,  but  he  expects 
that  to  change  in  1989. 

“My  prediction  is  that  pricing  for 
1989  will  be  from  moderate  to  heavy 
as  the  industry  attempts  to  find  addi¬ 
tional  revenue  to  offset  rising  news¬ 
print  prices,  escalating  employee  ben¬ 
efit  costs  and  weaker-than-normal 
advertising  revenues.” 

Noting  that  predominant  price  for  a 
newspaper  in  1988  was  250  for  a  daily 
and  750  for  a  Sunday,  Butcher  said, 
“This  may  change  to  350  daily  during 
1989  and  many  newspapers  will 
increase  to  one  dollar  on  Sunday.  It  is 
my  opinion  pricing  will  have  some 
impact  on  daily  circulation  figures  but 
little  or  no  impact  on  Sunday  fig¬ 
ures.” 

Butcher’s  forecast  differed  from 
the  outlooks  of  individual  company 
executives  who  told  the  conference 
they  were  being  cautious  on  circula¬ 
tion  pricing  and  wanted  to  concen¬ 
trate  on  building  circulation  sales. 

William  Metzfield,  president  of 
Gannett  Supply  Corporation,  said 
newspapers  in  1989  can  expect  to  see 
some  relief  from  the  galloping  news¬ 
print  prices  that  plagued  them  in  1988. 

(Continued  on  page  69) 
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strategy  for  earnings  growth 

Publicly  owned  newspaper  companies  will  seek  to  boost 
1989  ad  linage  by  offering  discount  plans  to  advertisers 


By  Andrew  Radolf 

The  strategy  for  earnings  growth 
shaping  up  among  publicly  owned 
newspaper  companies  this  year  is  to 
build  linage  by  offering  discount  plans 
to  advertisers  and  raise  profit  margins 
through  tougher  cost  controls  and 
better  efficiency,  according  to  execu¬ 
tives  addressing  Paine  Webber’s 
annual  Outlook  for  Media  Conference 
Dec.  12-16  in  New  York. 

The  executives  stressed  that  these 
discounts  would  be  in  the  form  of 
rate-card  incentive  plans  to  encour¬ 
age  retailers  to  boost  their  volume 
from  1988’s  disappointing  levels. 
They  saw  the  turmoil  produced  from 
all  the  merger  and  acquisition  activity 
in  the  retail  industry  settling  down, 
but  felt  there  would  still  be  an  impact 
this  year  on  retail  advertising  volume. 

Given  the  uncertainty  surrounding 
retail,  most  companies  remained 
fairly  assertive  in  their  retail  rate 
increases,  which  ranged  from  5%  to 
9%.  The  companies  at  both  the  low 
end  (Knight-Ridder)  of  the  scale  and 
the  high  end  (Times  Mirror)  were 
among  the  ones  saying  they  intended 
to  be  "innovative”  in  offering  adver¬ 
tisers  discount  programs. 

Jerry  Tillis,  president  of  the  Detroit 
Free  Press  and  Knight-Ridder  Inc. 
vice  president  for  marketing,  told  the 
analysts  that  “discount”  is  not  a  dirty 
word. 

A  discount  program,  he  said,  “is  an 
incentive  to  increase  volume.  Your 
yield  per  line  may  go  down,  but  the 
overall  contribution  to  gross  profits  is 
increased.” 

“I  think  we  have  come  up  with 
some  innovative,  on-the-rate-card 
discount  programs  at  our  newspapers 
which  have  worked  to  bring  in  more 
advertising,”  said  Times  Mirror 
president  David  Laventhol. 

“You  don’t  discount  off  the  rate 
card.  You  establish  a  new  rate  card 
for  all  advertisers,”  said  McClatchy 
Newspapers  executive  vice  president 
Erwin  Potts.  “I  think  we  have  to  be 
responsive  to  advertisers’  concerns. 
If  rates  are  a  major  concern,  then  we 
have  to  address  that,  /ny  other 
response  is  perceived  as  arrogant  by 
the  advertising  community.” 

The  New  York  Times  has  come  up 
with  an  “incremental”  incentive  pro¬ 
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gram  that  bases  discounts  on  how 
much  an  advertiser  boosts  his  volume 
over  what  he  bought  in  1988, 
explained  Eric  Linker,  senior  vice 
president  for  advertising. 

The  newspaper  executives  were 
not  optimistic  about  the  prospects  for 
growth  in  national  volume.  Most  saw 
another  linage  decline  and  small 
increases  in  revenue  as  a  result  of 
pricing  action. 

In  classified,  the  outlook  remains 
optimistic,  as  most  companies  expect 
volume  gains  again  this  year  and  are 
implementing  respectable  rate  hikes 
as  well. 


Park  Communications  is  being 
especially  aggressive,  having  told  its 
newspapers  it  wants  classified 
revenues  to  grow  by  15%  this  year. 
Chairman  Roy  Park  said  it  is  up  to 
each  newspaper  to  assess  the  mix  of 
rate  increases  and  greater  sales  vol¬ 
ume  it  needs  to  attain  that  goal. 

Preprint  volume  was  also  expected 
to  be  down  in  1989,  reflecting  the 
impact  of  Rupert  Murdoch’s  acquisi¬ 
tions  of  Product  Movers  and  Quad/ 
Marketing  which  reduced  the  number 


of  national  insert  advertising  compa¬ 
nies  from  three  to  two. 

In  circulation,  “selective 
increases”  were  the  watchwords  on 
pricing  as  executives  said  their  com¬ 
panies  would  be  concentrating  this 
year  on  building  circulation  sales. 

The  executives  told  analysts  their 
companies  also  planned  to  benefit 
from  group  discounts  being  offered  by 
newsprint  producers  finding  stiff 
resistance  this  year  to  price  hikes. 
Some  executives  even  wondered  if 
the  $30-a-metric-ton  price  increase 
scheduled  for  February  in  the  East 
would  be  delayed  until  April  or  even 
canceled. 

Efforts  to  reduce  newsprint  con¬ 
sumption  will  also  be  a  top  priority  in 
1989,  the  executives  reported, 
including  reducing  the  news  hole. 

There  was  widespread  agreement 
at  the  conference  that  producer  dis¬ 
counts  in  conjunction  with  their  own 
efforts  at  reducing  newsprint  con¬ 
sumption  would  minimize  the  impact 
of  any  price  increase.  Some  execu¬ 
tives  went  so  far  as  to  predict  their 
overall  newsprint  costs  would  not  rise 
in  1989. 

Several  companies  have  put  in 
place  hiring  freezes  as  they  hope  to 
reduce  their  work  forces  through 
attrition,  while  A.H.  Belo  said  it  was 
also  freezing  wages  at  least  until 


midyear. 

The  planned  reductions  in  overall 
staffing  should  compensate  wage 
increases,  they  said,  and  help  hold 
overall  labor  costs  down  in  1989. 

Capital  investments  at  most  com¬ 
panies  will  be  a  little  lower  in  1989 
than  in  1988,  but  companies  did  not 
report  any  plans  to  slow  up  projects 
currently  in  the  works.  And  some 
companies  also  plan  this  year  to  give 
the  go-ahead  for  the  construction  of 
new  plants  and  the  installation  of 


“I  think  we  have  come  up  with  some  innovative,  on- 
the-rate-card  discount  programs  at  our  newspapers 
which  have  worked  to  bring  in  more  advertising,”  said 
Times  Mirror  president  David  Laventhoi. 
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more  efficient  equipment. 

The  weeklong  Paine  Webber  con¬ 
ference  opened  with  newspaper  and 
advertising  agency  experts  giving 
their  overall  forecasts  for  the  newspa¬ 
per  industry.  Those  predictions 
appear  in  a  separate  story  in  this 
issue. 

In  alphabetical  order  below  are  the 
outlooks  for  individual  companies 
whose  top  executives  appeared  at  the 
conference,  which  was  organized  by 
Ken  Noble,  senior  vice  president  of 
Paine  Webber  Inc. 

Afliliated  Publications 

Maintaining  the  “momentum”  in 
circulation  growth  at  Affiliated  Publi¬ 
cations’  Boston  Globe  will  be  a  major 
priority  in  1989,  said  chairman  Wil¬ 
liam  O.  Taylor.  Circulation  has  been 
in  a  “flat  pattern”  the  last  five  years, 
but  Taylor,  citing  recent  gains,  said 
the  Globe  has  “finally  pulled  out  of 
it.” 

There  are  no  plans  for  a  circulation 
price  increase  in  1989,  he  said, 
although  in  1990  the  company  will 
consider  raising  the  newstand  price 
from  250  to  350  and  follow  with  sub¬ 
scription  price  hikes.  The  Sunday 
paper  went  up  a  quarter  to  $1.25  last 
April. 

Affiliated  is  becoming  “more  sales- 
oriented”  in  its  approach  to  circula¬ 
tion,  having  been  “service-oriented” 
in  the  past,  he  said.  The  changes 
include  adding  district  managers, 
computerizing  subscriber  lists  and 
“reorganizing”  the  Globe’s  home- 
delivery  subsidiary. 

Advertising  rates  at  the  Globe  will 
be  going  up  in  1989  by  6%  in  retail,  8% 
in  national  and  9%  in  classified. 

ROP  retail  and  classified  linages  are 
both  expected  to  be  flat  to  down 
slightly  this  year.  Retail  preprint  vol¬ 
ume  is  expected  to  be  flat  in  1989,  but 
national  preprints  are  seen  falling  by 
as  much  as  10%. 

National  linage,  however,  was  pre¬ 
dicted  to  be  up  in  the  2%  to  3%  range. 


Robert  Decherd 

As  for  1988,  total  advertising 
revenues  were  down  5.3%  through 
last  November.  Retail  ROP  was  off 
0.5%,  but  classified,  which  accounts 
for  52%  of  the  Globe’s  advertising 
revenues,  was  down  by  7.1%. 
National  revenues  were  up  0.4% 
through  November,  but  preprint 
revenues  declined  11.4%. 

The  Globe  is  also  taking  a  number 
of  steps  to  improve  productivity,  said 
president  John  P.  Giuggio,  including 
on-line  inserting  at  press  speeds  and 
waste  reduction. 

The  Globe  has  also  signed  an  agree¬ 
ment  with  Atex  to  be  a  test  site  for 
developing  a  “fully  integrated  pagina¬ 
tion  system”  that  includes  color  pro¬ 
cessing  and  would  eliminate  all  paste¬ 
up  for  editorial  and  advertising,  he 
said. 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.’s  Dallas  Morning 
News  is  coming  off  a  tough  1988  when 
dismal  business  conditions  in  Dallas 
resulted  in  declines  in  every  category 
of  newspaper  linage,  said  chairman 
Robert  W.  Decherd. 

Despite  the  volume  decline,  the 
Morning  News  increased  its  adver¬ 
tising  market  share  last  year  against 
the  Dallas  Times  Herald,  Decherd 
said,  and  is  poised  to  capitalize  on  an 
upswing  in  the  area’s  economy. 

Ad  rates  will  also  be  going  up  7%  on 
average.  “We  expect  to  continue  to 
be  strong  on  pricing,”  Decherd  said, 
and  efforts  will  continue  to  expand 
the  newspaper’s  total  market  cover¬ 
age  program. 

The  Morning  News  will  be  “reduc¬ 
ing  overhead”  in  1989,  including 
“selectively  eliminating  jobs,” 
Decherd  said.  Belo  has  also  instituted 
a  “companywide  salary  freeze”  that 
will  be  reviewed  at  midyear.  The 
freeze  will  be  lifted  if  revenues 
rebound,  Decherd  added. 

The  manpower  reductions  will  help 
keep  labor  costs  in  line  with  the  infla¬ 


Peter  Kann 

tion  rate,  while  cuts  in  newsprint 
usage  will  keep  those  costs  flat  this 
year  despite  an  anticipated  5%  price 
increase,  said  Belo  president  James 
Sheehan. 

Dow  Jones  &  Co. 

At  Dow  Jones  &  Co.’s  Wall  Street 
Journal,  the  search  for  new  revenues 
sources  continues  as  financial  adver¬ 
tising  has  yet  to  rebound  from  the 
Oct.  19,  1987,  stock  market  crash. 

As  Journal  publisher  Peter  Kann 
noted,  the  financial  advertising 
decline  did  not  result  from  ads  that 
were  switched  to  another  publication. 
“It’s  advertising  that  simply  doesn’t 
exist”  and  “can’t  be  replaced  by 
other  categories,”  he  said.  The  drop 
“was  too  sudden  and  severe.” 

Financial  advertising  linage  was 
dow  n  26%  in  1988,  resulting  in  total  ad 
volume  last  year  running  1 1%  below 
1987,  Kann  said. 

One  way  the  Journal  is  seeking  to 
lap  new  revenues  is  to  increase  the 
number  of  regional  and  subregional 
buys  for  advertisers,  including  plans 
to  introduce  a  New  York-area  sub¬ 
regional  buy  this  spring. 

These  zoning  efforts  have  helped 
boost  non-financial  display  advertis¬ 
ing,  Kann  said,  and  even  attracted 
some  retailers  to  the  Journal. 

Advertising  rates  for  the  newspa¬ 
per  will  increase  6.5%  for  national 
ads,  but  the  regional  and  subregional 
rates,  which  are  at  a  premium,  will  be 
going  up  more,  he  said. 

The  Journal  hopes  to  improve  ad 
volume  this  year  by  2%  to  4%,  Kann 
said. 

The  yearly  subscription  price,  after 
no  increase  in  1988,  is  going  up  by  $10 
this  year  to  $129.  Domestic  circula¬ 
tion  dipped  by  5%,  or  about  100,000 
copies  daily,  in  the  year  after  the 
crash  to  about  1.9  million,  but  Kann 
said  Journal  circulation  has  stabilized 
and  should  rebound.  The  European 
and  Asian  editions,  however,  are  up  a 
(Continued  on  page  14) 
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combined  20%  in  circulation  to  a  total 
of  about  80,000  daily. 

The  newspaper  has  also  expanded 
its  bulk-sales  program  to  airlines  and 
hotels  to  about  50,000  copies  daily. 

Nineteen-eighty-nine  will  also  be  a 
year  of  “rigorously  holding  down 
costs”  in  all  Journal  departments, 
including  “selectively  reducing  staff¬ 
ing”  in  some  areas.  The  company  has 
already  announced  the  closing  of  a 
composing  room  in  Palo  Alto,  Calif. 

“All  in  all,  we’re  confident  that 
Journal  operating  earnings  will 
increase  modestly  on  even  flat  ad  lin¬ 
age,  and  that  they  can  be  maintained 
in  the  even  less  likely  event  of  a  mod¬ 
est  linage  decline,”  Kann  said. 

In  addition  to  the  Journal,  all  other 
operations  should  experience  im¬ 
proved  results  in  1989,  “barring  a 
serious  recession,”  said  Dow  Jones 
chairman  Warren  H.  Phillips. 

Gannett  Co. 

Gannett  president  and  CEO  John 
Curley  Jr.  said  1988  turned  out  “even 
a  little  worse  than  we  thought.”  Local 
volume  was  down  2%;  national  linage 
was  off  8%,  and  classified  volume 
declined  5%. 

Curley  expects  somewhat  of  a 
rebound 'in  1989,  saying  retail  linage 
should  be  flat  and  classified  volume 
should  increase.  But  national  volume 
will  be  off  again  this  year,  he  said. 

Preprint  growth  slowed  in  1988,  but 
will  be  up,  he  said.  Gannett  expects 
preprint  volume  to  grow  again  in 
1989. 

Advertising  rates  at  Gannett’s  87 
local  dailies  will  be  going  up  this  year 
in  the  6%  to  7%  range,  vice  chairman 
Douglas  McCorkindale  said.  Daily 
and  Sunday  circulation  is  expected  to 
grow  1%  to  2%  this  year,  with  “rate 


adjustments”  in  several  markets 
helping  to  improve  circulation 
revenues  further. 

Gannett  has  put  a  newsprint  price 
increase  into  its  1989  budget,  but  the 
company  is  dubious  that  the  increase 
will  stick,  McCorkindale  said. 

The  losses  at  the  Detroit  News 
were  reduced  in  1988,  McCorkindale 
said,  and  if  the  joint  operating  agency 
with  the  Detroit  Free  Press  gets  the 
nod  from  the  appellate  court,  the 
News  should  break  even  in  1989. 

Gannett  will  also  be  watching  costs 
closely  at  its  newspapers,  and  this 
year  will  be  looking  to  sell  off  “non¬ 
performers,”  in  all  divisions,  espe¬ 
cially  those  which  have  “peaked.” 

The  sell-off  is  seen  as  an  effort  by 
Gannett  to  keep  intact  its  unbroken 
string  of  quarterly  gains  in  net  earn¬ 
ings  since  going  public  in  1967.  The 
1988  first-quarter  net  income  was 
boosted  by  an  extraordinary  gain 
from  the  company’s  sale  of  its  Cowles 
Media  stock. 

Ad  revenues  at  USA  Today  were  up 
15.4%  in  1988  to  exceed  $140  million, 
although  the  number  of  ad  pages 
declined  2.2%.  Circulation  revenues 
at  USA  Today  were  $160  million. 

Although  Today  will  lose  money 
for  the  year,  it  will  be  profitable  again 
in  the  fourth  quarter. 

Profitability  for  the  full  year  in  1989 
is  “within  reach,”  McCorkindale 
said. 

Chairman  Allen  H.  Neuharth,  who 
will  retire  in  March,  told  the  analysts 
that  Gannett’s  after-tax  investment  in 
USA  Today  now  totals  about  $300 
million. 

“USA  Today  could  be  sold  today 
with  one  phone  call  for  well  over  $1 
billion.” 

Knight-Ridder  Inc. 

Knight-Ridder’s  first-quarter  prof¬ 
its  in  1989  will  be  down  compared 
with  the  1988  period,  president  James 
K.  Batten  told  analysts,  but  the  com¬ 


pany  expects  earnings  improvement 
for  the  full  year. 

Knight-Ridder  has  “become  virtu¬ 
ally  obsessive  about  satisfying  our 
customers  —  readers  and  avertis- 
ers,”  Batten  said,  and  has  launciied  a 
company  wide  campaign  to  preach  the 
“customer  satisfaction  gospel.  I’m 
convinced  this  will  make  a  difference 
in  the  bottom  line.” 

One  way  or  the  other,  the  “profit 
drain  in  Detroit  should  be  plugged 
soon,”  P.  Anthony  Ridder,  president 
of  Knight-Ridder’s  newspaper  divi¬ 
sion,  told  the  analysts.  Either  the  JOA 
with  the  Detroit  News  will  be 
approved,  he  said,  or  the  Detroit  Free 
Press  will  be  shut  down. 

However,  another  Knight-Ridder 
executive  said  there  is  always  the  pos¬ 
sibility  the  Free  Press  would  be  sold  if 
the  price  were  right. 

Knight-Ridder  last  December  took 
a  $10-million  to  $12-million  “one¬ 
time”  charge  for  severance  costs  at 
the  Free  Press.  That  sum  represents 
what  Knight-Ridder  expects  to  pay  if 
the  JOA  wins  approval.  If  the  Free 
Press  closes,  the  severance  costs  will 
be  greater. 

Knight-Ridder  executives  expect 
advertising  volume  to  grow  about  1% 
this  year,  and  the  company’s  newspa¬ 
pers  are  raising  rates  only  in  the  4%  to 
5%  range.  Circulation  is  expected  to 
increase  by  about  1%  to  l!/2%,  with 
limited  pricing  action  at  the  com¬ 
pany’s  newspapers. 

Knight-Ridder’s  newsprint  costs 
should  remain  just  about  the  same  in 
1989,  said  chief  financial  officer  Rob¬ 
ert  Singleton,  as  discounts  offset 
price  increases.  If  the  price  increase 
on  the  East  Coast  is  rolled  back  from 
February  to  April,  Knight-Ridder’s 
standard  newsprint  price  will  be 
slightly  below  1988  levels,  Ridder 
added. 

Total  full-time  equivalents  at  the 
company’s  newspapers  will  be  down 
by  100  in  1989,  Ridder  said,  and  cost 
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Walter  Bartlett 

controls  will  continue  in  order  to 
“improve  margins.” 

Wages  will  rise  in  1989  by  about  5% 
and  total  labor  costs  will  be  up  in  the 
5%  to  6%  range. 

Ridder  said  El  Nuevo  Herald  has 
caught  on  with  Miami’s  Spanish- 
speaking  population  and  that  the 
Miami  Herald's  circulation  in  Dade 
County  has  “hit  an  all-time  high.  Our 
circulation  clearly  has  turned  the  cor¬ 
ner  in  Miami.” 

Knight-Ridder  is  also  beginning  the 
process  for  building  a  new  production 
plant  for  the  Philadelphia  Inquirer  — 
something  that  is  essential,  Ridder 
said,  to  get  its  margins  “up  to  what  I 
would  consider  an  acceptable  level.” 

Ridder  said  he  would  be  seeking  the 
board’s  approval  for  the  Philadelphia 
project  at  its  June  meeting. 

McClatchy  Newspapers 

In  a  year  of  “weak  advertising 
demand”  at  all  of  its  properties, 
McClatchy  Newspapers  has  had  to 
“take  advantage  of  adversity”  and 
trim  costs  in  1988,  said  chairman  C.K. 
McClatchy. 

This  year  will  see  more  of  the  same, 
as  cost-control  measures  include  a 
hiring  freeze  and  staff  reduction 
through  attrition  and  “containment  of 
the  news  hole.” 

The  newsprint  price  escalation 
“will  be  slowed  in  1989,”  McClatchy 
said,  adding  that  the  company  should 
see  a  $2-million  cost  saving  this  year. 

The  Sacramento  Bee  and  Anchor¬ 
age  Daily  News  each  increased  their 
advertising  market  share,  he  said,  and 
the  Daily  News,  while  still  reporting  a 
net  loss,  recorded  positive  cash  flow 
in  1988  and  should  continue  its  “trend 
to  profitability”  in  1989. 

With  the  Daily  News  headed  in  the 
right  direction,  McClatchy  said  it 
would  “probably  be  good  for  the 
company  to  have  another  challenge 
like  Anchorage.  We  could  handle 
only  one  Anchorage  at  a  time.” 

The  company  is  being  very  aggres- 


Walter  AAattson 

sive  in  raising  ad  rates  in  Anch¬ 
orage  —  10%  or  more  and  in  some 
categories  as  much  as  20%  — because 
the  rates  were  “way  too 
low,”  said  president  Erwin  Potts. 
“We  always  take  a  bit  of  beating 
in  share  of  field,  but  it  comes  back.” 

At  the  Tri-City  Herald  in  eastern 
Washington,  ad  rates  will  not  be 
raised  this  year.  Potts  explained  the 
region’s  economy  has  suffered  from 
the  closing  of  an  atomic  plant  and  the 
area’s  businesses  could  not  absorb 
such  an  increase  in  advertising  costs. 
Improved  “operational  efficiency”  at 
the  Herald  helped  boost  earnings, 
Potts  added. 

Overall,  the  company  expects 
advertising  revenues  growth  to  be 
“rate-driven”  and  increase  in  6%  to 
7%. 

Circulation  will  see  “selective  rate 
increases”  but  volume  should  “see 
growth”  this  year,  he  said. 

Multimedia 

Since  its  $600-million-plus  recapi¬ 
talization  a  few  years  ago.  Multimedia 
has  concentrated  on  reducing  its  debt 
and  improving  the  profitability  of  its 
properties,  president  Walter  Bartlett 
told  analysts. 

The  company’s  focus  remains 
unchanged,  he  said,  and  Multimedia 
has  “no  plans  to  acquire  major  prop¬ 
erties.” 

The  company  has  been  able  to 
accelerate  payments  on  its  debt,  with 
the  result  that  it  has  lowered  its  inter¬ 
est  rates  and  reduced  its  credit  line  by 
$100  million  to  $470  million. 

Multimedia  will  also  be  concen¬ 
trating  on  building  circulation  in  1989 
and  will  be  selective  about  price 
increases. 

The  company  has  also  formed  a 
corporate  marketing  department  to 
help  newspapers  with  their  local 
efforts. 

Newspaper  revenues  should  grow 
about  6%  this  year,  with  classified 
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leading  the  way  with  about  9% 
revenue  growth,  Bartlett  said.  He 
said  retail  revenues  would  grow  about 
5%  this  year  and  national  would  be  up 
in  the  3%  to  5%  range.  Rate  increases 
will  be  in  the  7%  to  9%  range,  he 
added. 

Multimedia’s  cost-reduction 
efforts  included  switching  to  lighter 
weight  newsprint  at  several  of  its 
newspapers,  Bartlett  said.  The  com¬ 
pany  has  also  been  able  to  “renegoti¬ 
ate  advantageous  newsprint  contracts 
with  its  suppliers,”  which  have  been 
reduced  from  four  to  two,  he  said. 
The  reduction  in  suppliers  was  a  fac¬ 
tor  in  improving  the  company’s  news¬ 
print  discounts,  he  said. 

New  York  Times  Co. 

New  York  Times  Co.  president 
Walter  Mattson  is  remaining  “guard¬ 
edly  optimistic”  about  1989.  He  told 
an^ysts  that  by  May  he  expected  the 
New  York  Times  will  have  “cycled” 
its  advertising  volume  decline  and 
“may  even  see  some  gains.” 

On  the  circulation  side,  Mattson 
told  analysts  the  Times  was  up  40,000 
daily  since  it  raised  its  cover  price  in 
New  York  by  a  nickel  to  350. 

Mattson  said  the  company’s  net 
earnings  would  probably  be  down  in 
the  first  quarter  of  1989  versus  1988, 
but  he  expected  the  other  quarters  to 
show  earnings  gains. 

The  Times  newspaper,  which 
prices  by  ad  categories,  is  raising 
rates  in  1989  an  average  of  6%  for  both 
display  and  classified.  Classified  and 
retail  volume  are  expected  to  remain 
essentially  flat  in  1989,  while  national 
volume  is  seen  declining. 

The  Times  has  launched  an  incen¬ 
tive  program  for  the  whole  year  that  is 
designed  to  “encourage  high-volume 
retailers  to  increase  their  commit¬ 
ment”  to  the  newspaper,  said  ad 
director  Eric  Linker.  The  newspaper 
is  also  strengthening  its  business  sec¬ 
tions  in  an  effort  to  boost  financial 
(Continued  on  page  40) 
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Rep  review 


Newspaper  ad  representative  firms  discuss  their  1989  strategies 


By  Debra  Gersh 

Although  each  plans  to  approach 
the  realignment  of  national  and  retail 
advertising  buying  its  own  way,  most 
of  the  major  newspaper  ad  represen¬ 
tative  firms  agree  that  in  1989  they’re 
not  only  going  to  have  to  work  harder 
but  also  work  smarter. 

But  while  national  revenue  figures, 
per  se,  show  declines,  some  reps  see  a 
shift,  as  those  national  advertisers 
begin  redirecting  previously  central¬ 
ized  buys  into  regionalized  buys  at  the 
retail  level. 

“We  feel  a  clear  definition  of 
national  advertising  no  longer 
exists,”  said  C.D.J.  “Joe”  Lafferty, 
chairman  and  CEO,  Branham  News¬ 
paper  Sales.  “Advertisers  circum¬ 
vent  the  national  rate.  Many  national 
accounts  now  buy  at  retail  rates.” 

“The  environment,  obviously,  is 
different,”  commented  Million  Mar¬ 
kets/Times  Mirror  Marketing  presi¬ 
dent  and  CEO  G.  Kingsley  Anthony. 
“There  is  a  movement  in  the  direction 
of  regionalized  buying  ...  It 
requires  a  more  .  .  .  coordinated 
sales  effort  because  there  are  so  many 
moving  parts.” 

And  quoting  a  salesman,  Cresmer 
Woodward  O’Mara  &  Ormsbee’s 
executive  vice  president/Eastern 
regional  manager  Charles  S.  McNally 
noted,  “There  will  always  be  national 
advertisers,  but  we  don’t  know  who 
will  qualify.” 

McNally  also  noted,  “I  wouldn’t 
write  off  national.  There  are  a  lot  of 
things  that  make  me  bullish  on 
national.  It  just  might  not  be  struc¬ 
tured  the  same.” 

“We  as  a  company  are  in  an  evolu¬ 
tionary  mode,”  said  Sawyer  Fergu¬ 
son  Walker’s  vice  president/retail 
sales  and  marketing  Michael 
DeRobertis.  “We’re  not  doing  what 
we  did  last  year.  We  adjust  our  opera¬ 
tions  to  what’s  going  on.  We’re 
always  moving.” 

Retailers,  however,  are  changing  as 
well,  and  not  just  from  the  spate  of 
mergers  and  acquisitions  in  1988. 

As  James  F.  Boynton,  CWO&O 
senior  vice  president/director  of  retail 
sales  and  marketing  noted,  “Retail 
companies  are  becoming  more  cen¬ 
trally  oriented.  People  who  deal  with 


Joe  Lafferty 


Roy  Blackfield 

retailers  have  to  organize  themselves 
on  the  same  basis  .  .  .  The  local  flexi¬ 
bility  that  retailers  enjoyed  is  going  to 
be  somewhat  curtailed  by  corpo¬ 
rate.” 

“National  is  .  .  .  regionalizing  a 
lot,”  added  Slates  D.  Tompkins, 
CWO&O  president  and  CEO.  “It’s 
an  interesting  paradox  between  retail 
and  national.  The  representative 
function  in  the  years  to  come  will  be 
more  totally  involved.  It  will  evolve 
to  where  we  will  be  more  of  a  total 
sales  unit.” 


At  Branham,  Lafferty  explained 
that  the  company  conducted  a  test 
with  client  newspaper  the  San  Anto¬ 
nio  Express  News,  where  the  rep  firm 
became  “a  true  partner  in  the  entire 
display  revenue  base.”  The  test 
called  for  Branham  to  represent  the 
paper  for  all  advertising,  not  just 
national.  Lafferty  said  the  results  gar¬ 
nered  some  $90,000  in  ad  revenue 
from  retail  accounts  previously  not  in 
the  paper  or  increasing  their  budgets. 

“Newspapers  are  very  individual¬ 
istic  operations,”  said  CWO&O’s 
Tompkins.  “Retail  for  a  long  time  has 
not  been  involved  with  an  outside 
representative.  It’s  understandable 
that  they  question  it.  But  once  it  gets 
going,  and  we  can  prove  our  worth 
and  success,  [the  papers  may  say] 
maybe  we  need  more  sales  presence, 
from  retail  on  down.” 

At  Landon  Associates,  which  rep¬ 
resents  primarily  middle-market  and 
suburban  newspapers,  W.  Herb  Par¬ 
tridge,  vice  president/research  and 
sales  promotion,  noted  that  his  com¬ 
pany’s  “sales  strategy  is  hand-in¬ 
glove  in  terms  of  what’s  happening 
with  regionalization.” 

Landon  has  been  working  with 
what  it  terms  “field  factors”  for  a 
long  time.  Partridge  said,  adding  that 
the  difference  now  is  that  instead  of 
bucking  the  system,  these  field  fac¬ 
tors  are  in  control. 

“Where  we  had  centralization  of, 
advertising,  it’s  now  all  decentral¬ 
ized,”  he  said.  “We  have  a  guy  in 
Seattle,  Wash.,  who  needs  to  become 
an  expert  in  advertising.  That’s  what 
representation  is  all  about.  The  door 
is  wide  open  for  us.  It’s  not  just  going 
to  those  regional  people  and  selling 
advertising,  it’s  working  with 
them  .  .  .  These  folks  with  added 
responsibility  are  looking  for  the  kind 
of  service  representatives  and  news¬ 
papers  provide.” 

In  the  future.  Partridge  said  he  sees 
much  of  the  same.  “The  trend  to 
regionalization  and  promotion  will 
continue.  Also,  the  role  of  the  rep¬ 
resentative  is  going  to  change  dra- 
matically  in  the  sense  that 
definitions  —  national,  retail,  co-op, 
classified  —  are  virtually  meaning¬ 
less.” 

“We’re  suggesting  that  newspa- 
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pers  think  about  where  they  want  us 
to  go,  our  role  and  function,”  said 
Branham’s  president  and  COO 
Donald  Waddington.  “The  environ¬ 
ment  has  changed.  Total  sales  rep¬ 
resentation  is  a  necessity.  We  want  to 
be  in  position  to  sell  in  a  changing 
environment.” 

“The  concept  is  good,”  Lafferty 
added.  “Retail,  co-op,  classified 
recruitment  can  assist  in  getting  busi¬ 
ness.  [Payment]  could  be  a  combina¬ 
tion  of  commission  and  fee.” 


times.  National  will  not  go  out  of  busi¬ 
ness,  but  it  will  shift  where  the  work 
is.  As  the  rate  structure  evolves 
.  .  .  co-op,  retail  divisions  will  grow. 
Everybody  can’t  sell  himself.  Maybe 
there  won’t  be  as  many  rep  firms. 
We’ve  restructured  our  own  business 
[and  made]  five  major  changes  this 
summer.  We’re  constantly 
reassessing  .  .  .  how  we  can  do  a  bet¬ 
ter  job.  It  sounds  trite,  but  a  lot  of 
companies  don’t  do  it.” 

“In  time,  when  people  ask  if  they 
need  representatives,  we  say,  ‘Yes, 
the  need  is  greater  than  ever,’  ”  noted 
Branham’s  Lafferty. 

“We  have  to  be  better  marketers,” 
commented  Tompkins.  “On  the 
research  side  we  have  to  be  better 
able  to  address  the  competition,  be 
better  educated  in  how  to  deal  [with 
them],  knowing  how  to  deal  with  our 
advantages  over  spot  tv  or  radio.  We 
have  to  convince  them  that  newspa¬ 
pers  should  be  part  of  the  media 
mix.” 

CWO&O’s  Boynton  added,  “From 
the  retail  side,  a  lot  of  people  look  at 
the  changes  taking  place  this  year  as 
negative.  The  consolidation  [of 
retailers]  is  one  thing,  but  I  get  excited 
about  retailers  popping  up  all  over  the 
country.  That  features  well  for  news¬ 
papers.  Specialized  retail  units  is  an 


“In  time,  when  people  ask  if  they  need 
representatives,  we  say,  ‘Yes,  the  need  is  greater  than 
ever,’  ”  noted  Branham’s  Lafferty. 


Branham  has  found  that  the  adver¬ 
tising  situation  at  newspapers  has 
become  so  intense  in  terms  of  retail 
competition,  both  for  the  retailers  and 
among  the  media  vying  for  their  ad 
dollars,  that  the  company  has  devel¬ 
oped  a  special  retail  sales  presenta¬ 
tion  which  will  make  its  debut  during 
the  International  Newspaper  Adver¬ 
tising  and  Marketing  Executives 
meeting  at  the  end  of  January,  Laf¬ 
ferty  said. 

Million  Markets/Times  Mirror 
Marketing’s  senior  vice  president/ 
sales  director  James  R.  Lytle  Sr. 
explained  that  his  company  has  been 
conducting  and  sees  a  greater  need  for 
seminars  for  ad  agency  personnel  in 
an  effort  to  give  them  “an  accelerated 
course  in  newspapers.” 

“All  of  us  strongly  believe  that  in 
the  long  range  advertising  will  remain 
healthy,”  said  SFW’s  president/ 
director  of  sales  Daniel  S.  Tomlinson 
Jr.  “Everyone  goes  through  tough 


area  of  growth  rather  than  the  big 
chains.  The  change  in  the  way  they 
target  will  benefit  newspapers.” 

Blackfield  noted  as  well  that  the 
advertising-to-sales  ratio  for  the  big 
chains  is  shrinking. 

So  what  do  the  reps  plan  to  do  in 
1989  to  meet  the  challenges  of  this 
changing  business? 

“We’re  going  to  try  to  be  more 
creative  and  be  more  competitive 
against  other  media,  especially  Advo 
and  in  some  cases  against  broad¬ 
cast,”  said  Sawyer’s  Tomlinson. 

SFW’s  John  Mennenga,  senior  vice 
president/director  of  marketing  and 
research,  noted  that  more  research 
can  be  done  to  help  retailers  use 
newspapers,  to  “prove  our  package  is 
worth  more  .  .  .  We  have  to  convince 
people  we  can  do  the  image  advertis¬ 
ing,  we  can  do  color.” 

Cresmer’s  Tompkins  mirrored  that 
sentiment,  commenting,  “We  will  see 
more  emphasis  on  research.  We’re 
using  more  in  national  and  no  doubt 


States  Tompkins 

will  use  it  in  retail.” 

“By  creating  a  product  and  oppor¬ 
tunities  we  can  qualify  as  advertisers 
some  who  were  not  before,”  com¬ 
mented  MM/TM’s  Anthony.  “Aside 
from  working  harder,  we  have  to 
work  smarter.  It  puts  a  premium  on 
customer  information.  We  must  find 
that  special  niche,  that  special  open¬ 
ing  that  allows  us  to  sell  the  ad.  We 
have  to  know  the  business  they 
engage  in  and,  specifically,  the  very 
specific  qualities  and  requirements 
that  individual  company  observes. 

“Also,  the  need  for  a  continuing 
effort  to  work  against  a  relatively 
large  body  of  advertisers  who  still  are 
not  persuaded  that  newspapers  are 
effective,”  he  said.  “We  must  con¬ 
tinue  t^  sell  against  other  forms  of 
media. 

“Our  feeling  is  that  major  newspa¬ 
pers  will  be  the  ones  that  lead  the 
effort  to  convert  non-advertisers  to 
use  our  product,”  Anthony  con¬ 
tinued.  “It  gives  us  a  stake  in  working 
to  those  ends.  It’s  the  responsibility 
of  everybody  in  the  industry  to  some 
degree. 

“We’re  seeing  a  renaissance  in 
thinking  that  newspapers  have  to 
begin  to  work  in  a  coordinated  and 
cooperative  way,”  Anthony  noted. 
“1  think  there  are  five  newspapers 
that  are  working  cooperatively  as  a 
group  in  trying  to  create  business 
where  none  was  in  the  past.  [The  New 
York  Times,  Boston  Globe,  Washing¬ 
ton  Post,  Chicago  Tribune  and  the 
Los  Angeles  Times.]  Not  so  much  the 
five  papers  or  the  [ad]  account  is  the 
recognition  that  we  have  to  put  the 
interests  of  the  industry  ahead  of  the 
more  parochial,  individual  interests 
of  the  newspapers. 

“That’s  not  to  say  there  is  no  com¬ 
petitive  selling;  it  is  strategic  selling. 
To  get  business  back  into  newspapers 
it  has  to  happen,”  Anthony  said. 
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National  advertising  —  a  struggle  to  stay  even 

Sawyer  Ferguson  Walker  issues  its  1989  ad  forecast 


By  Debra  Gersh 

The  marginal  performance  of  news¬ 
paper  advertising  in  1988  does  not 
bode  well  for  1989,  “primarily 
because  post-election,  post-Olympic 
years  have  historically  been  soft  and 
have  shown  significant  shortfalls  in 
growth  when  compared  with  the  pre¬ 
vious  year,”  according  to  the  1989 
newspaper  advertising  forecast  pre¬ 
pared  by  the  Sawyer  Ferguson 
Walker  Co.  representative  firm. 

The  SFW  report  estimates  that 
“national  newspaper  advertising  will 
do  well  to  equal  the  1988  perfor¬ 
mance.  There  are  simply  too  many 
negatives  to  expect  that  1989  will 
reflect  a  break  from  the  ongoing 
slump  in  advertising.” 

In  addition  to  the  quadrennial  his¬ 
torical  patterns,  the  company  pre¬ 
dicted  that  the  economy,  the  free¬ 
standing  insert/preprint  industry, 
pricing,  lack  of  an  outstanding  single 
growth  category,  and  the  impact  of 
co-op  and  positioning  of  national 
advertising  as  a  contingency  buy  may 
all  affect  advertising  performance  in 
1989. 

A  continued  slide  in  the  alcoholic 
beverages  category  is  foreseen  by 
SFW,  with  linage  expected  to  fall 
another  2%-3%. 

“For  newspapers,  autos  recorded  a 
strong  gain  during  the  first  six  months 
of  1988  —  primarily  from  the  dealer 
associations  group.  Spending  by 
import  dealer  associations  also 
improved  dramatically,”  the  report 
stated.  “Newspapers  in  1988  cannot 
sustain  growth  levels  that  have  been 
recorded  over  the  past  few  years.” 

In  1989  gas  and  oil  are  expected  to 
show  “slight  growth  in  product 
advertising;  as  a  result,  there  may  be  a 
slight  uptick  in  the  category.” 

Advertising  by  car  rental  agencies 
is  expected  to  be  down  in  1988  from 
1987,  despite  National  Car  Rental’s 
use  of  the  island  position. 

“Avis  and  Hertz,  due  to  continuing 
financial  turmoil,  have  cut  back  news¬ 
papers  in  1988,”  according  to  the 
forecast.  “The  primary  players 
should  continue  to  cut  back  in  1989; 
however,  the  second-line  renters 
could  counteract  that  loss,  seeking  to 
seize  a  sales  initiative  during  the  lull  in 


advertising  by  the  major  players.  This 
could  result  in  a  flat  linage  perfor¬ 
mance  in  1989.” 

A  slight  increase  of  between  1% 
and  3%  in  national  is  predicted  for 
cameras  and  equipment  newspaper 
advertising  in  1989,  “simply  because 
of  the  need  for  factory  control.” 
Much  advertising  by  manufacturers 
in  this  category,  however,  has 
switched  to  co-op. 

A  flat  linage  year  is  predicted  by 
Sawyer  Ferguson  Walker  in  the  com¬ 
puters,  equipment  and  services  cate¬ 
gory. 

“This  relatively  positive  fore¬ 
cast  —  based  on  the  recent  history 
where  after  the  flurry  of  new  PC 
advertising  the  classification  tailed 
off  — ;  is  also  conditioned  by  the 
recent  activity  of  IBM  and  Apple.  The 
software  will  continue  to  follow  this 
activity  with  Ashton-Tate  and  Micro¬ 
soft  leading  the  way.” 


The  food,  household  goods  and 
household  supplies  category,  which 
includes  furnishings,  toiletries,  medi¬ 
cal  products  and  pet  products, 
accounts  for  more  than  11%  of  the 
national  category,  with  different 
growth  patterns  in  the  category. 

For  example,  the  group  showed  a 
2.2%  gain  in  1987  and  was  basically 
flat  for  the  first  six  months  of  1988. 
even  though  food  suffered  a  loss  of 
over  13%  in  the  first  six  months  and 
toiletries  and  medical  products 
showed  strong  gains. 

“Overall,  we  see  a  decrease  of  lin¬ 
age  in  the  2%-4%  range  —  primarily 
because  of  the  continued  strength  of 
toiletries  and  the  slowing  in  the  fall  of 
ROP  food,”  according  to  the  report. 

The  farm  and  garden  classification 
was  down  5%  in  1987  and  showed  a 
0.5%  decline  in  the  first  six  months  of 
1988,  Sawyer  Ferguson  Walker 
noted,  adding  that  continued  expan¬ 


sion  of  the  telefloral  networks  should 
show  some  seasonal  upswings  with  a 
flat  year  predicted,  despite  “erosion 
to  co-op.” 

Financial  and  corporate  group 
advertising  in  1989  should  remain  flat, 
despite  a  12.9%  decline  in  the  first  six 
months  of  1988,  the  rep  firm  pre¬ 
dicted. 

Advertising  by  overnight  delivery 
services  is  expected  to  be  flat  in  1989, 
although  the  U.S.  Postal  Service 
should  continue  to  place  “a  good  por¬ 
tion”  of  its  business  in  newspapers. 

Insurance  advertising  fell  nearly 
23%  in  1987  and  was  down  7%  in  the 
first  six  months  of  1988.  The  report 
predicts  that  Metropolitan  Life  “may 
be  back  in  newspapers  in  support  of 
their  major  markets  —  possible  1% 
increase  in  space.” 

Television  has  been  the  “major 
recipient”  of  credit  card  advertising, 
although  SFW  predicted  that 


“American  Express  could  be  a 
sleeper  with  the  possibility  of  several 
new  newspaper  programs  in  1989.” 

SFW’s  industrial  category,  which 
was  essentially  flat  in  1987,  includes 
things  from  office  equipment  to  indus¬ 
trial  machinery  and  some  corporate 
defense  and  construction  advertisers. 
“As  a  group,  they  should  likewise 
stabilize  primarily  because  they  have 
cycled  the  downturn  in  military  con¬ 
tracts.  The  hoped  for  continuation  of 
housing  money  should  likewise  assist 
the  construction  business;  plus  1%- 
2%.” 

Public  service,  utilities  and  com¬ 
munications  advertising,  which  was 
down  slightly  in  1987,  accounts  for 
nearly  4%  of  money  spent  in  national 
newspaper  advertising.  The  report 
forsees  ad  linage  up  1%  for  the  group 
in  1989. 

Most  of  the  linage  in  the  publishing 
category  goes  to  major  markets  and 


The  SFW  report  estimates  that  “national  newspaper 
advertising  will  do  well  to  equal  the  1988 
performance.  There  are  simply  too  many  negatives  to 
expect  that  1989  will  reflect  a  break  from  the  ongoing 
slump  in  advertising.” 
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newspapers  with  book  sections,  the 
forecast  reported.  In  1987  it  showed  a 
3.4%  increase  in  dollars,  which  con¬ 
tinued  into  the  first  six  months  of  1988 
with  an  8.6%  increase  in  dollars.  Lin¬ 
age  is  expected  to  increase  l%-3%. 

A  more  than  10%  dollar  growth  was 
reported  in  the  radio  and  television  ad 
category  for  1987,  with  linage  fore¬ 
casted  to  increase  l%-3%  in  1989, 
despite  a  drop-off  in  the  first  six 
months  of  1988.  “The  continuing  fall- 
off  in  network  viewing  .  .  .  plus  the 
initial  positioning  of  TV  Week  Net¬ 
work  and  the  immediate  need  for 
tune-in  advertising  should  continue  to 
bolster  the  group,”  according  to  the 
report.  “On  the  negative  side  is  the 
planned  increase  by  several  of  the 
advertisers  in  the  use  of  outdoor, 
direct  mail  and  heftier  co-op  budgets 
for  affiliate  stations.” 

Sawyer  Ferguson  Walker  expects 
the  biggest  obstacle  to  improving 
newspapers’  share  of  tobacco  adver¬ 
tising,  which  has  fallen  from  repre¬ 
senting  over  17%  of  the  national  busi¬ 
ness  in  1980  to  3%  in  1987,  “is  the 
backlash  that  is  building  against 
RJR’s  ‘Premier’  introduction.  At  all 
levels  the  fight  is  on  —  at  the  FDA 
and  at  state  regulatory  agencies.  The 
estimates  of  a  $  125-million  marketing 
push  could  be  put  in  jeopardy  if  the 
states  succeed  in  regulating  the 
cigarette  .  .  .  These  uncertainties 
make  tobacco  forecasts  even  more 
difficult  than  in  the  past  —  however, 
we  feel  that  despite  the  overall  ongo¬ 
ing  questions  about  the  industry,  plus 
their  preoccupation  with  mergers  and 
buy-outs,  the  impact  will  slow  the 
decline  to  the  8%-10%  linage  area.” 

The  travel  and  transportation 
category  —  which  includes  domestic 
and  international  airlines,  cruise 
lines,  hotels  and  resorts,  and  tours 
and  travel  services  —  showed  a  small 
dollar  decline  in  1987,  mostly  because 
of  an  8%  decline  in  the  airline  seg¬ 
ment.  “Except  for  airlines  —  a  func¬ 
tion  of  the  mid-decade  mergers  —  the 
classification  has  shown  good  growth 
during  the  1980s  and  should  do  like¬ 
wise  through  1989,”  according  to  the 
report.  “The  only  possible  negative  is 
the  potential  downturn  in  the  econ¬ 
omy  that  would  impact  leisure  travel 
and  therefore  the  cruise  lines  and 
hotels-tours  segment  of  the  busi¬ 
ness.” 

Free-standing  inserts  and  preprints 
is  the  only  category  “with  a  major 
change  from  the  earlier  SFW  forecast 
[in  early  August]  —  we  now  think 
that  the  three  entities  will  continue 
through  1989  with  only  a  minor  reduc¬ 
tion  in  total  dates,”  the  report  stated. 
“Early  conjecture  was  that  there 
would  be  a  significant  reduction  in 
total  dates,  and  that  the  decrease 


might  be  in  the  20%-25%  range.  We 
now  feel,  due  to  a  probable  healthy 
increase  in  solo  inserts,  the  growth  in 
newspaper-delivered  magazines,  and 
because  of  an  expected  expansion  in 
page  count  (due  to  pricing  that 
decreases  at  higher  page  sizes,  there 
is  a  smaller  than  usual  return),  we 
foresee  only  an  8%-12%  fall  in  dol¬ 
lars.” 

The  rep  firm  predicts  that  “the 
upcoming  year  will  be  a  tough  one  for 
newspaper  [retail]  advertising.  SFW 
tracks  some  of  the  major  retailers, 
and  for  1987  their  advertising  dollar 


increase  was  a  4%  —  barely  staying 
ahead  of  inflation.  We  see  this  rela¬ 
tionship  continuing.” 

Cosby  voted 
‘most  boring’ 

There  was  a  “bumper  crop”  of 
competitors  in  1988,  but  Bill  Cosby 
took  top  honors  as  the  “most  boring 
celebrity  of  the  year”  in  the  annual 
list  put  out  by  Alan  Caruba,  founder 
of  the  Boring  Institute. 


Why  radar  makes  mistakes. 
How  to  protect  yourself. 


It's  hard  to  believe,  but  traffic  radar  does 
not  identify  which  vehicle  is  responsible 
for  the  speed  displayed.  It  shows  only  a 
speed  number.  The  radar  operator  must 
decide  who  to  blame. 

How  radar  nvorfcs 

The  radar  gun  is  aimed  at  traffic  and  it 
transmits  a  beam  of  invisible  radar  waves. 
Moving  objects  reflect  these  waves  back 
to  the  radar  gun.  Using  the  Doppler  principle, 
the  radar  calculates  speed  from  the 
reflected  waves.  But  there’s  a  problem. 

The  bast  guess 

Remember,  these  reflections  are  in¬ 
visible.  And  truck  reflections  can  be  ten 
times  stronger  than  car  reflections.  How 
can  the  operator  know  for  sure  which  vehicle 
is  responsible  for  the  number? 

The  truth  is,  in  many  cases  he  can't 
be  sure.  The  result?  You  can  be  ticketed 
for  somebody  else'.i  reflection. 

The  only  way  to  defend  yourself 
against  these  wrongful  tickets  is  to  know 
when  radar  is  operating  near  you. 


Self  Defense 

We  specialize  in  radar  warning.  Escort 
and  Passport  have  ?  unique  warning 
system  that  tells  you  radar  strength— with 
both  a  variable-rate  beeper  and  a  visual 


meter.  You’ll  know  when  the  radar  unit  is 
near  enough  to  have  you  under  surveillance. 

Car  and  Driver,  Popular  Mechanics 
and  Roundel  magazines  have  each  tested 
radar  detectors.  And  each  gave  us  their 
highest  ratings.  Call  toll-free  and  we’ll  send 
reprints  of  the  complete  tests. 

We’re  as  close  as  your  phone 

To  order,  call  toll-free.  Orders  in  by 
5:00  pm  eastern  time  go  out  the  same  day 
by  UPS  and  we  pay  the  shipping. 

And  we  guarantee  your  satisfaction. 
If  you’re  not  entirely  satisfied  within  30  days, 
return  your  purchase.  We’ll  refund  your 
money  and  shipping  costs. 

The  best  defense  against  wrongful 
tickets  can  be  in  your  car  tomorrow. 


TOLL  FREE  1-800-543-1608 

(CaN  Mon-Ri  Sam-Upm.  Sat-Sm  9:306  ESI) 

ESCORT 

RADAR  WMNING  RECEIVER 


ESCORT  $245 (OH  res.  add  $13.48  tax) 

PASSPOCT 

RADAR-RtCEiVtR 


niSSPORT$298(0H  res.  add  $1623  tax) 

Cincinnati  Microwave 
►  Department  659119 
One  Microwave  Plaza 
Cincinnati,  Ohio  45249  e  iseacMi 
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Violence  against  journalists 

Freedom  House  report  says  murders  and  expulsions  declined  in  1988, 
but  overall  violence  and  harassment  increased  again 


By  Andrew  Radolf 

Violence  and  harassment  against 
journalists  increased  again  in  1988, 
according  to  figures  compiled  by 
Freedom  House,  a  human  rights 
monitoring  organization  in  New 
York. 

The  total  number  of  incidents  of 
violence  and  harassment  last  year, 
through  Dec.  10,  came  to  452  cases  in 
70  countries.  Freedom  House  said.  In 
1987,  Freedom  House  recorded  436 
cases  in  57  countries. 

Murders  and  expulsions  of  journal¬ 
ists  declined  in  1988.  Freedom  House 
counted  25  journalists  killed  last  year 
compared  with  32  in  1987.  Expulsions 
of  journalists  in  1988  came  to  24, 
Freedom  House  said,  versus  51 
expulsions  in  1987. 

However,  the  number  of  journalists 
kidnapped  or  disappeared  came  to  14 
this  year,  compared  with  only  10  last 
year,  while  the  number  of  those 
arrested  or  detained  totaled  225  in 
1988  compared  with  188  in  1987. 

Twenty-eight  journalists  were 
severely  wounded  last  year.  Freedom 
said,  40  journalists  were  beaten  and 
50  were  “otherwise  assaulted.” 

Other  Freedom  House  statistics  for 
1988: 

•  There  were  11  incidents  in  six 
countries  of  journalists’  homes  being 
raided,  and  one  incident  in  one  coun¬ 
try  of  a  home  being  destroyed. 

•  Forty-three  journalists  in  nine 
countries  received  death  or  other 
threats. 

•  Films  or  manuscripts  were  con¬ 
fiscated  in  82  cases  involving  13  coun¬ 
tries;  charges  were  filed  against  48 
journalists  in  six  countries;  the  press 
credentials  of  seven  journalists  were 
withdrawn  in  two  countries  and 
another  seven  journalists  in  two  coun¬ 
tries  WM.e  refused  credentials. 

•  The  number  of  closed  newspa¬ 
pers  or  radio  stations  came  to  40  in  12 
countries,  while  banned  publications 
or  radio  programs  totaled  31  in  10 
countries. 

•  There  were  eight  cases  in  eight 
countries  of  newspaper  or  radio 
offices  being  bombed  or  burned;  one 
incident  of  a  radio  station  being 
destroyed;  and  seven  cases  in  four 


countries  of  radio  stations  or  newspa¬ 
pers  being  occupied  by  the  govern¬ 
ment. 

“This  year,  as  before,  the  figures 
greatly  underestimate  both  the  num¬ 
ber  of  cases  and  the  individuals 
involved,”  Freedom  House  stated. 
“Some  single  cases  here  involving  the 
closing  of  media  facilities  affect 
scores  of  journalists.  Many  cases  are 
not  reported,  though  journalists  are 
increasingly  aware  that  maltreatment 
of  the  messenger  by  governments  and 
others  is  aimed  primarily  at  all  citi¬ 
zens.” 

Press  conditions  improved  in  1988 
in  Chile  —  before  the  October 
plebiscite  —  China,  Taiwan,  Fiji, 
Hungary,  South  Korea  and  the  Soviet 
Union,  where  glasnost  has  led  to 
“controlled  openness,”  Freedom 
House  said. 


heard  and  Gen.  Augusto  Pinochet 
dramatically  lost  the  right  to  another 
full  term  as  president.” 

“In  South  Korea,  political  changes 
beginning  the  year  before  produced  a 
free  press  in  1988  for  the  first  time  in 
more  than  half  a  century,”  the  report 
continued.  “The  press  was  also  sig¬ 
nificantly  freer  in  Taiwan.” 

Costa  Rica,  the  report  said,  is  also 
considering  steps  to  eliminate  its  laws 
requiring  the  licensing  of  journalists. 

“But  two  nations  among  the  freest, 
the  United  Kingdom  and  Israel, 
repeatedly  restricted  press  cover¬ 
age,”  Freedom  House  said.  “The 
U.K.  used  the  powerful  Official  Sec¬ 
rets  Act  and  its  prepublication 
restraints.  Under  strong  pressure,  the 
Thatcher  government  promised  to 
alter,  but  only  slightly,  the  secrets 
act. 


Freedom  House  counted  25  journalists  killed  last 
year,  compared  with  32  in  1987.  Expulsions  of 
Journalists  in  1988  came  to  24,  Freedom  House  said, 
versus  51  expulsions  in  1987. 


But  press  conditions  worsened, 
according  to  Freedom  House,  in 
Chile  after  the  plebiscite  and  also  in 
Colombia,  India,  Israel  (“massive 
press  detentions”),  Mexico,  Nicara¬ 
gua,  Panama,  Paraguay,  South 
Africa,  Turkey  and  the  United  King¬ 
dom. 

“Harsh  new  laws  or  administrative 
actions  were  introduced  in  South 
Africa,  Panama  and  Nicaragua,” 
Freedom  House  stated.  “The  only 
opposition  newspaper  in  Nicaragua, 
La  Prensa,  may  be  forced  to  close  at 
the  end  of  January.  It  has  been  denied 
government  advertising  and  foreign 
aid  to  purchase  newsprint.” 

“Restrictive  laws  passed  the  year 
before  supported  1988  press  controls 
in  Malaysia,  Singapore  and  Chile,” 
Freedom  House  said.  “In  Chile,  con¬ 
trols  over  newspapers  and  especially 
television  were  relaxed  prior  to  the 
October  plebiscite.  As  a  conse¬ 
quence,  opposition  messages  were 


“Israel  sought  to  limit  the  Palesti¬ 
nian  uprising  in  the  West  Bank  by 
arresting  or  detaining  36  journalists 
and  expelling  six  more.” 

In  the  Soviet  Union,  prior  censor¬ 
ship  ended  for  all  publications.  Free¬ 
dom  House  said,  but  glasnost  seemed 
“intended  only  for  official  publica¬ 
tions.” 

Freedom  House  noted  that  Soviet 
authorities  “cracked  down  all  year” 
on  the  magazine  Glasnost,  an  unoffi¬ 
cial  publication.  Editor  Sergei  Grigo¬ 
ryants  and  his  staff  “were  harassed, 
his  home  ransacked  and  records 
destroyed.  Before  the  Gorbachev  era, 
Grigoryants,  then  an  underground 
writer,  was  imprisoned  for  long  peri¬ 
ods.  In  the  era  of  glasnost,  he  served  a 
week  in  prison  in  May  1988  and  his 
deputy  was  arrested  for  one  month  in 
December.” 

In  China,  “the  ebb  and  flow  of 
press  reform  continued  all  year,”  and 
a  new  press  law  is  “expected  to  set 
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forth  journalists’  duties  as  well  as 
rights.  ‘Duties’  in  a  society  with 
strong  central  authority  can  be  tanta¬ 
mount  to  press  controls,”  Freedom 
House  said. 

“South  Africa  worked  all  year  to 
tighten  restrictions  on  independent 
newspapers,”  the  report  said.  “The 
government  controls  the  broadcast 
centers. 

“South  African  papers  catering  to 
black  and  white  readers  are  still  far 
freer  than  any  publication  under  glas- 
nost  or  Chinese  ‘reforms,’  ’’Freedom 
House  continued.  “South  African 
officials  all  year,  however,  piled 
threat  upon  threat,  first  to  restrict 
small  ‘alternative’  weeklies  and  then 
to  slyly  apply  such  measures  to  the 
mainstream  press.” 

Efforts  by  the  South  African 
authorities  to  license  all  journalists 
were  abandoned  after  “the  entire 
press  corps,  joined  by  many  overseas 
press  freedom  advocates,  strenu¬ 
ously  condemned  the  order,”  Free¬ 
dom  House  said. 

India  went  through  a  “wrenching” 
free  press  controversy  last  year  when 
the  government  pushed  through  the 
lower  House  of  Parliament  a  bill  to 
strengthen  the  defamation  law.  Jour¬ 
nalists  protested  the  measure  with  a 
one-day  strike,  claiming  the  govern¬ 
ment  was  trying  to  shield  itself  from 


charges  of  corruption. 

The  bill  would  have  shifted  the  bur¬ 
den  of  proof  from  plaintiffs  to  defen¬ 
dants,  prevented  the  courts  from  dis¬ 
pensing  with  personal  appearances 
for  newspaper  editors,  provided 
heavy  minimum  penalties  of  fines  and 
imprisonment,  and  provided  for 
secret  and  summary  trials. 

Finally  the  strong  protest  from 
journalists  compelled  Prime  Minister 
Gandhi  to  withdraw  the  bill. 


New  Detroit  News 
staffer  is  a  turkey 


Newhouse  estate 
tax  triai  opens 


Testimony  has  begun  over  the  gov¬ 
ernment’s  claim  that  the  estate  of 
Samuel  I.  Newhouse  owes  the  Inter¬ 
nal  Revenue  Service  more  than  $600 
million  in  taxes. 

In  earlier  settlement  talks  the  IRS 
dropped  its  demand  for  penalties  and 
the  claim  was  limited  to  the  amount 
of  the  basic  estate  taxes  that  were 
owed. 

The  government  claims  that  New¬ 
house  held  all  of  the  voting  stock  in 
Advance  Publications  when  he  died 
in  1979  and  is  seeking  to  place  a  siz¬ 
able  premium  on  the  value  of  those 
shares. 


The  newest  edition  to  the  Detroit 
News  sports  staff  is  a  real  turkey, 
literally. 

Darryl  the  Turkey,  who  joined  the 
News  from  Roperti’s  Turkey  Farm  in 
Livonia,  Mich.,  has  become  one  of 
the  area’s  top  pro  football  forecast¬ 
ers,  with  a  .523  on  the  year,  com¬ 
pared  to  his  human  co-workers’  .490. 

Working  out  of  a  fourth-floor  office 
in  the  Detroit  News  Building  in 
Detroit,  Darryl’s  highly  scientific 
method  of  choosing  winners  is  peck¬ 
ing  food  from  two  specially  marked 
trays  of  turkey  feed.  The  trays  bear 
the  name  of  the  competing  teams,  and 
the  tray  that  Darryl  picks  the  food 
from  first  is  counted  as  his  pick  to 
win. 

No  decision  had  been  made 
regarding  Darryl’s  status  at  the  News 
when  football  season  ends. 


Burger  Kings  offer 
free  St.  Pete  Times 


A  number  of  area  Burger  Kings  are 
slated  to  begin  distributing  free  copies 
of  the  St.  Petersburg  (Fla.)  Times 
with  breakfast. 


TELEPHONE  [30^l  l/'C 


Need  to  i'md  out.what  it 
to  insure  a  flea  circus? 


Sorry.  We  can’t  help. 


name 

telephone  — 

— 


But  if  it’s  family  insurance  - 
auto,  home,  health  or 
life  -  you  have  a  question 
about,  we  probably  can. 


You’ve  got  our  number(s). 
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Potential  trouble  in  the  courts 

Several  cases  with  possible  far-reaching  consequences  for 
the  press  await  decisions  by  Congress  and  the  courts  in  1989 


By  George  Garneau 

Potential  trouble  looms  for  newspa¬ 
pers  in  courtrooms  and  halls  of  gov¬ 
ernment  in  1989. 

Several  cases  with  possible  far- 
reaching  consequences  await  deci¬ 
sions  by  the  Supreme  Court,  and 
some  long-term  lobbying  battles 
could  have  long-range  effects. 

The  issues  center  more  on  money 
than  on  freedom  of  speech  —  but  the 
two  are  often  intermingled. 

In  a  frenzy  to  contain  the  deficit’s 
economy-destroying  effects, 
Washington  is  hungry  for  money. 
Lawmakers  are  expected  to  try  to 
take  it  from  advertisers. 

Congressional  staffers  seeking  to 
“enhance  revenue”  without  “raising 
taxes”  are  weighing  whether  to  elimi¬ 
nate  or  reduce  tax  deductions  for 
advertising,  according  to  Terry 
Maguire,  counsel  to  the  American 
Newspaper  Publishers  Association. 

A  major  battle  could  await  any  pro¬ 
posal  to  eliminate  any  tax  deductibil¬ 
ity  for  advertising,  which  is  fully 
deductible  as  a  cost  of  doing  business. 

Richard  Darman,  who  will  direct 
the  Office  of  Management  and 
Budget  when  George  Bush  becomes 
president,  supported  such  a  move  as  a 
Treasury  Department  official. 

Eliminating  deductibility  could 
bring  $1 1  billion  into  government  cof¬ 
fers,  according  to  some  estimates.  No 
estimates  were  available  for  effects 
on  newspapers. 

Also  this  year,  efforts  are  expected 
to  intensify  to  unleash  telephone  com¬ 
panies  from  restrictions  imposed  last 
year  by  U.S.  District  Judge  Harold 
Greene  as  part  of  the  disbanding  of 
AT&T. 

Telephone  companies  have  gained 
momentum  in  their  struggle  to  jump 
into  the  nascent  electronic  informa¬ 
tion  business,  not  as  common  carriers 
but  as  information  providers  in  com¬ 
petition  with  companies  whose  ser¬ 
vices  they  carry. 

Congress  has  approved  a  non¬ 
binding  resolution  to  lift  restrictions 
Greene  imposed  on  the  Bell  operating 
companies  (BOCs)  last  year  when  he 
allowed  them  to  provide  ancillary  ser¬ 
vices  such  as  voice  mail. 


The  Justice  Department,  a  cham¬ 
pion  of  deregulation  under  President 
Ronald  Reagan,  has  officially 
opposed  limiting  BOCs. 

Maguire  said  ANPA  will  “fight 
very  hard”  to  defend  the  so-called 
diversity  principle  —  which  holds  it 
is  anticompetitive  for  BOCs  to  com¬ 
pete  with  the  companies  whose 
information  they  carry. 

Newspapers,  which  have  done 
relatively  little  in  offering  information 
through  phone  lines,  will  seek  ways 
phone  services  “can  augment  and 
increase  the  value  of  a  newspaper 
rather  than  undermine  its  viability,” 
Maguire  said. 

In  the  highest  court  in  the  land,  the 
Supreme  Court,  a  decision  is 
expected  this  year  in  a  major  privacy 
suit  by  a  Florida  rape  victim  who  was 
identified  mistakenly  by  a  weekly 
black-oriented  newspaper  that  was 
provided  the  name  by  police. 


story  in  1983.  Police  reports  are  not 
public  records  under  Florida  law. 

In  a  case  with  major  implications 
for  newspapers’  legal  and  financial 
responsibilities  in  advertising,  the 
Supreme  Court  has  agreed  to  decide 
an  appeal  of  a  $9-million  judgment 
against  Soldier  of  Fortune  magazine 
stemming  from  a  classified  ad  that 
was  used  to  hire  a  killer. 

The  magazine  was  sued  by  the  fam¬ 
ily  of  a  Texas  woman  whose  murderer 
was  hired  for  $  10,000  through  a  classi¬ 
fied  ad  in  the  magazine. 

After  the  suit  was  filed,  another 
man  sued  the  magazine  in  Montgom¬ 
ery,  Ala.,  claiming  his  father’s  killer 
was  hired  through  another  ad  in  the 
Soldier  of  Fortune,  according  to 
News  Media  &  the  Law.  The  maga¬ 
zine  in  1986  canceled  personal  ser¬ 
vices  classified  ads. 

The  case  is  considered  important 
because  of  the  lack  of  case  law 


The  Court  has  heard  oral  arguments  and  will  decide 
on  a  suit  by  the  Reporters  Committee  for  Freedom  of 
the  Press  to  open  criminal  rap  sheets  to  public 
scrutiny. 


In  Florida  Star  v.  B.J.F.,  a  Jack¬ 
sonville  rape  victim  won  a  $100,000 
civil  judgment  against  the  Star,  which 
violated  a  1911  state  misdemeanor 
law  that  forbids  disclosure  of  names 
of  sex-crime  victims.  Similar  state 
laws  have  been  struck  down  as 
unconstitutional  prior  restraint.  The 
state  did  not  prosecute  the  paper.  The 
sheriffs  department  paid  $2,500  to 
settle  the  case,  based  on  arguments 
that  the  victim’s  privacy  was  violated 
by  illegal  disclosure  of  her  identity. 
The  judgment  could  put  the  small 
paper  out  of  business. 

The  case  hinges  on  whether  a  news¬ 
paper  can  be  punished  for  invasion  of 
privacy  for  publishing  true  informa¬ 
tion. 

The  paper  said  police  provided  a 
report,  including  the  victim’s  name, 
to  an  intern,  who  violated  a  police 
notice  and  newspaper  policy  by 
including  the  name  in  a  Page  12  crime 


regarding  newspapers’  liability  for  the 
effects  of  ads  they  carry.  Unless  over¬ 
turned,  it  could  mean  serious  legal 
trouble  and  financial  liability  for 
newspapers. 

Bruce  Sanford,  First  Amendment 
attorney  and  counsel  for  the  Society 
of  Professional  Journalists,  said  the 
judgment  against  the  magazine  sug¬ 
gests  publishers  “should  assume  the 
worst  about  ambiguous  ads,  rejecting 
any  questionable  ad.”  If  upheld,  it 
could  force  newspapers  to  reject  ads 
for  escort  services  because  they 
feared  being  held  liable  for  AIDS  con¬ 
tracted  by  escort  clients,  he  said. 

In  another  of  several  pending  media 
cases,  the  Supreme  Court  has  agreed 
to  decide  how  carefully  appeal  courts 
must  weigh  libel  awards  in  determin¬ 
ing  whether  public  figures  prove 
actual  malice. 

Connaughton  v.  Harte-Hanks 
Communications  Inc.  stems  from 
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unsuccessful  judicial  candidate 
Daniel  Connaughton’s  $200,000  Jury 
award  for  libel  by  the  Journal  News  of 
Hamilton,  Ohio.  The  story  involved 
pre-election  accusations  of  patron¬ 
age.  The  paper  supported  Connaugh¬ 
ton’s  opponent.  A  federal  appeals 
panel  in  Cincinnati  affirmed  the 
award  but  said  its  review  of  the  record 
need  only  determine  whether  the 
award  was  clearly  erroneous. 

The  Journal  News  is  supported  by 
21  news  organizations  in  arguing  that 
the  appeals  court  failed  to  apply 
requirements  for  independent  review 
of  libel  judgments  to  assess  evidence 
of  actual  malice. 

The  High  Court  also  has  agreed  to 
decide  the  constitutionality  of  an  1890 
federal  law  banning  interstate  promo¬ 
tion  of  lotteries  and  games  of  chance. 
Despite  enactment  last  year  of  an 
amendment  legalizing  ads  for  legal, 
non-profit  lotteries  such  as  bingo,  the 
Minnesota  Newspaper  Publishers 
Association,  on  an  appeal  from  the 
Justice  Department,  is  fighting 
against  remaining  provisions  forbid¬ 
ding  casino  advertising. 

Also  pending  in  the  High  Court  is  a 
challenge  by  Texas  Monthly  maga¬ 
zine  of  state  sales  tax  exemptions 
allowed  religious  publications.  The 
Court  has  agreed  to  decide  on  the 
magazine’s  argument  that  exemp¬ 
tions  based  on  the  content  of  publica¬ 
tions  are  unconstitutional  violations 
of  the  First  Amendment  that  give 
religion  a  special  benefit  and  entangle 
government  with  the  church.  Texas 
argued  it  created  the  exemption  speci¬ 
fically  to  accommodate  separation  of 
church  and  state.  The  magazine  is 
contesting  almost  $150,000  in  taxes. 

The  Court  has  heard  oral  argu¬ 
ments  and  will  decide  on  a  suit  by  the 
Reporters  Committee  for  Freedom  of 
the  Press  to  open  criminal  rap  sheets 
to  public  scrutiny. 

Dating  from  1978,  when  the  com¬ 
mittee  and  CBS  reporter  Robert 
Schakne  sued  the  FBI  to  get  com¬ 
puterized  arrest  records  of  the 
Medico  brothers,  the  case  has  been 
upheld  twice  by  a  Washington,  D.C., 
federal  appeals  court,  which  ruled 
that  records  should  be  public  if  they 
contain  previously  public  records. 
The  FBI  has  withheld  the  informa¬ 
tion,  contending  it  was  exempt  from 
disclosure  under  the  Freedom  of 
Information  Act. 

In  the  case  from  Minnesota,  the 
Supreme  Court  has  agreed  to  review  a 
challenge  to  the  federal  ban  on  lottery 
advertising.  The  ban  was  mostly 
eliminated  by  legislation  approved 
last  year,  but  the  government  is  argu¬ 
ing  to  retain  provisions  that  prohibit 
casinos  from  advertising  in  newspa¬ 
pers  with  circulations  over  state  bor¬ 
ders. 


No  postal  rate  increase  was 
expected  in  1989,  but  by  year’s  end 
the  date  of  the  next  hike  should  be 
known,  and  it  probably  will  not  come 
before  the  end  of  1990. 

First  Amendment  attorney  Sanford 
expected  newspapers  to  continue 
legal  efforts  to  obtain  access  to  gov¬ 
ernment  information  and  court  pro¬ 
ceedings.  The  trend,  disclosed  in  an 
SPJ  study  released  last  November, 
signals  a  shift  from  newspapers 
defending  themselves  against  libel 
suits  to  spending  money  aggressively 
on  legal  fees  to  gather  the  news. 

Sanford  said,  however,  that  public 
hostility  toward  the  press  was  “very 


If  you’re  looking  for  versatile 
solutions  in  news  publishing, 
take  a  closer  look  at  the  San 
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The  Chronicle’s  SII  Editorial 
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troubling”  and  was  increasing,  as 
shown  in  surveys.  He  expected  that 
resentment  will  take  form  in  attempts 
by  state  legislatures  to  tax  and  regu¬ 
late  the  press. 

Banner  reporter 
joins  area  PR  firm 

Mike  Pigott,  former  Nashville 
(Tenn.)  Banner  political  and  investi¬ 
gative  reporter,  has  joined  McNeely 
&  Associates,  a  Nashville-based  pub¬ 
lic  relations  and  consulting  firm 
founded  by  another  former  journalist, 
Mark  McNeely. 
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Newspapers  and  the  courts 

Favorable  rulings  outweighed  the  bad  in  1988 


By  George  Garneau 

It  was  neither  the  best  nor  worst  of 
times  last  year  in  newspapers’ 
uncomfortable  relationship  with  the 
law,  but  the  good  probably  out¬ 
weighed  the  bad. 

Judges,  legislators  and  bureaucrats 
in  Washington  served  up  a  melange  of 
legislation,  regulation  and  interpreta¬ 
tion  both  priming  and  pinning  back 
the  Fourth  Estate. 

Net  result:  mixed,  with  a  positive 
flavor.  There  were  some  clear  victo¬ 
ries  among  several  worrisome  set¬ 
backs  in  the  continuing  tug-of-war 
over  the  First  Amendment,  including 
libel,  access  to  information  and  busi¬ 
ness  matters.  Libel  problems  dimin¬ 
ished  markedly.  Problems  of  access 
to  courts  and  government  information 
grew  menacingly. 

The  Supreme  Court  had  a  new  face: 
Justice  Anthony  M.  Kennedy.  On  the 
U.S.  Court  of  Appeals  in  San  Fran¬ 
cisco  since  1975,  Kennedy’s  record 
has  been  positive  in  protecting  the 
First  Amendment  and  public  access 
to  criminal  courts  and  defending 
against  prior  restraint  but  has  been 
mixed  in  deciding  freedom  of  infor¬ 
mation  cases,  according  to  a  review 
by  the  Reporters  Committee  for  Free¬ 
dom  of  the  Press.  He  has  not  left  a 
mark  yet  on  press  issues  in  the  High 
Court. 

“The  press  experienced  a  rela¬ 
tively  good  year  in  terms  of  decisions 
and  legislative  developments,”  said 
Bruce  Sanford,  First  Amendment 
attorney  and  counsel  to  the  Society  of 
Professional  Journalists.  “Whatever 
problems  [newspapers]  had  with 
retail  and  advertising  revenues,  you 
can’t  say  the  press  had  a  bad  year  in 
terms  of  legal  developments.” 

First  the  downside: 

In  a  major  blow  to  freedom  of  the 
student  press,  the  Supreme  Court,  in 
a  5-3  decision,  in  January  allowed 
high  school  officials  to  censor  school- 
sponsored  student  publications  for 
“valid  educational”  purposes. 

In  Hazelwood  School  District  v. 
Kuhlmeier,  the  court  approved  cen¬ 
sorship  of  a  suburban  St.  Louis  high 
school  paper  by  a  principal  who 
feared  articles  about  pregnant  stu¬ 
dents  and  children  of  divorce  might 
violate  their  subjects’  privacy. 

The  decision  broadened  the 


authority  of  school  officials  over  stu¬ 
dent  expression  beyond  previous 
decisions.  Called  a  “disaster”  by 
First  Amendment  attorneys,  it  was 
supported  by  many  major  newspaper 
editorials  as  a  kind  of  a  real-life  jour¬ 
nalism  lesson:  that  freedom  of  the 
press  belongs  to  those  in  charge. 

“We  have  seen  a  significant 
increase  in  censorship  as  a  result  of 
Hazelwood,”.  Mark  Goodman, 
executive  director  of  the  Student 
Press  Law  Center,  said  nearly  a  year 
later.  Complaints  about  censorship 
jumped  at  least  25%  over  1987,  he 
said,  as  school  principals,  superinten¬ 
dents  and  even  boards  demand  prior 
review  and  pressure  advisers  to  cen¬ 
sor  the  very  newspapers  that  report 
on  them.  Goodman  said  the  worst 
fears  from  the  decision  have  mater¬ 
ialized,  but  so  has  a  backlash.  Stu¬ 
dents  and  their  advisers  have  become 
activists  against  censorship,  and 
some  school  boards  and  state  legisla¬ 
tures  have  moved  to  protect  student 
publications. 


While  school  officials  applauded 
Hazelwood  for  legitimizing  their 
authority,  Jane  Kirtley,  director  of 
the  Reporters  Committee,  said  the 
decision  might  backfire  on  school 
authorities  by  handing  them  legal 
responsibilities  they  never  had 
before. 

On  the  bright  side,  the  Supreme 
Court  awarded  the  press  one  of  its 
most  decisive  victories  in  years:  a 
forceful  endorsement  of  the  freedom 
to  publish  even  offensive  material 
commenting  on  public  figures.  Unani¬ 
mously,  justices  ruled  the  Rev.  Jerry 
Falwell  could  not  collect  damages  for 
“intentional  infliction  of  emotional 
distress”  stemming  from  a  labeled 
parody  in  Hustler  magazine  portray¬ 
ing  him  in  a  drunken  sexual  encounter 
with  his  mother  in  an  outhouse. 

Overturning  an  appeals  decision. 


the  Court  said  protecting  public  fig¬ 
ures  was  not  grounds  to  deny  First 
Amendment  protection  —  even  of 
vulgar  speech  —  if  it  “could  not  rea¬ 
sonably  be  interpreted  as  stating 
actual  facts.” 

The  case  was  important  because  it 
could  have  opened  a  floodgate  to  suits 
by  people  claiming  emotional  distress 
in  order  to  avoid  the  legal  burden  of 
proving  libel.  The  decision  was 
viewed  as  an  unqualified  endorse¬ 
ment  of  the  precedent-setting  “actual 
malice”  standard  of  New  York  Times 
V.  Sullivan  —  that  public  figures  must 
prove  media  knowingly  published 
false  or  dubious  information  as  fact. 

Chief  Justice  William  Rehnquist’s 
opinion  said  the  Court  had  little  choice 
because,  if  it  ruled  for  Falwell,  “there 
can  be  little  doubt  that  political  car¬ 
toonists  and  satirists  would  be  sub¬ 
jected  to  damages  without  any  show¬ 
ing  that  their  work  falsely  defamed  its 
subject.” 

The  Falwell  decision  “will  cut  off  a 
lot  of  psuedo-libel  suits,”  predicted 


Kirtley  of  the  Reporters  Committee, 
calling  it  one  of  the  High  Court’s  fin¬ 
est  First  Amendment  decisions  in 
years. 

And  1988  will  go  down  as  the  year 
newspaper  vending  machines  v/on 
constitutional  protection  from  the 
Supreme  Court.  The  Court  split  4-3  to 
strike  as  unconstitutional  portions  of 
a  Lakewood,  Ohio,  ordinance  giving 
the  mayor  broad  authority  to  license 
newsracks  on  city  property.  The  law 
amounted  to  annual  “licensing”  and 
therefore  threatened  free  speech,  the 
court  said. 

“In  the  area  of  free  expression  a 
licensing  statute  placing  unbridled 
discretion  in  the  hands  of  a  govern¬ 
ment  official  or  agency  constitutes  a 
prior  restraint  and  may  result  in  cen¬ 
sorship,”  Justice  William  J.  Brennan 


There  were  some  clear  victories  among  severai 
worrisome  setbacks  in  the  continuing  tug-of-war  over 
the  First  Amendment,  inciuding  iibei,  access  to 
information  and  business  matters. 
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Jr.  wrote  for  the  majority. 

While  limiting  municipalities' 
authority  over  newsracks,  the  Court 
upheld  their  right  to  regulate  them. 

The  ruling  in  June  was  important 
also  because  it  allowed  the  Cleveland 
Plain  Dealer  to  contest  a  law  it 
believed  unconstitutional  without 
first  being  hurt  by  it. 

In  other  actions,  mostly  by  declin¬ 
ing  to  review  cases,  the  Supreme 
Court  upheld  lower  court  decisions 
that  have  the  effect  of  law  in  those 
jurisdictions. 

The  Supreme  Court  upheld  the  first 
espionage  conviction  ever  for  leaking 
classified  military  photos  to  the  press. 

It  declined  to  review  an  appeal  from 
Samuel  Coring  Morison,  a  Navy 
intelligence  analyst  who  provided  i 
Jane’s  Defence  Weekly  with  U.S.  spy 
satellite  pictures  of  a  Soviet  aircraft 
carrier  under  construction.  Morison, 
who  was  a  correspondent  for  Jane’s 
Fighting  Ships,  is  the  first  person  con¬ 
victed  under  the  1917  Espionage  Act 
for  supplying  the  press  with  informa¬ 
tion.  Press  advocates  worried  about  a 
chilling  effect:  potential  sources,  fear¬ 
ful  of  prosecution,  discouraged  from 
divulging  increasingly  classified  gov¬ 
ernment  information.  In  June,  he 
began  a  two-year  prison  sentence. 

The  Court  let  stand  in  March  a 


lower  court  ruling  that  “no  presump¬ 
tion  of  openness  attaches  to  proceed¬ 
ings  involving  the  midtrial  question¬ 
ing  of  jurors.”  The  decision  barred 
the  iJew  Orleans  (La.)  Times-Pica- 
yune,  Gannett  News  Service  and 
Baton  Rouge  State-Times  and  Morn¬ 
ing  Advocate  from  hearings  on  jury 
tampering  in  the  trial  of  former  Gov. 
Edwin  Edwards. 

The  High  Court  upheld  by  declining 
to  review  a  California  Supreme  Court 
decision  that  the  New  York  Times  was 
not  liable  for  omitting  William  Peter 
Blatty’s  novel  Legion  from  its  best¬ 
seller  list. 

The  Court  upheld  a  lower  court 
decision  that  the  Miami  Herald  was 
not  entitled  to  see  pretrial  documents 
in  a  personal  injury  suit  filed  by  for¬ 
mer  U.S.  Sen.  Paula  Hawkins  against 
a  television  station. 

Ruling  against  the  Communication 
Workers  of  America,  the  Court  said 
workers  who  are  represented  by,  but 
not  members  of,  unions  and  who  pay 
the  equivalent  of  union  dues  cannot 
be  forced  to  fund  union  activity  that  is 
unrelated  to  collective  bargaining. 
Union  and  newspaper  executives 
downplayed  the  effect  on  newspaper 
unions  by  thfe  June  ruling. 

The  Court  let  stand  a  federal  appel¬ 
late  ruling  that  newspapers  have  no 


First  Amendment  right  to  names  and 
addresses  of  jurors  in  criminal  cases. 
It  upheld  New  York  state’s  highest 
court,  which  ruled  Newsday  had  no 
right  to  juror  information  in  a  murder 
case  because  it  is  exempt  under  state 
freedom-of-information  laws. 

The  Court  allowed  local  govern¬ 
ments  to  levy  higher  taxes  on  newspa¬ 
pers  than  on  other  media.  In  January 
it  refused  for  lack  of  federal  question 
an  appeal  by  three  newspapers  chal¬ 
lenging  the  city  of  Los  Angeles’  gross 
receipts  tax,  which  classifies  newspa¬ 
pers  as  manufacturers  and  taxes  them 
more  than  movie  producers  but  less 
than  billboard  companies. 

In  other  federal  court  decisions  last 
year: 

Denouncing  baseless  libel  suits 
designed  to  harass  the  media,  the 
U.S.  Circuit  Court  of  Appeals  in 
Washington,  D.C.,  threw  out  Liberty 
Lobby’s  case  against  the  Wall  Street 
Journal.  The  $50-million  suit  claimed 
a  1984  statement  that  it  was  “far-right 
and  anti-Semitic”  was  false  and 
damaging  to  the  organization,  which 
had  sued  others  for  libel.  The  Court 
said  the  case  “epitomizes  one  of  the 
most  troubling  aspects  of  modern 
libel  litigation:  the  use  of  the  libel 
complaint  as  a  weapon  to  harass.” 

(Continued  on  page  33) 
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Ad  agency  mega-mergers 

Agency  exec  says  bigness  is  not  the  enemy  of  creativity 


By  Mark  Fitzgerald 

When  the  first  big  ad  agency 
“mega-merger”  was  announced  in 
1986,  it  was  generally  greeted  by 
cheers  from  both  the  trade  and  gen¬ 
eral  press. 

When  more  mega-mergers  fol¬ 
lowed,  however,  both  the  ad  indus¬ 
try,  the  public  —  and  not  a  few  big 
clients  —  began  to  get  edgy. 

Wouldn’t  this  almost  compulsive 
movement  toward  bigness,  some 
asked,  breed  rampant  conflicts  of 
interest?  Wouldn’t  ad  agencies 
become  unwieldly  corporate  dino¬ 
saurs?  And  wouldn’t  these  mega-mer¬ 
gers  ultimately  drive  the  truly  cre¬ 
ative  advertising  “creatives”  off  to 
smaller  —  and  looser  —  shops? 

Wrong  on  all  counts,  according  to 
the  president  and  chief  executive  of 
the  very  first  mega-merger  agency, 
Omnicom  Group  Inc. 


simply  bigger  and,  as  I’ve  said  before 
on  other  occasions,  there  is  plenty  of 
garbage  coming  out  of  small  agen¬ 
cies.” 

However,  Rosenshine  argues  there 
are  creative  advantages  to  bigness. 

For  one  thing,  he  said,  “I  think  an 
ad  agency  can  be  a  better  agency  if  it 
doesn’t  have  to  chase  after  every 
piece  of  business  that  comes  along. 
And  if  it  can  occasionally  resign  an 
account  if,  for  whatever  reason,  the 
agency-client  relationship  is  not 
working  out.” 

Rosenshine  noted  that  though 
Omnicom’s  client  list  reads  straight 
out  of  the  top  half  of  the  Fortune  500, 
“no  company  represents  more  than 
3%”  of  agency  billings. 

Far  from  driving  away  creative 
people,  Rosenshine  argued,  bigger  ad 
firms  can  keep  its  best  people  by 
offering  greater  personal  challenges 


“Bigger  isn’t  better  and  bigger  isn’t  worse,’’ 
Rosenshine  said.  “Bigger  is  simply  bigger  and,  as  I’ve 
said  before  on  other  occasions,  there  is  plenty  of 
garbage  coming  out  of  small  agencies.” 


In  1986,  three  very  big  ad  agen¬ 
cies —  BBDO  International  Inc.; 
Doyle  Dane  Bernbach  Group  Inc.; 
and  Needham  Harper  Worldwide 
Inc.  —  stunned  other  agencies  and 
clients  by  announcing  a  three-way 
merger. 

Though  all  under  the  Omnicom  cor¬ 
porate  umbrella,  the  three  shops  con¬ 
tinue  to  operate  autonomously  with 
some  “dotted-line  connections 
...  as  client  needs”  demand,  chief 
executive  officer  Allen  Rosenshine 
said. 

(A  few  days  after  the  Audit  Bureau 
meeting,  Rosenshine  announced  he 
would  step  down  to  resume  chairman¬ 
ship  of  the  Omnicom  subsidiary, 
BBDO  Worldwide.) 

“Let  me  respond  to  the  charge  that 
bigness  is  the  enemy  of  creativity,” 
Rosenshine  told  the  74th  conference 
of  the  Audit  Bureau  of  Circulations, 
meeting  in  Toronto. 

“Bigger  isn’t  better  and  bigger  isn’t 
worse,”  Rosenshine  said.  “Bigger  is 


and  global  advertising  and  marketing 
opportunities. 

In  the  final  analysis,  though,  ad 
shops  are  merging  into  mega-agencies 
simply  because  their  clients  are  doing 
the  same  thing,  Rosenshine  sug¬ 
gested. 

“We  didn’t  create  the  need  for 
mega-mergers'in  the  advertising  busi¬ 
ness,  our  clients  did,”  he  said.  “Their 
mergers  have  changed  the  nature  of 
our  business.” 

One  result  of  those  changes:  “More 
and  more  larger  clients  want  fewer 
and  fewer  agencies  to  handle  their 
business.” 

At  the  same  time,  bigger  —  and 
more  heavily  indebted  —  corpora¬ 
tions  are  also  demanding  lower  adver¬ 
tising  and  marketing  costs. 

Big  ad  agencies,  Rosenshine  said, 
bring  economies  of  scale  to  their  oper¬ 
ations.  More  executives  in  top  man¬ 
agement,  too,  he  said,  can  concen¬ 
trate  on  client  service  because  the 
holding  company  is  taking  care  of  the 


mundane  tasks  such  as  accounting, 
rents,  and  personnel  benefits. 

With  reduced  overheads,  mega¬ 
agencies  can  take  on  new  business  in 
emerging  areas  such  as  Latin  America 
and  the  Pacific  Rim,  where  “we  have 
to  work  with  relatively  lower  budgets, 
but  where  we  need  to  be  to  keep  a 
global  reach,”  Rosenshine  said. 

Conflicts  of  interest  have  not  been  a 
major  problem  for  Omincom,  Rosen¬ 
shine  argued. 

“Thus  far,  1  think,  we  have  lost 
$185  million  in  billing  [because  of] 
conflict  fallout.  Now,  while  that  is  a 
large  number  in  the  absolute,  it  is 
not  ...  in  light  of  our  total  billing.” 

Morever,  Rosenshine  noted,  a 
number  of  big  companies  in  several 
product  and  service  areas  have  signed 
on  with  Omnicom  subsidiaries  — 
even  though  competitors  are  repre¬ 
sented  by  another  subsidiary. 

Finally,  mega-mergers  have  turned 
out  to  be  good  advertising  for  the 
agencies  themselves,  he  said 

“We  are  always  counseling  our 
clients  that  they  need  top-of-mind- 
awarenesss,”  Rosenshine  said. 
“That  counsel  is  equally  important  in 
our  industry. 

AFCP  lowers  dues 
structure  for  1989 

The  Association  of  Free  Commu¬ 
nity  Papers  has  announced  a  lower 
dues  structure  for  1989,  replacing  its 
former  $350  base  plus  $6  per  thousand 
circulation  with  a  set  chart  calculated 
by  circulation,  ranging  from  $100  for 
papers  up  to  20,000  circulation  to 
$2,000  for  papers  with  circulation 
over  1,000,001. 

Teddy  bear  party 
sponsored  by  paper 

The  Fort  Lauderdale  (Fla.)  News/ 
Sun-Sentinel  recently  held  its  first 
Teddy  Bear  Tea,  attended  by  some 
200  children,  about  half  of  whom  are 
physically  or  mentally  handicapped. 

Each  child  was  specially  invited  by 
the  newspaper  and  received  a  free 
teddy  bear.  All  proceeds  from  the 
event  went  to  the  Fort  Lauderdale 
Museum  of  Art. 
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Wire  services  seiect  the  year’s  top  10  stories 

Election  of  George  Bush  tops  the  lists;  but  poll  was 
conducted  before  Armenian  quake  and  Pan  Am  air  crash 


The  election  of  George  Bush  to  be 
the  next  president  of  the  United 
States  was  selected  as  the  top  story  of 
1988,  according  to  polls  by  both  the 
Associated  Press  and  United  Press 
International. 

Reuters  also  included  the  presiden¬ 
tial  campaign  and  election  in  its  top  10 
for  1988,  but  the  Reuters  selections 
were  not  ranked  in  order  of  impor¬ 
tance.  The  Reuters  list,  chosen  by  its 
editors  in  North  America,  included 
the  earthquake  in  Armenia  and  the 
bombing  of  Pan  Am  Flight  103  over 
Scotland. 

The  UPI  poll  was  conducted  too 
early  to  include  either  the  Armenian 
earthquake  or  the  crash  of  Pan  Am 
Flight  103.  The  AP  poll  did  not 
include  the  Pan  Am  crash. 

UPI  said  the  presidential  campaign 
was  selected  as  the  top  story  by  its 
client  editors,  while  the  election  itself 
was  ranked  the  second  most  impor¬ 
tant  story  of  the  year. 


AP  in  its  poll  did  not  treat  the  elec¬ 
tion  as  a  separate  story  from  the  cam¬ 
paign.  AP  member  editors  ranked  the 
presidential  election  as  the  year’s  top 
story  and  picked  the  earthquake  in 
Armenia  as  the  year’s  second-biggest 
story. 

The  AP  and  UPI  polls  agreed  that 
the  drought  in  the  Midwest  was  the 
third-biggest  story  of  the  year  and  the 
U.S.S.  Vincennes’  downing  of  an  Ira¬ 
nian  passenger  jet  was  the  year’s 
fourth-biggest  story. 

The  AP  poll  ranked  fifth  America’s 
re-entry  into  space  with  the  flight  of 
space  shuttle  Discovery.  Gorba¬ 
chev’s  efforts  to  reform  the  Soviet 
Union  were  ranked  fifth  in  the  UPI 
poll. 

Completing  the  top  10  for  AP  were 
the  Reagan  administration’s  decision 
to  open  talks  with  the  Palestine  Libei  - 
ation  Organization,  Iran  and  Iraq 
ending  iheir  eight-year  war,  threats  to 
the  nation’s  environment,  Gorba¬ 


chev’s  announcement  of  Soviet  troop 
reductions  and  the  forest  fires  in  Yel¬ 
lowstone  and  other  national  parks. 

Rounding  out  UPI’s  top  10  were  the 
PTL  scandal,  the  space  shuttle 
launch,  end  of  the  Iran-Iraq  War,  the 
INF  arms  reduction  treaty  and  the 
devastation  wrought  by  Hurricane 
Gilbert. 

Reuters  top  10  selections  also 
included  the  Iran-Iraq  ceasefire,  cor¬ 
porate  takeovers,  unrest  in  Burma, 
glasnost  including  the  Moscow  Sum¬ 
mit  and  Gorbachev’s  visit  to  New 
York,  the  typhoon  in  Bangladesh, 
ethnic  unrest  in  the  Soviet  Union  and 
the  shooting  down  of  the  Iranian  air¬ 
liner  by  the  Vincennes. 

In  a  separate  poll,  AP  asked  editors 
of  foreign  newspapers  to  rank  the 
year’s  top  10  stories. 

They  chose  the  U.S. -Soviet  Sum¬ 
mit  in  Moscow  and  the  INF  Treaty  as 
the  year’s  top  story,  and  the  end  of  the 
(Continued  on  page  39) 


Thank  you, 
Scripps  Howard. 


Thanks  to  the  Rocky  Mountain  News,  the 
Memphis  Commerciat  Appeat,  the  Knoxvitte 
News-Sentinet,  and  the  Evansviite  Courier. 
Thanks  for  placing  confidence  in  AMS®/2, 
our  advanced  Sun-based  display  ad  makeup 
system  —  and  for  placing  the  largest  metro¬ 
politan  newspaper  order  in  our  history. 


You’re  in  good  company.  You’ve  joined 
an  esteemed  group  that  includes  Media 
General,  Knight-Ridder,  Schurz  Communi¬ 
cations,  Central  Newspapers,  and  Land¬ 
mark  Communications.  Plus  the  Salt  Lake 
Newspaper  Agency  and  a  growing  list  of 
independent  dailies. 

AMS®/2.  Part  of  the  triple-l  advantage. 
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The  publishing  advantage. 
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Return  on  assets  —  a  key  for  newspapers 

Veronis,  Suhler  &  Associates  issues  its  annuai  report 


By  Andrew  Radolf 

Despite  annual  growth  rates  in  pre¬ 
tax  operating  income  and  cash  flow 
that  trailed  behind  other  communica¬ 
tions  industries  in  1987,  newspapers 
continued  to  be  “one  of  the  finest 
segments  of  the  media  to  invest  in,” 
according  to  John  Suhler,  president  of 
the  investment  banking  firm  of  Vero- 
nis,  Suhler  &  Associates. 

The  key  indicator  of  newspapers’ 
strong  performance,  he  said,  is  their 
high  rate  of  return  on  assets  which 
placed  first  among  the  nine  communi¬ 
cations  industries  examined. 

The  VS&A  report  is  compiled  from 
a  whole  range  of  financial  documents 
filed  with  the  Securities  and 
Exchange  Commission.  The  1988 
report  covers  filings  through  the  pre¬ 
vious  year. 

“The  filings  don’t  stop  until  May  or 
June,”  Suhler  said,  adding  that  by  the 
time  the  numbers  are  “crunched  and 
analyzed,”  it  is  usually  December 
before  the  report  is  ready. 

In  the  latest  Communications 
Industry  Report  published  in  Decem¬ 
ber  by  VS&A,  newspapers  in  1987 
ranked  first  in  size  —  having  the 
greatest  annual  revenues  at  $15.8  bil¬ 
lion,  greatest  pretax  operating  income 
at  $3.1  billion  and  greatest  operating 
cash  flow  at  $3.7  billion. 

Radio  and  television  was  a  close 
second  in  the  size  ratings  with 
revenues  of  $15.6  billion,  operating 
income  of  $2.5  billion  and  cash  flow  of 
$3.3  billion. 

However,  newspapers  came  in  last 
in  annual  growth  rate  in  1987  for  both 
pretax  operating  income,  at  7.7%,  and 
operating  cash  flow,  at  9.7%.  They 
were  seventh  in  annual  growth  of 
revenues,  recording  a  9%  rise. 

Advertising  agencies  led  the  pack 
in  1987  for  growth  in  revenues,  35%, 
and  operating  income,  43.7%,  with 
cable  second  at  34%  and  33.9%, 
respectively.  In  cash  flow  growth  in 
1987,  cable  was  first  at  44.6%  and  ad 
agencies  at  42.3%. 

In  terms  of  their  five-year  com¬ 
pound  annual  growth  rate,  newspa¬ 
pers’  pretax  operating  income  for  the 
1983-87  period  grew  1 1 .8%,  for  eighth 
place,  and  operating  cash  flow  in  that 
five-year  span  improved  12.6%,  again 
for  eighth  place.  Newspapers’ 
revenue  growth  in  the  five-year 


period  also  was  in  eighth  place, 
showing  a  compounded  growth  rate 
of  10%. 

For  five-year  growth  rates,  the 
leaders  were  recorded  music  in  oper¬ 
ating  income  with  28.6%  com¬ 
pounded  growth,  cable  television  in 
cash  flow  with  26.2%  compounded 
growth,  and  advertising  agencies  in 
revenues  with  22.4%  compounded 
growth. 

But  when  return  on  assets  was 
examined,  newspapers  in  1987  ranked 
first.  Their  pretax  operating  income 
return  on  assets  was  25.5%  and  their 
cash  flow  return  on  assets  was  31%. 

In  terms  of  profitability,  they  also 
ranked  high  in  1987  with  pretax  oper¬ 
ating  income  margins  of  19.3%  — 
second  place  after  business  informa¬ 
tion  with  19.4%  —  and  operating 
cash  flow  margins  of  23.5%  —  third 
after  cable  television  at  37%  and  busi¬ 
ness  information  at  25.%. 


“Newspapers  are  less  character¬ 
ized  [in  1987]  by  mergers  and  acquisi¬ 
tions  than  other  categories,”  Suhler 
said  in  explanation  of  their  lower 
growth  rates.  “They’re  a  nicely, 
highly  profitable  business  in  1987-88 
not  having  a  big  growth  curve.  They¬ 
’ve  been  consistent  performers 
despite  1987’s  relatively  relaxed 
growth.” 

In  assessing  newspapers’  strength, 
Suhler  continued,  one  should  “look 
at  asset  deployment  and  operating 
cash  flow  in  balance.  When  you  talk 
about  yield,  return  on  assets  is  a 
proxy  for  investment.” 

VS&A  looked  at  the  newspaper 
revenues  of  37  companies  whose 
combined  total  accounts  for  about 
60%  of  total  newspaper  revenues  in 
North  America,  the  report  said. 

Gannett  had  the  most  newspaper 
revenues  in  1987  with  $2.4  billion, 
followed  by  Times  Mirror  at  $2  billion 
and  Knight-Ridder  at  $1.85  billion. 

Gannett  also  led  in  newspaper 


operating  income  size,  at  $584.5  mil¬ 
lion,  and  newspaper  cash  flow  size,  at 
$702. 1  million.  Times  Mirror  was  sec¬ 
ond  in  each  category,  with  operating 
income  of  $377.9  million  and  cash 
flow  of  $451  million.  Knight-Ridder 
was  third  with  operating  income  of 
$362.2  million  and  cash  flow  of  $396.9 
million. 

The  1987  revenue  growth  leaders 
were  Ingersoll  Newspapers  at  62%; 
Tribune/Swab  Fox,  whose  holdings 
include  the  Tulsa  Tribune,  at  30.6%; 
and  Toronto  Sun  Publishing  at  22. 1% 

(The  VS&A  report  included  in  its 
ranking  the  Daily  Journal  Company  of 
Los  Angeles.  This  company 
publishes  legal  newspapers  and  was 
deleted  by  E&P.) 

The  operating  income  growth  lead¬ 
ers  in  1987  were  Richmond-based 
Media  General  at  61.7%;  E.W. 
Scripps  at  54.8%  and  Ingersoll  News¬ 
papers  at  54.5%.  Park  Communica¬ 


tions  was  next  at  51.1%. 

The  1987  leaders  in  cash  flow 
growth  were  Ingersoll  at  59.6%; 
Scripps  at  50%;  Media  General  at 
49.4%,  and  Park  at  38.8%. 

The  five-year  compound  annual 
growth  rate  leaders  were  Baker  Com- 
munications  (117.3),  Ingersoll 
(54.7%)  and  Community  Newspapers 
(19.1%)  in  revenues;  Ingersoll 
(41.7%),  Peoria  Journal  Star  Com¬ 
pany  (30.5%)  and  Park  (27.6%)  in 
operating  income;  and  Peoria  Journal 
Star  (28.7%),  Park  (25.6%),  and 
McClatchy  Newspapers  (23.4%)  in 
cash  flow. 

Ingersoll  Newspapers  Inc.  and 
Community  Newspapers  Inc.  are 
separate  companies  each  headed  by 
Ralph  Ingersoll  II. 

Berkshire  Hathaway,  owner  of  the 
Buffalo  News,  was  the  1987  leader  in 
return  on  assets  for  both  operating 
income  (71.6%)  and  cash  flow  (78%). 

The  Washington  Post  Company 
was  second  in  1987  for  operating 


The  key  indicator  of  newspapers’  strong 
performance,  he  said,  is  their  high  rate  of  return  on 
assets  which  piaced  first  among  the  nine 
communications  industries  examined. 
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income  return  on  assets  at  56.9%, 
followed  closely  by  the  Milwaukee 
Journal  Company  at  56.6%. 

The  two  companies  reversed  posi¬ 
tion  for  cash  flow  return  on  assets, 
with  the  Journal  Company  second  in 
1987  at  63. 1%  and  the  Post  Co.  third  at 
62.5%. 

Thomson  was  the  1987  newspaper 


IN  BRIEF - 


ASNE  protests 

The  American  Society  of  Newspa¬ 
per  Editors  has  protested  the  Air 
Force’s  restrictions  on  photos  of  the 
Space  Shuttle  Atlantis  launch  and,  in 
a  separate  action,  protested  attempts 
by  major-league  baseball  to  restrict 
the  use  of  photos  and  tickets  in  news¬ 
paper  promotions  in  connection  with 
the  World  Series. 

Peter  Prichard,  editor  of  USA 
Today  and  chairman  of  ASNE’s  Free¬ 
dom  of  Information  Committee, 
wrote  to  Lt.  Col.  Ron  Rand,  director 
of  public  relations  at  Patrick  Air 
Force  Base,  in  part: 

“As  newspaper  editors,  we  find 
any  attempt  by  the  government  to 
seize  film  to  be  in  violation  of  the 
spirit  of  the  First  Amendment.  We 
believe  that  the  national  security  con¬ 
cerns  the  Air  Force  has  can  be  met 
without  designing  documents  requir¬ 
ing  the  seizure  of  film,  and  we  hope 
the  next  ‘secret’  shuttle  launch  will  do 
away  with  these  requirements.’’ 

Morning  Call  award 
to  honor  volunteers 

The  Morning  Call,  Allentown,  Pa., 
has  started  The  Morning  Call  Com¬ 
munity  Spirit  Awards,  which  will  rec¬ 
ognize  area  individuals  and/or  groups 
for  their  outstanding  volunteer 
efforts. 

Fifteen  volunteers  in  six  categories 
will  be  selected  from  nominations 
submitted  by  Morning  Call  readers. 
Categories  include  arts  and  humani¬ 
ties,  education,  the  environment, 
human  services,  public  safety  and 
youth.  Nominees  must  reside  in  the 
newspaper’s  nine-county  circulation 
area. 

Publisher  receives 
award  from  YMCA 

Newspaper  publisher  William  P. 
Dole  recently  was  presented  with  the 
Cambridge,  Mass.,  YMCA’s  first 
Spirit,  Mind  and  Body  tribute. 

Dole  publishes  nine  community 


leader  in  both  operating  income  profit 
margins  at  33.5%  and  cash  flow  mar¬ 
gins  at  36.7%. 

Berkshire  Hathaway  was  second  in 
operating  income  margins  at  31.6%, 
followed  by  Multimedia  at  31.3%. 
Park  Communications’  operating 
income  margins  in  1987  were  next  at 
27.9%,  and  Lee  Enterprises  recorded 


newspapers  including  the  Cambridge 
Chronicle,  Somerville  Journal, 
Watertown  Press,  The  Weekender, 
Merrimack  Valley  Advertiser  and 
Fax,  a  Kendall  Square  business  publi¬ 
cation. 

Press  Broadcasting 
buys,  sells  stations 

Press  Broadcasting  Co.,  a  subsid¬ 
iary  of  the  Asbury  Park  (N.J.)  Press 
Inc.,  has  agreed  to  sell  WJLK-FM 
and  AM  to  Devlin  and  Ferrari  Broad¬ 
casting  Co.  of  New  York  for  $12.5 
million,  and  has  agreed  to  purchase 
WKXW-FM  and  WBUD-AM,  two 
Trenton,  N.J.,  radio  stations  owned 
by  Fidelity  Communications  Corp.  of 
Philadelphia  for  $12  million. 


operating  income  margins  in  1987  of 
27%. 

Park  was  second  in  cash  flow  mar¬ 
gins  in  1987,  with  36.5%.  Multimedia 
was  third,  with  cash  flow  margins  of 
35.7%,  to  be  followed  by  Berkshire 
Hathaway  at  34.4%  and  Lee  Enter¬ 
prises  at  30.4%. 


Scholarships  given 

The  Daily  Hampshire  Gazette, 
Northampton,  Mass.,  has  begun  a 
scholarship  program  offering  $1,000 
to  carriers  who  have  worked  for  the 
paper  for  three  continuous  years,  or 
at  least  five  years  at  any  point,  with 
those  working  for  over  five  years 
receiving  a  $250  bonus  for  each  addi¬ 
tional  year. 

Wayne  King  siated 
to  lecture  at  UNC 

New  York  Times  reporter  Wayne 
King  is  slated  to  be  the  Distinguished 
Journalist  in  Residence  at  the  Univer¬ 
sity  of  North  Carolina  School  of  Jour¬ 
nalism  from  Jan.  30-Feb.  3. 


Publishers  &  Circulators 

We  are  currently  distributing  hundreds  of  thousands  of 
publications  each  week  to  homes  and  offices  throughout 
Manhattan. 

We  put  your  “time  sensitive  printed  material”  on  the  desk 
of  your  subscribers  each  morning  by  7:00  A.M. 

Are  you  tired  of  the  Post  Office’s  slow  service,  restrictive 
federal  regulations  and  unresponsive  attitude?  Then  — 
TRY  MITCHELL’S. 

We  hand-carry  each  copy  and  provide  a  truly  world  class 
service  in  one  of  the  world’s  most  demanding  markets. 

Mitchell’s 

The  World’s  Finest  Newspaper  Delivery  Service 
P.O.  Box  4040,  New  York,  NY  10163 


Contact  Roy  Newman  at 
212-594-6426 
or 

516-736-0602 
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NEWSPEOPLE  IN  THE  NEWS 


William  D.  Rich 


Randall  P.  Hotter 


Tom  Sietsema 


William  D.  Rich,  general  manager 
of  the  Riverside  (Calif.)  Press-Enter¬ 
prise  since  1982,  also  became 
publisher  this  week.  An  employee  of 
The  Press-Enterprise  Co.  since  1942, 
he  retains  the  general  manager’s 
duties. 

Howard  H  Hays  Jr.,  71,  relin¬ 
quished  the  title  of  publisher  and 
remains  the  newspaper’s  editor, 
chairman  of  the  board  and  chief 
executive  officer  of  the  company. 

Hays  announced  the  appointments 
of  Jonathan  Hays  as  assistant  gen¬ 
eral  manager  and  Nick  Vance  as 
employee  relations  director. 

Hays  is  the  son  of  Dr.  Daniel 
Hays,  a  member  of  the  board  of 
directors  and  brother  of  Howard  H 
Jr.  He  worked  as  an  advertising  rep¬ 
resentative  for  two  years  before  leav¬ 
ing  in  1983  and  since  returning  last 
year  has  been  assigned  various 
duties. 

The  Press-Enterprise  is  controlled 
by  the  Hays  family  and  the  principal 
minority  stockholder  is  Dow  Jones  & 
Co  Inc. 

Vance,  currently  assistant  to  the 
publisher,  joined  the  company  in  1984 


and  will  be  involved  in  strategic  plan¬ 
ning,  training  and  other  functions  of 
the  personnel  department. 

♦  *  ♦ 

Randall  P.  Notter  is  moving 
from  the  Evansville  (Ind.)  Courier 
Co.  to  the  Pittsburgh  Press  Co.  as 
promotion,  research  and  public  rela¬ 
tions  director.  The  company  is 
publisher  of  the  Pittsburgh  Press  and 
agent  for  the  Pittsburgh  Post- 
Gazette. 

Notter  previously  was  promotion 
and  research  director,  retail  advertis¬ 
ing  sales  division  manager  and  classi¬ 
fied  advertising  manager  for  the 
Evansville  company  which  publishes 
the  Evansville  Courier  and  is  agent  for 
the  Evansville  Press.  The  Courier  and 
the  Pittsburgh  Press  are  Scripps  How¬ 
ard  newspapers. 


Tom  Sietsema,  who  joined  the  Mil¬ 
waukee  Journal  in  July  1988,  has  been 
named  food  editor,  succeeding  Peggy 
Daum. 

Previously  with  the  Washington 
Post,  Sietsema  was  an  assistant  to  the 
executive  food  editor  and  restaurant 
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Mark  A.  Dacey 

critic  and  later  an  editorial  assistant 
and  food  writer.  Until  his  departure 
last  year,  Sietsema  also  wrote  a 
weekly  dining  column  for  the  Metro 
section. 

«  «  « 

Mark  A.  Dacey  has  been  named 
senior  vice  president/advertising  for 
the  Chicago  Sun-Times.  He  moved  to 
the  Sun-Times  from  Business  Week 
magazine  where  he  had  been  vice 
president  for  U.S.  advertising  sales 
since  1987. 

Dacey  joined  the  magazine’s  parent 
company,  McGraw-Hill,  in  1978  as  an 
account  manager  with  Electrical 
World.  He  switched  to  Business 
Week  in  1981,  when  he  became  an 
account  manager  for  sales  in 
McGraw-Hill’s  Pittsburgh  office,  and 
in  1985  was  made  U.S.  advertising 
sates  director,  based  in  New  York 
City. 

*  *  ♦ 

Editorial  promotions  at  the  Dallas 
Times  Herald  include: 

Gary  Newsom,  to  executive  news 
editor;  Pete  Hillan,  to  national  edi¬ 
tor;  and  Debra  Davis,  to  state  editor. 

Also,  Karen  Welk,  to  night  city 
editor,  and  Sharon  Egiebor,  to  assis¬ 
tant  city  editor/suburbs. 

Rob  Fixmer  transferred  from  the 
news  desk  to  the  Metro  desk,  becom¬ 
ing  assistant  night  city  editor. 

Marilyn  Brown  transferred  from 
the  zone  reporting  staff  to  the  newly 
created  position  of  editorial  board 
assistant,  reporting  to  Lee  Cullum, 
editorial  page  editor. 

Bob  Mackle  has  been  trans¬ 
ferred  to  zone  editor. 

♦  *  * 

Douglas  J.  Barnett  recently 
joined  the  Las  Vegas  Sun  as  advertis¬ 
ing  director,  moving  from  advertising 
director  of  Neighbors,  a  community 
news  section  of  the  Sacramento  Bee. 


The  Chicago  Sun-Times  appointed 
three  news  executives  to  key  posi¬ 
tions  with  expanded  responsibilities. 

Executive  editor  Kenneth  D.  Tow¬ 
ers  announced  that  Alan  P.  Henry, 
Sunday  editor  since  1985,  has  the 
additional  position  of  deputy  manag¬ 
ing  editor. 

James  Martinez  was  promoted 
from  deputy  metropolitan  editor  to 
metropolitan  editor,  succeeding 
Mary  L.  Dedinsky,  who  recently  was 
named  managing  editor. 

Richard  Mitchell,  assistant  met¬ 
ropolitan  editor,  was  named  deputy 
metropolitan  editor. 

:|c  t  s|c 

Mary  P.  Packwood,  former  travel 
editor  of  the  late  Philadelphia  Bulle¬ 
tin,  has  been  appointed  director  of 
public  relations  and  publicity  for 
Westminster/John  Knox  Press,  a 
national  scholarly  publishing  house 
located  in  Philadelphia. 

Packwood  won  both  the  Asso¬ 
ciated  Press  Managing  Editors  and 
Philadelphia  Press  Association  Gol¬ 
den  Typewriter  awards  for  her  series 
of  articles  and  color  photographs  on 
the  opening  of  China  to  tourism. 

«  «  « 

Bruce  Cook  and  Anna  K.  Turner, 
daily  newspaper  writers  in  Florida, 
joined  the  communication  and  mar¬ 
keting  department  at  Daytona  Beach 
Community  College. 

Cook,  formerly  Sebastian  bureau 
chief  for  the  Vero  Beach  Press-Jour¬ 
nal,  worked  as  a  reporter  at  the  pa¬ 
per’s  home  office  for  several  years. 
Turner  previously  was  an  arts  and 
entertainment  writer  for  the  Winter 
Haven  News  Chief. 

*  *  * 

Paul  I  enti,  formerly  an  editor  and 
reportei  for  the  entertainment  section 
of  the  Mexico  City  News,  has  joined 
Variety,  the  trade  weekly  headquar¬ 
tered  in  New  York,  as  a  reporter  cov¬ 
ering  the  U.S.  Hispanic  and  Latin 
American  markets. 


Jonathan  Kellogg,  northern 
New  England  bureau  chief  for  the 
Associated  Press,  has  moved  to  man¬ 
aging  editor/reporting  for  the  Port¬ 
land  Press  Herald  and  Maine  Sunday 
Telegram. 

His  appointment  completes  the 
reorganizaton  of  the  newsgathering 
operations  of  Guy  Gannett  Publishing 
Co.’s  three  Portland  newspapers, 
including  the  Evening  Express. 

*  *  * 

Mark  G.  Barrons  is  the  newly 
named  Detroit  sales  manager  for  the 
Chicago  Tribune  and  has  responsibil¬ 
ity  for  advertising  sales  in  Michigan, 
Ohio  and  western  Pennsylvania. 

Before  joining  the  Tribune  last 
March  as  a  salesman  in  the  Detroit 
office,  he  was  with  Gannett  National 
Newspaper  Sales  in  the  city  for  two 
years. 

*  *  * 

Earl  H.  McDaniel  has  moved 
from  the  copy  desk  of  the  York  (Pa.) 
Daily  Record  to  editorial  page  editor. 
He  joined  the  paper  in  October  1986 
following  stints  as  a  reporter  and  copy 
editor  at  the  Greens  burg  (Pa.)  Tri¬ 
bune-Review  and  as  a  reporter  at  the 
now-defunct  Jeannette  News-Dis¬ 
patch. 

*  *  * 

Bette  Fenton,  promotion  director 
of  the  Minneapolis  Star  Tribune,  was 
recently  named  to  the  Cowles  Media 
Foundation  board  of  directors.  The 
board  directs  the  Cowles  Media  giv¬ 
ing  program,  which  contributes  five 
percent  of  pre-tax  earnings  to  charita¬ 
ble  causes  in  the  Twin  Cities. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 


W.  Mitchel  Denning,  assistant  to 
the  president  of  Morris  Communica¬ 
tions  Corp.,  Augusta,  recently  was 
promoted  to  corporate  controller;  and 
Jelene  G.  Mercer  was  named  assis¬ 
tant  to  the  treasurer. 

Denning,  a  certified  public  accoun¬ 
tant,  joined  MCC  in  1987  from  First 
Union  Corporation  of  Georgia  where 
he  was  controller.  Mercer,  a  staff 
accountant  for  four  years,  is  vice 
president  of  the  National  Association 
of  Accountants. 

*  «  * 

Robert  Strauss,  formerly  a  news 
and  features  writer  for  the  Philadel¬ 
phia  Daily  News,  has  joined  the 
Asbury  Park  (N.J.)  Press  as  television 
writer  and  columnist. 

*  *  * 

Mike  Heron,  formerly  key  account 
manager  for  the  Virginian-Pilot  and 
the  Norfolk  Ledger-Star,  has  moved 
to  the  personnel  department  as  train¬ 
ing  and  development  manager.  He 
joined  the  newspapers  in  1981  as  an 
advertising  marketing  representative 
and  prior  to  that  was  a  teacher  and 
coach. 

*  «  * 

Ernest  Pricco  Jr.  is  the  new 
national  sales  manager  of  the  San 
Francisco  Newspaper  Agency.  He 
was  San  Francisco  advertising  man¬ 
ager  for  Million  Market/Times  Mirror 
National  Marketing. 
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OBITUARIES 


Robert  F.  Alkire,  59,  who 
worked  for  various  daily  newspapers 
in  Utah  and  for  the  Associated  Press 
in  Salt  Lake  City  and  Boston,  died 
Dec.  25  of  a  heart  attack. 

He  helped  the  Salt  Lake  Tribune 
earn  a  Pulitzer  Prize  for  its  outstand¬ 
ing  team  coverage  of  a  1956  airliner 
collision  over  the  Grand  Canyon  in 
which  128  people  died. 

*  *  >i< 

Louis  Patrick  Cashman  Jr.,  72, 
editor  and  publisher  of  the  Vicksburg 
(Miss.)  Evening  Post  for  23  years, 
died  Dec.  20.  He  had  suffered  a 
stroke  in  November  of  1984  and 
retired  at  the  end  of  that  year. 

He  was  the  grandson  of  the  founder 
of  the  Vicksburg  paper,  John  Gordon 
Cashman,  and  had  served  as  presi¬ 
dent  of  the  Mississippi  Press  Associa¬ 
tion,  as  did  his  father  and  grandfather. 

Before  and  after  his  service  in 
France  and  Germany  during  World 
War  II  as  an  officer  in  the  Sixth 
Armored  Division,  Cashman  worked 
in  various  capacities  at  the  newspa¬ 
per.  He  became  editor  and  publisher 
upon  the  death  of  his  father  in  1961. 

«  «  l(C 

Jane  Kendrew  DENISO^  48,  a  for¬ 
mer  Capitol  Hill  aide  and  reporter  for 
United  Press  International  in  Michi¬ 
gan  and  the  Washington  bureau,  died 
Dec.  19  of  cancer  at  the  Washington 
Hospice. 

A  graduate  cum  laude  from  Michi¬ 
gan  State  University  with  a  degree  in 
journalism,  she  had  participated  in 
UPI’s  coverage  of  the  Watergate 
scandal. 

*  *  * 

Theodore  A.  Driscoll  III,  50,  a 
reporter  for  the  Hartford  Courant, 
died  Dec.  21  after  a  long  battle  with 
cancer. 

He  joined  the  Courant  in  1965  as  a 
City  Hall  reporter  and  in  more  than  20 
years  as  a  reporter  covered  a  broad 
range  of  topics  and  became  the  pa¬ 
per’s  first  full-time  investigative 
reporter. 

Driscoll  was  one  of  the  founders  of 
Investigative  Reporters  and  Editors 
Inc.,  in  1975.  He  was  married  last 
summer  to  Lisa  McGurrin,  an  assis¬ 
tant  editor  at  New  England  Business 
magazine. 

*  *  « 

Paul  Horowitz,  83,  a  former 
sports  writer  for  the  Newark  Evening 
News,  died  of  a  heart  attack  on  Dec. 
25. 

He  was  with  the  Evening  News 
from  the  ’30s  until  the  paper  folded  in 
1973  and  also  was  sports  editor  of  the 


European  edition  of  Stars  &  Stripes 
during  World  War  II. 

Horowitz  was  a  founding  member 
and  first  president  of  the  New  Jersey 
Sports  Writers  Association. 

*  *  * 

Thomas  H.  Kleene,  73,  a  Detroit 
automotive  and  business  writer  who 
wrote  for  three  newspapers,  the 
News,  the  Free  Press  and  the  Times 
over  a  period  of  four  decades,  died 
Dec.  22  after  a  long  illness  following  a 
cerebral  hemorrhage  in  1981. 

He  began  at  the  News  shortly  after 
graduation  from  the  University  of 
Michigan  in  1936  and  entered  the 
Army  in  December  1942  as  an  intelli¬ 
gence  officer.  He  was  stationed  in 
Detroit  and  Chicago  during  World 
War  II. 

Kleene  served  as  executive  secre¬ 
tary  for  then-Mayor  Edward  J.  Jef¬ 
fries  Jr.  of  Detroit  in  1947-48  and  after 
that  was  automotive  editor  of  the 
Times,  remaining  until  1960  when  the 
paper  folded.  He  joined  the  Free 
Press  as  a  business  writer  and  retired 
20  years  later. 

*  *  * 

John  D.  McCallum,  64,  an  author 
of  35  books  and  former  syndicated 
sports  columnist,  died  Dec.  17,  of 
cardiac  arrest  after  a  long  illness. 

He  wrote  for  Tacoma  newspapers 
for  a  number  of  years  and  then  moved 
to  New  York.  His  column  was  syndi¬ 
cated  by  Newspaper  Enterprise 
Association. 

♦  ♦  * 

John  Mulroy,  59,  director  of  inter¬ 
national  communications  for  the 
Associated  Press  since  last  August, 
was  killed  along  with  five  family 
members,  including  his  son  and  sis¬ 
ter,  when  a  New  York-bound  Pan  Am 
jetliner  crashed  Dec.  21  over  Scot¬ 
land.  He  had  visited  the  London  com¬ 
munications  staff  and  was  returning 
to  New  York. 

Mulroy  joined  the  AP  in  August  1984 
as  staff  executive  for  international 
communications  following  a  25-year 
career  with  Pan  Am  as  director  of 
communications . 

A  native  of  Ireland,  he  held  an  asso¬ 
ciate  degree  in  electrical  engineering 
from  Birmingham  University  in 
England.  With  his  wife  Joan,  he  lived 
in  East  Northport,  L  I.,  and  also 
maintained  a  home  in  Ireland. 

*  Hi  i|i 

Theodore  P.  Noyes  Jr.,  59,  the 
great-grandson  of  Crosby  Stuart 
Noyes,  a  founder  of  the  late  Washing¬ 
ton  Star,  died  Dec.  20  of  cardiac 
arrest  at  his  Rumson,  N.J.,  home. 


After  military  service  in  the  Marine 
Corps  in  1951-53,  he  worked  as  an 
advertising  salesman  for  the  Star’s 
television  station,  WMAL,  and  then 
worked  in  other  advertising  jobs  in 
Washington  and  New  York.  At  the 
time  of  his  death,  Noyes  was  sales 
manager  of  Regent  Auto  Leasing  in 
Matawan,  N.J. 

He  Hi  Hi 

Merryle  S.  Rukeyser,  91,  who 
wrote  columns  on  financial  and  busi¬ 
ness  matters  for  Hearst  Newspapers 
and  the  International  News  Service 
for  more  than  30  years  and  also  wrote 
editorials  appearing  in  the  Hearst 
papers,  died  of  heart  failure  Dec.  21  at 
White  Plains  (N.Y.)  Hospital. 

Rukeyser  also  lectured  and  wrote 
nine  books  on  financial  subjects  dur¬ 
ing  his  long  career.  His  sons,  Louis  R. 
and  William  S.,  became  prominent 
economics  journalists  and  Merryle  S. 
Jr.,  became  a  major  television  execu¬ 
tive. 

Rukeyser  began  his  newspaper 
career  at  17  while  attending  Columbia 
University  and  worked  summers  as  a 
Rockaway  News  reporter  and  assis¬ 
tant  sports  editor  for  the  New  York 
Morning  Telegraph. 

After  graduating  with  a  journalism 
degree  in  1917,  he  joined  the  New 
York  Tribune  and  in  1920,  at  age  23, 
was  appointed  financial  and  business 
editor  of  the  paper.  Three  years  later 
he  moved  to  the  New  York  Evening 
Journal  and  began  his  financial  col¬ 
umns  for  Hearst  and  INS. 

He  taught  at  Columbia  in  the 
School  of  Journalism  from  1918  to 
1935  and  began  a  syndicated  column, 
“Everbody’s  Money,”  in  1958.  His 
last  book,  “Collective  Bargaining, 
the  Power  to  Destroy,”  was  pub¬ 
lished  in  1968. 

Hi  Hi  Hi 

Dale  Spencer,  63,  who  taught 
journalism  at  the  University  of  Mis¬ 
souri  almost  40  years,  died  Dec.  23  of 
a  heart  attack. 

He  specialized  in  communications 
and  libel  law  and  also  worked  with 
students  on  the  Columbia  Missou¬ 
rian.  A  native  of  Idaho,  he  had 
worked  as  a  general  assignment  and 
sports  reporter  for  the  Pocatello  Tri¬ 
bune. 

Hi  m  Hi 

David  Stech,  73,  a  former  associ¬ 
ate  art  director  of  Life  magazine,  died 
Dec.  14  of  a  heart  attack  at  his  home  in 
Cape  May  Point,  N.J. 

He  was  with  Life  for  18  years  and 
left  in  1969  to  become  art  director  of 
On  the  Sound  magazine  which  was 
started  by  former  Time  Inc.  staffers. 
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Rulings 

(Continued  from  page  25) 


In  a  long-standing  suit,  a  federal 
judge  ruled  that  Washington  Post 
journalists  were  professionals  and 
therefore  not  entitled  to  overtime  pay 
under  federal  wage  laws.  U.S.  Dis¬ 
trict  Judge  Gerhard  Gesell  said  the 
reporters  and  editors  produce  “origi¬ 
nal  and  creative  writing  of  high  qual¬ 
ity”  and  did  not  qualify  for  overtime 
under  the  1934  Fair  Labor  Standards 
Act.  The  union,  representing  workers 
earning'  $30,000  to  $60,000  a  year, 
appealed. 

Regulatory  front 

Newspapers  fared  relatively  well 
on  the  regulatory  front  in  1988. 

Newspapers  won  a  significant  vic¬ 
tory  in  their  long-running  war  with  the 
Bell  operating  companies  (BOCs) 
over  electronic  information  services 
when  U.S.  District  Judge  Harold 
Greene,  who  presided  over  the 
breakup  of  AT&T,  ruled  BOCs  could 
provide  information  services  but  not 
information  itself. 

The  ruling  expanded  what  the 
BOCs  may  do  —  including  electronic 


mail,  voice  messaging  and  audiotex 
—  under  the  consent  decree  disman¬ 
tling  AT&T,  but  it  barred  them  from 
offering  electronic  phone  books,  data 
bases,  and  other  information  prod¬ 
ucts. 

Accepting  much  of  the  American 
Newspaper  Publishers  Association’s 
“diversity  principle”  —  that  it  is 
anticompetitive  to  allow  BOCs  to 
control  transmission  lines  and  the 
information  moving  on  them  — 
Greene  said  it  would  be  “positively 
harmful”  for  BOCs  to  compete 
against  the  same  information  provid¬ 
ers  that  contract  BOC  services. 

The  battle  is  continuing  and  news¬ 
papers  face  increasing  efforts  from  a 
Congress  and  Justice  Department 
seemingly  determined  to  unleash  the 
Baby  Bells. 

Newspapers  got  a  break  —  at  the 
expense  of  third-class  bulk  mail  — 
when  the  U.S.  Postal  Service  hiked 
rates  in  March  an  average  of  17.5%  to 
help  overcome  an  estimated  $5-billion 
Post  Office  deficit  this  year. 

Third-class  bulk,  or  “junk,”  mail 
used  by  direct-mail  advertisers, 
absorbed  25%  higher  rates  on  aver¬ 
age.  Second-class,  affecting  many 
newspapers,  paid  18%  higher  rates, 
while  in-county  presorted  rates  rose 
less  than  4%.  The  price  of  a  first-class 


stamp  rose  13.6%  to  a  quarter. 

The  first  rate  hike  since  1985  was  a 
blow  to  third-class  mailers  who  had 
become  accustomed  to  modest  postal 
rate  hikes.  It  was  based  in  part  on 
new  evidence  that  third-class  bulk 
mail  costs  more  than  had  been 
thought.  Third-class  mailers 
denounced  the  rate  increases,  news¬ 
papers  praised  them  as  equitable. 

In  Congress,  Rupert  Murdoch  took 
a  holiday  sucker  punch  a  year  ago 
when  Congress  quietly  passed  a  law 
that  would  force  him  to  unload  media 
properties  in  Boston  and  New  York. 
The  law  ended  his  exemptions  to  Fed¬ 
eral  Communications  Commission 
regulations  prohibiting  ownership  of 
newspapers  and  broadcast  outlets  in 
the  same  market. 

Murdoch,  who  called  it  a  sneak 
attack  by  Sen.  Edward  Kennedy  (D- 
Mass.),  later  sold  the  New  York  Post, 
keeping  WYNY-TV,  and  kept  the 
Boston  Herald,  putting  UHF  televi¬ 
sion  channel  WFXT  into  a  trust.  Ken¬ 
nedy,  whose  liberal  agenda  made  him 
a  target  of  Murdoch’s  conservative 
tabloids,  denied  the  law  was  revenge 
for  editorial  attacks  by  the  Australian- 
born  media  magnate. 

Murdoch  —  and,  by  extension,  the 
press  —  won  a  moral  victory  when  a 
federal  appeals  court  in  Washington 
(Continued  on  page  47) 


Sometimes, 
Dififerent  Is  Better. 

When  faced  with  a  hiring  decision,  look 
for  that  special  person  who  can  add  a 
spark  of  difference  to  your  work  force. 
Minority  hiring  is  more  than  a  moral 
responsibility  -  it’s  an  intelligent  business 
decision. 

A  newspaper  of  excellence  results  from 
the  hard  work  of  countless  people.  The 
better  people  you  have  -  the  better  the 
newspaper.  And,  the  outlook  of  these 
workers  should  be  diverse  -  enabling 
your  paper  to  see  all  perspectives,  from 
all  angles. 

Support  minority  women  and  men  in 
your  hiring  and  promotion  process.  Your 
paper  has  a  lot  to  gain  from  their 
contributions.  Because,  sometimes, 
different  is  better. 

T^SK  FORCE  ON 
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ANPA  Foundation  •  The  Newspaper  Center 
Bo*  1 7407  Dulles  Airport  •  Woshirigton,  D  C  20041 
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NOVEMBER 
Advertising  Data 

NOVEMBER  1988/1987 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 

1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALBANY,  N.V. 


Times-Union-o/d 

ROP  Local .  39,200  43,197 

Preprint  Locol .  65,846  53,056 

ROPNotioncI .  4,942  8,286 

Preprint  Notional .  270  130 

Classified  37,921  37,115 

Total..  148,179  141,784 

Times-Union-S 

ROP  Local .  23,621  23,508 

Preprint  Local .  69,648  74,046 

ROP  Notional .  2,876  3,365 

Preprint  Notionol .  15,710  14,625 

Clossified .  21,341  21,602 

Totol .  133,196  137,146 

GRAND  TOTAL .  281,375  278,930 

YEAR  TO  DATE;  N/A 

AUGUSTA,  MAINE. 

Kennebec  Joumol-m 

ROP  Locol .  28,053  29,862 

Preprint  Local .  44,713  2,373  59,503  3,153 

ROP  Notional .  564  1,578 

Preprint  Notional .  316  94 

Classified .  23,712  19,775  _ 

GRAND  TOTAL .  97,358  2,373  110,812  3,153 

YEAR  TO  DATE .  1,018,492  22,882  1,060,836  12,178 

BANOOK,  MAINE. 

Doily  News-m 

ROP  Local .  23,566  12,413  23,068  7,270 

Preprint  Local  17,650  66,587  22,891  25,279 

ROPNotonol  1,150  1,967 

Preprint  Notional .  648 

Clossified  18,391  1,143  16,123  955 

Total...  60,757  80,143  64,697  33,504 

Doily  News-S 

ROP  Locol .  9,821  2,030  10,308  828 

Preprint  Locol  3,701  9,895  6,475  5,650 

ROP  Notional  475  667 

Preprint  Notional .  11,624  10,166 

Clossified .  11,404  10,598  _ 

Total .  37,025  11,925  38,214  6,478 

GRAND  TOTAL .  97,782  92,068  102,911  39,982 

YEAR  TO  DATE .  1,086,026  408,972  1,021,722  338,328 

BEATRICE,  NEB. 

Doily  Sun.e 

ROP  Local .  16,702  4,253  13,114  1,778 

Preprint  Local .  22,058  8,643  25,413  8,514 

ROP  Notional .  1,231  1,639 

Preprint  Notionol .  387 

Clossified .  4,909  TX  4,058  384 

GRAND  TOTAL .  45,287  13,646  44,224  10,676 

YEAR  TO  DATE .  430,084  113,460  464,338  113,156 

SINOHAMTON,  N.Y. 

Press  &  Sun-BjIletin-m 

ROP  Local .  43,364  49,841 

Preprint  Local . .  39,431  9,197  50,603  6,862 

ROP  Notionol .  1,877  2,524 

Preprint  Notional .  72  99 

Clossified . . .  20,364  23,503  _ 

Totol . 105,108  9,197  126,570  6,862 


*lndicates  newspapers  reporting  figures  in 
lines. 


1988 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Press  &  Sun  Bulietin-S 

ROP  Local . 

17,765 

15,797 

Preprint  Locol . 

37,905 

13,842 

32,789 

15,653 

ROP  Notionol . 

551 

441 

Preprint  Notionol . 

9,765 

10,733 

Clossified 

7,236 

7,409 

Totol.. 

73,222 

13,842 

67,169 

15,653 

GRAND  TOTAL . 

178,330 

23,039 

193,739 

22,515 

YEAR  TO  DATE: . 

1,718,061 

193,148 

1,753,392 

178,881 

BIRMINGHAM^  ALA. 

Post-Herold-m 

ROP  Local . 

37,066 

34,004 

Preprint  Locol . 

5,515 

6,882 

ROP  Notional . 

2,961 

4,164 

Classified 

39,584 

34,780 

Total . 

85,126 

79,830 

News-e 

ROP  Local . 

60,40f 

59,257 

24,185 

Preprint  Locol . 

’ ' 

14,064 

ROP  Notionol . 

3,Uz/ 

4,124 

Clossified . 

49,295 

46,627 

Totol . 

127,904 

18,579 

124,072 

24,185 

News-S 

ROP  Local . 

35,102 

45,698 

Preprint  Local . 

16,980 

24,547 

ROP  Notional . 

4,510 

6,237 

Preprint  Notionol . 

4,382 

4,770 

Classified 

26,735 

31,441 

Total... 

87,709 

112,693 

GRAND  TOTAL . 

300,739 

18,579 

316,595 

24,185 

YEAR  TO  DATE . 

3,048,992 

187,578 

3,026,965 

215,577 

BLOOMINGTON,  INO. 

Herold-Telephone/Times- 

•eS 

ROP  Local . 

48,407 

47,413 

Preprint  Local . 

73,140 

84,892 

ROP  Notionol . 

1,609 

1,505 

Preprint  Notionol . 

3,830 

1,610 

Classified . 

30,351 

31,277 

GRAND  TOTAL. 

157,337 

166,697 

YEAR  TO  DATE . 

1,488,602 

1,393,104 

BOSTON, 

MASS. 

Herold-m 

ROP  Local . 

24,049 

26,471 

Preprint  Local . 

6,554 

11,197 

ROP  Notional . 

12,236 

12,677 

Clossified . 

58,943 

49,701 

Totol... 

95,228 

6,554 

88,849 

11,197 

Herold-S 

ROP  Local . 

3,546 

2,037 

7,016 

3,099 

Preprint  Local . 

41,258 

78,434 

ROP  Notional . 

5,747 

241 

6,677 

156 

Preprint  Notional . 

1,000 

Clossified 

13,277 

397 

12,498 

891 

Total... 

22,570 

43,933 

27,191 

82,580 

GRAND  TOTAL . 

117,798 

50,487 

116,040 

93,777 

YEAR  TO  DATE . 

1,198,968 

210,227 

1,149,113 

571,295 

BUFFALO 

1,  N.Y. 

News-o/d 

ROP  Local . 

50,000 

50,662 

Preprint  Local . 

16,368 

61,882 

16,896 

43,866 

ROP  Notional . 

10,137 

11,859 

Preprint  Notional . 

346 

Clossified 

36,499 

35,918 

Total.. 

113,004 

61,882 

115,335 

44,212 

News-S 

ROP  Local . 

25,578 

31,352 

Preprint  LkoI . 

11,352 

46,382 

13,464 

69,697 

ROP  Notional . 

4,072 

3,950 

Preprint  Notional . 

9,306 

1,716 

11,104 

Clossified 

11,049 

13,365 

Total.. 

52,051 

55,688 

63,847 

80,801 

GRAND  TOTAL . 

165,055 

117,570 

179,182 

125,013 

YEAR  TO  DATE . 

1,582,747 

962,124 

1,591,036 

936,274 

CHAMMIGN,  ILL. 

News-Gozette-eS 

ROP  Locol . 

52,179 

57,335 

Preprint  Local . 

152,091 

172,989 

ROP  Notional . 

3,038 

2,479 

Preprint  Notional . 

18,318 

18,318 

Clossified . 

31,324 

29,902 

GRAND  TOTAL . 

256,950 

281,023 

YEAR  TO  DATE . 

2,164,660 

2,126,142 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CHARlOnE,  N.C. 


Observer-mS 

ROP  Locol .  98,822  134,383  11.1,991  111,498 

Preprint  Local .  7,781  86,923  9,270  92,950 

ROP  Notional .  9,258  668  11,508  647 

Preprint  Notional .  8,455  9,198 

Classified  114,003  38,432  121,960  32,443 

GRAND  TOTAL .  238,319  260,406  263,927  237,538 

YEAR  TO  DATE .  2,519,747  1,954,819  2,450,700  1,752,309 

CHICAGO,  ILL. 

Doily  Herold-m 

ROP  Local .  64,737  38,020  68,671  24,127 

Preprint  Local .  428  94,467  14,690  77,102 

ROP  Notional .  770  452  '  615  216 

Clossified  46,675  _  45,332  _ 

GRAND  TOTAL .  112,620  132,939  129,308  101,445 

YEAR  TO  DATE .  1,341,318  890,080  1,305,598  802,369 

CHICAGO,  ILL. 

Tribone-o/d 

ROP  Local .  68,055  133,005  80,038  113,650 

Preprint  Local .  20,680  27,353  7,120  29,628 

ROP  Notional .  19,327  6,709  26,995  5,851 

Preprint  Notional .  900  3,600 

Classified .  43,994  188,726  43,348  162,595 

Totol .  152,056  356,693  157,501  315,324 

Tribune-S 

ROP  Local .  43,954  37,705  41,361  44,980 

Preprint  Local .  19,535  59,832  33,488  38,384 

ROP  Notional .  15,633  2,319  '  18,592  1,698 

Preprint  Notionol .  17,100  450  14,513  788 

Classified .  79,169  16,899  76,907  16,677 

Total .  175,391  117,205  184,861  102,527 

GRAND  TOTAL .  327,447  473,898  342,362  417,851 


YEAR  TO  DATE;  N/A 

CONWAY,  ARK. 

Log  Cobin  Democrat -e 


ROP  Locol .  22,175  26,828 

Preprint  Local .  22,871  19,843 

ROP  Notional .  336  22 

Classified .  7,134  9,957 

GRAND  TOTAL .  52,516  56,650 

YEAR  TO  DATE .  474,742  '  505,600 

DETROIT,  MICH. 

Free  Press-m 

ROP  Locol .  62,237  25,532  60,973  32,580 

Preprint  Local .  57,145  61,035 

ROP  Notional .  7,382  459  .  10,030  252 

Preprint  Notional .  92 

Classified  38,827  4,834  44,795  6,482 

Total.  108,446  88,062  115,798  100,349 

Free  Press-S 

ROP  Local .  22,063  1,933  28,838  2,408 

Preprint  Local .  2,488  59,327  4,126  74,234 

ROP  Notional .  3,242  570  4,728  462 

Preprint  Notionol .  10,354  1,396  12,090 

Classified .  24,585  27,779  _ 

Total .  52,378  72,184  66,867  89,194 

GRAND  TOTAL .  160,824  160,246  182,665  189,543 

YEAR  TO  DATE .  1,710,709  1,367,522  1,776,868  1,199,338 

DETROIT,  MICH. 

News-o/d 

ROP  Local .  83,523  28,606  75,703  30,276 

Preprint  Local .  21,579  25,557  19,094  29,813 

ROP  Notional .  7,993  548  10,866  435 

Preprint  Notional .  2,046 

Classified .  53,223  _  50,764  _ 

Total .  166,318  54,711  156,427  62,570 

News-S 

ROP  Local .  31,289  3,396  33,272  3,450 

Preprint  Locol .  20,655  34,813  18,452  42,806 

ROP  Notionol .  5,420  63  6,514  70 

Preprint  Notional .  10,188  30  9,970  464 

Clossified .  30,020  _  29,052  _ 

Totol .  97,572  38,302  97,260  46,790 

GRAND  TOTAL .  263,890  93,013  253,687  109,360 

YEAR  TO  DATE .  2,712,246  826,863  2,605,533  790,790 

DUBUQUE,  IOWA. 

Telegropgh  Herold-e 

ROP  Locol .  43,092  45,736 

Preprint  Locol .  18,331  16,799 

ROP  Notional  2,649  3,037 

Preprint  Notionol .  431  219 

Classified .  23,952  23,315 

GRAND  TOTAL .  88,455  89,106 

YEAR  TO  DATE .  838,652  -  810,262 
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1988 


1987 


1987 


1987 


Leoder-Telegrom-eS 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Classified. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

EAU  CLAIRE,  WIS. 


39,222 

49,073 

1,938 

10,868 


36,736 

74,765 

2,355 

11,658 


GRAND  TOTAL. 

.  128,612 

52,199 

149,964 

26,023 

YEAR  TO  DATE:  N/A 

PORT  WORTH,  TE7CAS. 

Stor-Telegrom-m 

ROP  Locol . 

93,072 

48,220 

92,425 

21,653 

Preprint  Locol . 

45,132 

25,426 

61,676 

11,440 

ROP  Notional . 

4,340 

6,827 

Clossified . 

.  168,711 

163,767 

Total . . . 

.  311,255 

73,646 

324,695 

33,093 

Stor-Telegrom-e 

ROP  local . 

63,677 

48,220 

59,124 

21,653 

Preprint  Local . 

45,132 

25,426 

61,676 

11,440 

ROP  Not  oral 

4,278 

6,678 

Clossified 

119,298 

111,597 

Totol . 

.  232,385 

73,646 

239,075 

33,093 

Stor-Tclegrom-S 

ROP  Local . 

32,187 

31,120 

45,020 

28,403 

Preprint  Locol . 

37,176 

29,774 

33,522 

47,536 

ROP  Notional . 

3,126 

4.465 

Preprint  Notional _ 

18,200 

520 

19,565 

520 

Clossified . 

58,962 

82,918 

Total . 

.  149,651 

61,414 

185,490 

76,459 

GRAND  TOTAL.. 

.  693,291 

208,706 

749,260 

142.645 

YEAR  TO  DATE. 

.  7,088,503 

1,435,561 

7,248,629 

1,348,293 

PRIDIRICK,  MD. 

Post-m 

ROP  Local . 

78,526 

82,922 

Preprint  locol . 

.  130,632 

127,816 

ROP  Notional . 

3,160 

477 

Clossified 

53,222 

54,313 

Totol.. 

265,540 

265,528 

News-e 

ROP  Locd . 

79,285 

84,684 

Preprint  Local . 

131,892 

127,816 

ROP  Notional . 

3,217 

485 

Clossified 

53,222 

54,313 

Totol .. 

267,616 

267,298 

GRAND  TOTAL... 

.  533,156 

532,826 

YEAR  TO  DATE.. 

.  4,876,847 

4,816,724 

ORIINSBURO,  M. 

Tribune-Review-m 

ROP  local . 

34,523 

31,660 

Preprint  Locol . 

23,611 

18,130 

35,781 

12,448 

ROP  Notional . 

1,485 

2,153 

Preprint  Notionol . 

129 

Clossified . 

29,675 

26.557 

Total.., 

89,423 

18,130 

96,151 

12,448 

Tribune*Review-S 

ROP  Local . 

30,615 

38,032 

Preprint  Local . 

30,250 

41,268 

49,914 

30,001 

ROP  Notional . . 

723 

472 

Preprint  Notional . 

16,248 

10,269 

Clossified 

16,444 

19,299 

Total... 

94,280 

41,268 

117,986 

30.001 

GRAND  TOTAL.. 

...  183,703 

59,398 

214,137 

42,449 

YEAR  TO  DATE.. 

....  1,916,248 

335,706 

1,738,762 

281,034 

HOUSTON 

,  TEXAS. 

Chronicle-o/d 

ROP  locol . 

.  117,961 

9,759 

116,378 

6,2PT 

Preprint  Locol . 

33,699 

55,109 

23,460 

50,127 

ROP  Notional . 

26,253 

4,537 

36,883 

3,727 

Preprint  Notionol . 

11,919 

1,637 

9,480 

372 

Classified . 

229,251 

4.158 

229,772 

4.997 

GRAND  TOTAL.. 

.  419,083 

75.200 

415,973 

65,503 

YEAR  TO  DATE. 

.  4,641,416 

825,609 

4,556,884 

696,200 

HUTCHINSON,  KAN. 

News-mS 

ROP  Locol . 

35,281 

15,894 

Preprint  Local . 

15,699 

72,721 

9.798 

31,351 

ROP  Notional . 

2,138 

457 

Preprint  National . 

391 

Clossified 

13,440 

10,022 

GRAND  TOTAL.  .. 

...  66,558 

72.721 

36,562 

31,351 

YEAR  TO  DATE:  N/A 


*lndicates  newspapers  reporting  figures  in 
lines. 


Star-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

ClossifM. .  63,114 

Total .  133J75 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

I NDIAPMPOIIS,  IND. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


65,936 

4,325 


News-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clouificd .  62,584 

Totol .  114,696 


47,671 

4,441 


1,503 

4,779 


1,503 

4,779 


News-S 
ROP  Local  .. 


65,193 

5,470 

63,396 

134,059 

47,686 

5,349 


Stor-S 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notranol _ 

Classified . 

Total . 

GRAND  TOTAL.. 


26,897 

1,988 

2,861 

4,764 

53,239 

89,749 

337,820 


Observers 

ROP  Local . 

ROP  Notional 
Clossified . 


15,006 
320 

.  4,816 

GRAND  TOTAL .  20,142 

YEAR  TO  DATE:  N/A 


Doily  Stor-Progress-e 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL . 


lA  HAIRA,  CAIIF. 

15,734 
16,057 
16,106 
11,592 
3,251 
.  62,740 


YEAR  TO  DATE .  598,491 


Doily  Newsre 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL . 

YEAR  TO  DATE:  N/A 


lAMAR,  COIO. 

8,276 


2,437 

10,989 


Star*Journol-rneS 

ROP  Local . 

Preprint  Local . 

ROPNotioiy’i., . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Caurier-Journa|.o/d 


LINCOLN.  NIB. 

58,665 

88,099 

2,174 

12,076 

35,357 

196,371 

1,766,156 

LOUISVILLE,  KY. 


1,134  ROP  Notional.. 

3,684  ClossifM. _ 

Totol . 


23,357 

1,026 

24,170 

48,553 


GRAND  TOTAL .  144,979 

YEAR  TO  DATE 1,659,627 


29,125 

1,445 

33,365 

63,935 

169,238 

1,693.867 


_  62,300 

6,532  115,335 


9,216 

22,280 


1,134 

3,684 


8.105 


MIDDLETOWN,  N.T. 

Times  Herold*Record-m$ 


ROP  Locol . 

123,210 

137 J14 

Preprint  Locol . 

75,342  94,734 

86,385 

91,893 

ROP  Notional...... . . 

1,796 

892 

Preprint  Notionol . 

29,790 

24,840 

Classified . 

88,435 

95337 

GRAND  TOTAL . 

318,573  94,734 

345.168 

91,893 

YEAR  TO  DATE:  N/A 


YEAR  TO  DATE .  3,676,905  197,566  3,608,738 

LA  ORANDE,  ORE. 


Peninsolo  Herold-iT 
ROP  local 

— Preprrrtt  Local . 

— ROPNotronof 
17,741  Classified 
198,261  Told .  156,207 


MONWRET,  CALIE. 

41,646 

82,592  5J50 

3,219 
28,750 


5,386 

20.139 


15,499 

14,487 

14,505 

13,708 

2,502 

60,7D1 

623,399 


Herold-5 

ROP  Locol . 

Preprint  Locd . 

ROP  Notionol . 

Preprint  Notional.. 

ClossifM . 

Totol . 


11,604 

47,932 

235 

8,985 

68,756 


42,007 

79,152 

2,851 

28,055 

152,065 


14,249 

38,724 

342 

1,690 

11,080 

66,085 


GRAND  TOTAL .  224,963  5,250  218,150  4,372 

YE'J!TODATE._...  1,978,204  70,322  1,933,299  35,598 


MOPITREAL,  aUE. 


62,798 

81,226 

1,803 

11,809 

36,861 

194,497 

1.686,235 


ROP  Locol . 

,  1,106,525 

1,190,634 

Preprint  Local . 

1,332,068 

1,288,198 

ROP  Notional . 

543372 

526,596 

preprint  Notionol . 

115,808 

216351 

Clossified . 

881,890 

762,774 

GRAND  TOTAL . 

4,019363 

3,984,553 

YEAR  TO  0ATE..„.. 

.  35,244,282 

34,832,826 

Note:  Figures  given  in  Modulor  ogote  lines 

MUNCIE,  IND. 

Stor-m 

ROP  Locol . 

23364 

24,557 

Preprint  Local . 

3,113 

3,185 

ROPNotkjral . 

1396 

2.193 

Preprint  Notionol . 

77 

Clossifted . 

11,715 

11,921 

Totol . 

39,388 

41,933 

Pressre 

ROP  locol . 

30,289 

30,868 

Preprint  Locol . 

8,073 

8,126 

ROP  Notional . 

1,284 

2346 

Preprint  Notionol . 

77 

Classified 

13.937 

14.171 

Total.. 

53,583 

55,488 

ROP  local . 

71,130 

29,282 

73,749 

35,392 

Preprint  locd . 

60,462 

59,128 

ROP  Notionol . 

1,750 

1,554 

Preprint  Notionol . 

514 

Clossified . 

28,628 

4,945 

39,570 

4,532 

Total 

101,508 

95,203 

114373 

99,052 

Courier-Joumol'S 

ROP  Local . 

46,673 

256 

40,898 

354 

Preprint  Locol . 

64,100 

58  503 

ROP  Notional . 

1,434 

10 

1,081 

Preprint  Notionol . 

11,464 

3,976 

ClosiiiM _ ' ... 

14,913 

17315 

Total . 

63,020 

75,830 

59,294 

62,833 

GRAND  TOTAL.. 

...  164,528 

171,033 

174,167 

161,885 

YEAR  TO  DATE.. 

...  1,592,382 

1.432,388 

1,643,699 

1,413,080 

MANCHISTIR,  N.H. 

Union  Leoder-m 

ROP  Locd . 

51,266 

50,454 

ROP  Notionoi . 

2,597 

4,068 

Classified . 

42,563 

50,781 

Slor-S 

ROP  locd . 

Preprint  Locol . 

ROP  Ndkmol . 

Preprint  Notiond . 

Clossified . 

Totol . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


7,619 

6,715 

644 

727 

..  4,429 

..  20,134 

..  113,105 

..  1,185,118 

NASHVILLE,  HNN. 


68,545 

30,203 

2,368 

32,586 

133,702 


69,792 

»,203 

2,289 

32,081 

134J65 


EDITOR  &  PUBLISHER  for  January  7,  1989 
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1987 


1987 


1987 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Tennesseon-S 

ROPLocgl .  39,329  45,130 

Preprint  Local .  37,960  52,856 

ROP  Notional .  1,262  2,188 

Preprint  Notional .  10,573  11,640 

Classified .  20,614  28,402 

Total .  109,738  140,216 

GRAND  TOTAL .  388,276  408,283 

YEARTODATt .  3,617,393  3,616,453 

NEW  BRUNSWICK,  NJ. 

Central  Jersey  Home  News-o/d 

ROPLocol .  44,295  41,283 

Preprint  Locol .  33,758  25,902 

ROP  Notional .  4,421  4,018 

Preprint  Notionol .  130 

Classified .  30,247  32,532 

Total .  115,581  112,526 

Central  Jersey  Home  News-S 

ROP  Local .  20,290  25,069 

Preprint  Locol .  71,046  91,024 

ROP  Notionol .  948  1,595 

Preprint  Notional .  390 

Clossified .  17,755  25,631 

Totol .  112,966  146,536 

GRAND  TOTAL .  228,547  259,062 

YEAR  TO  DATE .  1,996,219  1,957,189 

NEW  HAVEN,  CONN. 

Register-m 

ROPLocol .  64,021  13,799  62,543  11,497 

Preprint  Local .  25,137  35,154  17,892  35,028 

ROP  Notionol .  5,819  26  4,903  14 

Preprint  Notionol .  756  63 

Clossified .  40,157  _  39,954  _ 

Totol .  135,890  49,042  125,292  46,539 

Register-S 

ROPLocol .  41,039  52,691 

Preprint  Local .  57,771  50,778  86,436  41,328 

ROP  Notionol .  2,189  3,023 

Preprint  Notional .  17,766  19,908  1,008 

Clossified  21,315  28,866  _ 

Totol  140,080  50,778  190,924  42,336 

GRAND  TOTAL .  275,970  99,820  316,216  88,875 

YEAR  TO  DATE  -...  2,659,306  822,889  2,597,488  759,710 

ONTARIO,  ORE. 

Argus  Observer .eS 

ROPLocol .  17,985  22,259 

Preprint  Local .  47,408  20,060 

ROP  Notionol .  608  306 

Clossified .  8,334  9,282 

GRAND  TOTAL .  74,335  51,907 

YEAR  TO  DATE .  600,401  505,747 

OTTAWA,  III. 

Doily  Times-e 

ROPLocol .  21,188  18,977 

Prepront  Locol .  40,217  40,189 

ROP  Notionol .  910  504 

Preprint  Notionol .  122  97 

Clossified .  6,605  8,089 

GRAND  TOTAL .  69,042  67,856 

YEAR  TO  DATE .  604,602  620,751 

PANAMA  CITY,  FIA. 

NewsHerriil-mS 

ROP  Locol  ^ .  67,357  76,181 

Preprint  Locol  75,597  82,146 

ROP  Notionol  1,516  1,134 

Preprint  Notional .  574  482 

CCCCCC  lossilied .  43,927  48,444 

GRAND  TOTAL .  188,971  208,387 

YEAR  TO  DAVE .  1,837,585  1,926,292 

PHOENIX,  ARIZ. 

Arizono  Republic-m 

ROPLocol .  86,436  2,760  108,131  3,209 

Preprint  Lxol .  47,659  12,837  46,068  14,135 

ROPNolionol .  7,424  8,412 

Preprint  Notional .  960  590 

Clossified .  90,529  1,217  95,937  W 

Totol .  233,008  16,814  259,138  18,334 


*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Gozette-e 

ROP  Lxol .  78,964  2,923  98,140  3,358 

Preprint  Lxol .  47,659  12,837  46,068  14,135 

ROP  Notional .  7,571  8,545 

Preprint  Notionol .  960  590 

Clossified .  90,437  1,358  95,598  1,057 

Total..: .  225,591  17,118  248,941  18,550 

Arizono  Republic-S 

ROP  Lxol .  44,772  55,475 

Preprint  Lxol .  41,002  39,542 

ROP  Notionol .  3,999  4,566 

Preprint  Notional .  13,196  10,692 

Classified  ..  53,899  59,716 

Total .  156,868  169,991  . 

GRAND  TOTAL .  615,467  33,932  678,070  36,884 

YEAR  TO  DATE .  7,076,266  415,279  7,571,108  288,807 

PORTIAND,  MAINE. 

Press-Herold-m 

ROP  Lxol .  37,896  38,101 

Preprint  Lxol .  24,274  32,818 

ROP  Notional .  1,201  4,344 

Preprint  Notional .  179 

Clossified .  23,559  25,090 

Totol .  87,109  100,353 

Express-e 

ROP  Lxol .  25,170  24,976 

Preprint  Lxol .  15,894  19,011 

ROP  Notional .  1,115  4,251 

Classified .  20,276  21,837 

Total .  62,455  70,075 

Telegrom-S 

ROP  Lxol . .  20,657  24,536 

Preprint  Lxol .  25,842  25,627 

ROP  Notionol .  886  1,373 

Preprint  Notionol .  4,628  4,376 

Classified .  26,721  27,753 

Total .  78,734  83,665 

GRAND  TOTAL .  228,298  254,093 

YEAR  TO  DATE .  2,600,763  2,692,574 

PROVIDENCE,  R.l. 

Joumol-m 

ROP  Lxol .  56,918  17,934  56,887  15,348 

Preprint  Lxol  9,723  92,069  13,415  87,926 

ROP  Notional  6,031  7,558 

Preprint  Notional .  lf!o04  2,328 

Classified .  .  42,318  1,323  41,053  1,285 

Total .  114,990  124,330  118,912  106,887 

BulletiO’e 

ROP  Lxol .  51,049  17,934  47,927  15,348 

Preprint  Lxol .  9,723  92,069  13,634  87,926 

ROP  Notionol .  5,620  6,790 

Preprint  Notionol .  13,004  2,328 

Classified .  35,982  1,323  34,698  1,285 

Total .  102,374  124,330  103,049  106,887 

JouTnol-S 

ROP  Lxol .  36,799  42,372 

Preprint  Lxol .  55,827  80,384  57,029  70,959 

ROPNolionol .  4,699  4,419 

Preprint  Notionol .  13,251  1,319  11,958  1,179 

Clossified .  25,569  24,267  _ 

Total .  136,145  81,703  140,044  72,138 

GRAND  TOTAL .  353,509  330,363  362,005  285,912 

YEAR  TO  DATE .  3,586,851  3,432,290  3,518,002  2,652,108 

RAIEIOH,  N.C. 

News  &  Observer-mS 

ROP  Lxol .  101,601  3,377  114,668  4,842 

Preprint  Lxol .  2,031  16,782  4,514  19,725 

ROP  Notional .  10,170  6  12,566  12 

Preprint  Notional .  18,310  287  17,681  67 

Classified .  132,324  _  154,311  _ 

Total .  264,436  20,452  303,740  24,646 

Times^ 

ROP  Lxol .  54,307  3,377  61,558 

Preprint  Lxol .  6,491  1,536  6,761  1,276 

ROP  Notional .  6,370  6  8,217 

Preprint  Notional .  17 

Classified .  66,898  _  77,803  _ 

Total .  134,066  4,936  154,339  1,276 

GRAND  TOTAL .  398,502  25,388  458,079  25,922 

YEAR  TO  DATE .  4,197,107  226,383  4,495,326  173,125 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

READING,  PA. 


Eogle-Times-e 

ROP  Lxol. .  52,643  58,026 

Preprint  Lxol .  29,935  30,344 

ROP  Notionol .  2,375  2,410 

Classified .  42,300  36,281 

Total .  127,253  127,061 

Eogle-S 

ROP  Lxol .  32,125  38,521 

Preprint  Lxol .  11,665  31,770  13,870  23,220 

ROPNolionol .  1,966  2,087 

Preprint  Notionol .  1 1 , 1 60  1 1 ,970 

Classified .  21,839  20,889  _ _ 

Totol .  78,755  31,770  87,337  23,220 

GRAND  TOTAL .  206,008  31,770  214,398  23,220 

YEAR  TO  DATE .  2,064,859  187,030  1,991,864  149,630 

RICHMOND,  VA. 

Times-Dispotch-m 

ROP  Lxol .  59,153  3,757  63,930 

Preprint  Lxol .  35,194  38,330 

ROPNolionol .  5,074  45  '  6,069 

Preprint  Notionol .  ■  154  5,152  134  2,567 

Classified .  35,744  _ '  34,672  _ 

Total .  135,319  8,954  143,135  2,567 

News  Leoder-e 

ROP  Lxol .  45,322  45,205 

Preprint  Lxol .  33,509  33,707 

ROPNolionol .  4,816  6,006 

Preprint  Notional .  4,836  1,593 

Classified .  32,434  _  30,646  _ 

Total .  116,081  4,836  115,564  1,593 

Times-Dispotch-S 

ROPLocol .  35,867  42,928 

Preprint  Lxol .  35,963  42,599 

ROPNolionol .  1,266  2,388 

Preprint  Notionol .  9,077  9,745  1,433 

Classified .  24,521  _  30,527  _ 

Total .  106,694  128,187  1,433 

GRAND  TOTAL .  358,094  13,790  386,886  5,593 

YEAR  TO  DATE .  3,395,633  106,464  '  3,443,941  83,351 

RIVERSIDE,  CAIIF. 

Press-Enterprise-mS 

ROP  Lxol .  73,194  22,298  79,654  18,101 

Preprint  Lxol .  162,804  169,018 

ROPNolionol .  7,992  7,073 

Preprint  Notionol .  16,758  18,576 

Classified .  74,596  176  82,803  127 

GRAND  TOTAL .  335,344  22,474  357,124  18,228 

YEAR  TO  DATE .  3,248,763  193,888  3,146,876  202,284 

SACRAMENTO,  CAIIF. 

Bee-mS 

ROP  Lxol .  115,306  16,916  125,059  14,399 

Preprint  Lxol .  159,662  26,104  161,556  15,490 

ROPNolionol .  18,270  780  21,644 

Preprint  Notionol .  18,525  19,890 

Classified .  193,951  2,096  205,260  1,563 

GRAND  TOTAL .  505,714  45,896  533,409  31  452 

YEAR  TO  DATE:  N/A 

ST.  lOUIS,  MO. 

Post-Dispotch-m 

ROP  Lxol .  63,590  31,495  64,218  38,184 

Preprint  Lxol .  37,193  15,766 

ROP  Notionol .  6,172  1,498  6,106  106 

Preprint  Notional .  217 

Classified .  57,838  51,323  _ 

Totol .  164,793  32,993  137,630  38,290 

Post-Dispotch-S 

ROP  Lxol .  34,819  ‘  52,853  647 

Preprint  Lxol .  58,585  67,491 

ROP  Notional .  4,919  5,695 

Preprint  Notional .  11,808  13,330 

Classified .  35,704  48,965  _ 

Total .  145,835  188,334  647 

GRAND  TOTAL .  310,628  32,993  325,964  38,937 

YEAR  TO  DATE:  N/A 

SAN  BERNARDINO,  CAIIF. 

Sun-mS 

ROP  Lxol .  65,568  64,880 

Preprint  Lxol .  65,073  88,352 

ROPNolionol .  7,220  6,454 

Preprint  Notional .  11,481  9,982 

Classified .  72,750  83,928 

GRAND  TOTAL .  222,092  253,596 

YEAR  TO  DATE:  N/A 
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Announcing ... 

Die  1988  Editor  &  Publisher  •  INMA 


Promotion 

Awards 

Competition 


Deadline  for  entries:  January  31,1989 


Awards  in  19  classifications  will  be  presented  at 
the  59th  Annual  Conference  of  the  Internation¬ 
al  Newspaper  Marketing  Association,  May  30- 
June  2. 1989  in  Washington,  D.C. 

First  prize  and  certificates  of  merit  will  be 
awarded  in  In-Paper  Promotion/Circulation;  In- 
Paper  Promotion/Advertising;  In-Paper  Promo¬ 
tion/Public  Relations;  In-Paper  Promotion/ 
Editorial;  Printed  Materials/  Circulation;  Printed 
Materials/Advertising;  Printed  Materials/Public 
Relations;  Outside  Publications;  Radio  Prom¬ 
otion;  Television  Promotion;  Outdoor/Point-of- 
Purchase/Displays;  Multi-Media  Promotion; 
Newspaper  Research;  Advertising  Sales  Pre¬ 
sentations;  Public  Relations  Programs  &  Events; 
Newspaper  in  Education;  internal  Communi¬ 
cations;  Miscellaneous  Specialty  Items;  and 
Miscellaneous  Printed  Material. 

For  information,  rules,  and  official  entry  blanks, 
write  to  Editor  8(.  Publisher  11  W.  19th  Street,  New 
York,  N.Y.  10011,  or  to  INMA,  The  Newspaper 
Center,  11600  Sunrise  Valley  Drive,  Reston,  VA 
22091. 


ms  Ecilor  &  PubGsher 


1 1  West  19th  Street  •  New  York,  N.Y.  10011  -212  675  4380 


1988  1987 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

SAN  DIIOO,  CAIIP. 

Unton-Tribune-meS 

ROP  Local . 

.  258,082 

31,773 

252,641 

32,198 

Preprint  Locol . 

.  132,970 

51,332 

125,292 

47,700 

ROP  Notional . 

47,464 

2,028 

45,653 

2,774 

Preprint  Notionol . 

10,562 

2,316 

9,656 

468 

Classified . 

.  206,285 

200,921 

GRAND  TOTAL. 

.  655,363 

87,449 

634,163 

83,140 

YEAR  TO  DATE 

.  6,770,692 

702,579 

6,690,520 

748,114 

SANTA  ANAp  CAIIP. 

Oronge  County  Register-a/d 

ROP  Locol . 

.  208,835 

209,588 

Preprint  local . 

.  121,898 

128,122 

ROP  Notional . 

25,253 

24,253 

Preprint  Notional . 

13,117 

14,220 

Clossified . 

.  255,677 

262,994 

GRAND  TOTAL. 

... .  624,780 

639,607 

YEAR  TO  DATE 

.  6,435,901 

6,258,329 

SAP4TA  MONICA.  CAIIP. 

Outlook.e 

ROP  Local . 

33,799 

32,730 

Preprint  Local . 

11,671 

8,349 

ROP  Notionol . 

6^466 

6,766 

Classified . 

38,496 

34,161 

GRAND  TOTAL. 

90,432 

82,006 

YEAR  TO  DATE 

....  886,358 

839.026 

SCOTTSBLUPPp  NIB. 

Star-Herold-mS 

ROP  Local . 

35,459 

33,020 

Preprint  Locol . 

15,008 

28,827 

8,179 

32,871 

ROP  National . 

2,909 

2,023 

Preprint  Notional . 

354 

88 

696 

174 

Clossified . 

9,091 

8,883 

GRAND  TOTAL. 

62,821 

28,915 

52,801 

33,045 

YEAR  TO  DATE 

....  506,793 

300,684 

500,699 

262,935 

sfAmi. 

WASH. 

Post-Intelligencer-m 

ROP  Locol . 

43,856 

46,504 

Preprint  Local . 

72,716 

70,240 

ROP  Notional . 

13,671 

{2,727 

Preprint  Notional . 

81 

1,019 

Clossified . 

47,810 

39,114 

Total . 

....  105,337 

72,797 

98,345 

71,259 

Times-e 

ROP  Local . 

65,509 

78,638 

Preprint  Local . 

80,624 

99,349 

ROP  Notionol . 

15,422 

14,390 

Preprint  Notionol . 

696 

1,355 

Clouified 

61,538 

5 

SS^56 

50 

Total. 

142,469 

81,325 

148,584 

100,754 

Times/Post-Intelligencer-S 

ROP  Local . 

23,649 

25,697 

Preprint  Local . 

63,721 

4,005 

37,394 

2,364 

ROP  Notionol . 

5,906 

4,087 

Preprint  Notional . 

11,991 

4,417 

ClossifM . 

33,460 

28,776 

Totol . 

....  138,727 

4,005 

100,371 

2,364 

GRAND  TOTAL.. 

....  386,533 

158,127 

347,300 

174,377 

YEAR  TO  DATE. 

....  3,681,066 

1,239,871 

3,686,412 

1,377,691 

SHREVIPOIT,  LA. 

Times-mS 

ROP  Local . 

60,042 

66,339 

Preprint  Local . . . 

37,555 

28,775 

37,748 

35,395 

ROP  National . 

3,490 

2,092 

Preprint  Notional . 

10,458 

9,517 

Clossified.  . 

27,656 

30,690 

Total . 

...  139,201 

28,775 

146,886 

35,395 

Joumal-e 

ROP  Locol . 

40,557 

36,132 

Preprint  Local . 

15,599 

14,280 

21,922 

9,282 

ROP  Notional . 

1,929 

1,127 

ClossifM. 

23,456 

27,153 

Total.. 

81,541 

14,280 

86,334 

9,282 

GRAND  TOTAL.. 

...  220,742 

43,055 

233,220 

44,677 

YEAR  TO  DATE. 

....  2,211,983 

299,655 

2,372,819 

286,747 

‘Indicates  newspapers  reporting  figures  in 
lines. 


1988  1987 


Spokesman-Review-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clarified . 

FULL  RUN  PART  RUN 

SPOKANI,  WASH. 

32,678 

18,436 

3,472 

54 

31,407 

FULL  RUN  PART  RUN 

35,147 

16,034 

2,579 

29,191 

Total . 

86,047 

82,951 

Chronicle.e 

ROP  Local . 

32,933 

35,166 

Preprint  Local . 

14,303 

12,666 

ROP  Notional . 

3,471 

2,579 

Reprint  Nationol . 

Clossified . 

27 

31,030 

29,045 

Total . 

81,764 

79,456 

Spokesmon-Review-S 

ROP  Locol . 

11,975 

16,766 

Preprint  Local . 

8,716 

10,436 

ROP  National . 

1,262 

1,202 

Preprint  Nationol . 

1,402 

2,008 

Clossified . 

11,627 

15,423 

Total . 

34,982 

45,835 

GRAND  TOTAL . 

202,793 

208,242 

YEAR  TO  DATE . 

1,721,014 

1,652,933 

SYRACUSE,  N.Y. 

Po$t-Stondard-m 

ROP  Local . 

46,997 

18,518 

51,646 

16,549 

Preprint  Local . 

68,772 

49,644 

ROP  Notional . 

3,966 

4,305 

Classified 

21,482 

20,750 

Totol.. 

141,217 

18,518 

126,345 

16,549 

Herald  Joumal-e 

ROP  Local . 

50,960 

11,710 

54,421 

7,852 

Preprint  Local . 

84,650 

60,341 

ROP  Notional . . 

4,350 

4,251 

Classified 

J1,409 

21,436 

Total . 

161,369 

11,710 

140,449 

7,852 

Herald  American-S 

ROP  Local . 

25,928 

473 

34,560 

1,200 

Preprint  Local . 

63,206 

81,541 

ROP  Notional . 

1,569 

873 

Preprint  Notional . 

13,300 

14,315 

Classified . 

17,584 

20,558 

Total . 

121,587 

473 

151,847 

1,200 

GRAND  TOTAL . 

424,173 

30,701 

418,641 

25,601 

YEAR  TO  DATE . 

..  3,794,649 

245,014 

3,807,769 

217,718 

Blode-e 

ROP  Local . 

Preprint  Locol . 

ROP  National . 

Preprint  Nationol . 

Clossified 

TOLIDO,  OHIO 

60,328 

44,220 

3,151 

132 

20,596 

64,670 

48,378 

3,487 

Total.. 

128,427 

135,831 

Blode-S 

ROP  Local . 

25,824 

30,520 

Preprint  local . 

63,492 

74,184 

ROP  Notional . 

1,392 

2,570 

Preprint  Notional . 

15,972 

20,460 

Classified 

14,847 

16,913 

Totol.. 

121,527 

GRAND  TOTAL . 

249,954 

280,478 

YEAR  TO  DATE . 

.  2,217,152 

2,179,636 

TOPIKA,  KAN. 

Capital  Joumol-mS 

ROP  Local . 

70,063 

48,918 

Preprint  Local . 

33,473 

77,296 

27,980 

70,825 

ROP  Notional . 

1,844 

2,878 

Preprint  Notionol., . 

74 

9,759 

123 

10,504 

Clossified . 

24,747 

21,882 

GRAND  TOTAL . 

130,201 

87,055 

101,781 

81,329 

YEAR  TO  DATE . 

1,148,804 

696,567 

1,070,941 

588,146 

1988  1987 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

TOBRANCE,  CAIIP. 

Oaily  8reeze-eS 

ROP  Locol . 

73,236 

75,015 

Preprint  Local . 

....  103,275 

95,843 

ROP  Notional . 

6,536 

7,859 

Preprint  Notionol . 

17,420 

19,630 

Clossified . 

80,224 

88,279 

GRAND  TOTAL. 

....  280,691 

286,626 

YEAR  TO  DATE 

....  2,645,735 

2,616,380 

TULSA, 

OKLA. 

World-m 

ROP  Local . 

53,275 

2,763 

.  52,879 

3,550 

Preprint  Locol . 

8,020 

2,161 

11,484 

3,095 

ROP  Notionol . 

1,944 

3,086 

39 

Preprint  Notional . 

114 

Classified . 

31,183 

32,393 

Total . 

94,422 

4,924 

99,956 

6,684 

Tribune-e 

ROP  Local . 

54,435 

3,263 

53,230 

3,550 

Preprint  Local . 

8,192 

2,299 

11,484 

3,095 

ROP  Nationol . 

1,992 

2,670 

39 

Clossified . 

30,720 

32,259 

Total.  . 

95,339 

5,562 

99,643 

6,684 

World-S 

ROP  locol . 

26,839 

36,259 

Preprint  Locol . 

7,872 

11,801 

ROP  Notionol . 

2,238 

2,321 

Preprint  Notional . 

3,241 

4,437 

Classified . 

20,065 

23,936 

Totol . 

60,255 

78,754 

GRAND  TOTAL.. 

...  250,016 

10,486 

278,353 

13,368 

YEAR  TO  DATE. 

...  5,486,520 

186,478 

5,945,235 

304,276 

WASHINGTON,  M. 

Observer-Reporter-m 

ROP  Local . 

27,199 

26,413 

Preprint  Local . 

41,409 

40,936 

ROP  Notional . 

1,184 

2,354 

Preprint  Nationol . 

258 

Classified . 

26,157 

21,062 

Totol . 

96,207 

90,765 

Observer-Reporter-S 

ROP  Local . 

7,919 

10,123 

Preprint  Local . 

35,475 

■  39.732 

ROP  Notional . 

4 

199 

Preprint  Notional . 

258 

Classified . 

5,495 

6,953 

Total . 

49,151 

57,007 

GRAND  TOTAL... 

145,358 

147,772 

YEAR  TO  DATE.. 

..  1,299,495 

1,277,153 

WATERVCLLE,  MAINE. 

Sentinel-m 

ROP  Local . 

30,494 

3,786 

30,135 

2,718 

Preprint  Local . 

37,081 

6,123 

43,393 

5,720 

ROP  Notional . 

769 

1,752 

Preprint  Notionol . 

248 

88 

Classified . 

24,418 

22,077 

GRAND  TOTAL.. 

93,010 

9,909 

97,445 

8,438 

YEAR  TO  DATE.. 

...  924,269 

91,531 

869,546 

101,633 

WEST  PLAINS,  MO. 

Doily  Quill-m 

ROP  Local . 

14,042 

12,599 

ROP  Notionol . 

700 

681 

Classified . 

2,449 

2,613 

GRAND  TOTAL... 

17,191 

15,893 

YEAR  TO  DATE.. 

178,142 

178,282 

WINSTON-SALEM,  N.C 

Joumal-m 

ROP  Local . 

71,348 

18,380 

68,137 

15,048 

Preprint  Local . 

11,897 

38,751 

8,446 

44,916 

ROP  Notional . 

3,780 

4  .  03 

Preprint  Notional . 

1,493 

1,822 

Clossitied 

42,547 

45,727 

Totol.. 

129,572 

58,624 

128,835 

59,964 

Joumal-S 

ROP  Locol . 

27,024 

31,293 

Preprint  Local . 

9,797 

23,187 

8,895 

30,711 

ROP  Nationol . 

1,375 

1;505 

Preprint  Nationol . 

11,636 

11,792 

Classified . 

15,425 

19,085 

Totol . 

65,257 

23,187 

72,570 

30,711 

GRAND  TOTAL... 

194,829 

81,811 

201,405 

90,675 

YEAR  TO  DATE.. 

..  1,810,147 

852,871 

1,944,252 

685,414 
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strategy 

{Continued  from  page  15) 


advertising  volume,  he  said. 

Discounting  should  “eat  up”  news¬ 
print  price  hikes  this  year,  but  oper¬ 
ating  earnings  at  the  Times  were 
likely  to  be  “somewhat  down”  in 
1989,  Linker  said. 

At  the  Gwinnett  Daily  News  in 
Lawrence ville,  Ga.,  which  the  com¬ 
pany  acquired  in  June  1987,  daily  cir¬ 
culation  has  increased  50%  to  42,000 
as  a  result  of  the  newspaper’s  conver¬ 
sion  to  morning  circulation,  Mattson 
said. 

Park  Communications 

Park  Communications  is  continu¬ 
ing  with  its  strategy  of  buying  dailies 
in  “towns  not  larger  than  40,000 
[people]”  and  where  there  is  “no 
direct  competition,”  said  chairman 
Roy  Park. 

The  company  will  also  continue  its 
program  of  acquiring  non-dailies  in 
growing  markets  and  converting  them 
to  daily  publication.  Park  said  of  the 
40  dailies  the  company  now 
publishes,  nine  were  the  result  of  such 
conversions. 

Park  will  also  be  placing  “even 


greater  emphasis”  this  year  on 
“building  volume  and  with  it  cash 
flow.” 

He  added  his  opinion  to  the  many 
who  believe  the  newsprint  price 
increases  this  year  are  unlikely  to 
hold  up  due  to  “increased  discounts 
to  group  operators.”  Company  presi¬ 
dent  Wright  Thomas  said  newsprint 
costs  would  probably  go  up  2%  this 
year,  while  labor  costs  would  rise 
about  3%. 

Park  will  be  raising  retail  rates  in 
the  4%  to  5%,  but  will  be  much  more 
aggressive  in  raising  classified  rates. 


Classified,  Park  said,  “is  tremen¬ 
dously  underpriced”  in  his  newspa¬ 
per  markets  and  can  amount  to  under 
20%  of  total  revenues. 

The  company  wants  “to  close  the 
gap”  with  retail,  he  said,  and  has  set 
the  objective  of  increasing  classified 
revenues  in  1989  by  15%  through  a 
combination  of  rate  hikes  and  greater 
volume. 

Times  Mirror  Co. 

“We  are  focused  on  cost  contain¬ 
ment  and  realize  we  can’t  rely  on  a 
robust  economy  [in  1989],”  stated 
Times  Mirror  chairman  Robert  F. 
Erburu.  The  company  intends  to  hold 
operating  costs  to  single  digit 
increases,  he  said. 

Times  Mirror’s  corporate  restruc¬ 
turing  is  “complete,”  Erburu  said, 
noting  that  30%  of  revenues  now 
come  from  “non-advertjsing  busi¬ 
nesses.” 

This  will  also  be  a  “peak  year”  for 
capital  expenditures  as  the  company 
will  be  seeking  to  build  a  new  satellite 
plant  for  the  Baltimore  Sun  and  com¬ 
plete  a  new  downtown  facility  for  the 
Los  Angeles  Times.  Both  projects  will 
greatly  increase  color  capacity. 

Newsday  will  be  adding  its  tenth 
offset  press  this  summer.  The  news¬ 
paper  also  intends  to  install  Ferag 
inserting  systems  which  will  be  used 
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The  industry  leader  in  the  sale  of 
‘  double-width  Flexo  units.  More 
than  360  couples  and  12  com¬ 
plete  presses  sold. 
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in  conjunction  with  the  presses  and 
have  the  practical  effect  of  doubling 
press  capacity,  according  to  publisher 
Robert  M.  Johnson.  He  added  that, 
with  its  Ferag  equipment  in  place, 
Newsday  will  be  able  to  print  one 
million  copies  in  the  a.m.  cycle  and 
will  not  need  to  build  a  satellite  plant 
for  its  New  York  edition. 

Times  Mirror  president  David 
Laventhol  said  the  L.A.  Times  and 
Newsday  “took  the  biggest  hit”  from 
1988’s  newsprint  price  increases  that 
helped  drive  overall  costs  up  10%.  He 
said  the  newspaper  division’s  1988 
revenues  increased  by  5%. 

Building  circulation  will  be  a  “main 
focus”  this  year  and  Times  Mirror 
will  be  “examining  price  increases 
with  great  attention  [to  their]  long¬ 
term  impact  on  circulation.” 

Laventhol  noted  that  New  York 
Newsday  recently  “hit  200,000  daily 
for  the  first  time”  and  remarked  that 
the  “net  cost”  of  the  newspaper  was 
decreasing.  “We  do  not  need  a  major 
extension  of  staff  to  meet  the 
demand,”  he  said,  adding  that  News- 
day’s  press  capacity,  especially  with 
the  new  Ferag  systems,  will  be  ade¬ 
quate  to  meet  the  needs  of  continued 
expansion  in  New  York. 

Laventhol  introduced  a  note  of  cau¬ 
tion  about  newsprint  prices.  He 


Tom  Johnson 

agreed  with  the  other  company 
executives  that  discounting  would 
offset  planned  price  increases,  but  he 
also  warned  that  “the  last  chapter” 
on  prices  is  “not  written  yet.” 

Times  Mirror  is  being  aggressive  in 
its  ad  rate  hikes  in  1989.  Laventhol 
said  retail  rates  would  be  going  up 
about  9%,  although  he  forecasted 
only  a  5.5%  rise  in  revenues.  Classi¬ 
fied  rates  will  be  boosted  11%,  he 
said,  but  revenues  are  expected  to 
increase  by  only  half  that  amount. 

Laventhol  also  told  analysts  the 
company  would  be  “innovative”  in 


offering  advertisers  on-the-rate-card 
discount  plans. 

Times  publisher  Tom  Johnson,  in 
explaining  his  newspaper’s  decision 
to  boost  rates  8%  to  9%  in  all  catego¬ 
ries  despite  1988’s  being  an  off  year  in 
volume,  remarked  that  his  newspaper 
was  only  attempting  to  catch  up  in 
1989  with  its  growth  in  costs. 

“We  think  the  advertisers  got  a 
fairly  good  bargain  [in  1988]  given  the 
enormous  newsprint  price 
increases,”  he  said. 

The  L.A.  Times  will  also  be  boost¬ 
ing  its  circulation  prices  by  12.5%  this 
year,  except  in  Orange  County  where 
it  faces  a  tough  battle  with  Freedom 
Newspaper’s  Register. 

The  Times  last  year  instituted  an 
extensive  cost-containment  program, 
including  a  hiring  freeze  and  a  “tight¬ 
ening  of  the  ad  to  news  ratio  in  some 
sections,”  that  will  continue  this 
year,  Johnson  said.  The  combination 
of  modest  revenue  growth  with  the 
improved  margins  resulting  from 
“stringent  cost  controls  should  result 
in  the  Times  having  “double  digit 
growth”  in  operating  profits  this  year, 
Johnson  said. 

Tribune  Co. 

Almost  all  the  advertising  revenue 
(Continued  on  page  47) 
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Year-in-Review 

Lots  of  tech  developments 

Faster,  easier,  cheaper,  better  production  products  were 
introduced  for  the  newspaper  industry  during  1988 


By  Jim  Rosenberg 

Newspaper  products  and  processes 
talked  about,  developed  or  tested  for 
years  found  acceptance  and  applica¬ 
tion  in  1988. 

Even  on-the-horizon  topics  gained 
credibility  and  benefited  from 
renewed  research. 

Almost  everything  pointed  in  the 
direction  of  faster,  easier,  cheaper  or 
better  production.  AG  Vs  for  news¬ 
print  and  portable  negative  scanners 
for  news  photos  —  they’re  talked 
about  now  as  though  they’ve  been  in 
common  use  for  years. 

A  continuing  trend  toward  more 
and  better  color  affected  all  aspects  of 
newspapering:  from  business  offices’ 
approaches  to  advertising  and  mar¬ 
keting  to  production  plant  design  for 
accommodating  four-color  “tow¬ 
ers,”  from  prepress  equipment  to 
inks,  and  from  conventional  film  to 
digital  darkrooms. 

Though  flexography  orders  and 
installations  grew  appreciably,  the 
biggest  sales  were  in  lithography  — 
notably  Goss  Colorliners.  While 
orders  large  and  small  rolled  in  to 
Rockwell  International’s  Graphic 
Systems  Div.,  the  first  full  Colorliner 
pressline  was  started  up  in  Virginia. 

MAN-Roland,  which  has  but  one 
Colorman  offset  press  in  the  U.S., 
scored  a  big  win  overseas.  At  the 
beginning  of  1988,  only  months  after  a 
$  125-million  Colorman  sale  to  Robert 
Maxwell,  the  West  German  press- 
maker  was  awarded  a  contract  by 
Rupert  Murdoch’s  News  Corp.  Ltd. 
valued  at  well  over  a  half-billion  dol¬ 
lars.  Most  of  that  sum  will  buy  Color¬ 
man  presses. 

Among  other  products  of  use  to 
newspapers,  1988  saw  the  introduc¬ 
tion  of  the  first  erasable  high-capacity 
optical-magnetic  disks,  car  seats  for 
laptop  computers  and  laptops  with 
their  own  cellular  telephones,  a  pur¬ 
chasing  database  and  decision  sup¬ 
port  software  (to  be  marketed  after 
development  and  installation  at 
Knight-Ridder  Inc.  headquarters  in 
cooperation  with  Greentree  Software 
Inc.,  from  whom  KRI  licenses  the 


CAP3  purchasing  program  for  its 
papers)  and  even  a  line  of  solar-pow¬ 
ered  newspaper  vending  machines 
from  Switzerland’s  Journomat  com¬ 
pany. 

It  was  also  the  year  that  one  of  the 
largest  on-line  database  providers 
transferred  from  an  industrial  giant  to 
a  media  giant  when  Knight-Ridder 
Inc.  purchased  Dialog  Information 
Services  from  Lockheed  Corp.  For 
$353  million,  KRI  acquired  more  than 
320  databases  serving  over  91,000 
subscribers. 

In  addition  to  newsprint,  much 
newspaper  equipment  and  supplies 
come  from  foreign-owned  compa¬ 
nies.  Their  number  grew  in  1988  when 
Japan’s  Mitsubishi  Kasei  Corp.  pur¬ 
chased  NuGraphics,  a  California- 
based  plate  products  supplier.  (The 
same  firm  purchased  St.  Louis-based 
plate  manufacturer  Western 
Lithotech  the  year  before.) 


Another  Japanese  firm,  Daishowa 
Paper  Manufacturing  Co.,  added 
Canada’s  North  American  Paper 
Group  from  Britain’s  Reed  Interna¬ 
tional  PLC  and  a  newsprint  mill  in 
Washington  state  to  its  existing  inter¬ 
ests  in  Canadian  pulp  and  paper  oper¬ 
ations. 

A  third  Japanese  firm,  Komori 
Printing  Machinery  Co.  Ltd.,  lost  out 
at  the  last  moment  in  its  effort  to 
acquire  the  Web  Press  Group  of  AM 
International’s  Harris  Graphics.  The 
unit  was  sold  to  West  (Germany’s 
Heidelberger  Drukmaschinen  A.G. 

It’s  the  law 

While  editorial  concerns  focused 
on  libel  litigation,  advertising  faced 
taxation  and  circulation  worried 
about  postal  rates  and  newsrack  pro¬ 


hibitions,  governmental  relations  for 
operations  managers  were  deter¬ 
mined  by  regulatory  compliance. 

Title  III  of  the  Superfund  Amend¬ 
ments  and  Reauthorization  Act, 
which  required  local  submission  of 
material  safety  data  sheets  in  late 
1987,  specified  inventory  reporting  of 
the  same  kinds  and  quantities  of  listed 
stored  chemicals  by  March  1,  1988. 
By  October  1989,  any  amounts  of  haz¬ 
ardous  chemicals  are  reportable. 

The  legislation  also  brought  about 
community  right-to-know  measures 
and  hazardous  discharge  disclosure, 
possibly  forcing  newspapers  to 
inform  the  public  about  their  own 
operations.  A  lawyer  formerly  with 
the  Occupational  Safety  and  Health 
Administration  warned  an  ANPA 
symposium  that  toxic  tort  cases  can 
arise  during  labor  negotiations. 

For  its  part,  OSHA  has  its  own 
employee  hazard  communications 


rules.  The  standards  were  expanded 
beyond  manufacturing  to  all  workers. 
Further,  OSHA  had  increased  penal¬ 
ties  and  moved  into  criminal  prosecu¬ 
tion  in  its  enforcement  efforts. 

Expanding  EPA  and  OSHA  regula¬ 
tion  has  meant  growing  paperwork  for 
plant  and  safety  managers  and  an 
increase  in  the  risk  of  legal  exposure. 
Inevitably,  newspapers  looked  to 
i  educe  chemical  inventories  to  avoid 
reporting  and  tried  replacing  hazard¬ 
ous  substances  with  safer,  nonreport¬ 
able  substitutes. 

The  practice  of  reclaiming  inks,  sol¬ 
vents,  solids  and  water  also  spread,  as 
a  way  of  reducing  or  eliminating  both 
waste  and  the  amc  unt  of  consumables 
purchased.  In  the  prepress  area, 
(Continued  on  page  44) 


In  addition  to  newsprint,  much  newspaper 
equipment  and  supplies  come  from  foreign-owned 
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Mitsubishi  Kasei  Corp.  purchased  NuGraphics,  a 
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silver  recovery  offered  similar  bene¬ 
fits. 

Health  concerns  and  regulation 
also  made  their  way  into  newsrooms 
and  advertising  and  business  offices 
when  the  specter  of  VDT-related 
injury  reappeared.  In  the  spring,  the 
nation’s  first  VDT  regulation  was 
enacted  by  Suffolk  County,  N.Y. 

The  bill  specified  work  breaks, 
largely  employer-paid  optometric 
examinations  and  prescription  eye- 
wear  and,  by  1990,  the  purchase  of 
equipment  that  conforms  to  ergo¬ 
nomic  standards.  The  law  was  chal¬ 
lenged  by  local  businesses  and  a  pre¬ 
liminary  injunction  suspended  the 
eyecare  component.  The  county  filed 
to  dismiss  the  businesses’  suit. 

While  repetitive  strain  injury 
remained  an  issue,  reports  of  other  ill 
effects  of  VDT  use  made  news.  In 
July,  a  California  study  was  said  to 
show  that  women  using  VDTs  for 
more  than  20  hours  per  week  were  1 .8 
times  more  likely  to  suffer  a  miscar¬ 
riage  than  light-  or  non-users. 

The  local  statistical  correlation  was 
at  odds  with  previous  studies  and  fur¬ 
ther  investigation  was  called  for. 
(About  a  month  later,  another  report 
out  of  California  suggested  regular 
VDT  work  may  hurt  the  eyes’  focus¬ 
ing  ability.) 

News  from  a  newspaper  revived 
workplace  safety  concern  last  month. 


Since  September  1987,  14  miscar¬ 
riages  were  reported  among  approxi¬ 
mately  100  women  in  two  newsrooms 
at  USA  Today  headquarters  in  Arling¬ 
ton,  Va.  Reportedly  of  greater  con¬ 
cern  than  VDT  exposure  were  possi¬ 
ble  effects  of  renovations  under  way 
on  the  side  of  the  building  where  most 
of  those  affected  worked. 

In  the  pressroom 

Of  principal  news  in  press  technol¬ 
ogy  for  1988  were  the  acceptance  of 
flexography  as  a  viable  newspaper 
printing  process;  the  arrival  of  the 
first  Goss  Colorliner  presses  at 
Springfield,  Virginia’s  Times-Journal 
Co.,  and  the  imminent  approach  of 
keyless  offset  printing. 


ging  continued  to  plague  flexography. 
Manufacturers  looked  into  compo¬ 
nent  design,  materials  and  cleaning 
methods  while  newspapers  reviewed 
operational  procedures  and  mainte¬ 
nance.  Experience  with  plates  varied, 
as  did  anilox  preference.  MAN- 
Roland  showed  confidence  in  long- 
lasting  ceramic  rolls;  Goss  stayed 
with  clean  chromium. 

Other  concerns  included  paper 
quality,  ink  plumbing,  filtering  and 
recycling,  pressroom  atmospherics 
and  problems  at  the  folder  for  mixed 
flexo-letterpress  products. 

While  continuing  success  is  evident 
in  the  greater  number  of  newspapers 
adopting  flexo  as  letterpress  is  phased 


Some  weeklies  and  smaller  dailies  designed  and 
integrated  their  own  systems  with  standard 
components  and  commerciai  software  purchased 
iocaiiy. 


Flexo’ s  acceptance  was  as  much  a 
product  of  forthright  acknowledge¬ 
ment  of  and  concerted  attack  on  its 
problems  as  it  was  a  result  of  cheer- 
leading  by  vendors  and  pioneer  users. 

Adding  to  Providence  (R.I.)  Jour¬ 
nal  Co.’s  years  of  experience,  Knight- 
Ridder  and  others  reviewed  their 
experiences  and  picked  suppliers’ 
brains  to  locate  sources  of  difficulty 
and  overcome  the  challenges  peculiar 
to  newspaper  flexography. 

Plate  plugging  and  anilox  cell  clog- 
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out,  larger  papers’  longer  runs  pro¬ 
vided  opportunity  to  see  more  prob¬ 
lems. 

Confidence  is  not  lacking.  By  1991, 
the  San  Francisco  Newspaper 
Agency  expects  to  print  all  712,(X)0 
copies  of  the  San  Francisco  Chroni¬ 
cle  and  Examiner  at  three  plants  — all 
running  new  flexo  presses  or  conver¬ 
sions.  It  likely  will  be  the  largest  all- 
flexo  operation. 

By  year’s  end,  four  all-flexo  news¬ 
paper  plants  were  up  and  running, 
with  more  on  stream.  For  its  part, 
Knight-Ridder’s  Miami  Herald  will 
double  flexo  capacity  in  May. 

Rockwell’s  long-awaited  Color- 
liner  finally  went  on  edition  at  Spring- 
field,  Va.’s  Times-Journal  Co.  For 
offset  production,  the  press  not  only 
addresses  a  need  for  both  page 
capacity  and  more  color,  but  is  among 
the  first  to  embrace  the  four-high  con¬ 
figuration,  maximizing  floorspace 
utilization  and  minimizing  couple-to- 
couple  distance  without  common- 
impression  design. 

A  unit  at  the  Los  Angeles  Times  has 
been  running  with  existing  equip¬ 
ment.  A  big  Colorliner  installation 
starts  soon  at  the  Fort  Lauderdale 
News/Sun-Sentinel.  Huge  orders  for 
the  New  York  Times,  Los  Angeles 
Times  and  Baltimore  Sun,  as  well  as 
other  papers  of  various  sizes,  are  still 
months,  even  years  away. 

While  Rockwell  stacked  Colorliner 
units  in  the  U.S.,  others  did  much  the 
same  in  Europe.  Albert  Frankenthal 
sold  a  stacked  configuration  of  its 
A510X  double-circumference  offset 
press  with  keyless  anilox  inking. 
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In  the  U.S.,  the  St.  Petersburg 
Times  ceased  color  keyless  tests  on 
converted  Goss  Metro  units  early  in 
1988  but,  by  June,  Japanese  press- 
maker  TKS  was  running  a  color  key¬ 
less  press  at  ANPA/TEC.  Only  weeks 
later  it  announced  the  sale  of  four- 
color  keyless  to  the  Newark,  N.J. 
Star-Ledger. 

Now  several  Japanese,  U.S.  and 
European  pressmakers  offer  or  are 
close  to  offering  keyless  and/or 
“tower”  presses.  According  to 
Lawrence  Bain,  Rockwell  Graphic 
Systems  Div.  R&D  director,  keyless 
success  in  the  U.S.  requires  inks  that 
both  accommodate  preferred  press 
designs  and  resist  water  pickup. 

Mitsubishi  Heavy  Industries,  for 
years  a  maker  of  nonanilox,  mono¬ 
chrome  keyless  offset  presses,  broke 
into  the  U.S.  market  in  1988  with  two 
large  orders  —  for  conventional 
offset  with  plenty  of  color.  At  least 
one  more  order  was  on  tap  in  1988. 

For  color  reproduction,  soybean 
oil-based  inks  saw  widespread  use 
last  year.  Besides  broadening  the 
market  for  a  home-grown  commod¬ 
ity,  environmentally  preferrable  and 
somewhat  heavier  soys  perform  and 
reproduce  well. 

While  many  papers  tried  soy  and 
more  than  a  few  (including  several 
large  dailies)  went  to  100%  color  soy, 
a  mere  handful  committed  to  the  con¬ 
siderably  more  costly  soy  black.  In 
fact,  cost  was  soy’s  only  real  liability. 
Unstable,  weather-related  prices  can 
make  soybeans  an  unpredictable  raw 
material. 

For  petroleum-based  inks,  color  is 
the  more  expensive  product,  but  the 
color  inks’  formulations  allow  them  to 
resist  ruboff.  In  1988,  black  news  ink 
rose  to  the  quality  of  its  colorful  cou¬ 
sins.  Indeed,  the  newest  blacks  are 
virtually  without  ruboff  and  are 
priced  the  same  as  their  low-rub  pre¬ 
decessors. 

In  spring,  Flint  Ink  Corp. 
announced  an  ink  with  rub  reduction 
in  the  85-90%  range  or  higher;  by  fall, 
all  major  vendors  had  highly  rub- 
resistant  black  inks;  by  year’s  end, 
they  had  them  in  production  at  news¬ 
papers.  Manufacturers  seemed  to 
overcome  earlier  runnability,  recy¬ 
cling  and  consistency  problems. 

The  New  Year  saw  another  rise  in 
newsprint  costs,  reaching  between 
$630  and  $645  per  ton,  and  some  ana¬ 
lysts  predicted  the  cost  would 
approach  $700  by  summer.  July  and 
October  passed  without  a  further 
increase  and  a  strike  among  western 
Canada’s  pulp  and  paper  workers  was 
averted  at  the  last  minute  —  wel¬ 
come  relief  after  steady  increases  for 
almost  two  years. 

There  were  warnings  that  overca¬ 


pacity  was  returning  to  the  mills,  that 
U.S.  publishers  had  fat  inventories, 
that  big  purchasers  would  insist  on 
continued  discounts.  Consumption  of 
newsprint  flattened  out  despite  pres¬ 
idential  campaign  and  Olympics  cov¬ 
erage,  and  Canadian  mills  reached 
100%  capacity. 

Nevertheless,  having  foregone  an 
October  increase,  producers  pushed 
another  hike  for  Jan.  1 ,  1989.  One  by 
one  they  fell  in  step  to  the  tune  of 
$695.  Then  the  parade  melted  away  in 
the  face  of  modest  revisions  and 
delayed  effective  dates.  Winter  at 
$695  now  looks  more  like  spring  at 
$680. 

While  newsprint  groped  for  more 
pages  and  dollars,  kenaf  moved  closer 
to  production  with  Kenaf  Interna¬ 
tional  anticipating  a  late  1990  comple¬ 
tion  of  its  $350-million-plus  produc¬ 
tion  project  in  depressed  southeast 
Texas.  Later  in  the  year,  KI  hit  a  snag 
when  environmental  objections 
delayed  progress  on  the  235,000-ton- 
per-year  alternative-source  news¬ 
print  mill. 

Other  kenaf  projects  under  consid¬ 
eration  may  also  include  newsprint 
production.  After  10  years,  the  U.S. 
Agriculture  Department  again  put 
money  into  kenaf  research  and  will  do 


so  again  this  year.  It  was  noted  that 
soybeans  and  kenaf  require  much  the 
same  growing  conditions,  raising  the 
possibility  of  Southern  ink-and-paper 
farms  producing  food  for  thought. 

Another  development  with  possi¬ 
ble  application  to  newsprint  produc¬ 
tion  is  an  undertaking  by  Repap 
Enterprises  that  would  make  paper  at 
lower  cost  and  with  less  pollution. 
The  process,  tested  for  several  years 
at  a  U.S.  site,  will  shortly  drive  a  33- 
metric-ton  pilot  project  in  New 
Brunswick,  Canada. 

Postpress  performance 

Advertising  inserts,  preprinted  sec¬ 
tions  and  multiple-zoned  editions 
continued  to  exact  a  price  from  mail- 
rooms,  and  suppliers  of  inserters  and 
other  mailroom  machines  rose  to  the 
challenge  with  faster,  more  flexible 
and  smarter  equipment. 

For  publishers,  exploiting  mail- 
rooms  meant  rationalizing  and 
streamlining  the  process.  Mailrooms 
should  boost  revenues,  not  burden 
bottom  lines.  Even  the  lowly  pallet 
and  its  use  would  conform.  Computer 
front-end  jargon  would  be  taken  liter¬ 
ally  at  loading  docks  —  pallets  must 
be  standard  platforms. 

(Continued  on  page  46) 
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Operations  managers  needed  to 
close  the  loop,  allowing  communica¬ 
tion  between  circulation  at  one  end 
and  inserting,  bundling,  storage  and 
distribution  at  the  other  end.  Vendors 
were  already  putting  computers  into 
mailroom  equipment.  It  was  a  matter 
of  getting  one  system  to  talk  to 
another  and  expanding  the  reach  of 
computers  to  truck-loading  and  distri¬ 
bution. 

Such  systems  are  now  evolving. 
Their  operational  reach  now  includes 
mapping  software  to  allow  distribu¬ 
tion  to  make  sense  of  circulation  lists. 
The  versatile  software  has  potential 
applications  in  various  newspaper 
departments.  One  vendor’s  product  is 
in  use  at  a  few  large  dailies  and  under 
consideration  at  others. 

Other  efforts  sought  not  only  to 
close  the  information  loop,  but  to 
enlarge  its  compass  as  well,  going  far 
beyond  the  confines  of  office  or  plant. 

In  a  grand  strategy  built  upon  an 
enormous  cartographic  database  and 
powerful  applications  software,  the 
Los  Angeles  Times  moved  closer  to 
consolidating  its  marketing,  circula¬ 
tion  and  distribution  potential.  The 
complex,  integrated  system  will  pro¬ 
vide  any  pertinent  information  on  any 
aspect  of  the  Times’  huge  circulation 
area.  Separately,  its  has  potential 
applications  for  editorial,  art  and 
advertising. 

Computers  also  brought  control 
over  a  specific  off-site  function.  Bel- 
latrix  Systems  Inc.’s  Single-Trak  sys¬ 
tem  caught  on  in  1988,  improving 
management  control  over  single-copy 
sales.  It  automatically  logs,  compiles 
and  reports  all  newsrack  activity  in  a 
manner  designed  to  optimize  sales, 
security,  count  and  delivery  routing, 
timing  and  frequency. 

Prepress  progress 

Reporter,  editor,  artist,  photo  edi¬ 
tor,  composer  and  engraver  were  all 
potentially  lifted  by  the  so-called 
Fourth  Wave  in  computerized  pub¬ 
lishing. 

Newspapers  moved  to  exploit  the 
power  of  standardized  microcomput¬ 
ers  with  intelligence  distributed  on  a 
common  network.  In  the  process, 
some  economies  and  benefits  of 
desktop  publishing  were  adopted. 
PCs  were  the  theme  of  conferences 
and  expositions  in  the  U.S.  and 
Europe  in  1988.  The  machines  allow 
newsrooms  to  “keep  as  much  power 
as  close  to  the  person  using  it  as  possi¬ 
ble,’’  USA  Today  Page  One  managing 
editor  Ray  Gniewek  told  a  conference 


audience. 

Some  weeklies  and  smaller  dailies 
designed  and  integrated  their  own 
systems  with  standard  components 
and  commercial  software  purchased 
locally. 

Small  companies  developed  PC- 
based  advertising,  editorial  and  cir¬ 
culation  systems.  Larger-system  ven¬ 
dors  ported  software  to  standardized 
hardware,  often  using  standard  oper¬ 
ating  systems. 

Among  them,  CText  was  signed  to 
replace  the  Chicago  Tribune's  pro¬ 
prietary  editorial  system  with  another 
comprising  500  personal  computers 
(selected  and  purchased  separately 
by  the  Tribune)  in  a  system  net¬ 
worked  with  Tandem  Computer  file 
servers.  The  PCs  would  feature  the 
speed  of  80386  processing,  six  MB 
RAM,  40MB  memory  and  run  appli¬ 
cations  under  the  OS/2  operating  sys¬ 
tem.  The  network  includes  links  to 
bureaus  and  the  Freedom  Center  pro¬ 
duction  facility. 

In  1987,  Camex  moved  its  display 
ad  product  to  Unix-based  Sun  work¬ 
stations  and  purchased  the  Intertext 
IBM  PC-based  editorial  and  classified 
systems.  In  1988,  it  too  was  signed  to 
install  a  500-terminal  pagination  sys¬ 
tem. 

The  contract  with  the  Houston 
Chronicle  involves  moving  editorial 
and  classified  systems  to  Sun  work¬ 
stations.  Terminals  will  be  networked 
with  Sun  file  servers  offering  100- 
gigabyte  storage.  The  ambitious 
undertaking  includes  all  editorial, 
classified  and  display  ad  functions,  a 
link  to  a  business  system  that  uses 
IBM  and  DEC  products,  input  scan¬ 
ners,  archiving  and  output  devices. 

The  biggest  vendors,  with  large, 
established  customer  bases,  made 
slower  transitions,  gradually  incor¬ 
porating  personal  computers  into 
product  lines  and  paving  a  way  for 
customers  to  move  into  new  technol¬ 
ogy  without  holding  industrial  garage 
sales  or  junking  whole  systems  over¬ 
night.  Harris  Corp.,  Atex  and  System 
Integrators  moved  credibly  and  inevi¬ 
tably  with  the  Fourth  Wave. 

Early  on,  Harris  moved  toward 
standard  platforms  with  its  PEN  net¬ 
work  utilizing  a  customization  of 
Xy  Write  and  its  8900  workstations  for 
pagination  and  display  ad  makeup. 

Late  in  the  year  SII  showed  several 
PC-based  products  at  IFRA  88  in 
Frankfurt,  West  Germany.  Subse¬ 
quent  sales  included  almost  100  Coy¬ 
ote  terminals  for  an  Austrian  daily, 
more  than  half  of  which  will  be  Coy¬ 
ote  personal  computers  —  PC-ATs 
or  PS/2s  with  an  added  Coyote  circuit 
board. 

Atex  received  the  biggest  prepress 
order  of  1988  (or  maybe  any  other 


year)  when  the  New  York  Times 
signed  on  for  a  $22-million  system 
largely  dependent  on  PCs.  In  addition 
to  well  over  a  thousand  workstations 
(mostly  high-end  IBM  PS/2  models 
running  the  AIX  operating  system), 
Atex  will  work  with  IBM  in  moving 
the  Publication  Production  Node,  for 
integrated  production  management, 
to  an  IBM  system.  The  Times  was 
also  to  test  Atex’s  News  Layout 
Release  3  for  text-image  pagination. 

Laptop  PC  models  long  familiar  to 
reporters  disappeared  from  shelves, 
but  the  laptop  market  exploded  in 
1988.  Numerous  vendors  offered 
models  ranging  widely  in  size  and 
capability.  Memory,  speed  and  dis¬ 
play  all  improved.  Add-ons  prolifer¬ 
ated.  USA  Today  assembled  its  first 
four  pages  on  a  laptop  at  the  Demo¬ 
cratic  Convention  in  Atlanta.  Long- 
awaited  Macintosh  laptops  and  color 
displays  are  expected  in  1989. 

Last  spring  the  computer  virus  con¬ 
tagion  finally  reached  a  newspaper 
when  PCs  at  the  Providence  (R.I.) 
Journal-Bulletin  were  temporarily 
infected  by  the  Pakistani  Brain. 

Accommodating  PCs  in  the  busi¬ 
ness  world,  standards  adopted  for 
remote  entry  of  classified  advertising 
allow  ads  for  any  number  of  newspa¬ 
pers  to  be  keyed  only  once.  Among 
other  benefits,  remote  entry  reduces 
newspapers’  workload  and  chance  for 
error;  it  gives  advertisers  more  copy 
control  and  time  until  deadline. 
Changes  to  pick-up  ads  are  easier  for 
both  parlies.  Adopting  standards  for 
remote  entry  of  display  ads  was  the 
next  step. 

Hand  in  hand  with  installation  of 
PC  systems  at  many  papers  was  the 
use  of  plain-paper  laser  printers  and 
typesetters.  New  devices  available  in 

1988  brought  a  greater  selection  in 
medium-resolution  output. 

Color  electronic  prepress  vendors 
added  standard  hardware  to  their 
offerings  and  developed,  purchased, 
and/or  interfaced  with  various  per¬ 
sonal  computer-based  design  sys¬ 
tems.  Crosfield  introduced  a  logo 
scanner  workstation  for  creating  ads 
that  is  based  on  a  PC  and  a  desktop 
scanner. 

Development  of  digital  color¬ 
proofing  devices  promises  to  bring 
more  competition  to  the  market  in 

1989  for  the  important  peripheral. 
Satisfactory  color  proofing  would 
close  the  last  gap  in  what  is  otherwise 
potentially  an  entirely  digital  prepress 
operation. 

Associated  Press  and  Independent 
Network  Systems  Inc.  competed  for 
si^tellite  delivery  of  syndicates’  and 
siipplementals’  graphics  and  car¬ 
toons.  While  AP  supplies  graphics  to 
(Continued  on  page  69) 
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growth  at  the  Tribune  Co.  of  Chica¬ 
go’s  newspapers  will  be  rate-driven  in 
1989,  said  John  W.  Madigan,  execu¬ 
tive  vice  president. 

At  the  Chicago  Tribune,  that 
growth  will  be  in  the  6%  to  1%  range, 
while  at  the  New  York  Daily  News  it 
will  be  about  5%  to  7%.  The  Califor¬ 
nia  and  Florida  dailies  should  do  bet¬ 
ter  this  year,  recording  ad  revenue 
gains  in  the  8%  to  9%  range,  he  said. 

The  company  is  being  “very  selec¬ 
tive”  in  increasing  its  circulation 
prices  and  sees  circulation  growth  in 
1989,  he  said. 

Publisher  James  Hoge  said  the 
Daily  News  would  complete  1988  as 
the  “only  profitable  broad-reach 
newspaper”  in  the  New  York  market. 

For  1989,  Hoge  said,  the  News 
would  achieve  “further  cost  savings” 
through  the  installation  of  automated 
pre-press  equipment  and  a  newsprint 
conservation  program. 

Hoge  said  the  News  is  not  planning 
a  circulation  price  increase  “at  this 
time”  and  stated  1989  would  be  the 
tabloid’s  second  “profitable  perfor¬ 
mance  in  a  row.” 

The  News  is  also  planning  new  pro¬ 
duction  and  distribution  systems,  he 
said,  and  is  in  the  process  of  searching 
for  “appT  'priate  sites.” 

As  for  the  New  York  Post's 
announced  plans  to  start  a  Sunday 
edition  in  March,  Hoge  said  there  will 
be  some  “diversion”  of  readers  and 
advertisers,  “but  I  don’t  think  it’ll  be 
big  and  I  don’t  think  it’ll  be  long¬ 
term” 

He  also  said  that  New  York  News- 
day  has  had  “relatively  little  impact” 
on  the  Daily  News’  operations. 

Washington  Post  Co. 

The  Washington  Post  made  slightly 
less  money  in  1988  than  it  did  in  1987, 
Washington  Post  Co.  president 
Richard  Simmons  said. 

However,  he  predicted  1989  will  be 
a  “good  year,”  with  retail  and 
national  volume  “up  slightly”  and 
classified  volume  “down  slightly.” 
Rates  will  je  going  up  in  all  categories 
about  7%,  he  said. 

Preprints  will  also  show  a  small 
decline  in  1989,  he  added. 

The  Post  is  not  planning  any  circu¬ 
lation  price  increases  this  year  and 
daily  sales  should  grow  at  about  the 
same  rate  as  in  1988,  he  said. 

The  Post  newspaper’s  margins  are 
in  the  22%  to  23%  range,  and  Sim¬ 
mons  said  they  should  remain  at  that 
level  this  year. 


John  Madigan 


Richard  Simmons 


“We  re  pretty  comfortable  where 
we  are,”  he  said,  adding  the  company 
intends  to  “put  more  emphasis  on 
growth  in  the  marketplace  than  on 
continued  margin  improvements.” 


Overall,  the  Post  Co.  remains  com¬ 
mitted  to  a  strategy  of  “long-term 
growth  consistent  with  maximizing 
shareholder  wealth.” 


Rulings 

(Continued  from  page  33) 


struck  down  the  law  as  unconstitu¬ 
tional  because  it  affected  Murdoch 
alone. 

Journalists  —  or  the  definition 
thereof  —  made  news  several  times 
last  year  in  the  unlikely  field  of  immi¬ 
gration  law. 

When  Jorge  Bahales,  a  Uruguayan- 
born  editor  at  United  Press  Interna¬ 
tional  in  Washington,  applied  for  per¬ 
manent  residency,  the  Immigration 
and  Naturalization  Service  denied  his 
request  for  preferential  status  as  a 
specially  qualified  professional 
because  its  rules  required  journalists 
to  have  college  degrees.  He  had  none. 

INS  later  relented,  granting 
Banales,  who  has  14  years  of  journal¬ 
ism  experience  and  is  bilingual,  expe¬ 
dited  filing  status  accorded  profes¬ 
sional  doctors,  lawyers  and  teachers 
whose  “exceptional  ability”  benefit 
this  country. 

The  definition  of  journalist  again 
popped  up  the  U.S. -Canada  Free 
Trade  Agreement,  whose  fine  print 
angered  journalists  when  it  was  dis¬ 
covered  qualifications  were  set. 

Government  officials  say  a  provi¬ 
sion  in  the  agreement  allows  journal¬ 
ists  to  cross  borders  more  easily  but 
journalists’  hackles  raise  when  the 
government  tries  to  say  who  is  and 
who  is  not  a  journalist,  because  of  the 
obvious  potential  for  abuse.  The 
agreement  says  people  crossing  the 
border  to  seek  work  as  journalists 
must  have  college  degrees  and  three 
years  of  experience.  Classified  as  pro¬ 
fessionals,  journalists  would  get  per¬ 
manent  residency  faster. 

Outraged  protest  arose  from  some 
quarters  over  a  bill  introduced  in  Con¬ 
gress  to  amend  the  Newspaper  Pres¬ 
ervation  Act  so  that  newspaper  joint 
operating  agreements  could  expand 
into  free-distribution  shoppers. 

The  amendment  “merely  allows 
JOA  newspapers  to  take  advantage  of 
the  technological  advancements 
which  are  currently  employed  by 
single-owner  newspapers,”  its  spon¬ 
sor,  Sen.  Daniel  Inouye  (D-Hawaii), 
said,  saying  JOA  papers  stood  “at 
a  competitive  disadvantage”  with 
other  papers. 

Critics  said  it  would  enhance  the 
monopoly  power  of  JOAs  by  allowing 
them  to  compete  with  small  free-cir- 
culation  papers. 

Inouye  later  withdrew  the  legisla¬ 
tion  as  unnecessary. 

Newspapers  won  another  long  lob¬ 
bying  battle  when  a  bill  was  signed 
into  law  that  allows  non-profit  organi¬ 
zations  to  advertise  legal  lotteries. 
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1988 

DAILY 

NEWSPAPER 

SALES 

ARKANSAS 

Hope  Star 
Evening  4,700 
Phillips  Media  Inc.  to 
Gozia-Driver  Media 

CALIFORNIA 

Hemet  News 
Evening  20,000 

James  W.  Gill,  Dester  D.  Gill  and 
Dean  A.  Gill  to 
Donrey  Media 

Orange  Coast  Daily  Pilot 
Evening  22,000 
Ingersoll  Newspapers  Inc.,  to 
Adams  Communications  Corp. 
Broker:  Henry  Ansbacher  Inc. 

Senior  Spectrum  Inc.  and  its 
subsidiary.  Silver  Age  Publishing  Ltd. 
(10  Tabloids) 

189,000  combined 
Senior  Spectrum  Inc.  to 
McClatchy  Newspapers  Inc.  Price: 
$1.6  million 

COLORADO 

Sterling  Journal- Advocate 
Evening  6,585 
Worrell  Newspapers  Inc.  to 
Hollinger  Inc.  subsidiary:  American 
Publishing  Co. 


CONNECTICUT 

Bridgeport  Post 
Evening  62,000 
Post  Holding  Co.  to 
Lincoln  Publishing  Inc. 
Broker:  Richard  Hare  &  Associates, 
Inc.  for  the  seller 

FLORIDA 

40%  of  voting  stock  of 
Times  Publishing  Co. 
(Publisher  of  St.  Petersburg  Times) 
Trustees  of  Eleanor  Poynter  Jamison 
Family  Trust  to 
Poynter-Jamison  Ventures 
(Company  controlled  by 
Robert  M.  Bass  Group) 
Broker:  Henry  Ansbacher  Inc. 
for  the  trust 

GEORGIA 

Clayton  News-Daily 
8,500 

Grimes  Publications  to 
James  G.  Minter  Jr. 

ILLINOIS 

Paxton  Daily  Record 
Evening  1 ,370  to 
Paxton  Printing  Inc. 

INDIANA 

Winchester  News-Gazette 
Evening  5,300 
Wise  Family  to 
Park  Communications 

IOWA 

Atlantic  News-Telegraph 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  (only)  selling 
newspapers 


(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 


41  Years  Nation-Wide  Personal  Service 


Evening  7,200 
Simpson  Family  -to 
American  Publishing  Company 
Broker:  Lee  Dirks  &  Associates 

Le  Mars  Daily  Sentinel 
Evening  5,200 
Phillips  Media  Inc.  to 
Gozia-Driver  Media 

KANSAS 

Augusta  Daily  Gazette 
Evening  3,265 
Carter  Zerbe  to 
Main  Street  Media,  Inc. 

Broker:  Bolitho-Sterling 
Newspaper  Service 

Cojfeyville  Journal 
Evening  6,596 
Gannett  Co.  Inc.  to 
Hometown  Communications  Inc. 

Dodge  City  Globe 
Evening  8,621 

Globe  Publishing  Co.,  Inc.  to 
Stauffer  Communications,  Inc. 
Broker:  Bolitho-Sterling  Newspaper 
Service 

El  Dorado  Times 
5,468 

David  H.  Clymer  to 
American  Publishing  Company 
Broker:  Bolitho-Sterling  Newspaper 
Service  for  seller;  J.N.  Wells  & 
Company  for  buyer 

KENTUCKY 

Somerset  Commonwealth-Journal 
Evening  7,300 
George  Joplin  III  to 
Park  Communications 
Broker:  Maurice  K.  Henry 

MICHIGAN 

Albion  Recorder 
Morning  2,795 

Albion  Evening  Recorder  Inc.  to 
Information  Media 
Broker:  Henry  Ansbacher  Inc. 
represented  Albion  Evening  Recorder 

Alpena  News  Publishing  Company 
Evening  12,800 
Richard  Family  to 
Ogden  Newspapers 
Broker:  Lee  Dirks  &  Associates 
represented  the  Alpena  News 

Dowagiad Leader 
Morning  2,992  to 
Boone-Narragansett  Publishing  Co. 
(Continued  on  page  50) 
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MONROE  TIMES 


‘‘When  saUiag  in  uncharted  waters,  U  is  a 
comfort  to  have  an  experienced  pilot  aboard. 
Our  recent  sale  was  a  trauma  for  the  active  and 
inactive  shareholders  alike,  and  we  were 
pleased  to  have  you  guide  us. . .  The  whole 
matter  had  to  be  handled  expeditiously,  and  it 
was.  We  learned  we  could  trust  your  integrity, 
your  honesty,  and  your  friendship.  You  kept  us 
fully  informed  every  step  of  the  way.*’ 

—  J.  Fred  Rentz,  New  Castle  (PA)  News, 

21,000  daily,  March  1988 

"/  fdta  responsibility  to  find  the  right  buyer 
for  my  family’s  newspaper.  You  introduced  mcj 
to  all  of  the  most  interested  people  and  helped ' 
me  find  the  buyer  who  would  fulfill  the  needs 
of  both  our  community  and  our  employees. 

I  feel  very  fortunate  to  have  worked  with 
Lee  Dirks  &  Associates.”—  Nozomi  WiBiams, 
Geneva  (NY)  finger  Lakes  Times, 

20,000  daily,  June  1988 


"We  wish  to  compliment  you  on  the  fine  way 
you  handled  the  sale  of  our  family  newspaper. 
Without  your  help  and  direction,  the  road  to  a 
successful  completion— both  financial  and 
emotional — would  have  been  much  more 
difficult.  Thank  you!”—  Larry  E.  Lund. 

Monroe  (WI)  Evening  limes, 

7,200  daily,  December  1988 


Alpena  News 


“Your  presentation  to  prospective  buyers  was 
thorough  and  highly  effective;  your  prospect 
list  was  sizable  and  of  prime  quality;  your 
mediation  of  information  was  totally 
satisfy  ing.  Prospective  buyers  also  praised  your 
services.  The  Richards  family  was 
professionally  served  by  Lee  Dirks  & 
Associates  and  now  counts  Lee  Dirks  and 
Owen  Van  Essen  as  friends.” 

—  PhiHp  L.  Rkhards,  Alpena  (MI)  News, 

12,800  daily,  Augi^  1^ 


LEE  DIRKS  &  ASSOCIATES 

255  E.  Broum  St.,  Suite  210,  Birmingham,  Mich.  48009 

313-646-4230 


Macomb  Daily 
Evening  50,730 
John  McGoff  to 
Steve  Adams,  Adams 
Communications 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

Marshall  Chronicle 
Morning  2,729 

Albion  Evening  Recorder  Inc.  to 
Information  Media  Inc. 

Broker:  Henry  Ansbacher  Inc. 

Niles  StarILeader 
Evening  4,703 

Daugherty  Newspaper  Group  to 
Boone-Narragansett  Publishing  Co. 

Royal  Oak  Daily  Tribune 
Evening  39,500 
Ingersoll  Newspapers  Inc.  to 
Adams  Communications  Corp. 
Broker:  Henry  Ansbacher  Inc. 

MISSOURI 

Camdenton  Reveille 
Morning  7,900 

James  R.  Dickerson  Family  to 
Lake  Of  The  Ozarks  Publishing  Co. 
(Hollinger  Inc.  Subsidiary) 


Daily  American  Republic 
14,557 

Robert  M.  Wolpers  to 
Woodard  Communications 
Broker:  John  A.  Park,  Jr.  &  Co. 

Maryville  Daily  Forum 
Evening  4,500 
Phillips  Media  Inc.  to 
Gozia-Driver  Media 

Marshall  Democrat-News 
Evening  5,000 
Phillips  Media  Inc.  to 
Gozia-Driver  Media 

Nevada  Daily  Mail 
Evening  4,800 
Phillips  Media  Inc.  to 
Gozia-Driver  Media 

Rolla  Daily  News 
6,900 

Sowers  Family  to 
American  Daily  Publishing  Co. 
Broker:  Bolitho-Sterling  Newspaper 
Service 

Waynesville  Daily  Fort  Gateway  Guide 
Evening  4,809 
Sowers  Family  to 
American  Daily  Publishing  Co. 
Broker:  Bolitho-Sterling  Newspaper 
Service 

NEW  MEXICO 

Deming  Headlight 
Evening  3,489 
Ken  and  Walt  Green  to 
Ralgion  Publishing  Co. 

Broker:  Media  Consultants,  Inc. 
(Robert  T.  Houk)  Consultant  for 
Ralgion  Publishing  Co. 

(Jack  Kent  Cooke)  • 

Grants  Daily  Beacon 
Evening  4,200 
Phillips  Media  Inc.  to 
Gozia-Driver  Media 

NEW  YORK 

Finger  Lakes  Times 
Evening  20,000 

Estate  Of  Samuel  B.  Williams  to 
Independent  Publications 
Broker:  Lee  Dirks  &  Associates 

Olean  Times-Herald 
Evening  25,231 
Olean  Times-Herald  Corp.  to 
Lincoln  Publishing,  Inc. 
(Thomson  Newspapers) 
Broker:  Henry  Ansbacher  Inc., 
represented  Lincoln  Publishing 


BQUTHO 

STERIJNG 

Ncwspapc  r  Service 


BROKERS 

APPRAISERS 

DAILIES  -  WEEKLIES 
SUBURBANS  &  SHOPPERS 


Robert  N. 
BOLITHO 

4500  Main  -  Suite  927 
Kansas  City,  MO  64111 

(816)  932-5310 

Tele^pier  (816)  531-7648 


James  C. 
STERLING 

P.O.  Box  492 
Bolivar,  MO  65613-0492 

(417)  326-8700 

Telecopier  (417)  326-8701 


OHIO 

Ashtabula  Star-Beacon 
Evening  19,134 

Media  News  (William  Dean  Singleton) 
to  Lincoln  Publishing  Inc. 
(Thomson  Newspapers) 

Beavercreek  Daily  News 
Evening  6,014 
Jim  Striplin  to 
Sutherland  Media 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

Buckeye  Morning  Journal 
Morning  16,000 
Buckeye  Publishing  Co.  to 
Gateway  Press  (Trinity  International  of 
England) 

Broker:  A.  Ackford  of  R.  Gary  Gomm 
&  Co. 

Conneaut  News-Herald 
Evening  4,192 

Media  News  Holdings  (William  Dean 
Singleton)  to 

Thomson  Newspapers,  subsidiary  of 
Lincoln  Publishing  Inc. 

Fairborn  Daily  Herald 
Evening  6,727 
Jim  Striplin  to 
Sutherland  Media 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

Geauga  Times  Leader 
Evening  8,6(X) 

Media  News  Group  (William  Dean 
Singleton)  to 
Lincoln  Publishing  Inc. 
(Thomson  Newspapers) 

Hamilton  Journal  News 
Evening  28,675 

Garden  State  Newspaper  (William 
Dean  Singleton)  to 
Lincoln  Publishing  Inc. 
(Thomson  Newspapers) 

OKLAHOMA 

Enid  Morning  News  and 
Enid  Daily  Eagle 
Morning  19,000  Evening  9,000 
Garber  and  Taylor  Families  to 
Lincoln  Publishing  Co. 
(Thomson  Newspapers) 

Broker:  Lee  Dirks  &  Associates  during 
interim  transaction  to  Garden  State 
Newspapers 

Woodward  News 
Morning  7,500  to 
American  Publishing  Co. 
(Hollinger  Inc.) 

Broker:  Henry  Ansbacher  Inc. 
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— f. - - - - - -  in  Rhode  Island  is  the 

industry  leader  in  providing  acquisition  financing  for  daily 
and  weekly  newspapers,  shoppos,  real  estate  guides  and 
magazines  of  all  sizes,  all  over  the  country.  We  specialize  in 
financing  acquisitions  through  leveraged  buyouts,  and 
have  developed  many  long-term,  successful  relationships 
with  expansion-oriented  publishing  companies.  Our  team 
knows  its  way  around  the  newspaper  industry,  and  we  are 
known  and  consulted  with  for  our  expertise  in  the  field. 

We  can  handle  small  and  large  transactions  alike,  with  a 


minimum  of  time  and  red  tape.  When  you  are  ready  to 
start  your  own  media  empire,  call  us. 

Contact:  George.  V.  Lenher,  First  Vice  President, 
(401)  278-7852;  Kevin  M.  Lavalla,  Vice  President,  (401) 
278-8567;  Lynn  Nocera,  Vice  Prudent,  (401)  278-8680. 

HospitalThist 

Bank  of  Boston  Company 


Hospital  Trust  National  Bank,  One  Hospital  Trust  Plaza,  Providence,  RI 02903 


PENNSYLVANIA 

Kerrville  Times 

Alabama  to 

Brownsville  Telegraph 

Evening  9,000  to 

Worrell  Newspapers  Inc., 

Evening  6,000  to 

Lincoln  Publishing  Co. 

Charlottesville,  Va. 

Calkins  Newspapers 

Broker;  Henry  Ansbacher 

(Thomson  Newspapers) 

Broker:  Jim  Hall  Media  Services 

Marshall  News-Messenger 

Centreville  Press 

DuBois  Courier-Express 

Evening  9,900 

4,015 

Evening  11,000 

Garden  State  Newspapers  to 

Specht  Newspapers  Inc., 

Courier  Express  Publications  (owner 

Lincoln  Publishing  Co. 

Largo,  Florida  to 

Jason  S.  Gray  and  Family)  to 

(Thomson  Newspapers) 

Trib  Publications  Inc., 

Independent  Publications  Inc.  (headed 

Manchester,  Ga. 

by  William  McLean  III) 

Mexia  Daily  News 

Broker:  Jim  Hall  Media  Services 

Evening  3,900 

New  Castle  News 

Blake  Smith  Jr.  to 

Cherokee  County  Herald 

Evening  20,602 

Sutherland  Media 

5,200 

The  News  Company  to 

Mr.  Melrose  H.  Shaw  to 

Lincoln  Publishing  Inc. 

WASHINGTON 

News  Publishing  Company, 

(Thomson  Newspapers) 

Yakima  Herald 

Rome,  Ga. 

Broker:  Henry  Ansbacher  for 

All-day  38,640 

Broker:  Jim  Hall  Media  Services 

Lincoln  Publishing 

Garden  State  Newspapers  to 

Lincoln  Publishing  Inc. 

Eastern  Shore  Courier 

York  Dispatch 

(Thomson  Newspapers) 

4,400 

Evening  50,000 

Gulf  Coast  Media,  Enterprise, 

York  Publishing  Company  to 

WEST  VIRGINIA 

Alabama  to 

Garden  State  Newspapers  Inc. 

Bluefield  Daily  Telegraph 

Worrell  Newspapers  Inc., 

Broker:  Henry  Ansbacher  Inc.  for 

Morning  25,000 

Charlottesville,  Va. 

Garden  State 

SOUTH  DAKOTA 

Worrell  Newspapers  to 

Lincoln  Publishing  Co. 

Broker;  Jim  Hall  Media  Services 

Foley  Onlooker 

Belle  Fourche  Post 

WISCONSIN 

5,600 

Morning  3,489 

Monroe  Evening  Times 

Gulf  Coast  Media,  Enterprise,  Ala.  to 

Northwest  Publishers  (owners  Lau- 

Evening  7,491 

Worrell  Newspapers  Inc., 

rence  Weyler,  Marion  Lucca)  and 

Larry  E.  Lund  to 

Charlottesville.,  Va. 

Faye  Kennedy  to 

Gazette  Printing  Co. 

Broker:  Jim  Hall  Media  Services 

Allison  Publishing  Inc. 

(Stanley  H.  Bliss,  president) 

The  Independent,  Robertsdale 

TENNESSEE 

1988 

6,100 

Knoxville  Journal 

Gulf  Coast  Media,  Enterprise, 

Evening  44,016  to 

NON-DAILY 

Alabama  to 

Persis  Corp. 

Worrell  Newspapers  Inc., 

NEWSPAPER 

Charlottesville,  Va. 

TEXAS 

Big  Spring  Herald 

SALES 

Broker:  Jim  Hall  Media  Services 

Evening  9,000 

The  Islander,  Gulf  Shores 

Garde  i  State  Newspapers  to 

ALABAMA 

5,900 

Lincoln  Publishing  Co. 

Azalea  City  News  &  Review 

Gulf  Coast  Media,  Enterprise, 

(Tliomson  Newspapers) 

3,500 

Alabama  to 

Lancaster  Management  Inc., 

Worrell  Newspapei's  Inc., 

Dallas  Times-Herald 

Gadsden,  Ala.  to 

Charlottesville,  Va. 

All-day  224,568 

Cordell  Publications,  Ltd., 

Broker:  Jim  Hall  Media  Services 

Media  News  Group  to 

Dallas,  Texas 

DTH  Media  (John  Buzzeta) 

Broker:  Jim  Hall  Media  Service 

Mobile  County  News 

2,741 

Del  Rio  News 

Baldwin  Times 

Lancaster  Management  Inc., 

Evening  6,000 

4,400 

Gadsden,  Ala.  to 

Garden  State  Newspapers  to 

Gulf  Coast  Media,  Enterprise, 

Cordell  Publications,  Ltd., 

Lincoln  Publishing  Co. 

Alabama  to 

Dallas,  Texas 

(Thomson  Newspapers) 

Worrell  Newspapers  Inc., 

Broker;  Jim  Hall  Media  Services 

Charlottesville,  Va. 

Huntsville  Item 

Broker;  Jim  Hall  Media  Service 

News-Herald,  Saraland 

Morning  5,500 

3,628 

Garden  State  Newspapers  to 

The  Bulletin,  Spanish  Fort 

Lancaster  Management  Inc., 

Lincoln  Publishing  Co. 

7,100 

Gadsden,  Ala.  to 

(Thomson  Newspapers) 

Gulf  Coast  Media,  Enterprise, 

Cordell  Publications,  Ltd., 
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Dallas,  Texas 

Broker:  Jim  Hall  Media  Services 

ARKANSAS 

Decatur  Herald,  Gravette 

1,000 

Management  Assoc.,  Inc.  to 
Siloam  Enterprises  Inc.  Of 
Siloam  Springs,  Ark. 
Representing  the  seller:  A1  Kuettner, 
editor  and  co-publisher 

Gravette  News  Herald 
2,300 

Management  Assoc.,  Inc.  to 
Siloam  Enterprises  Inc.  Of 
Siloam  Springs,  Ark. 
Representing  the  seller:  A1  Kuettner, 
editor  and  co-publisher 


Carmel  Coasting 
17,000  free 
Harry  Casey  to 

Bradley  Zeve,  president  of  Milestone 
Communication,  Soquel,  Calif. 
Broker:  Mel  Hodell  Media  Broker 

Clearlake  Observer 
8,005 

Dean  and  Daryl  DeVries  to 
Lakeport  Publishing  Company 
Broker:  Bolitho-Sterling  Newspaper 
Service 

Donnelly  Newspapers 
(5  Weeklies) 


77,849  combined  (w) 
Donnelly  Newspapers  to 
Tribune  Company 
Broker:  Henry  Ansbacher 

Exchange 
27,000  free 
Harry  Casey  to 

Bradley  Zeve,  president  of  Mile  stone 
Communications  of  Soquel,  Calif. 
Broker:  Mel  Hodell  Media  Broker 

Fallbrook  Enterprise 
9,000 

Marmack  Publishing  Co.  to 
(Continued  on  page  54) 


6  NON-DAILY  NEWSPAPERS 
GROUPS 

Star  Publishing  Co.;  Carroll  County 
Newspapers,  Inc.,  Berry ville.  Ark.; 
Wuad  Co.  Newspapers,  Inc.,  Mt. 
View,  Mo.;  The  Magic  Valley  Publish¬ 
ing  Co.,  Inc.;  News  Publishing,  Mt. 
Home,  Idaho;  and  Lemars  Newspa¬ 
pers,  Iowa. 

Phillips  Media  Inc.  of 
Berryville,  Ark.,  to 
Gozia-Driver  Media  of 
Springfield,  Mo. 

CALIFORNIA 

Altadena  Weekly  and 
Pasadena  Weekly 
combined  5,000  paid  40,000  free 
Downtown  News  Group  (Susan  Laris) 
to  Pasadena  Publications 
(James  Laris  and  Margaret  Wood) 

Alpine  Sun 

Bob  and  Chris  McCoy  to 
Allen  Holzman  and  Scott  Parker 
Broker:  Karl  Wray,  San  Clememte, 
Calif. 

Butte  Valley  Star 
900 

Cascade  Publishing  Co.  to 
Ivan  K.  Brewer 

Broker:  Fournier  Media  Services 

Californian  in  Temecula 
5,000 

Marmack  Publishing  Co.  (principal 
stockholder:  Marian  F.  Mackey.  Other 
Marmack  shareholders  include  general 
manager  Charles  J.  Mackey  and  Robert 
H.  Mackey,  and  publisher  G.D.  Tay¬ 
lor)  to 

Times- Advocate,  a  Tribune  Co. 
subsidiary.  In  Escondido,  Calif. 


Post  Holding  G)nipany 
Inc. 

Publishers  of  The  Bridgeport  Post, 

The  Telegram,  and  The  Sunday  Post 
Bridgeport,  Connecticut 

Was  acquired  by 

lincdn  Pubfishii^  Inc. 

An  affiliate  of  Thomson  Newspapers 
Des  Plaines,  Illinois 

Richard  L  Hare 
represented 
the  seUer. 

Closed  June  30, 1988 


For  further  information  on 
newspaper  sales,  acquisitions,  and 
evaluations,  contact: 


Hare  Associates  Inc. 

62  Black  Walnut  Drive/Rochester,  New  York  14615 
716/621-6873 
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Escondido  Times-Advocate 

Fuchs  Publications 
Crhe  Milibrae  Sun,  Millbrae! Burlin¬ 
game  Leader,  San-Carlos  Enquirer- 
Belmont,  Courier  Bulletin,  Foster  City 
Progress  and  Hillsborough  &  Burlin¬ 
game  Boutique  &  Villager) 

Fuchs  Publications  to 
Palo  Alto,  Times  Tribune 

Goleta  Sun 
18,000  free 
David  Novis  to 
Jesse  and  Tisha  Roth 

Huntington  Beach  Independent 
50,193  free 

Orange  Coast  Publishing  Co.,  to 
Adams  Communications  Corp., 
Wayzate,  Minn. 

Lakeport  Shopper 
Dean  and  Daryl  DeVries  to 
Lakeport  Publishing  Company 
Broker:  Bolitho-Sterling  Newspaper 
Service 

Loomis  News 
981 

Ben  and  Carmela  Martin  to 
Bud  Pisarek 

Mineral  King  Publishing  Co. 
(Exeter  Sun,  Farmersville  Herald, 
Woodlake  Echo,  Three  Rivers  and  the 
Foothills  Advertiser,  a  shopper) 
13,500  combined 
Mineral  King  Publishing  Co.  to 
Hill  Newspapers  Inc. 

Broker:  representing  Hill  Newspapers 
was  Pacific  Marketing  Resources 

Pacifica  Tribune 
William  and  Margaret  Drake  to 
Main  Street  Media,  Houston 
Broker:  Mel  Hodell  Media  Broker 

Senior  Spectrum  Inc./Silver  Age 
Publishing  Ltd. 

Steve  Chanecka,  Ron  Hemig  and 
Don  Bloom  to 
McClatchy  Newspapers  Inc. 
Price:  $1.6  million 

Valley  Post 

to  John  and  Michelle  Bodle 

COLORADO 

Steamboat  Springs  Pilot 
6,500 

Charles  Lackenby  to 
Raljon  Publishing,  Inc.  a  subsidiary  of 
Cooke  Media,  Inc. 


Broker:  Bolitho-Sterling  Newspaper 
Service 

CONNECTICUT 

Groton-Stonington  Hometown 
Shopper 
30,000  free 

to  The  Day  Publishing  Co.  of 
New  London,  Conn. 

Putnam  Home  Plus 
to  Worcester  County  Newspapers, 
Southbridge,  Mass. 

Putnam  Observer  Extra 
to  Worcester  County  Newspapers, 
Southbridge,  Mass. 

Putnam  Observer  Patriot 
to  Worcester  County  Newspapers, 
Southbridge,  Mass. 

Stamford  Mail 
26,000 

Associated  Media  to 
Tucker  Communications 
Broker:  Henry  Ansbacher 

FLORIDA 

Citrus  Sun  &  Beverly  Hills  Visitor 
15,000  free 

to  Citrus  Publishing,  Inc.  (subsidiary 
of  Landmark  Communication,  Inc.) 
Broker:  Bolitho-Sterling  Newspaper 
Service 

Haines  City  Herald 
2,965 

William  H.  Hasty  Jr.  to 
Stauffer  Communications,  Inc. 

Osceola  Advertiser 
William  H.  Hasty  Jr.  to 
Stauffer  Communications,  Inc. 

Ridge  Shopper 
William  H.  Hasty  Jr.  to 
Stauffer  Communications,  Inc. 

Sebastian  Sun 
David  S.  Henley  to 
Paul  G.  Lindsey 

Broker:  James  Martin  &  Associates 

West  Kendall  Gazette 
25,000 

Dolphin  Publishing  Company  to 
Gloria  Brown  Anderson, 
Gazette  Publishing  Company 
Broker:  Bolitho-Sterling  Newspaper 
Service  (Consultant  to  Buyer) 

GEORGIA 

Henry  Herald 
5,398  paid,  1,740  free 


■  T 


Grimes  Publication  to 
James  G.  Minter  Jr. 
(Southern  Publishing  Co.) 

Walker  County  Messenger 
5,000 

Boone  Newspapers  Inc.  of 
Tuscaloosa,  Ala.  to 
New".  Publishing  of  Rome,  Ga. 

Pioneer  Publishing 
Mr.  and  Mrs.  Ralph  Berenger,  of 
Shelley,  Idaho  to 
Ken  and  Terry  Carr  of 
Montgomery,  Texas 
Broker:  Jim  Hicks  of  Hicks  Media 
Service 

Rigby  Star 

Mr.  and  Mrs.  Ralph  Berenger  to 
Ken  and  Terry  Carr  of 
Mongomery,  Texas 
Broker:  Jim  Hicks,  Hicks  Media 
Service 

Shelley  Advertiser 
Mr.  and  Mrs.  Ralph  Berenger  to 
Ken  and  Terry  Carr  of 
Mongomery,  Texas 
Broker:  Jim  Hicks,  Hicks  Media 
Service 

Shelley  Pioneer 

Mr.  and  Mrs.  Ralph  Berenger  to 
Ken  and  Terry  Carr  of 
Mongomery,  Texas 
Broker:  Jim  Hicks,  Hicks  Media 
Service 

ILLINOIS 

Evans  Printing  and 
Publishing  Company 
Genesco  Advertizer,  Atkinson-Annawa 
News,  Orion  Times  and  Port  Byron 
Globe 

Evans  Printing  and  Publishing 
Company,  of  Genesco,  Ill.,  to 
Lee  Enterprises,  Inc. 

Chronicle  Publishing  Co. 

(four  weeklies)  19,000  combined 
Pascal  Family  to 
B.F.  Shaw  Newspapers 

Newton  Press-Mentor 
5,000 

Robert  Cummins  to 
Don  Hecke 

Broker:  David  Kramer, 
of  Holding  &  Associates 

O’ Fallon  Progress 
3,689  paid  439  free 
O’Fallon  Progress  Inc.  to 
Capital  Cities/ABC 
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The  Reporter 
O’Fallon  Progress  Inc.  to 
Capital  Cities/ABC 


Vondrak  Publications 
Southwest  News-Herald,  Southwest 
Courier,  Clear-Ridge  Reporter,  South¬ 
west  Beacon  and  Southwest  Shopper 
24,000 

Edward  and  Daisy  Vondrak  to 
James  C.  Vondrak 

Westchester  News 

2,000 

Gene  and  Vicki  Belmonte  and  John  and 
Marie  Bolf  to 

Press  Publications,  Elmhurst,  Ill. 
Broker:  J.N.  Wells  &  Company,  Inc., 
Oak  Brook  11. 

INDIANA 

News  &  Advertiser,  Randolph  County 

18,500  to 

Park  Communications,  Inc.  of 
Ithaca,  N.Y. 

Walker  County  Messenger 
to  The  News  Publishing  Company  of 
Rome,  Ga. 

IOWA 

Cedar  Rapids  Penny  Saver 
75,000 

Estate  of  Bill  and  Nancy  Champion  to 
Bob  Edwards 

Broker:  Cribb  Media  Service 

Clarinda  Herald-Journal  and 
West  Iowa  Shopper 

4,500  paid  6,250  free 
Clarinda  Publishing  Company  to 
Smith  Newspapers  Inc. 

Broker:  Pat  Thompson  Co., 
Englewood,  Colo. 

Good  Sense  Shopper 
F.H.  Fritz  Simpson  to 
American  Publishing  Co., 

West  Frankfort,  111. 

Broker:  Lee  Dirks  &  Associates 
Newspaper  Broker 

Farm  Monthly 
F.H.  Fritz  Simpson  to 
American  Publishing  Co., 

West  Frankfort,  Ill. 

Broker:  Lee  Dirks  &  Associates 
Newspaper  Broker 

Knoxville  Reminder 
to  Edwards  Publications  of 
Knoxville,  Iowa 

Lyon  County  News 
Milan  Bragg,  Jr.  to 
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Mr.  and  Mrs.  Monte  Myrick  of 
Cody,  Wyo. 

Broker:  John  E.  van  der  Linden  of 
Spirit  Lake,  Iowa 

Pella  Chronicle 
3,772 

to  Edwards  Publications  of 
Knoxville,  Iowa 

Southwest  Iowa  Shopping  Guide 
6,400 

Clarinda  Publishing  Company  to 
Smith  Newspaper,  Inc. 

Broker:  Pat  Thompson  Co., 
Media  Broker 

West  Lyon  Shopping  News 
Herald  Printing  Company,  Inc.  to 
West  Lyon  Publishing  Company,  Inc. 

KANSAS 

Cedarvale  Messenger 
900 

Sam  and  Mary  Shade  to 
H&H  Publishing  Inc.,  Ketchum,  Okla. 
Broker:  Bolitho-Sterling  Newspaper 
Service 

Cowley  County  Reporter 
655 

Sam  and  Mary  Shade  to 
H«&H  Publishing  Inc.,  Ketchum,  Okla. 
Broker:  Bolitho-Sterling  Newspaper 
Service 

Howard  Courant-Citizen 
1,125 

Sam  and  Mary  Shade  to 
H&H  Publishing,  Inc. 

Broker:  Bolitho-Sterling  Newspaper 
Service 

Linn  County  News 
3,150 

William  R.  Baker  to 
Larry  and  Patsy  Brownlee 
Broker:  Bolitho-Sterling  Newspaper 
Service 

Longton-Elk  City  News-Sun 
900 

Sam  and  Mary  Shade  to 
H&H  Publishing,  Inc. 

Broker:  Bolitho-Sterling  Newspaper 
Service 

Moline  Advance 
676 

Sam  and  Mary  Shade  to 
H&H  Publishing,  Inc. 

Broker:  Bolitho-Sterling  Newspaper 
Service 


Phillips  County  Review 
4,020 

The  Boyd  Family  to 
Ron  Lower.  &  Associates 
Broker:  Bolitho-Sterling  Newspaper 
Service 

Sedan  Times-Starr 

2.500 

Sam  and  Mary  Shade  to 
H&H  Publishing,  Inc. 

Broker:  Bolitho-Sterling  Newspaper 
Service 

KENTUCKY 

Big  Sandy  News,  Louisa 
3,950 

Curraleen  E.  Rice  and  family  to 
Sandy  Valley  Press,  Inc. 
Broker:  Bolitho-Sterling  Newspaper 
Service 

Hendersonville  Free  Press 
Media  Group 
Goodlettsville  Free  Press 
Hendersonville  Free  Press 
Madison  Free  Press 
White  House  Free  Press 
22,000  (combined) 

Norma  Condra  to 
Hopewell  Communications,  Inc. 
Broker:  Bolitho-Sterling  Newspaper 
Service 

Lake  Cumberland  Advisor  Shopper 
George  Joplin  III  to 
Park  Communications 
Broker:  Maurice  K.  Henry 

McCreary  County  Record 
5,412 

George  Joplin  III  to 
Park  Communications 
Broker:  Maurice  K.  Henry 

Shopper-Stopper,  Somerset 
George  Joplin  III  to 
Park  Communications 
Broker:  Maurice  K.  Henry 

LOUISIANA 

News  on  Wheels 

17.500 

Ed  Boettner  to 
Add,  Inc. 

Broker:  Cribb  Media  Service 

MAINE 

Franklin  Journal  and 
Farmington  Chronicle 

4.500 

Nemi  Publishing  Inc. 
(Joseph  Nemi,  president)  to 
(Continued  on  page  56) 
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Mr.  and  Mrs.  Daniel  J.  Warner,  Sr. 

Service 

NEW  HAMPSHIRE 

and  Dr.  and  Mrs.  Larry  L.  Larsen 

(Consultant  to  Buyer) 

Jajfrey-Rindge  Chronicle 

Broker:  L.  Barry  French  of 

1 ,604  paid 

Assonet,  Mass. 

The  Leader ! Shopper,  Cassopolis 

Savage  Syndications  Ltd. 

Vigliant,  Edwardsburg  Argus 

(Joseph  Savage,  President)  to 

Livermore  Falls  Advertiser 

Niles  Newspapers  Inc., 

Nanlo,  Inc.  (Worcester  County 

4,500 

(Leslie  P.  Daughtry)  to 

Newspapers) 

Nemi  Publishing  Inc.  to 

Boone-Narragansett  Publishing  Co., 

Loren  Ghiglione,  President 

Mr.  and  Mrs.  Daniel  J.  Warner,  Sr. 

of  Michigan 

Broker:  L.  Barry  French  of 

and  Dr.  and  Mrs.  Larry  L.  Larsen 

Assonet,  Mass. 

Broker:  L.  Barry  French  of 

Penny  Stretcher 

Assonet,  Mass. 

Up  North  Publications,  Inc.  to 

NEW  JERSEY 

John  and  Mary  Lou  Tarrant 

Community  News,  Burlington  County 

MASSACHUSETTS 

Broker:  J.N.  Wells  &  Company,  Inc., 

to  Intercounty  Newspaper  Group 

Nantucket  Vacation  Guide 

Oak  Brook,  Ill. 

5,000  free 

Cranford  Chronicle 

Poets  Comer  Press  Inc., 

Shopping  Times 

8,950 

(Peter  E.  Sylvia)  to 

8,000  free 

Awbrey  Communications,  Inc.  to 

Anthony  F.  Pastelis  III 

Rudolf  Schmitt,  Schmitt  Publishing 

Forbes  Newspapers 

Broker:  L.  Barry  French  of 

Co.',  Inc.  to 

Assonet,  Mass. 

Raymond  J.  Eby 

New  Egypt  Press 

Broker:  Bolitho-Sterling  Newspaper 

to  Intercounty  Newspaper  Group 

North  Andover  Citizen 

Caroline  L.  Cole  and 

Service 

Sparta  Independent 

Bernard  D.  Zelitch  to 

Township  Times  Saginaw 

to  Straus  Media  Inc. 

North  Shore  Weeklies,  Ipswich,  Mass. 

6,200 

Rudolf  Schmitt,  Schmitt  Publishing 

NEW  MEXICO 

Winchendon  Courier 

Co.,  Inc.  to 

Ruidoso  News 

2,907 

Raymond  J.  Eby 

5,000 

Savage  Syndications  Ltd. 

Broker:  Bolitho-Sterling  Newspaper 

Ken  and  Walt  Green  to 

(Joseph  Savage,  president)  to 

Service 

Ralgion  Publishing  Co. 

Nanlo,  Inc.  (Worcester  County 

Weekly  Advisor 

Broker:  Media  Consultants,  Inc. 

Newspapers) 

(Robert  T.  Houk  &  Michael  D.  Lind- 

Broker:  L.  Barry  French  of 

155,000  free 

sey)  consultants  for  Ralgion 

Assonet,  Mass. 

SEM  Newspapers  Inc.  to 

Adams  Communications 

(Jack  Kent  Cooke) 

MICHIGAN 

Socorro  Defensor  Chieftan 

Advisor  Newspapers 

MINNESOTA 

3,000 

190,091 

John  McGoff  to 

Owatonnal Weekly  Shopper 

18,000  free 

Ken  and  Walt  Green  to 

Ralgion  Publishing  Co. 

Steve  Adams, 

to  Huckle  Publishing  Co. 

Broker:  Media  Consultants,  Inc. 

Adams  Communications 

(Robert  T.  Houk  &  Michael  D.  Lind- 

Broker:  Gloria  Bushelman, 

sey)  consultants  for  Ralgion 

R.C.  Crisler  &  Co.,  Inc. 

MISSOURI 

Daily  News 

Leader-Journal,  St.  James 

Antrim  County  News 

2,840 

Valencia  County  News  Bulletin 

22,000 

Robert  and  Betty  Snair  to 

5,200 

Up  North  Publications,  Inc.  to 

American  Daily  Publishing  Co.,  Inc. 

Worrell  Enterprises  to 

John  and  Mary  Lou  Tarrant 

Broker:  Bolitho-Sterling  Newspaper 

Ken  and  Walt  Green 

Broker:  J.N.  Wells  &  Company,  Inc., 
Oak  Brook,  III. 

Service 

Broker:  Media  Consultants,  Inc. 
(Robert  T.  Houk  &  Michael  D.  Lind- 

Northland  Gazette,  Parkville 

sey)  consultants  for  Worrell 

Leader  and  Kalkaskian 

991  paid  8,000  free 

3,428 

Paula  Schumacher  to 

NEW  YORK 

Up  North  Publications,  Inc.  to 

Shopper  News  Publications,  Inc., 

Adirondack  Record  Post 

John  and  Mary  Lou  Tarrant 

Liberty,  Mo. 

993 

Broker:  J.N.  Wells  &  Company,  Inc., 

(Vivian  O’Dell,  President) 

Bill  &  Anne  Marie  Denton  to 

Oak  Brook,  III. 

Broker:  Bolitho-Sterling  Newspaper 

Dan  Alexander 

Service 

Broker:  Gloria  Bushelman, 

Ledges  Shopping  Guide 

R.C.  Crisler  &  Co.,  Inc. 

71,311  free 

Osage  Beach  Lake  Sun  Leader 

to  Suburban  Communications 

James  R.  Dickerson  Family  to 

Canastota  Bee-Joumal 

Corporation 

Lake  Of  The  Ozarks  Publishing  Co. 

2,440  paid 

Broker:  Bolitho-Sterling  Newspaper 

(Hollinger  Inc.) 

Canastota  Publishing  Co.,  Inc. 
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(Michael  W.  Milmoe,  president)  to 
Ellis  Newspapers,  Inc. 

(Ronald  Ellis,  president) 
Broker:  L.  Barry  French  of 
Assonet,  Mass. 

Essex  Country  Republican 
990 

Bill  &  Anne  Marie  Denton  to 
Dan  Alexander 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

North  Country  Living 
35,000 

Bill  &  Anne  Marie  Denton  to 
Dan  Alexander 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

North  Countryman 

1,200 

Bill  &  Anne  Marie  Denton  to 
Dan  Alexander 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

Sag  Harbor  Express 
2,000  paid 
Victoria  Gardner  to 
Gardner  Cowles  III  & 

Warren  McDowell 

Ticonderoga:  The  Times  of  Ti 
8,650 

Bill  &  Anne  Marie  Denton  to 
Dan  Alexander 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

Times  Weekly 
17,000  free 
Williams  Family  to 
Independent  Publications  of  Bryn 
Mawr,  Pa.,  (William  L.  McLean  III) 

Valley  Nch  s 
3,072 

Bill  &  Anne  Marie  Denton  to 
Dan  Alexander 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 


NORTH  CAROLINA 

Charlottesville! Albermarle  Observer 
Catherine  G.  “Kay”  Peaslee  and 
Alexander  L.  “Sandy”  Peaslee  to 
William  L.  Lescure  and  investor  group 

Fuquay-Varina  Independent 
3,500 

Theodore  Valias  to 
Ottaway  Newspapers 


Montgomery  Herald 
6,217 

Montgomery  Herald  Publishing 
Company,  Inc. 

(Lenue  T.  James,  president)  to 
Mr.  and  Mrs.  R.  Guy  Hankins 
Broker:  William  C.  Fryberg,  of 
Thor  Associates,  Inc. 

Parker  Brother  Newspapers 
Ahoskie  News  Herald,  Scotland,  Neck; 
Commonwealth,  Gatesville;  Gates 
County  Index,  Enfield  Progress;  and 
Jackson  Northampton  News  to 
Park  Communications 

Thermal  Belt  News  Journal 
Mike  O’Neil  to 
John  Lawrence 

Western  Wake  Herald 
Theodore  Valias  to 
Ottaway  Newspapers 

NORTH  DAKOTA 

Dickinson  Post 

Dakota  West  Printing,  Inc.  &  Dakota 
West  Publications,  Inc.  to 
Lee  Enterprises 

Mandan-Bismarck  Finder 
Dakota  West  Printing,  Inc.  &  Dakota 
West  Publications,  Inc.  to 
Lee  Enterprises 

Morton  County  and  Mandan  News 
3,400 

Dakota  West  Printing,  Inc.  &  Dakola 
West  Publications,  Inc.  to 
Lee  Enterprises 

OHIO 

Belmont  Times 

6,100 

Jim  Striplin  to 
Sutherland  Media 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

Buyer’s  Guide 
'  11,644 
Jim  Striplin  to 
Sutherland  Media 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

Centerville  Times 
7,586 

Jim  Striplin  to 
Sutherland  Media 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

Dayton-Springfield  Business  Life 
16,200 


Jim  Striplin  to 
Sutherland  Media 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

Green  County  Shopper 
16,500 

Jim  Striplin  to 
Sutherland  Media 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

Johnstown  Independent 
2,178  paid 

Fenton  Publishing  Co.  to 
Hirt  Publishing  Co. 

Broker:  James  Martin  &  Associates 

Kettering  Oakwood  Times 
8,103 

Jim  Striplin  to 
Sutherland  Media 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

Perry  County  Tribune 
Perry  Co.  Publishing  Co.  to  * 
Hirt  Publishing  Co. 

Broker:  James  Martin  &  Associates 

Tribune  Shopping  News 
Perry  Co.  Publishing  Co.  to 
Hirt  Publishing  Co. 

Broker:  James  Martin  &  Associates 

West  Carrollton  Times 
6,209 

Jim  Striplin  to 
Sutherland  Media 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

OKLAHOMA 

Coalgate  Record-Register 
2,190 

George  B.  Hill  to 
Bill  and  Dayna  Robinson 
Broker:  Bolitho-Sterling  Newspaper 
Service 

McLoud  News 
Jack  Fitzpatrick  to 
Wayne  and  Gloria  Trotter  and 
David  emails 

OREGON 

Myrtle  Point  Herald 
1,600 

Sykes,  Olson  &.  Sykes  to 
Laura  Isenhart 

PENNSYLVANIA 

Philadelphia  Carrier  Pigeon 
(Continued  on  page  58) 
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250,000 

Robert  Seidman  to 
Add  Inc.,  (subsidiary  of  Milwaukee 
Journal  Co.) 

Broker:  John  T.  Cribb  of  Cribb  Media 
Services,  Townsend,  Mont. 

Courier  Spotlite 
30,000 

Jason  S.  Gray  and  Family  to 
Independent  Publications  Inc.,  of  Bryn 
Mawr,  Pa.  (William  McLean,  III) 

Ephrata  Review 
11,231 

to  Lancaster  (Pa.)  Newspapers 
John  M.  Buckwalter 

Lancaster  Farming 
45,000 

Robert  G.  Campbell  to 
Lancaster  Newspapers 
(Headed  by  John  M.  Buckwalter) 

Lititz  Record-Express 

6,000 

Robert  G.  Campbell  to 
Lancaster  Newspapers 
(John  M.  Buckwalter) 

Montgomery  Publishing  Company 
(Today’s  Spirit;  Today’s  Post;  Ambler 
Gazette;  Times  Chronicle;  Glenside 
News;  Willow  Grove  Guide;  The 
Globe;  Springfield  Sun;  Montgomery- 
ville  Spirit;  Spirit  of  Bucks  County; 
Suburban  Spirit) 

Combined  paid  circulation:  36,800 
Combined  free  distribution:  126,300 
Independent  Publications  Inc.  and 
William  E.  Strasburg  to 
Metroweek  Corp.  (Arthur  W.  Howe 
IV) 

Broker:  Lee  Dirks  &  Associates 
represented  sellers 

York  Free  Press 
46,000 

Young  Family  Trust  to 
Garden  City  Newspapers,  (a  joint  ven¬ 
ture  owned  by  Media  News)  (Group  of 
Dallas  and  Media  General  of  Rich¬ 
mond) 

Broker:  Henry  Ansbacher  Inc. 


RHODE  ISLAND 

Hometown  Shopper 
30,000  free 

to  Day  Publishing  Co., 
New  London,  Conn. 

Newspaper  of  Providence 
to  Stephen  M.  Mindich 


SOUTH  CAROLINA 

Exits 

40,000  free 

Dewey  and  Julie  Knudson  to 
Grayson  and  Betty  Smith 
Broker:  Richard  Briggs  &  Associates 

Fort  Mill  Times 
2,785  paid 
Linda  O’Hara  to 
John  and  Carole  Mantle 
Broker:  Richard  Briggs  &  Associates 

Jasper  Penny  Pincher 
3,000  free  monthly 
Dewey  and  Julie  Knudson  to 
Grayson  and  Betty  Smith 
Broker:  Richard  Briggs  &  Associates 

Low  Country  Weekly 
2,600  paid 

Dewey  and  Julie  Knudson  to 
Grayson  and  Betty  Smith 
Broker:  Richard  Briggs  &  Associates 

Times  Trader 
10,000  free  monthly 
Linda  O’Hara  to 
John  and  Carole  Mantle 
Broker:  Richard  Briggs  &  Associates 

SOUTH  DAKOTA 

Bridgewater  Tribune 
900 

Danny  Schwans  to 
Gerald  A.  Hollingsworth 
Broker:  Jim  Hicks  Media  Service 

County  Trade  Shopper 
Danny  Schwans  to 
Gerald  A.  Hollingsworth 
Broker:  Jim  Hicks  Media  Service 

,  Salem  Special 

1,858 

Danny  Schwans  to 
Gerald  A.  Hollingsworth 
Broker:  Jim  Hicks  of  Hicks 
Media  Service 

TENNESSEE 

Clinton  Courier-News 
7,371  paid 

Horace  V.  Wells  Jr.  to 
John  M.  Jones 
Broker:  Keith  Media  Service 
(Donald  H.  Keith) 

Dickson  Shopper 
24,000  combined 
Tom  and  Jeanette  Edge  to 
Gary  Greene 

Broker:  Cribb  Media  Service 


Free  Press  Media  Group 
(Hendersonville  Free  Press,  Good- 
lettsville  Free  Press,  Madison  Free 
Press  and  White  House  Free  Press 
News) 

Norma  Condra  to 
Hopewell  Communications,  Inc., 
owner  James  B.  Tailer  IV 
Broker:  Robert  Bolitho  of  Bolitho- 
Sterling,  represented  Ms.  Condra 

Express  of  Bartlett 
2,250 

Mr.  and  Mrs.  Stanley  C.  Hushen  to 
Mr.  and  Mrs.  John  H.  Murchison 
Broker:  Jim  Hall  Media  Service 

Express  Shopper 
20,300 

Mr.  and  Mrs.  Stanley  C.  Hushen  to 
Mr.  and  Mrs.  John  H.  Murchison 
Broker:  Jim  Hall  Media  Service 

Fairview  Shopper  News 
24, (KK)  combined 
Tom  and  Jeanette  Edge  to 
Gary  Greene 

Broker:  Cribb  Media  Service 
(John  T.  Cribb) 

Hickman  Shopper 
24,000  combined 
Tom  and  Jeanette  Edge  to 
Gary  Greene 

Broker:  Cribb  Media  Service 
(John  T.  Cribb) 

Robertson  County  Times 
9,488 

Mr.  Berlin  Clinard  to 
Multimedia  Newspapers 
Broker:  Keith  Media  Service 
(Donald  H.  Keith) 

Rogersville  Review 
6,800  paid 

W.  Andes  Hoyt  Jr.  and 
Lace  Hoyt  Stevens  to 
Gregg  Jones 

TEXAS 

Burnet  Bulletin 
4,340 

Mac  McKinnon  to 
Republic  Newspapers  Inc., 

(Carl  Moore,  Vice-President) 
Broker:  Associated  Texas  Newspa¬ 
pers,  Inc.,  Bill  Berger,  Pres. 

Fort  Stockton  Pioneer 
3,582 

Frank  Baker  to 

Big  Bend  Communications,  Inc., 
Gary  Borders,  President 
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Broker;  Associated  Texas  Newspa¬ 
pers,  Inc.,  Bill  Berger,  Pres. 

Joshua  Tribune 
999 

Billy  Huckaby  to 
James  Moody 

Broker:  Associated  Texas  Newspa¬ 
pers,  Inc.,  Bill  Berger,  President 

Lago  Vista  Log 

Mr.  and  Mrs.  C.D.  Van  Cleave  to 
Mr.  and  Mrs.  Brad  Tooley 
Broker:  Associated  Texas  Newspa¬ 
pers,  Inc.,  Bill  Berger,  President 

Hubard  City  News 
Suburban  Publishers  Inc.  to 
Sutherland  Media 

Kerrville  Mountain  Sun 
4,014  paid 

Forest  and  James  Salter  to 
Main  Street  Media  Inc.,  headed  by 
Thomas  C.  Hepner 
Broker:  Austin-Based  ATN 

Four  Garden  State  Newspapers 
weeklies 

(Ballinger  Ledger,  Jefferson  Jimble- 
cute,  Hallsville  Herald,  Sonora  Devil’ s 
River  News) 

6,000  combined 
Garden  State  Newspapers  to 
Lincoln  Publishing  Inc.,  subsidiary  of 
Thomson  Newspapers 

Park  Cities  People 

10,000 

Reid  M.  Slaughter  to 
Tom  McCartin 

UTAH 

Price  Sun  Advocate 
George  C.  Hatch  to 
Hometown  Communications,  Inc. 
Broker:  Media  Consultants,  Inc. 
(Represented  George  Hatch) 

VERMONT 

Valley  Voice 
2,300 

William  and  Ann  Marie  Denton  to 
Dan  Alexander 
Broker:  Gloria  Bushelman, 

R.C.  Crisler  &  Co.,  Inc. 

VIRGINIA 

Gazette  South  of  the  James 
40,(X)0  free 
William  Reid  to 

Surburban  Newspapers  of  Virginia 
Broker:  Richard  Briggs  &  Associates 


Goochland  Gazette 
3,500 

Willaim  Reid  to 

Surburban  Newspapers  of  Virginia 
Broker:  Richard  Briggs  &  Associates 

Henrico  County  Line 
43,000  free 

Jeffrey  A.  Byrd  and  associates  to 
Surburban  Newspapers  of  Virginia 
Broker:  Richard  Briggs  &  Associates 

Mechanicsville  Local 
10,000  free 

Jim  and  Carrie  Varian  to 
Surburban  Newspapers  of  Virginia 
Broker:  Richard  Briggs  &  Associates 

WASHINGTON 

Bainbridge  Island  Profiles 

6,000 

Cooley  Publishing  Co., 

(Jane  Cooley,  publisher)  to 
Whidbey  Press  Inc.,  Oak  Harbor, 
Wash.  (David  Black  owner) 
Broker:  John  L.  Fournier  Jr. 
(represented  the  seller) 

Central  Kitsap  Reporter 

10,000 

Cooley  Publishing  Co., 

(Jane  Cooley,  publisher)  to 
Whidbey  Press  Inc., 

(owned  by  David  Black) 
Broker:  John  L.  Fournier  Jr. 
(represented  the  seller) 

Chinook  Observer 
Craig  and  Geri  Dennis  to 
East  Oregonian  Publishing  Co. 
Broker:  John  L.  Fournier  Jr. 

Jimmy  Come  Lately  Gazette 

10,000 

Linda  Paulson  and  Paulson  Publishing 
Co.  to 

Brown  M.  Maloney 
Broker:  John  L.  Fournier  Jr., 
of  Fournier  Media  Service 

North  Snohomish  Today 
37,899 

Elwyn  R.  Sneed  &  Reid  Hale  to 
Skagit  Valley  Publishing  Co. 
Broker:  John  Fournier,  Jr. 

Ritzville  Adams  County  Journal 
2,335 

John  and  LaVeme  Pavlik  to 
Duane  and  Dee  Ruser 
Broker:  John  L.  Fournier  Jr. 
(represented  the  Pavliks) 

South  Whidbey  Record 
3,100 


Wallie  Funk  and  John  Weber  to 
David  Black  of  Victoria,  B.C. 

Broker:  John  L.  Fournier  Jr. 

Valley  American 
2,700 

Robert  Edythe  Hudson  to 
Valley  American  Publishing  Co., 
Inc.  of  Clarkston 

Whidbey  News-Times 
8,500 

Wallie  Funk  and  John  Weber  to 
David  Black,  of  Victoria,  B.C. 

Broker:  John  Fournier  Jr. 

Whidbey  Today 
17,'500 

Wallie  Funk  &  John  Weber  to 
David  Black,  of  Victoria,  B.C. 

Broker:  John  Fournier  Jr. 

WEST  VIRGINIA 

Charlottesville! Albemarle  Observer 
4,200 

Catherine  G.  and  Alexander  J.  Pease- 
lee  to 

William  L.  Lescure  and  investment 
group 

(Continued  on  page  60) 
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Fayette  Tribune 
Worrell  Enterprises  to 
Lincoln  Publishing  Co. 
(Thomson  Newspapers) 

Meadow  River  Post 
Worrell  Enterprises  to 
Lincoln  Publishing  Co. 
(Thomson  Newspapers) 

Montgomery  County  Herald 
Worrell  Enterprises  to 
Lincoln  Publishing  Co. 
(Thomson  Newspapers) 

Princeton  Times 
Worrell  Enterprises  to 
Lincoln  Publishing  Co. 
(Thomson  Newspapers) 

WISCONSIN 

Clear  Lake  Stc< 

Kin  Smith  to 

Indianhead  Publication,  Ltd. 

Hodag  Shopper 
20,800 

Don  and  Dolly  Harris  to 
Add  Inc.,  a  subsidiary  of  the 
Milwaukee  Journal  Co. 
Broker:  John  T.  Cribb  of 
Cribb  Media  Services 

Our  Town 
10,500  free 

Don  and  Dolly  Harris  to 
Add  Inc.,  a  subsidiary  of  the 
Milwaukee  Journal  Co. 
Broker:  John  T.  Cribb  of 
Cribb  Media  Services 

Sunshine  Shopper 
Shopper  Enterprises  of 
Blue  Earth,  Minn,  to 
Madison  Newspapers  Inc. 

Washburn  County  Register 
John  and  Bernadette  Friedell  to 
Marc  and  Connie  Parenteau 
Broker:  John  van  der  Linden 

WYOMING 

Evanston  News 
5,000 

Mel  and  Esta  Baldwin  to 
Wyoming  Newspapers  Inc. 
Broker:  Michael  D.  Lindsey 
of  Media  Consultants,  Inc. 
(represented  the  sellers) 

Uinta  County  Herald 
Mel  and  Esta  Baldwin  to 
Wyoming  Newspapers,  Inc. 
Broker:  Michael  D.  Lindsey 
of  Media  Consultants,  Inc. 
(represented  the  sellers) 


Ownership  changes 


E&P's  listing  of  ownership  changes 
for  1988  begins  on  page  48.  Transac¬ 
tions  that  occurred  too  late  to  be 
included  in  the  listing  appear  on  this 
page  or  on  page  39. 


The  .Jamestown  (N.D.)  Sun  has 
been  purchased  by  American  Pub¬ 
lishing  Co.,  U.S.  subsidiary  ofHollin- 
ger  Inc.  of  Toronto. 

Henry  Ansbacher  Inc.  of  New 
York  represented  Hollinger. 

The  six-days-a-week  Sun  has  a  cir¬ 
culation  of  10,200.  The  newspaper 
also  publishes  a  weekly  total  market 
coverage  product  with  22,000  circula¬ 
tion. 

Hollinger’s  American  Publishing 
also  recently  acquired  the  Fort  Mor¬ 
gan  (Colo.)  Times  with  5,500  paid 
daily  circulation  and  the  Morgan 
Times  Review,  a  3,900  free-circulation 
weekly;  the  Brush  News  (Colo.)  Tri¬ 
bune  Brush  with  1,900  paid  weekly 
circulation;  and  the  Cumberland 
Times  of  Crossville,  Tenn.,  with  6,200 
paid  weekly  circulation. 

In  still  another  Colorado  transac¬ 
tion,  American  Publishing  bought  the 
Lamar  Tri-State  Daily  News  with  a 
circulation  of  4,000  five  days-a-week 
in  the  state’s  southeastern  corner. 
The  acquisition  included  the  24,500 
free-distribution  Tri-State  Trader 
which  circulates  in  parts  of  Oklahoma 
and  Kansas. 

*  *  * 

The  15,000  daily  circulation  Rose¬ 
ville  (Calif.)  Press-Tribune  has  been 
sold  by  the  Small  Newspaper  Group 
of  Kankakee,  Ill.  to  Lesher  Commu¬ 
nications  of  Walnut  Creek. 

Dean  S.  Lesher,  chairman  of 
Lesher  Communications,  said  there 
are  no  immediate  plans  for  changes  in 
operations  at  the  80-employee  news¬ 
paper  northeast  of  Sacramento. 

The  Small  family  bought  the  Press- 
Tribune  in  1981  from  a  group  of  inves¬ 
tors.  Lesher  owns  six  dailies  in  the 
San  Francisco  Bay  area. 

i|< 

The  Baltimore  Sun  Co.,  publisher 
of  The  Sun  and  The  Evening  Sun,  has 
purchased  Susquehanna  Publishing 
Co.,  which  publishes  three  weekly 
newspapers  in  Harford  County  north 
of  Baltimore. 

The  agreement  for  ihe  sale  was 
reached  with  Peter  and  Irna  Jay,  who 
sold  all  of  the  stock  in  the  company. 

Susquehanna  publishes  the  7,600 
circulation  Record;  the  Sunday 
Weekly,  a  tabloid  with  27,000  circula¬ 
tion  and  APG  News,  which  is  distrib¬ 
uted  to  all  employees  of  the  Aberdeen 


Proving  Grounds  under  contract  with 
the  Army. 

The  Susquehanna  acquisition  was 
the  Sun  Co.’s  second  in  Harford 
County.  In  1986  it  acquired  the  Aegis, 
a  weekly  with  more  than  30,000  cir¬ 
culation. 

*  *  * 

Landmark  Community  Newspa¬ 
pers  has  acquired  the  Grant  County 
(Ky.)  Express,  a  free-circulation 
newspaper  with  over  8,000  circula¬ 
tion,  from  Ashcraft  Publishing, 
headed  by  Ed  Ashcraft,  in  Owenton. 

Landmark  already  owns  the 
weekly  Grant  County  News  which  it 
purchased  from  Scripps  Howard  in 
1987. 

Landmark  Community  Newspa¬ 
pers  is  a  division  of  Landmark  Com¬ 
munications  of  Norfolk,  Va. 

*  *  * 

Two  veteran  newspaper  executives 
and  a  cable  television  entrepreneur 
have  agreed  to  purchased  Community 
Newspapers  Inc.  of  Spartanburg, 
S.C.  from  the  Babb  family. 

The  purchasers  are  W.H.  “Dink” 
NeSmith,  Jr.,  president  of  the  Press- 
Sentinel  Newspapers  Inc.  of  Jesup, 
Ga.;  Thomas  H.  Wood,  president  of 
the  Leader  Group  of  Jacksonville 
Beach,  Fla.;  and  William  J.  Bresnan 
of  Bresnan  Communications  of  White 
Plains,  N.Y. 

CNI  publishes  a  total  of  34  newspa¬ 
pers. 


Pulitzer  Publishing  Co.  and  Gan¬ 
nett  Co.  have  reached  agreement  on  a 
25-year  extension  of  their  joint  oper¬ 
ating  agreement  involing  Pulitzer’s 
Arizona  Daily  Star  and  Gannett’s 
Tucson  Citizen. 

The  new  agreement  maintains  the 
50/50  relationship  in  the  JOA  between 
the  two  companies. 

The  revised  agreement  took  effect 
Dec.  26.  Its  terms  will  be  filed  with  the 
U.S.  Justice  Department  within  30 
days  of  that  date. 

Gannett  and  Pulitzer  also 
announced  that  Harry  M.  Whipple, 
formerly  general  manager,  becomes 
president  of  the  joint  operating 
agency,  Tucson  Newspapers  Inc. 


JOA  agreement 
renewed  in  Tucson 


60 


EDITOR  &  PUBLISHER  for  January  7,  1989 


We  knew  it  all  along,  but  we 
just  wanted  to  hear  you  say  it. 

In  April,  1988  we  hired  an  independent  research  firm,  Hollander,  Cohen 
Associates,  to  conduct  a  survey  of  Newspaper  Editors  attending  the 
A.S.N.E.t  Conference.  The  results  confirmed  what  we  knew  all  along,  that 
Newspaper  Editors  find  advertisements  in  Editor  &  Publisher  more  helpful 
than  ads  in  any  other  publication.  The  study  also  documented  that  News¬ 
paper  Editors  find  ads  in  E&P  six  times  more  helpful  than  any  other 
mentioned  publication! 

They  were  asked; 

In  which  publication  is  advertising  most  helpful  to  you  in  your  job? 


They  responded: 


Editor  &  New  Presstime  Wall  Columbia  Washington  Washington  mentioned 
Publisher  York  Street  Journalism  Journalism  Post  others* 


Times  Journal  Review  Review 

No  preference  — 40%  Total  is  over  100%  because  of  multiple  response. 

E&P  is  the  best  read  news  vehicle  in  the  newspaper  industry,  delivering 
top-notch  and  timely  news  articles  every  week  for  over  104  years. 

t  American  Society  of  Newspaper  Editors  For  complete  survey  results  contact 

‘publications  mentioned  only  once  Don  Parvin  at  212  •  675  •  4380 


EdHer&Pubisher 


11  West  19th Street* New >ibfk.  N  Y.  10011  *212675  4380 
FAX#  212  929  1259 


Review 

(Continued  front  page  9) 


John  Buzzetta 


In  a  transaction  that  might  have 
symbolized  the  more  cautious  buying 
mood,  one  chain  publisher  who  has 
become  famous  for  snapping  up 
newspapers  made  his  biggest  head¬ 
lines  in  1988  by  selling  one. 

William  Dean  Singleton's  Media 
News  Holdings  sold  the  Dallas  Times 
Herald  to  his  longtime  business  part¬ 
ner  John  Buzzetta. 

The  price  was  widely  reported  to  be 
about  $140  million. 


Who’s  coming  to  dinner? 

Family-owned  newspapers  con¬ 
tinued  to  be  tempting  targets  for  the 
advances  of  chain  publishers. 

Hollinger  Inc.’s  American  Pub¬ 
lishing  Company  bought  small, 
monopoly  newspapers  throughout 
the  Midwest  at  its  usual  pace. 

Chains  such  as  Sutherland  Media, 
Westward  Communications,  and 
Ingersoll  Publications’  various  sub¬ 
sidiaries  all  were  active  during  1988. 

Among  dailies,  the  St.  Petersburg 
Times  suddenly  found  itself  partly 
owned  by  outsiders  when  Robert  M. 
Bass,  the  Ft.  Worth-based  takeover 
specialist,  acquired  40%  of  voting 
stock  from  two  nieces  of  the  late  Nel¬ 
son  Poynter.  The  Times  Publishing 
Company  is  60%  owned  by  the  Poyn¬ 
ter  Institute,  which  Nelson  Poynter, 
who  died  in  1978,  had  set  up  to  ensure 
the  newspaper’s  independence. 


Another  big  suitor,  however,  failed 
in  its  attempt  to  take  over  the  family- 
owned  media  giant.  Media  General 
Inc.  —  despite  a  $1. 6-billion  try. 

Despite  the  efforts  of  Hollywood 
producer  Burt  Sugarman,  the  Bryan 
family  flatly  rejected  the  offer.  D. 
Tenant  Bryan  and  J.  Stewart 
Bryan  —  father  and  son  respect¬ 
ively  —  are  the  sole  trustees  of  a 
voting  trust  that  controls  shares 
which  elect  70%  of  the  company 
directors. 

If  sales  were  somewhat  flat  in  1988, 
they  only  reflected  the  new  financial 
reality  for  newspapers. 

Consider  the  third-quarter  results 
of  the  biggest  publicly  held  newspa¬ 
per  companies:  Dow  Jones  &  Co.  — 
feeling  the  effects  of  a  drop-off  in 
financial  advertising  —  showed  net 
earnings  down  13%  from  the  year 
before.  Cowles  Media  net  earnings 
dropped  in  the  same  period  to  630  a 
share  from  $1.%.  New  York  Times 
Co.  earnings  were  down  18%. 
McClatchy  Newspapers  was  down 
3.6%.  E.W.  Scripps  Co.  was  down 
slightly,  and  Media  General  reported 
flat  earnings  results. 


C.K.  McClatchy 


There  were,  to  be  sure,  some  good 
performers  in  the  third  quarter. 

Tribune  Co.  of  Chicago  reported  a 
56%  increase  in  net  income.  Gannett 
posted  a  7%  gain  and  Washington 
Post  Co.  profits  were  up  26%,  when 
one-time  charges  were  excluded. 

Throughout  1988,  however,  all 
newspapers  were  faced  with  three  pri¬ 


mary  financial  challenges:  Increased 
newsprint  costs,  soft  retail  advertis¬ 
ing,  and  a  continued  falloff  in  national 
advertising. 

JOA  or  DOA 

In  this  harsher  financial  climate,  it 
is  not  surprising  that  talk  about  shut¬ 
tering  newspapers  would  resume. 

In  mid-October,  Cox  Enterprises 
announced  that  it  would  fold  its 
money-losing  Miami  News  if  it  could 
not  find  a  buyer  by  the  end  of  the  year. 

What  made  the  decision  somewhat 
surprising  is  that  the  evening  publica¬ 
tion  News  had  been  in  a  joint  operat¬ 
ing  agreement  with  Knight-Ridder’s 
Miami  Herald  since  1966. 

The  announcement  was  further  evi¬ 
dence  that  a  JOA  is  not  necessarily  a 
guarantee  of  survival. 

News  circulation  had  fallen  since 
the  mid-1960s  from  112,000  to  less 
than  48,000  daily.  Its  advertising 
share  had  been  even  more  anemic, 
claiming  just  11%  of  overall  volume. 

When  Cox  earlier  this  year 
renewed  its  JOA  agreement  with 
Knight-Ridder’s  Miami  Herald  Pub¬ 
lishing  Co.,  it  agreed  to  take  a  lower 
percentage  of  profits  from  the  Miami 
Herald  in  exchange  for  a  clause  that 
guarantees  those  profits  whether  or 
not  Cox  was  publishing  a  Miami 
newspaper. 

The  profit  extension  to  the  year 
2021  was  reminiscent  of  a  similar 
JOA  agreement  that  Pulitzer  Publish¬ 
ing  Co.’s  St.  Louis  Post-Dispatch 
had  with  Newhouse  Newspapers’  St. 
Louis  Globe-Democrat. 

Indeed,  Cox  decided  to  offer  the 
News  for  sale  first,  rather  than  shutter 
it  outright,  largely  because  the  U.S. 
Justice  Department  required  a  sale  in 
the  St.  Louis  case. 

(The  Globe'-Democrat  was  sold, 
but  drifted  into  court  receivership  a 
year  later.  It  was  revived  again,  only 
to  fold  permanently  a  few  months 
later.  It  lived  about  a  year-and-a- 
half.) 

Cox  drew  some  interest  in  the 
Miami  News. 

Michigan  lawyer  Gary  Frink  bid 
$650,(XX)  for  it,  conditioned  on  being 
able  to  raise  $20  million  for  expected 
losses. 

But  in  the  end,  no  agreement  could 
be  reached  and  on  Dec.  31,  Cox 
closed  the  paper. 

Waiting  in  Detroit 

As  1988  drew  to  a  close,  the  fate  of 
another  newspaper  depended  on  a 
JOA. 

Knight-Ridder’s  Detroit  Free 
Press,  claiming  to  be  a  failing  newspa¬ 
per  under  terms  of  the  Newspaper 
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Preservation  Act,  first  launched  Tts 
bid  for  a  JOA  —  the  biggest  ever 
proposed  —  on  April  11,  1986. 

The  Free  Press  is  still  waiting  to 
merge  production  and  business  oper¬ 
ations  with  Gannett’s  Detroit  News. 

But,  oh,  how  close  it  has  come. 
Claiming  losses  of  more  than  $90  mil¬ 
lion  through  the  1980s,  Knight-Ridder 
chairman  Alvah  Chapman  warned  in 
January  that  if  the  JOA  were  not 
granted,  the  Free  Press  would  be 
closed  and  its  relatively  new  printing 
equipment  moved  to  the  Philadelphia 
Inquirer. 

Stung  by  the  late  December  1987 
recommendation  of  administrative 
law  Judge  Morton  Needelman  that 
the  JOA  should  be  rejected,  Knight- 
Ridder  launched  a  furious  lobbying 
effort  to  win  approval. 

Clark  Clifford,  the  Washington 
power  broker  who  sits  on  Knight-Rid¬ 
der’ s  board  of  directors,  was  aided  in 
his  efforts  by  a  Washington  public 
relations  firm  whose  services  were 
donated  by  Chrysler,  the  big  Detroit 
automaker. 

Local  opponents,  such  as  Detroit 
Mayor  Coleman  Young,  turned  into 
proponents.  Free  Press  executives 
also  met  frequently  with  their 
unions  —  and  one  by  one  the  locals 
dropped  their  opposition. 

The  effort  was  so  successful  that  by 
the  end  the  only  “intervenor”  oppos¬ 
ing  the  Detroit  JOA  was  the  Reagan 
administration’s  antitrust  division. 

On  Aug.  8,  Attorney  General 
Edwin  Meese  III  —  acting  against 
the  advise  of  both  that  antitrust  divi¬ 
sion  and  his  hand-picked  factfinder. 
Judge  Needelman  —  approved  the 
JOA. 

Meese  said  the  “market  reality’’  of 
Detroit  demonstrates  that  “the  dan¬ 
ger  of  financial  failure  of  the  Free 
Press  is  not  just  speculative,  or  likely, 
but  indeed  probable.  Indeed,  it 
appears  at  this  stage  that  Knight-Rid¬ 
der  can,  at  best,  only  forestall  the 
financial  failure  of  the  paper,  not  pre¬ 
vent  it  altogether.’’ 

Both  papers  quickly  began  to  join 
operations. 

Pink  slips  went  out  to  some  of  the 
approximately  500  employees  who 
would  be  laid  off  or  encouraged  to 
quit.  Free  Press  circulation  employ¬ 
ees  moved  into  the  News  building 
while  News  advertising  personnel 
took  over  desks  three  blocks  up 
Lafayette  Boulevard  at  the  Free  Press 
building. 

But  just  a  day  before  the  JOA  was 
to  take  effect,  a  small  group  of 
businessmen,  journalists  and  newspa¬ 
per  employees  —  represented  by  a 
Ralph  Nader  group  attorney  —  went 
to  court  and  got  a  temporary  restrain¬ 
ing  order  halting  the  JOA. 


“Michigan  Citizens  for  an  Indepen¬ 
dent  Press”  ultimately  did  not  win 
their  case  before  U.S.  District  Judge 
George  Revercomb. 

But  the  group  —  its  numbers  now 
swollen  to  more  than  500  —  chal¬ 
lenged  the  JOA  again,  this  time  in 
federal  appellate  court. 

That  court  is  expected  to  make  its 
decision  by  the  end  of  January, 
though  it  is  under  no  deadline. 

In  any  case,  it  is  likely  that  the 
losing  side  will  move  the  Detroit  joint 
operating  agreement  right  into  the 
Supreme  Court.  Gannett,  which  will 
be  the  dominant  partner  in  the  JOA, 
has  told  Knight-Ridder  that  it  will  not 
merge  operations  until  all  legal  chal¬ 
lenges  end. 

JOA  fallout 

Entering  the  third  year  of  this 
limbo,  Detroit’s  proposed  JOA  con¬ 
tinued  to  generate  debate  in  several 
areas. 

First,  of  course,  was  the  issue  of 
ownership  concentration. 

Detroit’s  JOA  would  be  the 
nation’s  22nd  —  but  it  would  be  far 
and  away  the  biggest,  linking  ninth 
and  10th  largest  daily  newspapers. 

Then,  too,  the  intense  lobbying 
effort  offended  some  journalists.  Free 
Press  publisher  Dave  Lawrence, 
however,  vigorously  rejected  sugges¬ 
tions  that,  for  instance,  Chrysler’s 
involvement  in  the  lobbying  raised 
journalistic  questions. 

However,  Lawrence  and  the  Free 
Press  were  embarrassed  in  July  when 
Washington  Post  media  critic  Eleanor 
Randolph  revealed  that  the  normally 
liberal  paper  had  taken  a  “cautious” 
editorial  stance  toward  Attorney 
General  Meese.  Meese  at  the  time 
was  still  considering  the  JOA  request. 

Throughout  the  first  half  of  1988, 
for  example,  the  Free  Press  refused  to 
run  editorial  cartoons  that  its  own 
cartoonist.  Bill  Day,  drew  about 
Meese. 

The  cartoons,  however,  were  run  in 
other  papers  —  even  other  Knight- 
Ridder  papers. 

Similarly,  Free  Press  editorials 
about  Meese  were  markedly  muted, 
even  compared  with  its  conservative 
rival,  the  News. 

“We’ve  been  in  a  classic  no-win 
situation,”  Lawrence  said  at  the  time. 
“We  don’t  call  that  caution  ...  It 
simply  is  [that]  whatever  we  do  we  are 
going  to  be  misunderstood.” 

Two  more  JOAs? 

A  further  indication  of  the  wide 
influence  of  the  Detroit  JOA  could  be 
seen  in  a  few  of  the  friend-of-the- 
court  papers. 

One  party  that  was  helping  JOA 
opponents  was  not  based  in 


Alvah  Chapman 

Michigan  —  but  it  knew  very  well 
what  competing  with  Gannett  is  like. 

The  Arkansas  Democrat  has  felt 
Gannett’s  hot  breath  in  Little  Rock 
since  the  chain  bought  the  Arkansas 
Gazette  two  years  ago.  It  is  not  sur¬ 
prising  that  the  Southern  city’s  com¬ 
petition  should  extend  all  the  way  to  a 
Washington  courtroom. 

“It’s  a  bloodbath,”  Democrat 
president  and  publisher  Walter  Huss- 
man  Jr.  told  E&P  this  year. 

Relentless  competition  has  pushed 
home-delivery  prices  to  ludicrously 
low  levels  —  and  taken  some  adver¬ 
tising  lines,  such  as  used  cars,  off  the 
revenue  books  entirely. 

Democrat  officials  charge  Gan¬ 
nett’s  strategy  is  to  force  them  into  a 
JOA,  though  chairman  Allen  H.  Neu- 
harth  has  called  a  Little  Rock  joint 
operating  agreement  “ridiculous.” 

At  the  same  time  Detroit  is  awaiting 
approval  of  the  biggest  JOA,  the 
smallest-ever  JOA  proposal  is  gener¬ 
ating  its  own  controversy. 

In  California,  the  daily  Manteca 
Bulletin  —  circulation  6,012  — 
wants  to  join  with  the  twice-weekly 
Manteca  News.  In  addition  to  being 
the  smallest  JOA,  the  combination 
would  be  the  first  between  a  daily  and 
a  non-daily. 

San  Francisco  Bay  Guardian 
publisher  Bruce  Brugmann  has  been 
an  outspoken  opponent  of  the  pro¬ 
posal,  which  he  said  he  regards  as  a 
'  threat  to  local  papers  throughout  the 
country. 

Under  the  Manteca  JOA,  the  daily 
Bulletin,  owned  by  Morris  Newspa¬ 
pers  Corp.,  would  receive  96%  of 
joint  revenues. 

The  ABCs  of  war.  General  William 
Tecumsah  Sherman  said,  is  diplo¬ 
macy  by  other  means.  In  1988’s  news¬ 
paper  competitions,  however,  a  kind 
of  diplomacy  was  frequently  another 
means  of  war. 

(Continued  on  page  68) 
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A  review  of  the  syndicate  world  in  1988 

There  was  criticism  of  the  tiny  number  of  minorities  in  comics,  and 
there  were  severai  additions  to  the  ranks  of  women  cartoonists 


By  David  Astor 

White  men  have  dominated  the 
funny  pages  since  comics  began  in  the 
1890s.  And  while  that  domination 
didn’t  disappear  this  past  year,  there 
was  unusual  movement  in  the  direc¬ 
tion  of  diversity. 

The  ball  started  rolling  when  the 
Detroit  City  Council’s  Youth  Advi¬ 
sory  Commission  urged  Detroit  news¬ 
paper  editors  to  do  something  about 
the  small  number  of  minorities  in 
comics. 

Letters  went  out  to  syndicates  and 
cartoonists  (see  E&P,  April  2),  the 
Detroit  Free  Press  held  a  local  contest 
for  minority  cartoonists  (E&P,  July 
2),  and  the  Newspaper  Features 
Council  discussed  the  matter  at  length 
during  its  fall  meeting  (E&P,  October 
8).  One  thing  the  NFC  did  was 
appoint  a  committee  to  develop  a 
national  contest  for  minority  car¬ 
toonists. 

Meanwhile,  Ray  Billingsley  joined 
syndication’s  tiny  group  of  nonwhite 
cartoonists  when  his  “Curtis”  strip 
was  introduced  (E&P,  September 
24).  The  comic  was  running  in  almost 
100  newspapers  —  including  many 
big  dailies  —  by  the  end  of  the  year, 
according  to  King  Features  Syndicate. 

White  cartoonists  also  made  an 
effort  to  increase  the  presence  of 
minority  characters  in  their  comics. 
This  was  the  case  with  such  strips  as 
“Ernie”  by  Bud  Grace  of  King  (E&P, 
November  19)  and  “Wright  Angles” 
by  Larry  Wright  of  United  Feature 
Syndicate  (E&P,  September  3). 

Also,  the  slow  but  steady  growth  in 
the  number  of  syndicated  women 
comic  creators  continued  last  year. 
United  introduced  “Ophelia  and 


Jake”  by  Heidi  Stetson  (E&P,  March 
12)  and  “Counter  Culture”  by  Kate 
and  Pete  Maratta  (E&P,  December 
24).  And  Asterisk  Features  started 
“Miss  Featherbee”  by  Leila  Cabib, 
whose  strip  includes  a  Hispanic 
character  (E&P,  December  31). 

There  are  now  about  10  women 
among  the  over  200  syndicated  comic 
cartoonists. 

One  of  them  —  “For  Better  or  For 
Worse”  creator  Lynn  Johnston  of 
Universal  Press  Syndicate  —  became 
the  first  female  president  of  the 
National  Cartoonists  Society  (E&P, 
September  17). 

And  another  one  —  “Cathy”  cre¬ 
ator  Cathy  Guisewite  of  Universal  — 
was  involved  in  one  of  the  biggest 
syndication  controversies  of  the  year 


when  she  did  a  pre-presidential  elec¬ 
tion  sequence  supporting  Michael 
Dukakis  and  criticizing  Republican 
attitudes  toward  child  care,  equal  pay 
for  women,  and  other  issues  (E&P, 
November  12).  About  40  of  Guise- 
wite’s  500-plus  client  papers  com¬ 
plained,  with  at  least  half  of  them 
pulling  “Cathy”  for  one  or  more 
days. 

This  was  as  big  a  ruckus  as  any 
experienced  by  another  Universal 
cartoonist  —  “Doonesbury”  creator 
Garry  Trudeau  —  over  the  years. 
There  was  no  huge  “Doonesbury” 
controversy  in  1988,  but  there  were 
several  smaller  ones  —  such  as  when 
the  Winston-Salem  (N.C.)  Journal 
pulled  a  Sunday  “Doonesbury” 
satirizing  the  cigarette  industry.  This 
pleased  Winston-Salem-based 
tobacco  giant  R.J.  Reynolds  but 
angered  many  Journal  editors  and 
reporters  (E&P,  December  24). 

Another  Universal  comic  —  “The 
Far  Side”  —  made  news  in  1988  when 
creator  Gary  Larson  began  a  14- 
month  sabbatical  (E&P,  September 
17).  Most  of  Larson’s  800-plus  clients 
are  running  old  “Far  Side”  panels 
until  the  hiatus  ends. 

Also  possessing  about  800  newspa¬ 
pers  is  “Calvin  and  Hobbes”  by  Bill 


A  political  'Cathy'  series  caused  controversy  last  fall. 
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'Terry  and  the  Pirates'/'Steve  Canyon' 
creator  Milton  Caniff  (pictured  in 
1963)  died  last  April. 


Burt  Garnett  died  at  age  100  while  still 
writing  his  'Century  Found'  column  for 
Scripps  Howard. 


'The  Lockhorns'  creator  Bill  Hoest  of 
King  Features  Syndicate  died  last  fall 
at  the  age  of  62. 


Watterson  of  Universal,  which  built 
this  huge  subscriber  list  in  only  three 
years.  “Calvin  and  Hobbes”  —  like 
“The  Far  Side”  and  several  other 
comics  —  was  also  read  by  thousands 
upon  thousands  of  book  buyers  in 
1988. 

While  some  individual  features  did 
quite  well  last  year,  much  of  the  syn¬ 
dicate  business  had  a  lot  of  difficulty 
with  sales.  The  reasons  for  this 
included  increased  competition  from 
supplemental  news  services,  fewer 
truly  competitive  newspapers  as  cus¬ 
tomers,  shrinking  news  holes,  and 
more  emphasis  on  local  news  by  some 
papers.  One  syndicate  —  the 
Washington  Post  Writers  Group  — 
responded  to  all  this  by  exempting 
client  papers  from  a  rate  hike  this 
month  if  they  agreed  to  carry  at  least 
the  same  number  of  WPWG  features 
in  1989  as  they  did  in  1988  (E&P, 
September  17). 

Syndicates,  as  in  past  years,  also 
tried  to  crack  a  tough  selling  market 
via  new  columns  by  big-name  people. 
King  offered  a  column  by  television 
personality/author  Linda  Ellerbee 
(E&P,  October  15);  Tribune  Media  Ser¬ 
vices  introduced  an  auto  feature  by 
drag-racing  champ  Don  Garlits  (E&P, 
October  29);  Heritage  Features  Syndi¬ 


cate  started  a  column  by  controversial 
ex-Reagan  associate  Ed  Meese  (E&P, 
November  19);  and  TMS  began  a  fea¬ 
ture  by  radio  commentator  Charles 
Osgood  (E&P,  December  3). 

New  comics  by  already-syndicated 
cartoonists  can  also  give  syndicates  a 
selling  advantage.  United  introduced 
“King  Baloo”  by  Bob  Thaves  (E&P, 
July  16),  who  has  been  doing  “Frank 
and  Ernest”  for  Newspaper  Enter¬ 
prise  Association  (NEA).  And  WPWG 
offered  “Safe  Havens”  by  Bill  Hol¬ 
brook,  the  creator  of  King's  “On  the 
Fastrack”  (E&P,  September  10). 

Two  famous  comics  from  the  past 
also  made  news  last  year.  NEA  began 
syndicating  old  “Li’l  Abner”  strips 
by  the  late  A1  Capp  (E&P,  September 
3).  And  the  Los  Angeles  Times  Syndi¬ 
cate  (LATS)  announced  that  it  would 
be  offering  a  new  version  of  “Pogo” 
beginning  this  month  (E&P,  Septem¬ 
ber  10).  The  late  Walt  Kelly’s  comic 
will  be  done  by  young  cartoonists 
Neal  Stemecky  and  Larry  Doyle. 

Speaking  of  late  cartoonists,  legen¬ 
dary  “Terry  and  the  Pirates”/“Steve 
Canyon”  creator  Milton  Caniff  died 
last  spring  at  the  age  of  81  (E&P,  April 
16).  The  41-year-old  “Steve  Canyon” 
was  subsequently  ended  by  King 
(E&P,  May  28). 

Also  passing  away  was  62-year-old 
Bill  Hoest,  who  did  “The  Lock- 
horns,”  “Agatha  Crumm,”  and 
“What  A  Guy!”  for  King  (E&P, 
November  12).  John  Reiner  is  con¬ 
tinuing  the  three  comics  with  the  help 
of  Bill’s  widow  Bunny. 

Others  dying  in  1988  included 
travel  columnist  Stan  Delaplane  of 
the  San  Francisco  Chronicle  and 
Chronicle  Features  (E&P,  April  30); 
100- year-old  “Century  Found”  col¬ 
umnist  Burt  Garnett  of  Scripps  How¬ 
ard  News  Service  (E&P,  May  28); 
astrology  columnist  Carroll  Righter  of 
McNaught  Syndicate,  who  was 


replaced  by  Tom  Pierson  (E&P,  May 
14);  and  longtime  syndicate  executive 
Thomas  Dorsey  (E&P,  September  3). 

Speaking  of  death.  Universal  intro¬ 
duced  a  column  called  “Mortal  Mat¬ 
ters”  by  Sara  Engram  (E&P,  August 
6). 

Other  well-known  people  making 
their  mark  in  the  syndication  world 
last  year  included  three  Pulitzer  Prize 
winners  (E&P,  April  9).  They  were 
(Continued  on  page  66) 
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Television  personality/author  Linda 
Ellerbee  become  a  syndicated  colum¬ 
nist  in  1988. 


Living  With  a  Disability'  columnist 
Dianne  Piastro. 


Editorial  cartoonist  Michael  Ramirez  of 
Copley  News  Service. 


Enterprises  (E&P,  April  16);  “Long 
Overdue”  by  John  Long  of  King 
(E&P,  September  3);  “Bogart”  by 
Peter  Plant  of  Canada  Wide  Feature 
Service  (E&P,  September  3);  and 
“Wild  Life”  by  John  Kovalic  of 
Chronicle  (E&P,  September  3). 

And  some  of  the  editorial  cartoon¬ 
ists  entering  syndication  included 
Scranton  Times  staffer  Walt  Handels- 
man  of  TMS  (E&P,  March  5);  Pitts¬ 
burgh  Press  staffer  Rob  Rogers  of 
United  (E&P,  March  5);  San 
Clemente  (Calif.)  Daily  Sun! Post  con¬ 
tributor  Michael  Ramirez  of  Copley 
(E&P,  April  30);  and  Seattle  Post- 
Intelligencer  st^er  David  Horsey  of 
NAS  (E&P,  October  1). 

Other  new  offerings  included  the 
Cartoonists  &  Writers  Syndicate’s 
“Wit”  package  of  comic  panels  by 
cartoonists  from  various  countries 
(E&P,  April  2);  a  customized  weather 
package  from  TMS  (E&P,  June  25);  a 
maze  feature  by  Dave  Phillips  of 
United  (E&P,  July  2);  a  travel  pack¬ 
age  from  NYTSSC  (E&P,  July  30); 
and  “Puzzleman”  by  Dick  Rogers  of 
Whitegate  Features  Syndicate  (E&P, 
December  3). 

In  other  1988  news,  over  100  edito¬ 
rial  and  comic  cartoonists  used  their 
October  25  creations  to  publicize  the 
plight  of  America’s  homeless  (E&P, 
October  22).  Major  charity  events 
were  held  through  the  efforts  of 
“Hagar  the  Horrible”  cartoonist  Dik 
Browne  of  King  (E&P,  February  27) 
and  “B.C.”  cartoonist  Johnny  Hart 


(Continued  from  page  65) 
humor  columnist  Dave  Barry  (E&P, 
July  16)  of  the  Miami  Herald  and 
Knight-Ridder/Tribune  News  Infor¬ 
mation  Services  (KRTN),  tv  writer 
Tom  Shales  of  the  Washington  Post 
and  WPWG,  and  editorial  cartoonist 
Doug  Marlette  of  the  Atlanta  Consti¬ 
tution. 

Marlette  was  among  the  prominent 
creators  switching  syndicates  in  1988, 
moving  his  editorial  cartoons  and 
“Kudzu”  strip  from  TMS  to  Creators 
Syndicate  (E&P,  April  23).  Others 
changing  their  distributors  included 
Erma  Bombeck,  who  went  from 
LATS  to  Universal  (E&P,  January 
23);  drive-in  movie  columnist  Joe  Bob 
Briggs,  from  Universal  to  Creators 
(E&P,  January  30);  New  Orleans 
Times-Picayune  editorial  cartoonist 
Mike  Luckovich,  from  Copley  News 
Service  to  Creators  (E&P,  February 
13);  “Washingtoon”  creator  Mark 
Alan  Stamaty,  from  self-syndication 
to  WPWG  (E&P,  February  27); 
“Thanks  a  Million”  columnist  Percy 
Ross,  from  King  to  Creators  (E&P, 
March  5);  “Momma”/“Miss  Peach” 
cartoonist  Mell  Lazarus,  from  North 
America  Syndicate  (NAS)  to  Creators 
(E&P,  March  12);  Maturity  News  Ser¬ 
vice,  from  the  New  York  Times  Syndi¬ 
cation  Sales  Corporation  (NYTSlfc)  to 


United  (E&P,  July  23);  the  “Challen¬ 
ger”  puzzle  by  Linus  Maurer,  from 
Sun  Features  to  King  (E&T*  August 
20);  “Careers”  columnist  Joyce  Lain 
Kennedy,  from  Sun  to  LATS  (E&P, 
December  24);  and  “Archie”  by  Dan 
DeCarlo,  from  King  to  Creators 
(E&P,  December  31). 

Text  features  new  to  syndication 
last  year  included  a  foreign  affairs 
column  by  Jim  Hoagland  of  WPWG 
(E&P,  February  20);  “The  Column  of 
Lists”  by  the  Wallace  family  of 
United  (E&P,  March  26);  “Work- 
styles”  by  Dr.  Paula  Bern  of  Scripps 
Howard  (E&P,  July  23);  “Living 
With  a  Disability”  by  Dianne  Piastro 
of  NYTSSC  (E&P,  July  30);  a  humor 
column  by  Alice  Kahn  of  LATS 
(E&P,  Sept^lO);  “Places  in  the  News” 
from  NEA  (E&P,  October  1);  “Veg¬ 
etarian  Views”  by  Lorna  Sass  of 
Copley  (E&P,  October  29);  a  feature 
on  language  by  Jeffrey  McQuain  of 
NEA  (E&P,  October  29);  a  column  on 
South  Africa  by  Daniel  Marolen  of  the 
National  Newspaper  Publishers  Asso¬ 
ciation  (E&P,  November  12);  a 
Vietnam-related  feature  called  “Wel¬ 
come  Home”  by  Laura  Palmer  of 
TMS  (E&P,  December  17);  and 
“Feminist  Viewpoint”  by  Marlise 
Riffel  of  Extra  Newspaper  Features 
(E&P,  December  31). 

Comic  intros  included  the  afore¬ 
mentioned  “Ernie”  (E&P,  April  9); 
“FoxTrot”  by  Bill  Amend  of  Univer¬ 
sal  (E&P,  April  9);  “Simple  Beasts” 
by  Doug  Hall  of  TMS  and  Lew  Little 


Old  'Li'l  Abner'  strips  were  offered  to  newspapers  in  1988. 


66 


EDITOR  &  PUBLISHER  for  January  7,  1989 


Winning  Pulitzer  Prizes  last  year  were  Doug  Marlette  (shown  on  a  billboard),  Dave  Barry,  and  Tom  Shales. 


of  Creators  (E&P,  December  3). 
“Calvin  and  Hobbes”  cartoonist 
Watterson  criticized  the  shrinking  of 
comics  at  an  Ohio  State  University 
speech  marking  the  75th  anniversary 
of“Pogo”  creator  Kelly’s  birth 
(E&P,  December  13). 

Speaking  of  anniversaries,  U-Bild 
Newspaper  Features  celebrated  its 
40th  birthday  (E&P,  February  20); 
“B.C.”  its  30th  (E&P,  March  5);  and 
“The  Lockhorns”  its  20th  (E&P, 
September  3).  Turning  10  were  “Gar¬ 
field”  by  Jim  Davis  of  United  (E&P, 
June  25);  “Special  Diets/Nutrition 
Hotline”  by  self-syndicated  colum¬ 
nist  June  Roth  (E&P,  October  1); 
“The  Art  of  Feeling  Good”  by  Dr. 
Art  Mollen  of  Davy  Associates  (E&P, 
November  19);  and  “Cartoon 
Kitchen”  by  Larry  Gonick  of  the 
West  Coast  Syndicate  (E&P,  Decem¬ 
ber  24). 

The  KNT  News  Wire  changed  its 
name  to  the  aforementioned  KRTN 
and  expanded  its  offerings  (E&P, 
October  1).  Whitegate  (E&P,  March 
26);  Trans  America  Syndicate  (E&P, 
May  14);  and  the  progressive  Insight 
Features  (E&P,  May  28)  began  opera¬ 
tions.  United  and  King  offered  stan¬ 
dardized  Sunday  comic  sections 
(E&P,  August  20).  Howard  Cosell 
ended  his  TMS  sports  column  (E&P, 
April  30).  A  musical  based  on  “Bee¬ 
tle  Bailey”  by  Mort  Walker  of  King 
made  its  debut  (E&P,  June  25).  Over 
90,000  readers  of  “(Gasoline  Alley” 
by  Jim  Scancarelli  of  TMS  requested 
a  “Wallet  Family  Tree”  (E&P, 
October  29). 

Last  year’s  meetings  included  the 
National  Cartoonists  Society’s 
annual  weekend,  during  which  the 
Reuben  Award  for  “Outstanding  Car¬ 
toonist  of  the  Year”  went  to  Mad 
magazine’s  Mort  Drucker  and  various 
charity  events  were  held  (E&P,  June 
4,  etc.);  the  Association  of  American 
Editorial  Cartoonists’  (AAEC) 
annual  convention,  which  discussed 
the  Pulitzer  Prize, 'color  cartooning, 
computer  transmission  of  cartoons. 


and  other  matters  (E&P,  June  18, 
etc.);  the  aforementioned  NFC 
gathering,  which  also  featured  a  panel 
of  women  columnists,  pollsters,  and 
other  speakers  (E&P,  October  8, 
etc.);  an  NFC-sponsored  syndication 
seminar  (E&P,  October  22,  etc.);  and 
a  Cartoon  Art  Museum-sponsored 
syndication  seminar  (E&P,  Decem¬ 
ber  10). 

Universal  president  John  McMeel 
was  elected  NFC  president  in  1988 
(E&P,  April  23).  Editorial  cartoonist 
Ben  Sargent  of  the  Austin  American- 
Statesman  and  Universal  was  elected 
AAEC  president  (E&P,  September 
3).  And  Lou  Schwartz  stepped  down 
as  president  of  LATS  (E&P,  Novem¬ 
ber  26). 

Sales  appointments 

Ron  Mendell  has  been  appointed 
national  sales  representative  for 
Knight-Ridder/Tribune  News  Infor¬ 
mation  Services. 

Mendell  had  been  a  Tribune  Media 
Services  (TMS)  sales  representative 
since  1985.  The  Wichita  State  Univer¬ 
sity  graduate  previously  worked  for 
Universal  Press  Syndicate,  the 
Washington  Post  Writers  Group,  and 
as  a  sportswriter  for  the  Wichita 
Eagle-Beacon. 

In  a  related  move,  Arnold  Avant  is 
returning  as  Midwest  sales  rep  for 
TMS  after  a  one-year  absence.  The 
Northern  Michigan  University  politi¬ 
cal  science  graduate  worked  for  the 
Chicago  Tribune  before  joining  TMS 
in  1984. 


Kinsey  controversy 

Indiana  University  has  asked  Dr. 
June  Reinisch  to  resign  as  director  of 
the  Kinsey  Institute  sex  research  cen¬ 
ter,  according  to  an  Associated  Press 
story. 

AP  reported  that  the  university  — 
which  provides  much  of  Kinsey’s 
funding  but  does  not  have  the  author¬ 
ity  to  dismiss  Reinisch,  who  reports 
to  a  10-member  institute  board  — 
“cited  concern  about  the  quality  of 
research  in  Reinisch’s  six  years  as 
director  and  about  her  management 
ability.” 

But  Reinisch  —  who  does  “The 
Kinsey  Report”  column  for  United 
Feature  Syndicate  (see  profile  in  E&P, 
January  28,  1984)  —  said  her  oppo¬ 
nents  “have  yet  to  come  up  with  one 
stitch  of  evidence  to  support  any  of 
their  claims.” 

And  several  Kinsey  board  mem¬ 
bers  said  Reinisch  has  done  an 
“excellent”  job  as  director,  and  that 
the  university  is  being  sexist  and  jeal¬ 
ous. 

A  Kinsey  spokesperson  told  E&P 
January  4  that  the  board  is  studying 
the  resignation  request  but  has  yet  to 
decide  what  action  to  take,  “if  any.” 

Some  book  releases 

Four  juvenile  books  based  on 
“Peanuts”  by  Charles  M.  Schulz  of 
United  Feature  Syndicate  have  been 
published  by  Sparkler  Books. 

The  hardcover,  oversized,  full- 
color  books  include  Snoopy:  My 
Greatest  Adventures,  Charlie  Brown: 
This  Is  Your  Life,  Schroeder:  Music 
Is  My  Life,  and  Sally:  School  Is  My 
World. 

Also,  Steel-Belted  Grimm,  a  collec¬ 
tion  of  “Mother  Goose  and  Grimm” 
comics  by  Mike  Peters  of  Tribune 
Media  Services,  has  been  released  by 
Topper  Books. 

Topper  and  Sparkler  are  imprints  of 
Scripps  Howard’s  Pharos  Books. 
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The  Arkansas  Democrat’s  JOA 
court  filing  was  one  example.  News- 
day's  complaints  to  the  Audit  Bureau 
of  Circulations  about  the  New  York 
Daily  News  was  another. 

Newsday,  which  has  been  pushing 
aggressively  from  Long  Island  into 
New  York  City  for  the  past  three 
years,  is  demanding  a  change  in  the 
way  the  Daily  News  calculates  its 
circulation  figures. 

The  controversy  involves  an  ABC 
rule  that  allows  a  newspaper  to  elimi¬ 
nate  certain  days  when  calculating 
average  circulation  if  they  have  an 
abnormal  number  of  sales  due  to  cir¬ 
cumstances  beyond  a  publisher’s 
control.  Typically,  the  rule  is  used  to 
eliminate  figures  from  holidays  or  the 
day  before  or  after  a  holiday. 

Newsday,  however,  charged  in  a 
letter  to  the  Audit  Bureau  that  the 
Daily  News  is  simply  eliminating  too 
many  days  —  as  many  as  80  publish¬ 
ing  days  in  the  last  six-month  report¬ 
ing  period,  for  instance. 

For  its  part,  the  News  contends  the 
number  is  not  at  all  high  —  especially 
in  a  congested  city  where  weather, 
commuting  delays  and  holiday  pro¬ 
duction  delays  all  affect  sales. 

The  dispute  between  the  two  New 
York  papers  was  hardly  welcome 
news  at  ABC,  which  had  only  a  few 
months  before  finally  seen  an  end  to 
the  court  battle  between  the  Dallas 
Times  Herald  and  the  Dallas  Morning 
News. 

On  May  20,  both  new'spapers 
announced  an  end  to  bitter  litigation 
launched  by  the  Times  Herald  in 
November  of  1986. 

In  that  first  lawsuit,  the  Times  Her¬ 
ald  charged  that  the  Morning  News 
was  fraudulently  inflating  its  circula¬ 
tion  by  40,000  to  50,000  copies  —  and 
that  ABC  knew  about  it  and  let  it 
continue. 

The  Morning  News  quickly  struck 
back  with  a  countersuit  and  soon  the 
Dallas  competition  was  awash  in  alle¬ 
gations. 

Among  them:  that  the  Times  Her¬ 
ald  routinely  drove  freshly  printed 
newspapers  to  a  paper  recycler  and 
buried  some  on  a  farm,  and  that 
Morning  News  circulation  officials 
forced  agents  to  take  extra  copies  — 
and  then  coached  them  on  how  to  lie 
about  it  to  ABC  auditors. 

In  October,  the  first  ABC  audit  of 
the  Dallas  market  in  three  years 
finally  was  released.  It  showed  the 
Times  Herald  lagging  the  News  by 
136,673  daily  and  201,941  on  Sun¬ 
days. 


Burl  Osborne 

The  audit  also  showed  that  both 
papers  —  competing  in  a  still-strug¬ 
gling  economy  —  have  lost  circula¬ 
tion  in  the  past  two  years. 

UPI  woes  continue 

Economic  problems  continued  for 
United  Press  International  through¬ 
out  1988. 

Things  started  badly  for  the  wire 
service  in  January,  and  hardly 
improved  as  the  year  progressed. 

With  losses  running  at  about  $1 
million  a  month  at  the  beginning  of  the 
year,  UPI  announced  it  would  aban¬ 
don  its  80-year-old  tradition  of  com¬ 
peting  with  the  Associated  Press  in 
nearly  every  market.  UPI  said  it 
would  no  longer  compete  for  “every 
minor  story’’  in  14  so-called  “low 
revenue  states.” 


that  plagued  UPI  in  1987  slowed  con¬ 
siderably  last  year.  The  wire  service 
was  able  to  announce  several  big- 
name  renewals;  its  most  notable 
cancellation  was  probably  that  of  the 
Atlanta  Journal  and  Constitution 
newspapers. 

In  this  unlamented  year,  newspa-. 
pers  weren’t  simply  visited  with  news 
problems  —  a  host  of  old  woes  would 
not  go  away. 

Among  the  saddest  fact  was  that 
AP  chief  Middle  East  correspondent 
Terry  Anderson  remained  a  prisoner 
in  Lebanon. 

Anderson,  who  turned  41  in  cap¬ 
tivity,  was  kidnapped  at  gunpoint  on  a 
West  Beirut  street  March  16,  1985. 
He  has  never  seen  his  daughter,  who 
is  now  three  years  old. 

Plagiarism  returned  to  haunt  news¬ 
papers  in  1988. 

In  February,  the  Chicago  Tribune’s 
veteran  Middle  East  correspondent, 
Jonathan  Broder,  was  forced  to  resign 
after  it  was  discovered  that  he  copied 
a  lead  nearly  word-for-word  from  a 
Jerusalem  Post  article. 

Nineteen-eighty  eight  also  brought 
no  relief  from  another  persistent 
problem:  the  relative  scarcity  of 
minority  journalists. 

A  National  Association  of  Black 
Journalists  report  released  in  May 
showed  that  progress  in  1987  moved 
at  a  snail’s  pace  toward  achieving  a 
so-called  balanced  newsroom. 

Blacks,  for  example,  made  up  3.8% 
of  the  average  daily  newsroom  —  up 
from  just  3.5%  in  1986. 

At  that  rate,  NABJ  president 
DeWayne  Wickham  noted,  the  indus¬ 


Family-owned  newspapers  continued  to  be 
tempting  targets  for  the  advances  of  chain  pubiishers. 


In  February,  the  controversial 
Mexican  publisher  Mario  Vazquez 
Raha  ended  his  20  turbulent  months 
of  control  at  UPI  by  agreeing  to  turn 
over  management  to  a  U.S. -based 
investment  team  linked  to  Financial 
News  Network,  the  cable  television 
network. 

Even  as  Vazquez  was  relinguishing 
control,  however,  three  former  top 
editors  —  Barry  S  :ssman,  Kim  Wil- 
lenson  and  Ben  Cason  —  filed  a  law¬ 
suit  claiming  that  the  Mexican  chain 
publisher  had  interfered  with  UPI 
news  coverage. 

Under  the  new  American  control, 
UPI  late  in  the  year  switched  direc¬ 
tions  in  its  news  report  —  and 
pledged  to  strengthen  rather  than  cut 
its  state  and  regional  news  coverage. 

The  hemorrhaging  of  subscribers 


try  is  88  years  behind  the  pace  needed 
to  achieve  —  by  the  year  2000  —  a 
newsroom  that  reflects  the  minority 
population. 

Harsh  words 

In  a  dispiriting  year,  the  industry  at 
times  seemed  at  war  with  itself. 

Particularly  striking  were  the  harsh 
words  working  journalists  and  their 
bosses  exchanged  during  the  year. 

It  wasn’t  just  the  Newspaper  Guild 
that  in  1988  complained  about  the 
“greed”  and  “arrogance”  of  media 
owners. 

Nor  were  those  owners  inclined  to 
suffer  in  silence. 

Chain  publishers  as  different  as 
Ralph  Ingersoll  II  and  Conrad  Black 
warned  in  speeches  that  publishers 
must  “recapture”  control  of  the 
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newsroom. 

Black  even  described  journalists  as 
“rogue  elephants  of  our  society.”  His 
comments  to  the  Canadian  Daily 
Newspaper  Publishers  Association 
convention  perhaps  symbolized  the 


Slow 

(Continued  from  page  II) 


The  newsprint  machines  scheduled 
to  come  on  line  between  now  and  1992 
will  add  4.2  million  metric  tons  of  new 
capacity,  and  should  result  in  stable 
prices  for  the  next  several  years,  he 
said. 

Although  suppliers  have 
announced  price  increases  of  $30  per 
ton  for  February  in  the  East  and 
$31.50  per  ton  for  April  in  the  West, 
Metzfield  said  publishers  “will  not 
feel  the  full  impact  even  if  [the  price 
hikes]  stick.” 

Metzfield  noted  that  suppliers  have 
already  retreated  from  their  plans  to 
raise  prices  $45  per  ton  and  said  plen¬ 


Tech  review 

(Continued  from  page  46) 


Macintoshes,  it  will  soon  offer  a  386- 
powered  PC-based  electronic  dark¬ 
room  previewed  at  AN  PA/TEC,  in 
addition  to  its  “mainframe”  version. 
Agence  France-Presse  is  reportedly 
developing  a  Mac-based  darkroom 
and  Reuters  is  moving  up  from  mono¬ 
chrome-only  technology. 

United  Press  International’s  early- 
announced  Pyxys  digital  picture  sys¬ 
tem  was  abandoned  after  what  UPl 
described  as  “inconclusive”  newspa¬ 
per  tests  in  the  spring.  Developer 
Tom  Sudman  retained  confidence  in 
the  technology,  hoping  to  see  it 
revived  independently  by  some  news¬ 
paper  chains.  UPI  management 
changes  and  output  quality  problems 
were  also  blamed  for  Pyxys’  demise. 

The  arrival  of  small,  lightweight, 
relatively  inexpensive  negative  scan¬ 
ners  has  eliminated  printmaking  in  the 
field  and  allowed  fast,  easy  transmis¬ 
sion  of  photos  back  to  receivers  or 
picture  desks.  For  breaking  news  on 
remote  assignment,  the  scanners’ 
modest  image  preview  and  modifica¬ 
tion  functions  are  a  photographer’s 
version  of  reporters’  laptop  computers. 

While  various  color  prepress  sys¬ 
tem  vendors  were  developing  elec¬ 
tronic  darkrooms,  some  newspapers 
were  putting  together  Macintoshes, 
scanners,  modems  and  commercial 


chilled  atmosphere  of  the  year:  “Any¬ 
one,”  he  said,  “who  has  witnessed  as 
I  have,  both  as  a  media  owner  and 
employer,  and  as  a  litigant,  the  pitiful 
spectacle  of  reckless  journalists  try¬ 
ing  to  defend  under  oath  negligent  or 


malicious  libels  with  spurious  apolo¬ 
gia  or  glazed  prevarication  will  not 
soon  forget  the  illustration  of  how 
much  better  the  working  press  often  is 
at  dishing  out  abuse  than  at  answering 
for  its  own  conduct.” 


tiful  supplies  and  discounting  will 
moderate  any  increase  in  newsprint 
prices. 

As  for  other  supplies,  Metzfield 
said  there  will  be  “no  surprises”  in 
198>  and  predicted  price  increases 
will  “track  inflation.” 

He  predicted  that  newspapers  will 
continue  to  test  desktop  publishing 
systems  and  pagination  systems  in 
their  newsrooms  and  that  flexo¬ 
graphic  printing  will  continue  as  the 
“hot  topic”  in  production.  He  also 
saw  continuing  efforts  to  automate 
newspaper  mailrooms. 

The  “most  visible  trend,”  Metz¬ 
field  said,  will  be  the  increased  use  of 
color  printing  by  newspapers.  He  pre¬ 
dicted  color  printing  will  increase  by 
20%  a  year  until  “all  newspapers  are 
printing  color  daily.” 

John  M.  O’Brien,  controller  of  the 


communication  and  image  modifica¬ 
tion  software  in  truly  off-the-shelf 
electronic  systems  for  everything 
from  imaging  to  separating. 

In  May,  the  Stuart  (Fla.)  News  ran 
a  still-video  photo  from  the  Kentucky 
Derby  sent  Macintosh-to-Macintosh. 
In  October,  the  New  York  Times 
transmitted  and  published  a  photo 
from  the  Mets-Dodgers  playoffs  in 
Los  Angeles  using  Macintoshes  on 
both  coasts,  film  digitized  in  Los 
Angeles  on  a  negative  scanner,  and 
output  in  New  York.  More  recently, 
the  Dallas  Times  Herald  tried  using  a 
Macintosh-based  system  to  output 
color  separations  from  input  provided 


FOI  groups  plan 
February  meeting 

The  Freedom  of  Information 
Foundation  of  Texas  is  sponsoring  a 
National  FOI  Assembly  for  all  who 
participate  in  or  want  to  start  and  FOI 
group  in  their  state.  The  assembly  is 
scheduled  for  Feb.  10-11,  1989,  at 
Southern  Methodist  University  in 
Dallas. 

For  additional  information  about 
the  Assembly,  contact  the  Freedom 
of  Information  Foundation  of  Texas 
as  soon  as  possible  at:  400  S.  Record, 
Sixth  Floor,  Dallas,  Texas  75202; 
telephone  (214)  977-6i651. 


New  York  Times  predicted  ad  rates 
will  go  up  in  the  5%  to  7%  range,  with 
most  rates  “surging  to  the  higher 
edge”  of  that  range  to  “reflect  aggres¬ 
sive  discounting.” 

Retail  and  national  advertising  vol¬ 
ume  will  be  “flat  or  down,”  in  1989, 
but  classified  and  preprint  volume 
will  show  some  growth,  he  said. 

Labor  costs  will  increase  in  the  2% 
to  4%  range,  but  many  newspapers 
are  implementing  hiring  freezes  and 
will  not  feel  the  full  effect  of  those 
increase,  O’Brien  said. 

O’Brien  agreed  with  Metzfield’s 
view  that  newsprint  costs  will  rise 
only  moderately  in  1989  and  with 
Butcher’s  view  that  this  year  will  see 
aggressive  circulation  pricing  action. 

Operating  profits  at  newspaper 
companies  in  1989  should  improve  in 
the  6%  to  8%  range,  O’Brien  said. 


by  a  Canon  still-video  system. 

PC-based  scanning/modification/ 
separation  systems  appeared  in  1988 
as  a  lower-cost  alternative  to  sophisti¬ 
cated  systems  from  established  color 
electronic  press  vendors. 

Photography’s  basic  wares  made 
big  gains  in  1988.  Complementing 
new  portable  scanners,  smarter 
cameras  and  faster  black-and-white 
and  color  negative  films  gave  photog¬ 
raphers  freedom  to  work  in  less-than- 
ideal  circumstances,  shooting  news 
when  and  where  it  happens  —  even 
with  fast  action,  very  low  light  and 
slow,  “shaky”  telephoto  lenses. 
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Gef  your  copy  of 

AdNeivs 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 

To:  Ad  News,  17-21  Bellevue  Street  [ 
Surry  Hills,  N.S.W..  2010,  Australia  | 
I  Please  send  me  AD  NEWS  for  one  i 
T  CO!  year  -  26  issues  I  enclose  my  I 
bankdratt  in  Australian  currency  for  Aust.  $  126  I 

Name: - - —  i 

Address: _ 

City _ State _ _ _  _--_J 
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Classifled  Advertising 


BENEFIT  FJROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


PETS,  WILDLIFE  -  Award-Winning 
weekly  column  EARTHLINGS.  Carla 
Bennett,  8401  Greenwood  Ave.,  #3, 
Takoma  Park,  MD  20912,  (301) 
770-7444,  (301)  589-6836. 


UNEMPLOYMENT  INSURANCE 
A  popular  10-part  series  for  your  front 
page,  tailored  to  your  state.  Articles 
excerpted  from,  “An  Important  How-to 
Book,"  U.S.  Department  of  Labor, 
“How  to  Collect  Unemployment  Bene¬ 
fits;  Complete  Information  for  All  50 
States,"  Prentice  Hall,  2nd  edition 
1983,  updated  with  current  informa¬ 
tion.  These  articles  will  bring  important 
survival  information  to  people  in  your 
community.  Some  people,  in  some 
states,  may  collect  for  up  to  52  conse¬ 
cutive  weeks  without  extensions. 
Raymond  Avrutis,  M.A.,  M.P.A.,  (202) 
667-6228.  1715  P  St.,  NW,  #404, 
Washington,  DC  20036. 


SENIOR  CLINIC  .  Specialist  Geriatric 
Medicine  writes  America’s  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  “Time- 
ly.  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 
prises,  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 


WACKY,  witty,  contemporary  look  at  life 
-  IN  A  NUTSHELL  is  a  laugh  a  week. 
700  words.  Camera  ready.  Five-year 
track  record.  Free  samples,  rates. 
Barbara  Naness,  119  Washington  Ave., 
Staten  Island,  NY  10314,  (718) 
698-6979. 


MISCELLANEOUS 


FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  by  Esther  Peterson,  Editorial 
Cartoons,  Photos,  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


BEEF  UP  YOUR  TRAVEL  PAGES 
No  matter  what  travel  you  now  recieve, 
take  a  look  at  lively  new  “Our  Globe." 
Already  sold  in  many  U.S.  mkts.  Inch 

•  Photos  and  “If  You  Go"  sidebar. 

•  Short,  750  words,  easy  to  dummy. 
Written  for  average  people,  not  the  rich. 
Samples  &  rates,  call/write  Dick  Skuse, 
Box  247,  Newark,  CA  94560.  (415) 
794-6961. 


LEDES  WANTED 


GIVE  US  YOUR  LEDES 
We-two  Chicago  Sun-Times  reporters- 
are  looking  for  a  few  good  “ledes."  A 
few  GREAT  ledes.  Funny.  Serious.  We 
want  them  for  our  new  book;  “The  Great 
American  Newspaper  Lede."  Send  us 
your  .favorites,  whether  your  own  or 
somebody  else’s.  If  possible,  tell  us 
when  and  where  it  ran.  A  clipping  would 
be  great.  Yellowed  even.  Send  to  Tom 
McNamee,  2204  Asbury,  Evanston,  IL 
60201. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Cleanvater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento),  CA  95662 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Sen/ices  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  BROKERS 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  PC)  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  senrice. 
Brokerage-Consultation-Appraisal 
Mnancial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. _ 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPERS  FOR  SALE 


COMMUNITY  GROUP, 
AFFLUENT  SUBURBS 
Award-winning  weeklies  with  web  press 
and  full  production  capability.  Total 
revenues,  including  printing,  in  $1.5 
million  range.  Desirable,  liveable 
Midwest  location.  Growth  potential. 
Second-class  permit.  Circulation 
30,000  plus.  Devoted  staff.  Good 
opportunity  for  owner/operator  and/or 
investor.  Fair  price.  No  tire  kickers. 
Deal  must  be  closed  by  January  31. 
Reply  to;  Box  3502,  Editor  &  Publisher. 


DAILY-WEEKLY  combination.  Plains 
state,  gross  $1  million.  Priced  at  $2.2 
million  plus  real  estate. 

MOUNTAIN  STATE  weekly,  5,500 
circulation,  $900,000  gross,  no 
competition.  Prices  at  $1,350,000. 
Includes  press,  building  and  accounts 
receivable. 

SUN  BELT  Shopper,  long  established, 
$800,000  gross,  profitable,  $625, OOC) 
cash  price. 

TWO  ARIZONA  weeklies,  both  have 
growth  potential.  One  priced  at  gross  of 
$150,000  and  includes  building.  The 
other  has  office  supply  department, 
profitable  and  priced  at  $300,000  with 
one-third  down  and  owner  will  carry. 

MOUNTAIN  State  weekly,  grosses 
$190,000  and  priced  at  $220,000. 

HAWAII-weekly  shopper  with  growth 
potential.  Gross  $300,000  and  profit¬ 
able.  Priced  at  $350,()00. 

Several  other  weeklies,  shopper  and 
trade  magazine  priced  to  sell. 

Michael  D.  Lindsey 
Media  Consultants,  Inc. 

Box  1797,  Cheyenne,  WY  82003 
(307)  638-2130 


IOWA  WEEKLY:  Gross  $550,000;  cash 
flow  $195,000;  price  $625,000. 
Contact  John  van  der  Linden,  broker. 
Box  275,  Spirit  Lake,  Iowa  51360. 
Phone  (712)  336-2805. 


NEW  HAMPSHIRE  PUBLICATIONS 
One  500K  plus  weekly  well  established 
One  250K  plus  bi-monthly  specialty 
Excellent  growth  environment.  Call: 
Martin  Family  Enterprises 
(603)  778-0822. 


PROFITABLE  WEEKLY.  Ove^  5,000 
paid,  fine  building,  owner  retir.ng.  Also 
exclusive  small  county  seat  weekly  for 
$10,000  down,  owner  carries  balance. 
Many  others  available,  send  for  list.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


WEEKLY  over  2,000  paid  circulation  in 
growing  area.  Gross  $140,000  in 
1988.  Good  opportunity  for 
community-minded  couple.  $60,000 
cash.  Box  3499,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


BOTTOM  LINE  is  no  group  can  match 
price,  tax  advantages,  financing,  flexi¬ 
bility  and  civic  benefits  of  employee 
ownership.  Retired  publisher  and  ESOP 
pioneer  will  provide  complete  package 
and  guarantee  confidentiality.  Send  no 
obligations  queries  to  Box  3448,  Editor 
&  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 
*  COMPUTERS 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


WE  ARE  owner/operators  of  150  daily 
and  weekly  newspapers  in  the  United 
States,  Canada  and  the  United  King¬ 
dom  and  we  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  Contact; 

David  Radler 
President 
Hollinger  Inc. 

1827  West  5th  Ave. 

Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


PUBUCATIONS  FOR  SALE 

Profitable  regional  parenting  publica¬ 
tion  in  Florida’s  fastest  growing  area. 
Partner  or  outright  sale.  Write  P.  David¬ 
son,  Box  2321,  Boca  Raton,  FL  33427. 


TELERAM  -  Model  2270.  We  have  16 
of  them,  all  working  when  taken  out  of 
service.  Call  Al  Goldberg  (816) 
234-4888  or  Jim  Wells  (816) 
234-4141  at  The  Kansas  City  Star  Co. 


_ MAILROOM _ 

1978  Muller-Martini  227-S  Inserter 
5  into  1  with  1982  Cheshire  539 
Head  mounted  on  Muller  215 
Labeling  base.  Two  new  compressors 
$65,000.00 

1967  Cheshire  523  Base,  539  labeling 
Head  and  12’  conveyor  Also 
1978  531  labeling  head 

$15,000.00 

Call  Bill  (312)  349-6307 


•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPSETTING 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PLATEMAKING _ 

PRE-PRESS 

3m  deadliner  platemaking  system  for 
sale.  Camera  and  split  drum  fuser 
purchased  new  in  1984.  Call  Don  or 
John  at  (413)  532-7091. 


_ PRESSES 

Baldwin  Model  902  Web  Guides 
Used  only  6  Months 
(408)  289-1400. 


DON’T  SELL  YOUR  WEB  PRESS  until 


EQUIPMENT  &  SUPPLIES 


PRESSES 


For  Sale 

2  New  10-Unit  Double-Wide 
TKS  Offset  Presses 

Stored  in  East  Coast  warehouses; 

-  22-3/4"  cutoff,  60"  web,  submarine 
delivery 

- 160  Page  Heavy  Duty  3;2  Folder  with 
upper  formers 

-  Motorized  sidelay  and  circumferential; 
2  units 

-  Motorized  angle  bars  and 
compensators 

-  Automatic  RTP’s 

-  Baldwin  Automix,  2  recirculators. 

One  press  has  12’0’’  substructure  and 

the  other  is  ll’O".  Immediate  delivery 

and  priced  to  sell  at  1985  prices!  Box 

3449,  Editor  &  Publisher. 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 


INDUSTRY 

SERVICES 


-CIRCULATION  SERVICES 


KEVIN  S.  PAPPERT 
(313)  683-2963 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today;  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts;  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

1  D.S.  America 
Grandstep  Step  &  Repeat 
Model  PC533-C1 
4  months  production  use  only 
Lucius  Morse,  Owner 
(314)  773-1253 


PRE-PRESS 

3m  deadliner  platemaking  system  for 
sale.  Camera  and  split  drum  fuser 
purchased  new  in  1984.  Call  Don  or 
John  at  (413)  532-7091. 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067 
Redondo  Beach,  CA  90278. 


Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

MAILROOM  EQUIPMENT 

STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 
(203)675-9438  FAX(203)678-0437 

Muller  Model  270 
Compensating  Stacker  Counter 
Muller  5  into  1  Inserter  with  Bottom 
Wrap  and  Auto  Strapper,  Complete 
System. 

(408)  289-1400  Wesco  Graphics 


MISCELLANEOUS 

PHOTO  TRANSMITTER  NEEDED 
Student  news  service  seeks  used  port¬ 
able  photo  transmitter.  Live  wire  news 
service.  Department  of  Journalism,  New 
York  University,  New  York,  NY  10003. 
212  998-7984. 


NEWSPAPER  RACKS 


K-MECHS  FOR  SALE.  700  used,  50% 
are  quick  change.  225  rebuilt  quick 
change.  Gerald  Beattie  (405) 
231-3407. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


PHOTOTYPESETTING 

Compugraphic  Power  view-5  with 
MCS-8,000.  Excellent  condition.  Take 
over  lease.  Call  Clyde  Pinson  at  Gull 
Stream  Newspapers,  Inc.  (305) 
973-7422. 


One  System  Model  220  editorial- 
classified,  2-40  MB  control  data  drives, 
2  LS  1-2  computer  automi.Jon  CPU’s, 
25  terminals  including  2  PE12’s,  full 
duplex  remote,  rel.  3  software,  CG 
8400  drivers.  Priced  at  less  than 
$20,000.  C.  Stuck  (219)  294-1661. 


you  contact  Newman  Int’l  Press  Sales 
(913)  362-8888  or  telex  275257. 

FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4”  (converted  to  offset) 
Each  consisting  of; 

5  -  Color  Cylinders 
1  160-page  double  3;2  folder,  6 
formers  to  each  folder 
12-Fully  automatic  45”  reels 
Units  equipped  with  new  GE  drives 
in  1984 

Note;  Excellent  folders  and  reels 
for  new  flexo  offset  units. 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of; 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3;2  Imperial  folder 
with  upper  formers  -  22-3/4” 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K  &  F 
OiLitho  saddles 

Electric  compensators,  skip 
slitter 

ONE  GOSS  MARK  11  PRESS  22-3/4" 

8  -  P,rinting  units 
4  -  Color  humps 
1  -  Single  3;2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
8  -  Goss  40"  digital  reels 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644 

Each  consisting  of; 

7  -  Goss  Mark  Tl  units 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3;2  folder 
w/double  upper  formers  23-9/16" 

7  -  Goss  digital  40”  (automatic) 

8  -  GE  60  HP  motors  &  Fincor 
drives 

MISC.  EQUIPMENT 

4  M.A.N.  1983-84  160  page 
double 

3  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 

CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


GOSS  URBANITE 
6-Unit  Press,  1966 
On-Sight  Inspection  Available. 

36"  Web  Width,  22-3/4"  cut-off 
Hearst  Corporation  (303)  733-3838 


Goss  Community  add  on  Units 

4  Unit  1500  Suburban 

2  Hamis  V15A  Add  on  Units 

5  Unit  Suburban 
2  Unit  Newking 

6  Unit  Color  King 
5  50”  Roll  Stands 
KJ6  Folder 

(408)  289-1400  Wesco  Graphics 


Offset  Web  Sales,  Inc. 
73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206;  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flyir^  Pasters 
Urbanite  skip  slitter  upper  formers 
1  (luilmont  1/4  folder  and  trimmer 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


NEWSPAPER  PRESSES 
22”  CUTOFF 

Goss  Metro,  10  units,  1  deck 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  4  units 

22- 3/4”  CUTOFF 

Goss  Metro,  4  units,  1  deck 
Goss  Cosmo  add-on  units 
Goss  Urbanite,  10  units,  3-color 
Goss  Urbanite,  6  units,  1972 
Goss  Super  Suburban  1500,  8  units 
Goss  SC/CommuniW,  8  units,  U.O.P. 
Goss  Community,  3  units,  1976 
Goss  SC  Folder,  double  parallel 
Goss  Community  units,  oil  and  grease 
M.A.N.  UniMan  2/2,  3  units,  2  decks 

23- 9/16"  CUTOFF 

Goss  Metro  add-on  units 
Goss  Flexo,  8  units,  3  decks 
Crabtree  Crusader  offset,  3  units  and 
5  units 

Goss  Urbanite,  6  units 
Goss  Suburban,  7  units 

SPLICERS 

(jary  FP  4045,  8  available 
Enkel  2000  (demonstrator) 

Goss  3-arm  RTPs  for  Urbanite 
Butler  3242-10,  3  in  stock 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 
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EQUIPMENT  &  SUPPLIES 


Goss  Suburban  1500  series  3  units, 
folder  1/4,  1/2,  double  parrallel  cross 
pert  sheeter.  Complete  press  or  indivi¬ 
dual  components. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 


HARRIS 

-NCH  400,  6  units,  1985,  22-3/4". 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTF's. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

4-Unit  News  King,  KJ6  folder  -  excel¬ 
lent  condition  1972/78 
8-Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 
2-Unit  Community,  grease  lub. 

4-Unit  Community,  SC  folder  1968/74 
8-Unit/twin  folder  Suburban  S-2000 

series  press 

10-Unit  Urbanite  U-664  with  upper 
former  available  April,  1989. 
HARRIS  COTTRELL 

2  Add-on  V-15  units  1976/78  continu¬ 
ous  ink 

4-Unit  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

Misc  web  handling  devices  - 
call  for  more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4"  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4"  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 
Sylmar,  CA  91342.  (818)  362-7771. 


SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANP/\/Tech  for  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  N-16:..0,  66"  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66",  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66"  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTF’s,  66"  for 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4"  cut  off  for 
33"x47"  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


EQUIPMENT  WANTED  (1979  or  newer, 
in  running  condition  only): 

1)  Web  press,  solna,  goss  or  Harris,  5 
unit,  22-3/4  Cut-off,  D/P  Folder  (1/2, 
1/4);  2)  one  unit  solna  RP  36;  3)  dryer, 
chills,  sheeter,  splicers  offers  to:  C. 
DeSouza,  PO  Box  24714,  Philadelphia, 
PA  19111  or  FAX  (215)  725-0812. 


HELP 

WANTED 


ADVERTISING  TEACHER 
FOR  JOURNALISM  DEPARTMENT 
Tenure-track  Assistant  Professor  at 
Western  Illinois  University  for  fall 
1989.  Master’s  required,  Ph.D. 
preferred.  Strong  background  in  the 
creative  process  and  graphics  required 
for  teaching  undergraduate  courses  in 
campaigns  and  copy  and  layout.  Appli¬ 
cation  deadline  Feb.  1,  1989,  or  until 
filled.  Send  letter,  resume,  three 
current  recommendation  letters,  tran- 
scipts  to  Dr.  Ronald  Walker,  Depart¬ 
ment  of  English  and  Journalism,  West¬ 
ern  Illinois  University,  Macomb,  IL 
61455.  (309)  298-1030  and 
298-1103.  Equal  Opportunity/ 
Affirmative  Action  Emplover. 


ASSISTANT/ASSOCIATE  PROFESSOR 
in  Public  Relations  (tenure  track). 
Teach  introductory  and  advanced 
courses  in  PR  and  advertising.  Ph.D. 
preferred;  master’s  and  recent  corpo¬ 
rate  or  PR  agency  experience  required. 
Teaching  experience  required.  Salary 
commensurate  with  qualifications  and 
experience. 

ASSISTANT  PROFESSOR  for  news- 
editorial  courses  (tenure  track).  Advise 
students  daily  and  teach  public  affairs 
and  advanceo  editing  courses.  Ability  to 
teach  media  ethics  and  mass  comm 
research  helpful.  Ph.D.  preferred; 
master’s  and  newspaper  experience 
required.  Teaching  experience 
required.  Salary  commensurate  with 
qualifications  and  experience. 

Both  positions  available  September 
1989.  Request  official  university  appli¬ 
cation  for  either  position  from  Nishan 
Havandjian,  Head,  Journalism  Dept., 
Cal  Poly  State  University,  San  Luis 
Obispo,  CA  93407.  Applications  must 
be  clearly  postmarked  by  February  10, 
1989.  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer.  Minorities  and  women 
encouraged  to  apply.  Cal  Poly  hires  only 
individuals  lawfully  authorized  to  work 
in  the  United  States. 


Newspaper  Management  Center 
Northwestern  University 

in  conjunction  with  the  Kellogg  Graduate 
Schoo.  oi  Management  and  the  Medili 
School  of  Journalism. 

Applications  and  nominations  are  sought 
for  person  to  direct  a  news  management 
center  for  the  benefit  of  working  newspaper 
people.  Experience  as  a  senior  newspaper 
manager  and  professor  in  journalism  edu¬ 
cation  required. 

I  Deadline:  February  1, 1989. 

I  Write:  Director's  Search 

Newspaper  Management  Center 
Medili  School  oT  Journalism 
Northwestern  University 
Kresge  Hall 
Evanston,  IL  60208 


HELP  WANTED 


HELP  WANTED 


ASSISTANT  PROFESSOR 
OF  JOURNALISM, 

tenure-track  position,  at  Western  Illi¬ 
nois  University  for  fall  1989.  Ph.D. 
preferred.  Master’s  plus  significant 
experience  in  the  areas  of  news,  maga¬ 
zine,  and  PR  publications  required.  To 
teach  undergraduate  news  writing/ 
reporting,  editing  on  computers.  Appli¬ 
cation  deadline  Feb.  1,  1989,  or  until 
filled.  Send  letter,  resume,  three 
current  recommendation  letters,  tran- 
scipts  to  Dr.  Ronald  Walker,  Depart¬ 
ment  of  English  and  Journalism,  West¬ 
ern  Illinois  University,  Macomb,  IL 
61455.  (309)  298-1030  and 
298-1103.  Equal  Opportunity/ 
Affirmative  Action  Employer. 


ASSOCIATE  PROFESSOR:  The  Univer¬ 
sity  of  New  Mexico  department  of  Jour¬ 
nalism  seeks  a  faculty  member  for  its 
news-editorial  sequence  beginning  Fall 
1989.  The  individual  must  have  a 
professional  career  of  significant 
accomplishment  in  newspaper  journal¬ 
ism  or  magazine  journalism  or  both. 
Instead  of  a  doctorate  and  strong 
research  credentials,  the  successful 
candidate  for  this  position  can  substi¬ 
tute  high  professional  standing 
achieved  during  many  years  as  a  repor¬ 
ter  and  editor.  Rank  and  salary  negoti¬ 
able.  Deadline:  3/3/89  or  until  filled. 
Send  cover  letter,  resume  and  names  of 
references  to-.  Professor  Fred  Bales, 
Department  of  Journalism,  University  of 
New  Mexico,  Albuquerque,  NM  87131. 
AA/EOE. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


EMERSON  COLLEGE 
Journalism  Faculty  Position 

The  Division  of  Mass  Communication  at 
Emerson  College  is  seeking  an  addition¬ 
al  Faculty  member  in  Journalism.  The 
Division  has  sequences  in  Television, 
Audio,  Film  and  Print  and  Broadcast 
Journalism.  It  has  approximately  1,100 
graduate  and  undergraduate  majors  of 
the  total  College  enrollment  of  about 
2,300. 

PRINT  JOURNALISM:  Tenure  track, 
preferably  at  assistant  professor  level. 
Appointment  for  September  1,  1989, 
to  teach  courses  in  newswriting,  report¬ 
ing,  editing  and  appropriate  specialty 
areas.  Will  also  advise  college  newspap¬ 
er.  Professional  experience  required. 
Doctorate  strongly  preferred  but  exemp¬ 
lary  professional  experience  will  be 
considered. 

Applicants  should  send  cover  letter,  vita 
and  list  of  three  references  to:  Dr. 
Michael  Selig,  Search  Committee 
Chair,  Division  of  Mass  Communica¬ 
tion,  EMERSON  COLLEGE,  100 
Beacon  St,  Boston,  MA  02116.  Review 
of  materials  will  begin  January  20, 
1989  and  will  continue  until  the  posi¬ 
tion  is  filled. 

EMERSON  COLLEGE  is  the  only  fully 
accredited  specialized  undergraduate/ 

traduate  institution  In  the  United 
tates  dedicated  to  the  study  of 
communicaticn  arts  and  sciences.  It  is 
located  in  the  state’s  media  center,  with 
access  to  a  wide  variety  of  print  journal¬ 
ism  activities. 

EMERSON  COLLEGE  is  an  Equal 
Opportunity  Affirmative  Action  employ¬ 
er.  Women  and  minorities  are  strongly 
encouraged  to  apply. 


MASS  MEDIA:  JOURNALISM  -  North¬ 
east  Missouri  State  University  is  seek¬ 
ing  a  tenure-track  assistant  professor  to 
begin  August  1989  to  teach  Newswrit¬ 
ing,  Editing,  History  of  Journalism, 
Media  Writing,  etc.  Ph.D.  desired,  M.A. 
and  experience  required.  Courses 
taught  are  part  of  a  sequence  in  a  liberal 
arts  based  communication  B.A.  degree. 
Send  3  letters  of  recommendation, 
transcripts  and  vita  to  Dr.  Ed  Carpenter, 
NMSU,  Kirksville,  MO  63501.  EOE. 


MEDIA  ADVISOR 

The  University  of  Cincinnati  is  search¬ 
ing  for  a  Media  Advisor  to  advise 
student  editors  and  reporters  for  the 
college  newspaper  and  quarterly  maga¬ 
zine.  Position  may  also  include  a  Field 
Service  appqintment  to  teach  a  journal¬ 
ism  course  in  the  English  Department. 
Responsibilities  include  teaching  writ¬ 
ing  skills,  establishing  student  journa¬ 
listic  educational  experiences  and  help¬ 
ing  students  gain  internship  experi¬ 
ence.  Qualifications:  A  Master’s  degree 
in  Journalism  or  a  related  field  and  3-5 
years  of  related  experience,  or  an  equi¬ 
valent  combination  of  education  and 
experience;  journalism  teaching  experi¬ 
ence;  excellent  communication  skills; 
and  proven  ability  to  effectively  interact 
with  students.  Please  send  letter  of 
application;  resume,  names,  addresses, 
and  phone  numbers  of  three  references; 
and  writing  samples  by  February  17  to. 
David  Hartleb,  Chair;  Communication 
Board,  Mail  Location  47,  University  of 
Cincinnati,  Cincinnati,  OH 
45221-0047.  AAEOE. 


PUBLIC  RELATIONS:  Tenure  track 
position.  Fall  1989.  Coordinate  and 
teach  in  PR  program  ACEJMC- 
accredited  unit.  Sponsor  PRSSA  chap¬ 
ter.  Required:  doctorate  in  appropriate 
area  and  public  relations  related  experi¬ 
ence  or  master’s  degree  and  at  least 
seven  years  of  significant  PR  experi¬ 
ence.  Assistant/associate  rank. 
Contact:  Joel  T.  Gambill,  Chair,  Depart- 
ment  of  Journalism  and  Printing,  Arkan- 
tion  S3S  state  University,  PO  Box  1930, 

.  State  University,  AR  72467.  Provide 

current  resume,  three  letters  of  refer- 
I  addition-  addressing  position  and  copies  of 

lism.  The  transcipts.  Review  of  applications  will 
elevision,  begin  Feb.  20,  19B9,  and  continue 
Broadca^  until  position  is  filled.  AA/EOE. 

ely  1,100  _ 

majors  of  WILLIAM  PATERSON  COLLEGE  Teach 
of  about  basic  and  advanced  courses  in  journal¬ 
ism  (primarily  print)  and  related  mass 
media  areas  in  both  undergraduate  and 
jre  track,  graduate  programs.  Terminal  degree, 
teaching  experience  and  research  abili- 
1,  1989,  ty  and  activity  preferred;  professional 
ig,  report-  experience  requii  jd.  Tenure  track;  rank 
specialty  and  salary  dependent  upon  qualifica- 
newspap-  tions  and  experience.  Must  have 
required,  commitment  to  teaching,  research  and 
ut  exemp-  scholarship.  Reply  to  Dr.  Diana  Peck, 
e  will  be  Chairperson,  Drawer  EP,  Communica¬ 
tions  Dept.,  William  Paterson  College, 
Wayne,  NJ  07470.  Deadline  January 
letter,  vita  30,  1989  or  until  filled. 

!S  to;  Dr.  — '  '  "  I  I  ■  1.- 

immittee  _ ACCOUNTING _ 

mmunica-  SENIOR  AUDITOR 

6  Rpvipw  ®  fast-growing  international 

iiiarw  newspaper  publishing  company.  Due  to 

thp  noil’  fscent  growth,  we  are  looking  for  an 
me  posi-  aggressive  and  Independent  senior 
auditor  to  perform  finaiKial  and  opera- 
I  j  II  tional  audits,  maintain  accounting 
rorariijatp/  Pfocedures  and  perform  special  assign- 
o  I  iniria  ments  for  our  newspapers  across  the 
tniriu  nf  country. 

n,-oc  It  ic  Our  corporate  office  is  located  in  Prin- 
>ntpr  uiith  ceton,  NJ.  We  offer  an  excellent  salaiy 
nt  ip.’.rnpi  ^^d  benefits  package  to  the  right  candi- 
ni  journal-  ^  gg  accounting,  and  two 

to  three  years  of  auditing  experience  in 
an  Pniiai  8  newspaper  environment. 

iri  pmninv  y®*''  ‘'P 

'p  stronX  ®'’i°y  working  with  people,  please  send 
e  srrongiy  fejume  with  salary  requirement  to  Box 
3509,  Editor  &  Publisher. 
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Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Oct.,  i988) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name  _ _ _  Title _ 

Company _ 

Nature  of  Business _ 

Address _ Ste./Apt. _ 

City  _ _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


HELP  WANTED 


ADMINISTRATIVE 


ASSOCIATE  PUBLISHER  -  We’re  seek¬ 
ing  an  aggressive  and  versatile  leader 
with  strong  ad  sales,  business  and 
circulation  background  to  oversee  and 
contribute  to  all  areas  of  our  20-year- 
old  L.l.  entertainment  group.  Our 
candidate  should  motivate  by  example. 
Resume,  letter,  salary  history  to  Good 
Times,  Box  268,  Greenvale,  NY  11548. 


COME  HOME  TO  MAINE.  Lakes.  Moun¬ 
tains.  Ski  resorts.  Pine  forest.  Rivers. 
The  rugged  Atlantic  Coast.  Eight  strong 
weekly  newspapers  expanding  to  nine. 
We  seek  a  general  manager  who  can  sell 
forcefully  and  effectively.  Send  resume 
and  samples  to  Julie  Hamlin,  Personnel 
Director,  James  Newspapers,  PO  Box 
269,  Norway  ,  ME  04268. 


DISTRIBUTION/BINDERY 
CENTER  MANAGER 
The  Wausau  Daily  Herald,  a  25,000 
5-day  afternoon  and  Saturday/Sunday 
morning  newspaper  is  seeking  a  strong 
leader  to  manage  our  distribution/ 
bindery  center.  This  person  will  be 
responsible  for  all  distribution/bindery 
operations  and  personnel.  Primary 
duties  include  inserting  and  packaging 
daily  and  weekend  newspapers,  TMC 
program  and  growing  commercial  oper¬ 
ation.  This  person  will  be  responsible 
for  departmental  purchasing,  budget¬ 
ing,  hiring,  scheduling,  machine  main¬ 
tenance,  and  shipping.  Mechanical  and 
electronic  experience  plus  knowledge  of 
inserting,  stacking  and  labeling  equip¬ 
ment  is  a  plus.  Strong  communication 
and  leadership  skills  essential.  Wausau, 
located  in  North  Central  Wisconsin,  is  a 
beautiful  family  community  offering  an 
abundance  of  outdoor  recreation  and 
quality  living.  We  are  a  member  of  the 
Gannett  Company  offering  good  benefits 
and  advancement  opportunities.  Send 
resume  and  salary  requirements  to: 

Betty  Donovan 

Director  of  Human  Resources 
Wausau  Daily  Herald 
800  Scott  Street 
Wausau,  Wl  54401 
Equal  Opportunity  Employer 


GENERAL  MANAGER 
with  broad  newspaper  marketing  and 
administrative  experience  to  manage 
family-owned  20,000  daily  in  a  compe¬ 
titive  area  of  Zone  2.  Top  compensation 
package  to  a  proven  performer.  Send 
resume  and  all  pertinent  details  to  Box 
3497,  Editor  &  Publisher. 


GENERAL  MANAGER  AND 
CIRCULATION  MANAGER 
Has  the  corporate  hassle  got  you  down? 
Newspaper  group  in  zone  6  needs  a 
seasoned  veteran  to  fill  the  need  in  our 
administrative  staff.  This  small,  aggres¬ 
sive  corporation  will  give  you  an  oppor¬ 
tunity  to  grow  with  us.  We  are  a 
company  where  your  hard  work  and 
good  ideas  really  do  pay  off.  Send 
resume  and  salary  history  to  Box  3479, 
Editor  &  Publisher. 


GENERAL  MANAGER 
Opportunity  to  join  an  independent 
30,000  circulation  newspaper  in  an  All- 
American  city  in  Zone  5.  We  are  looking 
for  a  results-oriented  hands-on  manager 
with  a  marketing  background  who  has  a 
well-rounded  experience  in  newspaper 
administration.  Excellent  compensation 
package.  Send  resume  and  salary 
history  to  Box  3496,  Editor  & 
Publisher. 


The  unfortunate  thing 
about  public  misfortunes 
is  that  everyone  regards 
himself  as  qualified  to 
talk  about  them. 

E.M.  Cioran 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER 

Brehm  Communications,  Inc.,  has  an 
immediate  opening  for  a  publisher  with 
a  strong  sales  background,  experienced 
in  competitive  markets.  Join  a  growing 
company  that  affords  opportunity  and 
compensation  limited  only  by  your 
personal  motivation.  Send  resume  and 
cover  letter  to:  General  Manager,  BCI, 
PO  Box  28429,  San  Diego,  CA  92128. 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
Fast  growing  Florida  daily  newspaper  is 
looking  for  an  effective  sales  leader  with 
a  winning  competitive  spirit.  Applicant 
must  have  daily  or  weekly  sales 
management  experience,  strong  organi¬ 
zational  skills,  and  a  good  work  record! 
If  you  want  a  challenge,  a  good  income 
and  a  chance  to  work  with  a  winner, 
send  resume  to  David  Bitner,  Charlotte 
Sun,  23170  Harbor  View  Road,  Char¬ 
lotte  Harbor,  FL  33980  or  call  (813) 
629-2855. 


ADVERTISING  SALES 
for  weekly  newspaper  in  Riverside 
County,  California.  Top  commission  and 
bonus.  (714)  244-4237. 


ADVERTISING  MANAGER  for  5-day 
community  newspaper  in  beautiful 
southern  California.  80-year-old  daily. 
Excellent  benefits.  Must  be  energetic 
and  HONEST.  $22,000-$25,000  to 
start,  can  go  to  $30,00(D.  Chuck  Free¬ 
man,  The  Record  Gazette,  PO  Box  727, 
Banning,  CA  (714)  849-4586. 


A  SUBURBAN  CHICAGO  daily  news¬ 
paper  seeks  a  highly  motivated  profes¬ 
sional  telemarketing  sales  supervisor  to 
oversee  our  telemarketing  sales  staff. 
The  successful  applicant  will  be  respon¬ 
sible  for  organizing,  training  and  moti¬ 
vating  a  staff  with  various  levels  of 
experience.  If  you  are  interested  in  a 
challenging  career  with  an  excellent 
newspaper  servicing  Illinois'  fastest 
growing  market,  please  send  resume, 
salary  history  and  letter  of  application  to 
Box  3491,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
We  are  looking  for  an  experienced  clas¬ 
sified  advertising  manager  to  run  our 
ciassified  ad  department.  The  position 
entails  managing,  approximately  25 
sales  people  and  support  staff,  initiat¬ 
ing  new  programs  to  maximize  sales 
opportunities,  recommending  pricing 
and  packaging  ideas,  and  budgeting 
and  forecasting.  The  best  candidate  will 
be  one  who  has  demonstrated  a  capaci¬ 
ty  to  motivate  and  teach  sales  people, 
someone  who  can  communicate  effec¬ 
tively  with  advertisers,  and  someone 
who  will  be  a  cooperative  member  of  the 
management  team.  The  management 
team  is  dynamic  and  innovative.  The 
classified  manager  reports  to  the  direc¬ 
tor  of  marketing.  We  offer  competitive 
salary,  bonus,  mileage  and  benefits. 
The  Anchorage  Daily  News  is  a  7-day 
daily  in  a  competitive  market.  Circula¬ 
tion  is  56,000  weekday:  classified 
lineage  runs  approximately  800,000 
inches  a  year.  Please  send  a  cover 
letter,  resume,  salary  range  to:  Human 
Resources,  Anchorage  Daily  News,  PO 
Box  149001,  Anchorage,  AK  99514. 
ADN  is  an  EOE. 


CLASSIFIED  MANAGER 
The  Owensboro  Messenger-Inquirer,  a 
32,500  daily  in  northwest  Kentucky,  is 
seeking  a  creative  and  highly  motivated 
classified  manager.  Applicant  must 
possess:  excellent  p^ple  skills,  leader¬ 
ship  and  organizational  ability,  and 
knowledge  of  sales  and  sales  training, 
telemarketing  and  promotion.  Send 
resume  to:  MESSENGER-INQUIRER, 
ATTN:  PERSONNEL,  PO  BOX  1480, 
OWENSBORO,  KY  42302. 


EDITOR  &  PUBLISHER  for  January  7,  1989 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Bismarck  Tribune,  North  Dakota's 
fastest  growing  newspaper,  is  looking 
for  a  goal-oriented  manager  to  lead  our 
classiried/inside  sales  department.  You 
will  be  replacing  an  individual  who  has 
put  together  a  strong  inside  sales  team. 
The  successful  applicant  should  have  a 
basic  knowledge  of  sales  and  sales 
training,  telemarketing  and  promotion. 
A  college  degree  and  supervisory  experi¬ 
ence  will  be  helpful.  A  competitive 
salary,  incentives  and  a  full  benefits 
package  are  offered.  Please  send  a 
letter  of  interest  and  resume  to:  Paula 
Redmann,  Human  Resources,  The 
Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502.  Application 
deadline  Jan.  18th. 


EDITOR  &  PUBLISHER  is  seeking  an 
advertising  representative  for  its  New 
York  office.  Knowledge  of  and  respect 
for  the  newspaper  industry  desired. 
Salary  and  commission  contingent  on 
background.  Interesting,  challenging 
work  with  considerable  travel  required. 
Write  to  D.L.  Parvin,  11  West  19th  St., 
New  York,  NY  10011.  Equal  Opportuni¬ 
ty  Employer. 

Large  weekly  shopper  in  need  of  strong 
sales.  Person  capable  of  selling  both 
advertising  and  printing,  special  promo¬ 
tions  and  new  ideas.  Person  must  be 
able  to  earn  a  minimum  of 
$35,000.00.  Excellent  benefits. 
Contact  K.A.  Lesnar  (605)  339-3633. 


NEW  ENGLAND  NEWSPAPERS  often 
need  management  and  staff,  exper¬ 
ienced  and  entry-level.  Send  in  your 
resume  to  our  active  referral  service; 
also  a  short  classified  ad  (7  agate  lines) 
for  listing  in  our  NENA  Bulletin.  We  will 
send  out  resumes  to  replies,  or  they  can 
contact  you  directly  if  name  is  used. 
THERE  IS  NO  CHARGE,  OBLIGATION 
FOR  THIS  SERVICE.  Please  do  not  ask 
us  to  return  long  distance  calls.  NEW 
ENGLAND  NEWSPAPER  ASSOCIA¬ 
TION,  70  Washin^on  St.,  Salem,  MA 
01970. 


SALES  MANAGER 

Challenging  position  responsible  for 
coordinating  local  advertising  sales  for 
campus  publications.  Successful 
candidate  must  have  substantive 
professional  media  experience,  includ¬ 
ing  print  media  ad  sales  and  related 
Bachelor’s  degree.  Monthly  salary 
$2464-$2966  plus  commission.  Apply 
by  1/23/89.  Cal  State,  Los  Angeles,  CA 
90032.  EO/AA/H/Title  IX  Employer. 

TERRITORY  SALES  MANAGER 
The  Denver  Post  is  seeking  an  exper¬ 
ienced  advertising  sales  manager  to  join 
our  Retail  Advertising  management 
team.  A  challenging  and  rewarding 
position  in  one  of  the  few  competitive 
markets  in  the  country.  Individual  will 
supervise  7  account  reps. 

Must  have  2  years  experience  in  news¬ 
paper  advertising  management.  Proven 
sales  skills  and  creative  ability  a  must. 
Also,  must  have  effective  organizational 
skills  and  strong  communication/people 
skills.  Send  resume  tO:  Employment 
Manager,  The  Denver  Post,  650  15th 
Street,  Denver,  CO  80202.  EOE. 

VICE  PRESIDENT  OF  SALES 
Top  award-winning  newspaper  division 
currently  consisting  of  five  newspapers 
is  seeking  a  vice  president  of  sales  that 
reports  to  the  divisional  executive  vice 
president.  Proven  results-oriented 
manager  with  a  minimum  of  eight  years 
experience  and  degreed.  Able  to  train 
and  motivate  seven  sales  managers  in  a 
highly  growth-competitive  market  place. 
Must  be  able  to  make  a  significant 
contribution  to  a  vibrant,  aggressive 
management  team  of  top  newspaper 
professionals.  Beautiful  location  in 
Zone  3.  Excellent  pay  and  benefits.  Box 
3477,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


VICE  PRESIDENT  OF  DISPLAY  SALES 
The  Flj^,  a  Harte-Hanks  Communica¬ 
tions  Consumer  Publication  Magazine 
in  South  Florida,  is  looking  for  an  exper¬ 
ienced,  aggressive,  results-oriented 
sales  executive  to  direct  the  overall 
efforts  of  its  70-person  Display  and 
Major  Accounts  Advertising  Sales 
Departments.  The  ability  to  function  as 
a  key  member  of  the  organization’s 
senior  executive  team  and  to  lead,  train 
and  motivate  professional  sales  mana¬ 
gers  to  meet  and  exceed  established 
sales  goals  is  essential.  Strong  manage¬ 
ment  and  oraganizational  skills 
combined  with  budgeting/forecasting 
experience  and  the  ability  to  creatively 
develop  both  short  term  and  long  range 
sales  strategy  is  what  we  seek.  Business 
or  Marketing  degree  required.  MBA 
desirable.  Excellent  salary  and  bonus 
potential.  Send  resume  and  salary 
history  in  confidence  to:  Gayle  Pitts. 
The  Flyer,  11900  SW  128  Street, 
Miami.  FL  33186. 


ARTIGRAPHICS 

VERSATILE  NEWSROOM  ARTIST  for 
57,000  Knight-Ridder  PM  in  pleasant 
midwestern  city.  No  editorial  cartoon¬ 
ing,  but  plenty  of  opportunities  to  illus¬ 
trate  and  contribute  as  part  of  a  5-mem¬ 
ber  design  department.  Mac  experience 
a  plus.  Willingness  to  learn  a  must. 
Send  resume,  illustration  samples  to  B. 
Gary  Peterson,  Assistant  Managing 
Editor,  The  News-Sentinel,  PO  Box 
102,  Fort  W»ne,  IN  46801.  An  Equal 
Opportunity  Employer. 


_ CIRCULATION _ 

AGGRESSIVE  140,000  daily  and 
200,000  Sunday  circulation  newspaper 
in  Zone  6  is  searching  for  an  energetic 
and  experienced  manager  to  join  the 
circulation  management  team.  This 
person  will  report  to  the  circulation 
director  and  must  have  circulation 
experience  and  excellent  people  and 
management  skills.  We  offer  excellent 
salary  and  benefits  with  a  potential  for 
career  advancement.  Send  resume 
including  salary  history  to:  Box  3488, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
Battery  News  is  a  fast  growing  free  bi¬ 
weekly  soon  to  go  weekly  newspaper  for 
lower  Manhattan.  Need  hands-on  mana¬ 
ger  with  vehicle.  Open  new  locations, 
supen/ise  drops,  refill  as  needed.  Full 
time  $25,000.  Call  Trentlyon  (212) 
989-4096. 


CREW  SALES  MANAGER 
The  leader  in  newspaper  circulation 
sales  seeks  self-starting  manager  to 
build  a  door  crew  program  in  the  East 
with  major  daily.  First  year  potential 
exceeds  $60,0()0.  Individual  selected 
must  have  experience  in  hiring,  training 
and  motivating  youngsters  and  mana¬ 
gers  in  newspaper  subscription  sales. 
Send  resume  to  Dick  Levis,  Levis 
National,  Inc.,  4  Lincoln  Place,  Madi¬ 
son.  NJ  07940. 


HOME  DELIVERY  MANAGER 
We’re  looking  for  a  home  delivery  mana¬ 
ger  who  wants  a  new  challenge  to  utilize 
a  background  of  solid,  hands-on  circu¬ 
lation  experience.  We  need  an  ambi¬ 
tious,  knowledgeable  manager  with 
strong  administrative  and  people  skills 
who  can  coach  and  motivate  people  to 
strive  for  excellence.  Reports  to  circula¬ 
tion  manager.  Collier-Jackson  system 
experience  desirable.  Our  16,000, 
6-day  paper  serves  a  desirable  rural 
community  in  southeast  Washington. 
Salary  upper  $20’s,  excellent  benefits. 
Tell  us  about  your  accomplishemnts. 
Send  cover  letter,  resume  and  refer¬ 
ences  in  confidence  to  Personnel  Mana¬ 
ger,  Union-Bulletin,  PO  Box  1358, 
Walla  Walla,  WA  99362.  An  equal 
opportunity  employer. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CIRCULATION  MANAGER 
Are  you  currently  stifled  in  a  number  2 
position,  or  on  a  small  daily,  and  want  a 
chance  to  show  your  own  abilities? 
Texas  7-day  AM  with  17,000  weekdays 
and  21,000  Sundays  needs  a  self¬ 
starter!  Experience  with  youths  and 
adult  carriers,  newsstand  sales  and  road 
delivery.  Sales  and  promotional 
strengths  a  plus.  Tell  us  what  you've 
done  in  a  cover  letter  including  salary 
history.  Box  3507,  Editor  &  Publisher. 

NORTHERN  CALIFORNIA  daily  news- 
paper  seeks  a  circulation  director  wth 
sound  leadership,  administrative  and 
selling  skills.  Energetic,  detail-oriented 
candidate  sought  for  this  hands-on 
position.  Send  cover  letter  and  resume 
to  James  McClure,  Oroville  Mercury 
Register,  2081  Second  St.,  Oroville,  CA 

SMALL,  GROWING  medical  marketing 
publication  seeks  a  Distribution  Mana- 
er.  Successful  candidate  will  have 
ands-on  experience  in  building  a  home 
delivery  carrier  force.  Solid  people  and 
management  skills  are  required. 
Submit  resume  with  references  and 
salary  requirement  to:  Gary  Randazzo, 
Health  Care  News,  9391  Grogan's  Mill 
Road,  Suite  A-3,  The  Woodlands,  TX 
77380. _ 

SMALL  ZONE  9  daily  in  a  competitive 
market  needs  aggressive,  sales-minded 
circulation  manager.  Competitive 
salary,  good  benefits.  Box  3511,  Editor 
&  Publisher. 

ZONE  MANAGER  needed  for  140,000 
daily,  200,000  Sunday  circulation 
newspaper  in  Zone  6.  The  successful 
candidate  will  have  a  proven  track 
record  with  experience  in  urban  distri¬ 
bution.  Good  management  skills  and  a 
desire  to  accept  challenges  in  those 
requirements.  Opportunity  for  growth 
with  company  that  offers  good  benefits 
and  competitive  salary.  Send  resume 
and  letter  of  introduction  and  income 
history  to;  Box  3489,  Editor  & 
Publisher. 

COMPUTER  TECHNOLOGY 

NEWSPAPER  SYSTEMS  MANAGER 
Position  available  with  group  of  three 
daily  Colorado  newspapers.  Manager 
will  supervise  the  maintenance  and 
training  of  existing  system  while  plan¬ 
ning  for  future  purchases  of  electronic 
production  and  communication  equip¬ 
ment.  Excellent  hands-on  opportunity 
to  create  a  “next  generation"  pre-press 
computer  system  Tor  newspaper  group. 
Good  salary,  excellent  benefits.  Please 
send  full  resume  to:  Box  3503,  Editor  & 
Publisher. 

DATA  PROCESSING 

ADVERTISING/CIRCULATION 
CUSTOMER  SUPPORT  ASSOCIATE 
Tampa  based  software  development 
firm  needs  individual  with  minimum  3 
years  advertising/circulation  manage¬ 
ment  experience.  Data  processing 
knowledge  helpful.  Non-smoking  envi¬ 
ronment.  Send  resume  to;  Collier- 
Jackson,  Inc.,  Att:  Personnel  Manager, 
R3273,  3707  W.  Cherry  St.,  Tampa, 
FL  33607. 

_ EDITORIAL _ 

Aggressive  zone  4  daily  needs  enterpris¬ 
ing  reporters  with  the  ability  to  develop 
sources.  Box  3459,  Editor  &  Publisher. 

ASSISTANT  NEWS  EDITOR  -  Play  a  key 
role  in  producing  an  award-winning 
Zone  4  mid-sized  daily.  Responsibilities 
include  producing  the  130,000  circula¬ 
tion  Sunday  edition  and  assisting  the 
news  editor  in  running  the  copy  desk. 
Send  clips  that  show  layout,  editing  and 
headline  writing  abilities  to  Box  3457, 
Editor  &  Publisher. 
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ASSISTANT  NEWS  EDITOR 
Growing  Knight-Ridder  AM  on  Florida's 
west  coast  needs  a  high-energy  assis¬ 
tant  news  editor  with  the  desire  to  take 
charge  of  its  news  desk.  Solid  editing 
skills,  a  flair  for  layout,  a  strong  know¬ 
ledge  of  national/world  issues  and  the 
ability  to  motivate  are  a  must.  Write: 
Neil  Besougloff,  News  Editor,  The 
Bradenton  Herald,  PO  Box  921, 
Bradenton,  FL  34206. 

ASSISTANT  CITY  EDITOR  to  help 
generate  meaningful  assignments  and 
shape  copy  for  a  medium-sized  AM 
newspaper.  Applicants  must  be  asser¬ 
tive,  well-read,  possess  strong  language 
skills  and  enjoy  working  with  different 
kinds  of  people.  Solid  reporting  and 
editing  experience  a  must.  Varied  work 
schedule  will  include  nights  and 
weekends.  Send  letter,  resume,  work 
samples  and  salary  requirement  to 
Barbara  Elmore,  Waco  Tribune-Herald, 
910  Franklin  Avenue,  Waco,  TX 
76701. 


ASSOCIATE  DIRECTOR 
Work  for  extremely  active  public  affairs 
office  of  non-profit  organization  near 
the  World  Trade  Center  in  Manhattan. 
Creative  atmosphere.  Must  be  facile 
writer,  strong  editor  &  well-organized 
professional  able  to  handle  the  equiva¬ 
lent  of  a  managing  editor's  responsibili¬ 
ties  for  an  award-winning  national 
magazine,  newsletters  &  other  publica¬ 
tions  that  have  unusually  high  editorial 
standards.  Also  write  press  releases  & 
take  part  in  some  press  liaison.  News¬ 
paper  experience  essential.  Superior 
benefits;  moving  allowance.  Send 
resume,  clips,  examples  of  edited  work 
&  cover  letter  (in  a  number  10  envelope 
only)  telling  precisely  why  you're  right 
for  this  job  to  PO  Box  33/4,  Church 
Street  Station,  New  York,  NY  10007. 


BUSINESS  COPY  EDITOR 
The  News-Sentinel,  a  Knight-Ridder 
57,000  circulation  PM  in  Fort  Wayne, 
IN  is  looking  for  a  versatile  copy  editor 
who  understands  business  Jargon  and 
can  translate  it  to  English.  This  person 
will  have  the  wires,  oversee  page 
makeup  and  layout  and  edit  copy  for 
daily  pages  and  weekly  business 
Monday  tabloid  section.  Position  can 
grow  into  assistant  business  editor  for 
4-person  staff  that  shares  photography 
and  Macintosh-equipped  design  depart¬ 
ments  with  other  sections.  Send  non- 
returnable  samples  of  page  designs  to 
Jim  Strauss,  Business  Editor,  The 
News-Sentinel,  PO  Box  102,  Fort' 
Wape,  IN  46801.  An  Equal  Opportuni¬ 
ty  Employer. 


BUSINESS  REPORTERS 
Investor's  Daily  has  immediate  open¬ 
ings  in  its  Los  Angeles  headquarters  for 
experienced  business  reporters  and 
copy  editors.  Prior  business  journalism 
required  and  advanced  degrees 
preferred.  Salary  and  benefits  competi¬ 
tive  with  other  major  national  dailies. 
We  are  an  innovative  and  aggressive 
newspaper  looking  for  people  who  can 
help  us  grow.  Resume  and  clips  to 
Stephen  Fox,  Editor,  1941  Armacost 
Avenue,  Los  Angeles,  CA  90025. 


CITY  EDITOR 

We're  growing  and  want  a  dynamic  city 
editor  to  lead  our  local  news  staff  of 
eight  reporters  and  two  photographers. 
Applicant  must  have  demonstrated 
skills  in  editing,  headline  writing  and 
layout.  A  good  sense  of  community 
news  and  a  drive  for  excellence.  If  you 
are  that  person  send  resume  and  clips 
to  Gregg  McAllister,  Managing  Editor, 
The  Daily  News,  PO  Box  8'70,  Batavia, 
NY  14021. 


COME  HOME  TO  MAINE.  Lakes.  Moun¬ 
tains.  Ski  resorts.  Pine  forest.  Rivers. 
The  rugged  Atlantic  Coast.  Eight  strong 
weekly  newspapers  expanding  to  nine. 
We  seek  an  editor;  a  creative  photogra¬ 
pher;  2  reporters;  a  business  writer;  and 
a  general  manager.  Send  clips  and 
photo  samples  to  Julie  Hamlin,  Person¬ 
nel  Director,  James  Newspapers,  PO 
Box  269,  Norway,  ME  04268. 

COPY  EDITOR  needed  at  the  Capital,  in 
beautiful  Annapolis,  Maryland,  a  water¬ 
front  community  on  the  Chesapeake 
Bay.  If  you  enjoy  working  with  process 
color  and  good  graphics,  send  resume 
to:  Tom  Marquardt,  Managing  Editor, 
The  Capital,  PO  Box  911,  Annapolis, 
MD  21404.  Send  tearsheets. 

COPY  EDITOR  -  Morning  daily  of 
45,000  circulation  in  Zone  2  seeks 
copy  editor  with  2-4  years  experience. 
We're  going  to  redesign  and  have  just 
introduced  color.  Send  resume  to  Box 
3439,  Editor  &  Publisher. 

COPY  EDITOR  -  Small  but  growing 
daily-Sunday  in  booming  central  Flortda 
needs  versatile  copy  editor.  Excellent 
design,  editing  and  people  skills 
required,  as  well  as  thorough  knowledge 
of  grammar  and  spelling.  Interest  in 
both  local  and  wire  news  preferred. 
Zone  4  only,  Florida  preferred.  Send 
cover  letter,  samples  and  references  to: 
Ronald  W.  Hosie,  Executive  Editor, 
Sanford  Herald,  300  N.  French  Ave., 
Sanford,  FL  32772-1657. 

COPY  EDITOR  needed  on  midsize  daily. 
We  need  solid  editing  and  layout  skills. 
We  need  creativity.  Work  for  progressive 
newspaper,  use  lots  of  color,  and  define 
your  own  specialties  over  time.  Send 
resume  and  examples  of  copy  editing 
work  to  Mark  Torinus,  Managing  Editor, 
Janesville  Gazette,  Janesville,  Wl 
53545. 

EDITORIAL  PAGE  EDITOR 
Immediate  opening.  30,000  circulation 
Philadelphia  suburban  daily/evening 
newspaper.  Management  position. 
Phone  queries  accepted  by  C.E.  Shel¬ 
ton,  Editor,  Times  Herald,  Norristown 
(215)  272-2500. 

EDITOR 

The  Freeport  Journal  Standard  is  look¬ 
ing  to  hire  an  editor  for  a  paper  that  is 
striving  to  be  the  best  in  its  class.  With 
a  circulation  of  18,000,  this  award¬ 
winning,  6-day  newspaper  needs  an 
editor  to  prepare  yearly  budget,  hire 
personnel,  run  the  news  desk,  plan 
coverage,  write  editorials  and  manage 
15  full-time  staffers.  You  will  also  have 
the  opportunity  to  work  with  a  brand 
new,  state-of-the-art  computer  system 
that  has  been  designed  for  full  page 
pagination.  Apply  in  writing  to  Larry  E. 
Shearer,  Publisher,  The  Freeport  Jour¬ 
nal  Standard,  27  S.  State,  Freeport,  IL 
61032. 

FEATURES  EDITOR 
Creative,  high-energy  editor  needed  for 
this  key  position.  We  want  someone  who 
overflows  with  great  story  ideas  and 
knows  how  to  keep  a  small  team  of 
editors  and  reporters  enthusiastic  and 
productive.  This  is  a  rewarding  but 
demanding  hands-on  position.  Experi¬ 
ence  in  running  a  section  and  supervis¬ 
ing  a  staff  is  essential.  Color  experience 
is  preferred  because  we  use  process 
color  everyday  on  every  feature  cover. 
This  7-day  Gannett  newspaper  serves  a 
highly  competitivi-  suburban  market  1 
hour  from  New  York  City.  Tell  us  your 
philosophy  about  what  makes  a  good 
feature  section.  Aiso  send  resume,  tear- 
sheets  and  your  most  recent  week's 
complete  feature  sections  to  Charles 
Nutt,  Executive  Editor,  The  Courier- 
News,  Box  6600,  Bridgewater,  NJ 
08807. 

EDITOR 


FEATURES  EDITOR  -  edit  our  health, 
people,  food,  weekend  and  tv  sections. 
Page  design,  story  planning  with  two 
writers.  One  to  two  years  successful 
editing  background  preferred.  Resume, 
clips  and  references  to:  Ron  Stewart, 
PO  Box  1138,  Greeley,  CO  80632. 

FOUR  JOURNALISM  MAJORS 
WAN  I  ED  to  work  with  News  Bureau 
June  19-Aug.  26  at  the  world  famous 
National  Music  Camp  in  northern 
Michigan.  Lodging/meals  provided. 
Small  salary.  Contact  Patricia  A. 
DeAgostino,  News  Bureau  Director, 
ICA,  M-137,  Interlochen,  Ml  49643 
(616)  276-9221. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 

GROWING  WEEKLY  business  publica- 
tion  in  America's  most  exciting  corpo¬ 
rate  center  is  seeking  an  enthusiastic, 
hardworking  reporter  willing  to  look 
behind  the  headlines  to  issues  and 
trends  affecting  the  business  communi¬ 
ty.  Weekly  or  daily  experience  a  plus. 
Send  copies  of  stories  and  salary 
requirements  to  Doug  Rainey,  Delaware 
Business  Review,  1604  Newport  Gap 
Pike,  Bloomington,  DE  19808. 

HONOLULU  ADVERTISER  -  98,000 
daily;  205,000  Sunday,  seeks: 

1)  GRAPHICS  EDITCJR  to  supervise 
photo  and  art  departments  and  develop 
infographics,  illustrations,  photos. 
Strong  design  skills  and  news  back¬ 
ground  required,  plus  solid  Macintosh 
knowledge.  2)  FEATURES  EDITOR  to 
supervise  6-day  features  and  entertain¬ 
ment  section.  3)  SPORTS  copy  editor/ 
layout  person.  Send  resume,  samples 
to:  Susan  Yim,  ME/Features  &  Design, 
Advertiser,  Box  3110,  Honolulu,  HI 
96802. 

KNIGHT-RIDDER  PM  expects  a  vacan¬ 
cy  on  its  Metro  Desk  soon.  To  qualify  as 
an  assistant  metro  editor,  you  must  be 
very  quick  on  deadline  and  effective 
organizer  with  strong  people  skills,  and 
a  creative  editor  strongly  comitted  to 
developing  enterprise  stories  with  well- 
written  people  angles.  Solid  editing 
skills  a  must.  Minimum  2  years  experi¬ 
ence  preferred.  Send  resume  and  state¬ 
ment  of  news  philosophy  to  Chuck  St. 
Cyr,  Metro  Editor,  The  News-Sentinel, 
600  W.  Main  St.,  Fort  Wayne,  IN 
46802.  An  Equal  Opportunity 
Employer. 

JOBS  FOR  WRITERS.  Newsletter  lists 
openings  in  Northeast.  Send  SASE  for 
free  sample  to  Communications  Career 
Bulletin,  PO  Box  1078,  West  Hartford, 
CT  06107. 

LEAD  ARTIST  needed  for  winner  of 
1987  SND  Gold  Award  overall  design.  3 
to  5  years  experience  required.  Illustra¬ 
tion,  infographics  and  Mac  skills 
required.  Need  extensive  color  experi¬ 
ence  and  be  able  to  create  full  page 
designs.  Also  work  as  design  leader  on 
special  projects.  Send  portfolio  of  20 
slides  and  references  to  John  Genzale, 
Managing  Editor,  Tribune  Newspapers, 
120  W.  First  Ave.,  Mesa,  AZ  85202. 

LIFESTYLE  EDITOR 
For  Vero  Beach  Press-Journal,  a 
25,000  circulation  AM,  halfway  down 
Florida  East  Coast.  Five-person  staff, 
large  section,  use  much  color.  Applic¬ 
ants  must  have  experience  as  lifestyle 
or  features  editor.  Must  be  good  at  plan¬ 
ning,  design,  motivation  and  be  able  to 
produce  bright,  bold  layouts  and  topi¬ 
cal,  fresh  story  ideas.  No  calls,  please. 
Send  resume  and  tearsheets  of  work  to 
Bryon  Gray,  c/o  Vero  Beach  Press  Jour¬ 
nal,  Box  1268,  Vero  Beach,  FL  32961. 
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LEGAL  NOTICE 


ATTENTION:  WOMEN  WHO  SOUGHT  EMPLOYMENT  WITH  THE  VOICE  OF  AMERICA  (VOA),  THE  UNITED 
STATES  INFORMATION  AGENCY  (USIA),  OR  THE  UNITED  STATES  INTERNATIONAL  COMMUNICATION 
AGENCY  (USICA)  BETWEEN  OCTOBER  8, 1974  AND  NOVEMBER  16, 1984. 

YOU  MAY  BE  A  VICTIM  OF  SEX  DISCRIMINATION 
ENTITLED  TO  A  MONETARY  AWARD  AND  A  POSITION  WITH  THE  AGENCY. 

UNITED  STATES  DISTRICT  COURT  FOR  THE  DISTRICT  OF  COLUMBIA 


CAROLEE  BRADY  HARTMAN,  et  al., 
Plaintiffs, 


CHARLES  Z.WICK, 
Defendant 


Civil  Action  No.  77-201 9 
Judge  Charles  R.  Richey 


PUBLIC  NOTICE 


also  formerly  known  as  me  United  States  Intemationid  Communication  Agency  (USICA) .  On  January  1 9, 1 988,  the  Court  issu^  its  opinion  ordering  relief  in  a  variety 
of  forms  to  potential  dass  members.  Accordingly,  this  case  is  now  in  the  remMtal  phase. 

JOBS  COVERED 

SpacMIcaly.  the  Court  hai  found  thit  the  Agency  hat  dltcriinitMled  againtt  vnonten  In  hiring  In  the  lolotwing  jobt: 

•Electronic  Te^nldan  (Occupational  Serlet  856) 

•Foreign  Language  Broadcatter  (OocupKional  Sarlet  tOtS) 

•Memalonal  Radto  Broadcatter  (Other)  (Occupational  Serlec  tOOt) 

•Intamttlonal  Radio  Broadcatter  (Engith)  (OccupMional  Serlet  1001) 

•Production  Spedalitt  (Occupatlontl  Serlet  1071) 

•Wriltr/Edhor  (Occupational  Serlae  1082) 

•Foreign  Infonnatlon  Spedaltt/Forelgn  Allalrt  Speclaltt/Forelgn  Service  Information  Officar/Foreign  Service  Olllcer  (Occupadorud  Serlet  1085  and  130) 

•Radio  Broadcatt  Tachnidan  (Occupational  Serlet  3940) 

WHO  IS  INCLUDED 

AlwoiTtanwhotoughtanployiTant«rllhthaAgancylnanyollha|obtlittadabavabaMraanOctobar8,  t974andNoverrt)ar  16, 1964  and  trtre  not  hired  may  be  tllgfcia  tar  raM.  Alto  Included 
are  thote  women  who  were  ditoouraged  from  appljrlng  lor  theta  pot  Wont  during  that  time  period.  EvanthotewomantutitaquanllyhIradbythaAgancyIntomacapadtymaybaantilladtopar- 
tlcpwe  In  the  remedial  phata  of  thIt  cate. 

Woman  who  tought  arrploymtnt  with  the  Agency  at  Foreign  Sendee  Oflican  or  Foreign  Sarvica  Information  Oniotrt  may  be  aigtale  lor  dnarani  Wndt  of  renal  depending  itxm  the  dae  of  ^>- 
pkatlon  and  whether  they  toughlarrployrntnt  at  the  entry  level  or  mld-laval.  Women  who  toughremolovmenlwth  the  AaeriCT  at  entry  level  Foreign  Sendee  Oflloett  or  ForeInn  Service 
IntormatlonOfllcaniniheyaart  1974-t977mutluaathepR)caduraoullinadbalow.  Women  who  louohierTPlovmeni  with  die  Aoenev  at  mkHevelForJnn  Service  Offlcart  or  ForelonSarvloe 
IntormationOllloart  In  the  yearn  1974-1964  mutt  alto  utatheprocaduraoutllnadbelow.  However,  woman  who  toughtamploymant  with  the  Agency  at  ukylawal  Foreign  Service  Olllcart  or 
Foreign  Sanrioa  Information  Ollloart  In  the  yaart  1 978-1 984  cannot  ute  the  procedure  oulllnod  below,  tinea  the  Court  hat  ordered  an  atamalive  form  of  renal  for  them  and  talactad  women  In 
thW  group  wB  be  noMlad  Individually  at  to  their  rlghtt. 

RELIEF  AVAILABLE  AND  HOW  TO  OBTAIN  IT 

Renal  available  to  date  rnembart  may  Include  a  monetary  award  and/or  priority  contkfarallon  lor  a  currant  poclllanwth  the  Agency.  H  you  think  you  may  be  entiled  to  raliaf,  you  osKi  obtain 
a  claim  form  oomplate  I  fully,  and  ratumitooountallortheplaintill  data.  Bruc8A.Fradricl(ton,Etq.,  WabetarAFradrickton,  1 81 9  H  Street,  N.W..  Suita  30tXWatNngton,D.C.20fX)6  (202/ 
659-8519,  poctmarkadnolalerthan  July  IS.  1989. 

You  may  obtainaclaimlorm  In  partonandtar  In  wriing  from  tavaraltourcae:countal  lor  the  plaintif  clast,  whoteaddreet  it  ntladabova;ln  parson  from  USIA,  Front  Lobby,  301 -4lh  Street,  S.W, 
WatNn^on,  O.C.  (8:1Sam  -5:0Gpm),  Ollioa  of  Partonnal  Management  (0PM),  Fadaral  Job  Information  Canter  (Firtt  Floor,  Room  1425),  1900  E  Street,  N.W,  Washington,  D.C.  (830am- 
230pm).orlromaroaOPMollloetthtoughoutthecountry;inwilting,  VOA-Hartman,  P.O.Box 400,  Washington,  O.C. 20044.  You  should  caraluly  consider  alouettiont  on  the  daim  form,  elon 
l.andtalumWtooounteltartheplalntll1t.  [)onotiaylerainrdreumettncee.talumthadaimtormto  the  Judge,  thaCourtorthaClarkolthaCourt.  The  Jud(^  the  Court  and  the  Clark  d  tie 
Court  will  not  accent  the  daimlormt  and  will  not  forwird  daim  lormt  to  plakitiflt' counsel. 

PROCESSING  OF  CLAIMS 

The  procatt  lor  handing  daknt  hat  not  bean  Anally  dacldad.  Thus  far,  the  Court  hat  ordered  that  responding  data  marTbartdamonttrdalhak  potential  antWamant  to  reM  al  an  individual 
hearing  to  be  scheduled  ala  later  data.  However,  the  Court  hat  reserved  the  right  to  reconsider  this  procedure  In  the  averM  the  nunbar  of  daimt  fled  makat  this  approach  unmanagaabla. 

Should  individual  hearings  be  used,  you  wM  be  fully  informed  at  to  the  data  atKftima  of  your  hearing.  Moreover,  you  wll  be  aislllad  to  legal  repratantalionbyeountalforthaplalntAfclattorhit 
datignaeatnocoat  toyou.  Legal  counsel  wll  dkeutt  your  daim  wth  you  prior  to  your  hearing,  help  you  prepare  your  case  and  repietars  you  at  your  hearing.  Youmay.of  course,  rttaki  your 
own  attorney  to  rapratant  you,  I  you  to  desire. 

At  the  Individual  hearing,  you  wll  be  asked  to  damonttrata  your  potarWai  antWamant  to  ralial  by  thovringthd  you  applied  lor  one  or  more  of  the  covered  poeitlont  during  the  period  Odobar  8, 
1974  and  November  16, 1964and  that  you  ware  rajeded,  or  that  you  ware  dkoouraged  from  applying.  Evidence  may  be  raqukad  in  the  form  dtattimony,  documents,  or  both.  Onoeyouhava 
demonstrated  thatafaett,  USIA  It  rertulredtoprtwe,  by  dear  and  convkidng  avktenos.  that  you  were  nd  hired  (lor  tcdl  position  lor  which  you  appAad)  for  a  legMmata.non-dwcrlminaloryraa- 
ton.tuchatlaluratopottettrequititaqualificationt.  Should  USIA  makatuchathowing,  you  would  than  baantitladto  damonttrata thattheAgancySraaton  it  marelyaoovarfortaxditcrimi- 
nation  or  unworthy  of  baM. 

Fdowlng  the  hearing,  die  Pretiding  Official  wll  dadda  whether  you  are  antAladtoralialand,lto,whatraliafltapprapriatai  Youmaybetntlled  to  wagae  and  banaAtt  you  would  have  earned 
I  you  had  bean  hired  (backpay)  from  the  date  d  your  re|ectlon  untl  the  dale  reAet  It  approved.  UndarAia  law,  back  pay  it  ofltat  by  eamingt  you  rraqr  have  had  during  the  period.  In  addlion. 
you  maybaloundloba  entiled  tofront  pay  (that  ki.  compensation  intothe  future  untl  an  approprlatepotlion  It  afforded  you).  Sknlarly.you  may  be  found  to  be  entiled  to  priority  contkfaratlon 
loranpiloymantwAhtha  Agency.  A  hkad,  you  may  further  be  entitled  to  retroacUve  seniority  wAh  the  associated  benallM  and  the  value  of  any  promoliont  you  would  Btely  have  hadlyouhad 
not  tuAerad  dWcriminatlorL 


REQUIRED  STEPS  TO  FILE  YOUR  CLAIM 

To  particloalein  the  remedial  Phase,  you  must  hiAveomnleltAie  daim  form  and  return!.  POSTMARKED  NO  LATER  THANJulv15i  1989.  tooountel  lor  die  plakitH  data.  Yourlalurelo 
do  to  wll  retuH  In  your  toting  all  rights  you  may  have  in  Atitlawtuil  I  you  have  quattiont  about  your  rights  or  procaduretavalabloloyou.youmayoontadoountaltorthaplaintHIclatt: 

BrucaA.Fradriclaon 
Webstar  8  Fradrickton 
1 8 19  H  Street.  N.W..  Sule  300 
Wathlngtan.O.C.  20006 
(202«S»8S1S) 


Octob0r4, 1988 


/s/ Judge  Charles  R.  Richey 

Unlad  States  Oittrtot  Court 
Judge  Chariat  a  Richey 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


MAGAZINE  EDITOR 
University  of  Illinois 
Alumni  Association 

Editor  will  be  responsible  for  all  aspects 
of  a  new  alumni  magazine  representing 
the  University  of  Illinois  at  Urbana- 
Champaign  and  Chicago.  Duties 
include  initial  planning  of  the  publica¬ 
tion,  writing,  editing,  production, 
budgeting,  and  advertising  functions. 
Must  work  closely  with  editors  of  2 
alumni  tabloids.  Position  will  be  located 
on  the  Urbana-Champaign  campus. 
Salary  commensurate  with  experience. 
Closing  date  for  applications  is  January 
23rd.  Requirements:  Bachelor's  degree 
in  journalism  or  related  field.  5  years' 
exfKience  in  feature  writing  and  editing. 
Understanding  of  magazine  design. 
Ability  to  work  independently  and  with 
others.  Knowledge  of  typesetting, 
design  and  printing.  Excellent  grammar 
and  writing  skills.  Send  letter  of  appli¬ 
cation,  3  references  and  writing 
sanioles  to:  Search  Committee,  U  of  1 
Alumni  Association,  227  mini  Union, 
1401  W.  Green  St.,  Urbana,  IL  61801. 
Desired:  Overall  knowledge  of  the 
University  of  Illinois.  The  University  of 
Illinois  Alumni  Association  is  an  Affir¬ 
mative  Action/Equal  Opportunity 
Employer. 


MANAGING  EDITOR 

Creative,  energetic  editor  needed  for  a 
four-color,  national  employee  magazine 
produced  at  Postal  Sen/ice  Headquar¬ 
ters.  Washington,  DC.  Highly  developed 
writing  skills  must  be  backed  up  with  an 
ability  to  develop  and  plan  articles, 
artwork,  graphics  and  photographs  for  a 
760,000  circulation  publication.  Appl¬ 
icants  need  to  be  familiar  with  produc¬ 
tion  activities  required  for  a  timely  and 
professional  publication  including  over¬ 
seeing  design,  layout,  proofreading. 
The  ability  to  meet  deadlines  during  all 
phases  of  the  publication  process,  to 
work  with  little  supervision,  to  relate  to 
all  levels  of  employees  from  craft  work¬ 
ers  to  senior  managers  and  to  mesh 
effectively  with  design  and  printing 
professionals  are  vital  to  be  successful 
in  this  position.  Publishing  experience  a 
plus.  Salary  range  from  $43,000  to 
$58,000. 

Applicants  should  include  samples  of 
magazines  and  other  editorial  material 
they  have  produced.  Apply  to: 

U.S.  Postal  Service 
Headquarters  Personnel  Division 
475  L’Enfant  Plaza,  SW 
Room  1813,  Attn:Team  B  89-07 
Washington,  DC  20260-4261 


NEWS  EDITOR 

Rockingham  County  Newspapers  has  an 
opening  for  a  news  editor  to  handle 
assignments,  editing  and  layout  for  a 
twice-weekly  newspaper.  Some  evening 
work  required.  Send  cover  letter, 
resume,  samples  of  work  to  Robert  M. 
Herbert,  Editor,  Rockingham  County 
Newspapers,  PO  Box  250,  Exeter,  NH 
0383.3 


MID-SIZED  ZONE  4  daily  needs  a  bright 
copy  editor  who  produces  bright  pages 
and  headlines  and  makes  copy  sparkle. 
Demonstrated  ability  more  important 
than  experience.  Box  3458,  Editor  & 
Publisher. 


PHOTO/GRAPHICS  DIRECTOR  for  3 
award-winning  and  rapidly  growing  AM 
dailies.  If  you  have  excellent  manage¬ 
ment  and  communication  skills,  leader¬ 
ship  ability  and  are  looking  to  do  the 
best  work  of  your  life,  send  resume  and 
samples  to  John  Genzale,  Managing 
Editor,  Tribune  Newpapers,  120  W. 
First  Ave.,  Mesa,  AZ  85202. 


REGIONAL  EDITOR  for  southwest 
Nebraska  and  northwest  Kansas.  Some 
experience  as  reporter-photographer 
and  reliable  transportation  required. 
Send  resume,  references  and  clips  to 
McCook  Daily  Gazette,  PO  Box  1268, 
McCook,  NE  69001. 


REGIONAL  EDITOR  needed  to  super¬ 
vise  two  full-time  reporters  and  16 
correspondents  in  competitive  market. 
Apply  if  you  have  ^ood  news  judgement, 
story  ideas,  organization  and  motivation 
skills.  Editor  would  help  set  policy  in  a 
progressive  newsroom.  Send  examples 
of  editing/writing  and  resume  to:  Box 
3504,  Editor  &  Publisher. 


REPORTERS  for  NYC’s  premier 
community  NEWSpaper  group.  We  seek 
quality-conscious,  NEWS-oriented, 
fact-driven  applicants.  Resume,  cover 
letter,  clips  to:  Lisa  Malwitz,  Brooklyn 
Paper  Publications,  26  Court  Street, 
Brooklyn  Heights,  NY  11242. 


REPORTER 

Growing  Southern  California  weekly  is 
looking  for  a  bright  energetic  reporter 
with  strong  writing  skills.  Journalism 
degree  or  experience  preferred.  Photo¬ 
graphy  also  a  plus.  Send  resumes  to 
The  Californian,  PO  Box  970,  Temecu¬ 
la,  CA  92390. 


REPORTER  -  Feisty  South  Jersey  daily 
has  an  opening  for  a  beat  reporter  on  its 
aggressive  news  team.  We're  an  AM  that 
digs  for  the  news  but  also  goes  after 
features.  Some  experience  desirable. 
Send  cover  letter,  resume,  clips  and 
salary  requirements  to  Bill  Blocher, 
Managing  Editor,  Ocean  County 
Observer,  8  Robbins  St.,  Toms  River, 
NJ  08754. 


REPORTER 

The  Daily  Record,  a  60,000  daily  in 
suburban  northwest  New  Jersey,  seek¬ 
ing  enterprising  reporter  who  can 
uncover  daily  news,  produce  insightful 
takeouts  and  write  quickly  with  flair.  At 
least  3  years  daily  experience  required. 
Competitive  salary,  room  for  growth. 
Letter  and  clips  to  Jack  Bowie,  City 
Editor,  Daily  Record,  629  Parsippany 
Rd.,  PO  Box  217,  Parsippany,  NJ 
07054.  No  phone  calls,  please. 


LOOKING  FOR  A  BETTER  JOB? 

MediaLine  can  help.  We  search  across  the  country  for 
the  freshest  job  openings  in  the  newspaper  business. 
Then  we  report  those  openings  to  you  every  day  via  tele¬ 
phone  or  computer.  If  you’re  tired 
of  stale  job  leads,  call  our  toll  free 
number  to  find  out  how  to  . 

put  your  job  search  into  ^  ,  f 

800-237-8073  ^ 

In  Calilomia:  408-296-7353 


REPORTER  sought  at  entry-level  posi¬ 
tion  by  small  Florida  daily,  part  of  large 
group.  Good  advancement  ^ssibilities. 
Write  Box  3498,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
Looking  for  3-5  years  experience  for 
sports  desk.  Experience  and  expertise 
in  editing  copy,  writing  headlines  and 
laying  out  pages.  Pagination  experience 
helpful.  Would  be  responsible  for  some 
daily  editions.  Position  offers  unlimited 
ability  to  grow  and  advance  at  thriving 
7-day  morning  newspaper.  Send 
resume  to  Personnel  Director,  Pough¬ 
keepsie  Journal,  SCE,  PO  Box  1231, 
Poughkeepsie,  NY  12602.  Women  and 
minorities  encouraged  to  apply. 
EOE/M/F. 


SPORTS  NEWS  EDITOR 
For  Zone  4  AM  newspaper  with 
130,000  Sunday  circulation.  Need  an 
experienced  sports  man  to  direct  staff 
coverage  of  top  major  college  programs, 
professional  sports  and  preps.  Salary 
commensurate  with  experience.  Box 
3463,  Editor  &  Publisher. 


SPORTS  SLOT.  Need  desk  person  who 
can  lay  out  attractive  pages,  write  sharp 
heads,  make  tough  deadlines  for 
95,000  AM.  Prefer  2-3  years  desk 
experience.  Resume  and  tearsheets  to 
Steve  Pappas.  News-Journal,  PO  Box 
431,  Daytona  Beach,  FL  32015. 


THE  FORT  LAUDERDALE  News/Sun 
Sentinel  is  looking  for  a  feature  writer. 
Candidates  should  have  at  least  five 
years  professional  experience.  Submit 
10  clips  and  resume  to:  Robin  Dous- 
sard.  Features  editor,  News/Sun 
Sentinel,  101  N.  New  River  Dr.,  Fort 
Lauderdale,  FL  33301.  Equal  Oppor¬ 
tunity  Employer. 


THE  MERIDIAN  STAR.  Mississippi's 
general  excellence  award-winner,  is 
looking  for  2  copy  desk  people  with  the 
language  and  design  strengths  we 
require.  We  offer  competitive  salary,  the 
Sunbelt  and  a  challenge  to  excellence 
on  a  25,000  circulation  daily.  Send 
resume,  references  and  layout  samples 
to  Ted  Truby,  Managing  Editor,  The 
Meridian  Star,  PO  Box  1591,  Meridian, 
MS  39301.(601)693-1551. 


The  St.  Paul  Pioneer  Press  Dispatch,  a 
Knight-Ridder  newspaper,  invites  appl¬ 
icants  for  the  following  openings: 

ARTS  AND  ENTERTAINMENT  EDITOR 
-  must  have  proven  knowledge  and  skills 
in  popular  arts  and  fine  arts.  Manage  a 
department  of  six.  Salary  will  be  in  the 
upper  $40's. 

ARTIST  -  must  have  proven  ability  to 
draw  newspaper  illustrations.  Working 
knowledge  of  MacDraw  II  essential. 
BUSINESS  REPORTER  -  must  have  at 
least  2  years  business  reporting 
experience. 

SPORTS  NEWS  EDITOR  -  must  have  at 
least  five  years  daily  newspaper  experi¬ 
ence;  at  least  2  years  of  layout;  some 
rim  and  slot  experience;  solid  sports 
background.  Salary  will  be  in  the  upper 
$40's. 

Excellent  wages  and  fringe  benefits. 
Send  letter,  resume,  and  work  samples 
to:  Wayne  Hassell,  Assistant  to  the 
Editor,  St.  Paul  Pioneer  Press  Dispatch, 
345  Cedar  Street,  St.  Paul,  MN  55101. 
EOE. 

WE  NEED  a  replacement  for  a  superb 
copy  editor  who  left  to  go  to  a  larger 
newspaper.  We  are  a  northeast  Ohio 
PM,  95,000  daily  and  145,000 
Sunday.  If  you  possess  the  skills  and 
talent  to  become  a  versatile  addition  to 
a  10-member  universal  copy  desk, 
please  send  a  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  OH  44501.  No 
phone  calls,  please. 


We're  looking  for  a  hardv;orking  reporter 
who  loves  breaking  news  and  also  is 
skilled  at  crafting  people-focused  news 
features.  The  opening  on  our  Knight- 
Ridder  PM  includes  coverage  of  envir¬ 
onmental  news.  Minimum  2  years 
experience  preferred.  Send  resume  and 
clips  to  Chuck  St.  Cyr,  Metro  Editor, 
The  News-Sentinel,  600  W.  Main  St., 
Fort  Wayne,  IN  46802.  An  Equal 
Opportunity  Employer. 


You  excel  at  page  design?  Pay  attention 
to  details?  Possess  strong  copy  editing 
and  headline  writing  skills?  Love  to 
tackle  redesigns?  The  Houston  Post  has 
a  spot  for  you.  We're  looking  for  a  strong 
team  player  to  join  our  features  desk 
and  help  produce  our  lively  Style. 
Travel,  Food,  TV  and  Calendar  sections. 
Send  resume,  clips,  samples  of  page 
designs  and  editing  skills,  .along  with  a 
cover  letter  and  references  to:  Lori 
Schaffer,  Chief,  Features  Design  and 
Editing  Desk,  The  Houston  Post,  4747 
Southwest  Freeway,  Houston,  TX 
77027. 


ASSISTANT  SUPERINTENDENT 
Zone  2,  large  daily  metropolitan  news¬ 
paper  is  seeking  an  individual  with  3-5 
years  of  maiTroom  management/ 
supervisory  experience  in  a  union  envi¬ 
ronment.  The  applicant  selected  will  be 
responsible  for  daily  operations  and  will 
supervise  a  shift  of  200  employees.  The 
ideal  candidate  will  have  a  broad  know¬ 
ledge  of  all  mailroom  equipment  and 
procedures  and  be  able  to  evaluate  the 
current  operations,  make  recommenda¬ 
tions  to  improve  efficiency  and  produc¬ 
tivity,  and  implement  changes.  Experi¬ 
ence  with  zero-based  expense  budget- 
ing,  staffing  projections  and 
justifications,  and  the  use  of  computer¬ 
ized  systems  is  desirable.  Send  resume 
and  salary  requirements  to  Box  3501, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer  M/F 


MARKETING 


Ambitious,  goal-oriented  Marketing 
Manager  to  coordinate  all  sales  activi¬ 
ties  of  newspaper  publishing  company 
in  St.  Paul,  MN,  north  metro  area. 
Responsible  for  advertising  sales  in  2 
weekly  newspapers,  1  large  shopper, 
circulation  building,  growing 
commme'’cial  pre-press  and  web  print¬ 
ing,  city  information  guides,  other 
miscellaneous  profit  centers  and  deve¬ 
lop  promotion  plans.  Also  responsible 
for  budgeting,  targeting  and  manage¬ 
ment  of  11-person  sales  staff.  Member 
of  Operating  Committee,  responsible  to 
owner.  Must  have  marketing,  advertis¬ 
ing  or  business  degree,  or  comparable, 
and  minimum  3  years  managing.  Good 
in  people  skills  and  enthusiastic. 
Contact  Howard  D.  Lestrud,  Admin. 
Asst.,  Sell  Publishing  Company,  PO  Box 
250,  Forest  Lake,  MN  55025;  or  call 
(612)  464-4601.  An  equal  opportunity 
employer. 


MARKETING  DIRECTOR 
Capable  creative  leader  wanted  by 
major  eastern  suburban  weekly  news¬ 
paper  company.  As  member  of  top 
management  team,  this  experienced 
newspaper  professional  will  take  charge 
of  revenue  producing  operations, 
including  advertising  and  circulation, 
also  art  department-,  promotion,  mark¬ 
eting  and  sales  training.  Supen/ision  of 
70  staff,  7  managers.  Excellent  salai^, 
benefits  for  eager  revenue  builder  with 
successful  track  record.  Box  3428, 
Editor  &  Publisher. 

All  good  things  are 
cheap;  all  bad  are 
very  dear. 

Henry  David  Thoreau 
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EDITOR  &  PUBLISHER  foi  January  7,  1989 


HELP  WANTED 


UARKETING 


MARKETING 

DIRECTOR 

Zone  2  daily,  slightly  under  20,000 
circulation,  has  created  a  new  position 
for  a  marketing  director.  This  individual 
will  oversee  all  revenue  departments 
and  report  directly  to  the  publisher. 
Position  requires  college  degree  -  hope¬ 
fully  in  marketing  -  and  hands-on  sales 
experience  on  one  or  more  newspapers 
our  size.  Strong  people  skills  are  an 
absolute  must. 

If  you'd  like  to  live  in  one  of  America's 
friendliest  cities,  like  to  develop  a  sales 
program  for  an  aggressive  organization 
and  like  to  be  a  member  of  an  award¬ 
winning  team  that  now  needs  a  stronger 
marketing  program,  then  let  us  hear 
from  you. 

The  position  is  open  now.  Tell  us  every¬ 
thing  about  you  in  the  resume  you  send. 
Include  salary  history  as  well  as  your 
expectations. 

Write  today  to  Box  3508,  Editor  & 
Publisher. 


MARKETING  RESEARCH 


MARKETING  AND  RESEARCH 
Large,  diversified  communications 
company  looking  for  individual  to  coor¬ 
dinate  marketing  and  research  at  the 
local  newspaper  level.  Responsibilities 
include  developing  sales  materials  for 
advertising  sales  people  and  for  circula¬ 
tion,  planning  and  executing  media 
schedules  and  advertising,  as  well  as 
coordination  of  the  newspaper's 
research  projects.  Position  reports  to 
the  publisher  and  individual  is  expected 
to  be  an  active  member  of  the  newspap¬ 
er's  operating  committee.  Newspaper 
experience  required.  Background 
should  include  promotion  planning  or 
sales.  Position  requires  initiative,  versa¬ 
tility,  excellent  communication  skills. 
Excellent  benefits  and  opportunities  for 
professional  growth.  Competitive  sala¬ 
ries.  Send  resume  and  salary  history  to: 
Box  3505,  Editor  &  Publisher. 


Classified  Advertising 
(212)  675-4380 


HELP  WANTED 


PHOTOGRAPHY 


KING  SALMON  TO  KINDERGARTEN 
We  need  a  photojournalist  who  can  do  it 
all  well  in  the  prettiest  place  in  Alaska. 
The  Homer  News  is  a  hard-charging 
weekly  in  search  of  excellence.  We  can 
promise  good  clips  and  a  hell  of  a  good 
time  fishing,  skiing,  kayaking  as  well  as 
covering  everything  from  outdoors  to 
city  hall.  Plan  on  a  fair  amount  of  writ¬ 
ing,  lots  of  shooting  and  unlimited  free¬ 
dom.  Send  clips  and  resume  to  Homer 
News,  3482  Landings,  Homer,  AK 
99603. 


PHOTOGRAPHER 

We  need  a  photographer  who  has  a 
sharp  eye  for  features  and  the  aggres¬ 
siveness  to  shoot  spot  news  for  our 
award-winning  daily  and  weekly  news¬ 
papers.  We  appreciate  good  photos  and 
we  play  them  well.  Send  resume  and 
examples  of  work  to:  Chas  Metizier,  PO 
Box  22365,  Gilroy,  CA  95021-2365. 


Newspaper  editors 
find  advertisements 
in  E&P  more  helpful  - 
at  least  six  times 
more  than  any  other 
publication! 


PRODUCTION 


NIGHT  MAILROOM  MANAGER  Growing 
Southern  California  daily  is  seeking  a 
strong  manager  to  run  night  operation. 
Harris  background  preferred.  Send 
resume  and  salary  history  to:  Personnel 
Dept.,  The  Sun,  399  No.  “D"  St.,  San 
Bernardino,  CA  92401.  EOE. 


OFFSET  PRESS  PERSON  -  at  least  four 
years  experience  on  double-wide  press¬ 
es.  Headliner  Offset  and/or  mainte¬ 
nance  experience  a  plus.  Apply  to: 
Personnel  Dept.,  The  Sun,  399  No. 
“D"  St.,  San  Bernardino,  CA  92401. 
EOE. 


ELECTRONIC  COLOR  PREPRESS 

OPPORTUNITIES 

The  Chicago  Tribune  is  a  highly  visible  communications  company  with  some  of  the  most  tech- 
nicolly-ad^nced  systems  in  our  industry. 

We  are  currently  seeking  the  following: 


This.position  is  primarily  responsive  h>r  working  os  a  liaison  vrith  production  supervise  and 
our  various  customers  to  facilitate  and  coordinate  the  flow  of  work  in/out  ot  the  division. 
The  ideal  candidate  will  hove  4  to  5  vears  of  experience  os  a  C.S./Q.A.  rep  in  a  commerciol 
printing  environment.  A  thorough  knowledge  of  the  specifications  required  for  gravure 
printing  process  is  also  requirerT 

•  Production  Supervisor 

This  individual  will  be  responsible  for  supervising  and  coordinating  the  internal  prepress  pro¬ 
duction  of  various  weekly  supplements. 

Qualifications  will  include  5  years  production  experience  in  a  commercial  electronic  prepress 
environment  to  include  scanning,  one  year  supervising  the  operation  of  o  cc^  imoging 
system  operation,  ond  production  knowledge  which  includes  conventional  stripping  and  con¬ 
tacting. 

Candidate  must  also  hove  excellent  problem  solving  skills  and  teambuilding  ability. 

•  Scanner  Operafors 

Qualify  candidates  must  possess  a  minimum  of  3  year*  production  experience,  preferably 
with  gravure.  Prepress  color  system  inputting  experience  would  be  a  ^us. 

•  Scffex  Operators 

Qualifi^  candidates  must  possess  a  minimum  of  two  years  experience  on  the  Scitex  system. 
Our  system  includes  the  PIXET,  IMAGERII,  ASSEMBLE^,  and  SMART  SCANNERwork  stations. 
Interested  individuals  should  be  willing  to  work  days  or  nights  including  weekerids. 

In  return  we  are  prepared  to  offer  an  outstanding  startina  salary  and  comprehensive  benefits 
pockoge.  Please  send  your  resume  along  with  salary  history  in  strict  confidence  to: 

Tha  Chicago  Tribuno  Company 
Enmioyoo  Rotations  (MAG) 

7/7  W.  Chicago  Avonuo 
Chicago,  IL  60610 


(Thicap  Tribune 
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HELP  WANTED 


PRODUCTION 


PRODUCTION  DIRECTOR 
Seeking  hands-on  director  for  6-day 
newspaper.  Must  have  Goss  Urbanite 
press,  camera  and  color  separation 
exprience.  Just  installed  new  front  end 
sykem.  Excellent  opportunity.  Located 
in  the  beautiful  Shenandoah  Valley. 
Contact  H.  Phillips,  c/o  The  News- 
Virginian,  PO  Drawer  1027,  Waynes¬ 
boro,  VA  22980,  (703)  949-8213. 


PRODUCTION  MANAGER 
Medford  (OR)  Mail  Tribune,  a  30,000 
daily  newspaper,  is  seeking.a  produc¬ 
tion  manager  to  supervise  composing, 
camera,  platemaking  and  press  opera¬ 
tions.  The  Mail  Tribune,  a  division  of 
Ottaway  Newspapers,  Inc.,  is  located 
half-way  between  Portland,  OR  and  San 
Francisco,  Ca  in  the  scenic  Rogue 
Valley  of  Southern  Oregon. 

This  department  head  position  requires 
a  broad  knowledge  of  printing  produc¬ 
tion  and  excellent  admrnistrative  skills. 
Recent  supervisory  experience  must 
reflect  leadership  strength,  technical 
competence  and  a  proven  track  record 
of  high  performance  standards  required 
for  this  Ottaway/Dow  Jones  newspaper. 
Mail  Tribune  is  a  smoke-free  workplace. 
Compensation  includes  salary  commen¬ 
surate  with  experience  and  a  full  bene¬ 
fits  package.  Send  resume  and  salary 
requirements  to:  Jim  Osborn,  General 
Manager,  The  Mail  Tribune,  PO  Box 
1108,  Medford,  OR  97501. 


PRODUCTION  TRAINING  MANAGER 
A  large,  progressive  company  in  south 
Florida  seeks  a  qualified  production 
training  manager.  The  preferred  candi¬ 
date  will  have  several  yrars  of  technical 
training  experience.  In  addition,  this 
person  will  be  in  charge  of  all  produc¬ 
tion  training  which  includes  offset 
presses,  inserting  machines  and  AGV's. 
Production  safety  training  will  be 
another  major  responsibility.  Require¬ 
ments  include  a  4-year  degree  and 
excellent  oral  and  written  communica¬ 
tion  skills.  The  company  provides 
growth  opportunity  along  with  a  progres¬ 
sive  salary  and  benefits  package.  Inter¬ 
ested  candidates  should  send  their 
confidential  resume  with  salary  history 
to:  Box  3490,  Editor  &  Publisher.  Equal 
Opportunity  Employer. 


Take  a  GIANT  step... 
Place  a  Positions  Wanted  ad 
m  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


CAM/Zone  1 

To  $65K 

AD/Zone  4 

To  $45K 

AD/Zone  2 

To  $35K 

:  AM/Zone  5 

To  $35K 

PM/Zone  2 

To  $50K 

PM/Zone3 

To  $30K 

PM/Zone  6 

To  $30K 

CM/Zone  9 

To  $45K 

CD/Zone  2 

To  $40!< 

CM/Zone  5 

To  $35K 

Prs  Supv/Zone  1 

To  $45K 

Prs  Mgr/Zone  2 

To  $35K 

Mgr/Zone  5 

To  $30K 

Prs  Frmn/Zone  3 

To  $25K 

Prs  Mgr/Zone  6 

To  $25K 

Pressmen/All  Zones 

To  $22K 

Maiirm  Mgr/Zone  2 

To  $30K 

_ 

GRAPHIC  SEARCH 
ASSOCIATES 

Pos!  C'lce  Bc>  373 
NeAiOAH  Square  PA '9073 

215-359-1234 
800  342-1777 


CAREER 
OPPORTUNITIES 
IN  1989 
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Pre-Press/Scitex  140  to  180,000 

Several  of  our  clients  seek  to  fill  expanding  or 
new  positions  in  color  imaging/pre-press 
departments. 

Positions  include: 

•  Scitex  operators  140,000 

•  Scanner  operators  140,000 

•  Systems  supenisors  165,000 

•  Department  managers  1M,0W 

(Do  not  delay!  These  positions  are  slated  for 
early  '89  hires.  Midwest,  East  &  West.) 

Pre-press/Composition 

4/C  strippers  135,000 

Scanner  operators  (DS  &  Hell)  140,000 

(krmpo/Camera  supervisor  145,000 

QC/Customer  service  150,000 

Single  Wide  Press 

(Goss  &  Harris) 

lead  pressman  130,000 

Foreman  138,000 

Double  Wide  Press 

(Goss,TKS,Hoe  &  Harris) 
Journeyman  140,000 

Foreman  145,000 

Shift  supervisor  150,000 

Press  Management 

(double  &  single) 

Pressroom  supervisor  140,000 

Pressroom  supervisorlPM  shift)  150,000 
Press  Production  manager  165,000 

Plant/Facilities  manager  170.000 

Production  Management 

Various  positions  135  to  185,000  -r 


(Note:  These  positions  exist  NATIONWIDE!  List¬ 
ings  indicate  maximum  base  salary.  Each  is 
subject  to  overtime  and/or  MBO  bonus  as  part 
of  total  comt.ensation.) 


Contact  Robert  C.  Bernard 

All  posmons  tae  paid. 
Sami  rasume  or  call: 

GORDON 

^■AIAHLS 

OW  ExwcuUvw  Sitch 

610  Eaat  Baltimora  Pika 
Poat  Otfica  Box  905 
Madia,  PA  19063 
(215)  565-0600 
or  (800)  523-7112 
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HELP  WANTED 


PROMOTION 


KROMOTIONS  MANAGER 
Aggressive,  creative  individual  needed 
for  fastest  growing  South  Florida  news¬ 
paper,  2  dailies,  1  weekly.  Applicants 
must  have  experience  in  advertising, 
customer  market  research,  promotions 
of  circulation  ^owth  sales.  Knowledge 
of  audio-visual  helpful,  ability  to  work 
with  various  departments,  possess 
strong  communication  skills,  be  respon¬ 
sive  to  community  concerns,  track 
product  acceptance  and  response.  The 
manager  will  work  closely  with  associ¬ 
ates  and  the  Director  to  provide  the  best 
possible  programs  to  service  and  prom¬ 
ote  continued  circulation  growth. 

This  position  requires  a  professional 
whose  excellent  track  record  reflects 
technical  expertise  and  creativity  in 
developing  sales  promotions  and  inter¬ 
personal  wills  to  provide  strong  written 
and  graphic  communication  along  with 
data  management  skills  for  information 
maintenance. 

Salary  range  for  this  position  is 
$35,000-$40,0IX)  with  benefits  pack¬ 
age  that  includes  medical,  401K,  stock 
purchase  plan,  plus  M.B.O. 

Please  send  written  resumes  to:  Dennis 
Gardiner,  Circulation  Director,  The 
Boca  Raton  News,  Inc.,  33  S.E.  Third 
Street,  Boca  Raton,  FL  33432. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

VERSATILE  newspaper  executive,  44, 
who  feels  equally  comfortable  making 
sales  presentations,  analyzing  financial 
statements,  covering  news  stories  or 
supervising  production  departments, 
seeks  publisher  spot  on  community- 
minded  small  daily.  Box  3464,  Editor  & 
Publisher. 


_ ADVERTISING _ 

ADVERTISING  GRADUATE  student 
seeks  position  in  research/promotions. 
KAP  keyword:  enthusiasm.  Skills:  word¬ 
processing  and  layout  on  IBM  and  Mac 
software,  Pagemaker;  some  graphics; 
research,  analytical,  writing.  Call  Ruba 
(704)  536-7585. 


CLASSIFIED  ADVERTISING  MGR 
Very  strong  credentials.  Training, 
Recruiting,  Motivation.  Daily  and  Week¬ 
ly  experience.  Presently  employed  New 
York  City.  Will  relocate.  Box  3455, 
Editor  &  Publisher. 


EXPERIENCED  General  Manager,  Ad 
Director,  Ad  Sales,  Pressroom,  Circula¬ 
tion,  Production  Supervisor.  Strong  in 
promotion,  motivation. 

John  (505)  892-0194. 


_ CARTOONIST _ 

EDITORIAL  CARTOONIST:  National 
award-winning  cartoonist  seeks  news¬ 
paper  looking  to  add  insightful  wit  and 
commentary  to  'ts  editorial  page.  Box 
3436,  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 
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POSITIONS  WANTED 


CIRCULATION 


DISTRICT  MANAGER  with  major  metro- 
daily  desires  relocation.  Zone  7.  10-yrs 
plus  experience.  Home  delivery,  carrier 
sales  and  service.  (214)  349-1041. 


OUTSTANDING  TRACK-RECORD  as 
Circulation  Director  for  both  small  and 
top-ten  market  newspapers.  Very  strong 
leader  and  motivator.  Available  Febru¬ 
ary  1989.  Box  3407,  Editor  & 
Publisher. 


HANDS-ON  MANAGER  can  direct  all 
facets  of  circulation.  Strong  marketing/ 
promotion  skills.  Degree.  Terry  Morris, 
(913)  762-2971. 


_ EDITORIAL _ 

1989  JOURNALISM  GRADUATE  avail¬ 
able  to  write  and  edit  in  California 
beginning  November  1.  Experience 
includes  reporting,  editing  and  feature 
writing  for  travel  newsletter  and  food 
column  in  Washington,  DC.  Write  to  Box 
3484,  Editor  &  Publisher. 


A-1  NEWSROOM  DUO  -  Married  couple 
seeks  Zone  3  daily  reporting  jobs  with 
management  potential.  She  -  weekly 
editor  with  year  on  daily  in  local  gover- 
ment.  He  -  grad  student,  3  years  on 
daily  in  business/schools.  Both  -  strong 
copy/headline  skills.  Call  for  resumes, 
clips:  (404)  548-1484  (eves.) 


AGGRESSIVE  science  beat  or  mix 
science,  general  assignment  wanted  for 
recent  graduate  with  8  months  general 
assignment  experience.  Former  bio¬ 
chemist.  Will  initiate  people-oriented 
science  coverage,  not  just  toIIow  wires. 
Box  3495,  Editor  &  Publisher. 


A  MEDILL  J-SCHOOL  GRAD,  23,  with 
experience  covering  Chicago  politics 
and  Washington,  DC.  Edited  magazine 
at  U.  Michigan  for  3  years.  Seeking 
position  with  mid-size  or  metro  daily. 
Versatile  and  Flexible.  Box  3481, 
Editor  &  Publisher. 


AWARD-WINNING  technology  and 
business  reporter,  author,  and  instruc¬ 
tor  with  M.S.  in  Communications  and 
B.S.  in  Journalism  seeks  editing  or 
teaching  position  in  the  Northeast.  Has 
interest  in  financial  reporting.  Box 
3438,  Editor  &  Publisher. 


AWARD-WINNING  gc-getter  with  full 
range  of  experience,  including  manage¬ 
ment.  After  25  years  with  excellent  big- 
league  daily,  seeks  high-level  newsroom 
position  with  future.  Prefer  Zones  1,  2, 
5,  9.  Vigorous,  business-like,  but  flexi¬ 
ble,  and  a  sense  of  humor.  Family  man. 
In  no  rush.  Box  3443,  Editor  & 
Publisher. 


BRIGHT,  ENTHUSIASTIC.  A  passion 
for  editing  and  a  craving  for  creative 
design.  After  6  months  in  the  field,  I 
have  the  equivalent  of  3  years  experi¬ 
ence.  Prefer  Southeast  PA  or  Southern 
NJ.  Box  3434,  Editor  &  Publisher. 


BRIGHT,  HARD-WORKING  Ohio  State 
J-school  grad  with  experience  in 
management,  reporting,  copy  editing, 
photography,  design,  layout  and  paste¬ 
up  for  the  Lantern,  33,000,  daily, 
wants  more  of  the  same  Box  3482, 
Editor  &  Publisher. 


CHALLENGE  ME.  Throw  me  your  tough¬ 
est  beat  and  become  the  news  source  in 
town.  Stories  have  deep  roots;  I'm  a 
helluva  gardener.  My  experience  in 
business  writing  shows  honest  work  is 
appreciated.  D.Kight,  6328  N.  Magno¬ 
lia,  Chicago,  IL  60660. 


College  newspaper  graphics/ 
photography  editor  seeks  position  in 
creative  de^rtment  of  your  company. 
Design,  layout  and  darkroom  experi¬ 
ence.  Worked  on  Macintosh  and  IBM- 
PC/2.  May  '89  graduate.  CalL  Laura 
Chambers  (802)  655-7209. 


POSITIONS  WANTED 


EDITORIAL 


College  news!.)aper  executive  editor 
seeks  entry-level  position  editing  or 
reporting  on  small  daily  newspaper  with 
growth  potential  in  zone  1  or  2.  Intern¬ 
ship  experience,  clips  avafTable.  Call 
Cassy  Phares  at  (802)  658-7715. 


DECEMBER  '88  graduate  from  the 
University  of  Texas  at  Austin  seeks 
entry-level  copy  editing  position.  Previ¬ 
ous  experience  with  a  major  college 
daily  includes  reporting,  layout  and 
editing.  Resume  and  references  avail¬ 
able.  Robert  (214)  896-4023. 


DEC  '88  JOURNALISM  GRAD  with 
clean  copy  and  open  mind  seeks  entry- 
level  job  in  writing  or  production. 
Skilled  in  copy-editing,  movie  review 
writing.  Will  train  for  any  position.  Jim 
Gregory  (602)  840-9505  or  Box  3433, 
Editor  &  Publisher. 


DEFENSE  DEPARTMENT  GOT  YOU 
DOWN?  Graduate  journalism  student 
living  in  Florida  pursuing  a  thesis  on 
defense  department  scandals  and 
coverage  by  the  fourth  estate  is  looking 
for  freelance  work  relating  to  the  issue. 
A  former  intern  for  Newsday  and  the  St. 
Petersburg  Times,  experienced  with 
public  document  searches  and  feature 
writing,  a  Cum  Laude  graduate  in 
Accounting  and  Information  Systems 
WANTS  YOU  TO  TAKE  A  LOOK.  Shine  a 
light  this  Christmas  season.  David 
Abels,  PO  Box  6731,  Delray  Beach,  FL 
33484-0731.  (407)  495-9472. 


DON'T  HIRE  ME,  unless  you  are  looking 
for  a  15-year  pro  with  writing,  editorial 
and  management  experience  in  all 
aspects  of  corporate  publications.  I  love 
writing;  love  working  with  people 
committed  to  award-winning  communi¬ 
cations.  Salary  secondary  to  job  satis¬ 
faction  and  opportunity  for  growth. 
Write  Box  3336,  Editor  &  Publisher. 


DON'T  RUN  THAT  AD-just  call  me.  I'll 
become  your  best  general  assignment 
reporter  ever.  1988  news-editorial  grad, 
Magna  Cum  Laude;  reporting  intern¬ 
ship;  clear,  accurate  writing;  skilled  at 
photography  and  layout.  Zones  7,8,9. 
Brian  (801)  364-9502. 


ENERGETIC,  EXPERIENCED  COPY 
EDITOR  seeks  position  with  mid-sized 
or  metro  daily  in  Zones  2,  3,  4,  or  6. 
Journalism  Master's  degree  candidate. 
Available  to  start  May  1989.  Box  3473, 
Editor  &  Publisher. 


Enterprising  &  Energetic  May  '89  grad 
seeks  position  in  Bangor,  ME,  area  as 
ADVERTISING  COPYWRITER/SALES 
associate.  Copywriting,  sales,  telemark¬ 
eting,  layout  &  design  experience. 
Mac-knowledge.  Contact:  Ellen  Kanner, 
206  Oxford  Hall,  UMaine,  ME  04469. 

Ph:(207)  866-3886 


EXPERIENCED,  hard-working  MA  grad 
seeks  challenging  reporting/editing 
position  on  quality  daily/weekly  in 
Connecticut  or  vicinity.  I  can  give  you 
fresh,  lively  clean  copy  and  3  years 
experience  if  you  give  me  the  chance. 
Box  3437,  Editor  &  Publisher. 


POSITIONS  WANTED 


_ EDITORIAL  1 

EXPERIENCED,  award-winning 
communication  major,  seeks  full-time 
position  in  PR  or  Corporate  Communi¬ 
cations.  Excellent  writing,  editing, 
layout  and  video  production  skills.  K.D. 

Smith  (319)  557-8118;  4881  Asbury 
Ct.,  Dubuque,  lA  52001. 


EXPERIENCED  graduate  seeks  work  on 
daily,  prefers  to. cover  politics,  gov. 
B.A.,  Dec.  1988,  Mass.  Comm.  UW- 
Milwaukee.  B.A.  Political  Science, 
1981.  Edits  monthly  church  paper. 
Works  for  minority  weekly.  Write  Box 
3493,  Editor  &  Publisher. 


EXPERIENCED  PICTURE  EDITOR  and 
photojournalist  (8  years)  seeks  page 
design  or  picture  editing  job  at  quality 
daily.  Currently  working  part-time  as  a 
picture  editor  while  finishing  a  Master's 
degree  at  lU  (5/88).  Good  MAC  skills. 
Call  Cindy  (812)  333-6504. 


EXPERIENCED  REPORTER,  ready  to 
leap  from  the  streets  to  a  desk,  seeks 
editing  position  at  quality  mid-sized 
daily.  Good  ATEX,  Hastech  and  Macin¬ 
tosh  skills.  Currently  a  graduate  student 
at  lU.  Available  in  May.  Call  Gail  (812) 
333-6504. 


Gannett  need  not  apply!  M.E.  for 
nation's  best  college  daily  would  like  to 
compete  against  that  motley  crew  of  J- 
school  PR  grads.  Seeking  aggressive 
paper  that  appreciates  good  writing  and 
harasses  local  officials.  Have  exper'- 
ence.  S.  Rhodes,  601  Ridgewood  Ave., 
Apt.  306,  Minneapolis,  MN  55403. 


Got  the  post-Santa  blues?  Get  a 
Marquette  J-school  grad  with  Phil.  BA 
and  2  years  experience  in  weeklies. 
Ideal  gift  for  any  zone  2  paper  with 
20,000  plus  circ.  ORDER  NOW  and  get 
production  skills  included.  Hurry,  just  1 
left.  Box  3480,  Editor  &  Publisher. 


GRADUATE  STUDENT  finishing 
master's  degree  in  journalism,  willing  to 
work  anywhere  if  it's  on  a  good  daily 
that  changes  writing  and  reporting 
skills.  Box  3487,  Editor  &  Publisher. 


HARD-WORKING  NEWS  REPORTER 
seeks  entry-level  position  at  daily  or 
weekly  publication.  Midwest  region 
preferred.  Ohio  State  University  School 
of  Journalism  graduate.  Available  July 
1989.  Molly  Griffin,  OSU  Placement 
Office,  (614)  292-7055. 


HAVE  PEN,  WILL  TRAVEL 
Looking  for  a  young  and  hungry  G.A. 
with  investigative  experience  for  your 
daily  paper?  I'm  a  May  Temple  U.  jour¬ 
nalism  honors  grad.,  as  well  as  an 
award-winning  reporter.  Dave  Ralis 
(215)  546-8241. 


HUNGRY  REPORTER  -  editor-in-chief 
of  college  paper  with  diverse  intern¬ 
ships,  I  am  seeking  a  job  on  a  daily  in 
zone  1  or  2.  Police  beat  preferred,  but 
I'm  willing  to  go  to  any  lengths  to  get 
any  story.  Call  Andrea  at  (718) 
236-1938. 


ATTENTION  ADVERTISERS: 

E&P’s  offices  will  be  closed  on 
Monday,  January  16th, 

Martin  Luther  King  Day. 

Please  note  this  when 
submitting  ad  copy  for 
the  January  21st  issue. 
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I’m  a  recent  Northwestern  grad,  with  a 
B.A.  from  Yale,  ready  to  tackle  either 
business  or  general  assignment  report¬ 
ing.  Have  written  for  a  business  daily  in 
Washington,  DC.  Other  experience  at  a 
West  Coast  weekly  and  the  New  Yorker. 
Alex  (212)  876-0259. 


I nvestigat ive/Genera I  Reporter/Ed itor 
Aggressive,  former  New  Yorker.  Exten¬ 
sive  investigative  experience.  Front 
page  publication.  Needs  prime-time 
crime.  B.A.  in  journ.,  minor  in  liberal 
arts/English.  Will  relocate.  Call  R.L. 
Heller  (213)  438-8655.  3600  E.  7th 
St.  #3,  Long  Beach,  CA  90804. 


I  WAS  VOTED  WISCONSIN’S  BEST, 
and  I  will  do  my  best  for  you.  With  more 
than  2  years  of  professional  experience 
and  graduating  with  two  majors,  I  will 
travel  to  the  stars  for  the  right  job.  (^11 
Troy  at  (414)  235-6142  or  write  to  Box 
3435j  Editor  &  Publisher. 


January  grad  seeks  position  on  news¬ 
paper  feature  staff  or  magazine  staff.  2 
internships  at  national  magazines.  4 
years  on  college  newspaper.  Stringer  for 
large  metro  daily,  journalism  and  Engl¬ 
ish  major.  Call  Ted  at  (317)  634-6413. 


((317)  634-641; 


JOURNALIST  WITH  A  CAMERA 
Innovative,  intelligent,  and  problem 
solving  photojournalist.  Motivated, 
trained  at  leading  newspaper  and  CPOY 
winner.  I  can  capture  che  moment. 
Alain  McLaughlin  (415)  861-6030. 


Journalism  Master’s  graduate  seeks 
staff  writer  post  at  newspaper  or  maga¬ 
zine.  Graduating  Aug.  89.  Second  areas 
-  English,  medicine;  university  and 
international  journalism  publishing 
experience  in  US,  UK,  India.  Further 
details.  Box  3474,  Editor  &  Publisher. 


MAGAZINE  MAVEN 
Received  Medill  master’s  in  1988. 
Desires  magazine  job  in  1989.  David 
Minkow,  5395  Forest  Way,  Bloomfield 
Hills,  Ml  48013. 


MAGAZINE  SPECIALIST-Graduating  in 
May  with  BA  in  Journ.  from  Temple  U. 
Values  organization,  leadership,  inter¬ 
personal  skills,  professionalism.  Exp.in 
all  areas;  history  minor.  Top  of  the 
Class!  Will  relocate.  Write:  B.A.L.  7920 
Hidden  Lane,  Philadelphia,  PA  19117. 


MARK  THIS  AD 

Recent  J-Grad  will  deliver  insightful 
articles  as  a  staff  member  of  your  maga¬ 
zine  or  weekly  newspaper.  Seeks  posi¬ 
tion  where  creativity  and  hard  work  as  a 
team  member  is  appreciated.  Call  Erik 
at  (216)  874-2122. 


MAY  1988  GRADUATE,  James  Madi¬ 
son  University  seeks  entry-level  report¬ 
ing  position.  Freelance  experience, 
keen  on  the  arts  and  social  issues.  Liter¬ 
ary  prizes.  Write  Nina  Inez,  429  N. 
Clermont  Avenue,  Margate,  NJ  08402 
or  call  (609)  487-1044. 


MAY  ’89  TEMPLE  U.  GRAD  looking  for 
small  to  mid-size  daily  to  start.  Flair  for 
features  with  copy  editing  and  sports 
experience  in  broadcast  and  print.  Will 
relocate.  Let’s  talk!  John  Lines,  47  E. 
Main  St.,  Brownstown,  PA  17508 
(717)  656-7684. 


May  graduate  from  top  J-school  will  be 
seeking  job  opening  as  general  assign¬ 
ment  reporter.  Experience:  college 
newspaper  senior  editor  and  writing 
positions,  and  2  internships  at  local, 
medium-sized  daily.  Will  live  anywhere. 
Box  3494,  Editor  &  Publisher. 

MEDILL  GRAD  seeks  general  assign¬ 
ment  social  service  or  science-tech 
beat  V  th  a  daily  or  magazine  in  West  or 
Eas.  Washington,  daily  and  business 
experience,  sharp  writer-reporter.  Ken 
Sternberg  (212)  724-1095. 


May  graduate  seeks  1st  pro  opportunity. 
Reporter/copyeditor  position.  Limited  tn 
exper.  But  abundant  in  talent  &  ambi¬ 
tion.  I  want  to  prove  myself  at  mid-sized 
or  metro  daily.  Previous  titles:  reporter, 
copyeditor,  columnist,  researcher.  Box 
3465,  Editor  &  Publisher. 


Mid-May  MA  grad  seeks  newspaper 
editing  or  reporting  career  in  Zones 
3,4,6.  9  years’  pro  exp.  with  weekly  and 
daily  papers.  Former  Newsweek  On- 
Campus  corresppndent.  Winner  of  state 
and  national  writing  awards.  Only  23. 
Box  3483,  Editor  &  Publisher. 


MORE  THAN  THEORY: 

Grad  student  with  5  years  in  dailies 
seeks  reporting  position  on  major-to- 
mid-sized  daily  in  July.  Spring  intern¬ 
ship  is  with  major  daily’s  Washington 
bureau.  Box  3472,  Editor  &  Publisher. 


NATIONAL  award-winning  editor-in- 
chief  of  the  nation’s  largest  (in  terms  of 
circulation,  bud«t  and  staff)  and  best 
(as  selectd  by  SPJ)  student  newspaper 
seeks  entry  level  sports  reporter  or 
editor  position  anywhere  in  the  nation. 
Box  3486,  Editor  &  Publisher. 


Newhouse  MA  grad  with  6  months  daily 
feature  exjjerience  seeks  general  news 
repprting  position.  Can  cover  variety  of 
topics.  Former  teacher  with  education 
MA,  have  special  expertise  on  educa¬ 
tion  issues.  Alan  R.  Rudolph,  11 
Remsen  St.,  Staten  Island,  NY  10304. 


Photojournalist/reporter  received  M.A. 
in  journalism  1988  and  looks  forward  to 
being  part  of  professional  team. 
Specialty  B&W  and  color  slide  photo¬ 
graphy.  Willing  to  travel.  Prefers  work¬ 
ing  in  Zone  9  or  overseas.  M.E.  Sisko, 
PO  Box  41922,  Tucson,  AZ  85717. 


READ  NO  FURTHER  May  '89  grad  from 
Marquette  seeks  reporting  or  design 
position.  ME  of  campus  paper.  Editor 
award-winning  yearbook,  ombudsman, 
Gannett  and  Scripps-Howard  Scholar¬ 
ships.  G.Borowski,  2549  N.  Bremen, 
Milwaukee,  Wl  53212. 


Recent  City  University  of  London  gradu¬ 
ate,  MA,  currently  city  reporter  for  daily 
seeks  Third  World  string  with  national 
magazine  or  paper.  Spanish  speaking. 
Box  3469,  Editor  &  Publisher. 


REPORTER,  2  years-plus  experience  is 
hungry.  Newspaper  needing  hard-news 
writer  can  feed  him.  (913)  234-6941. 


SHARP,  SHIRT-SLEEVED  REPORTER 
seeks  daily  newsroom  with  a  talented, 
energetic  staff  and  a  mind  of  its  own. 
Great  references.  (312)  864-4743. 


SIX-PLUS  years  experience  in  news 
sports,  entertainment  and  features. 
Zone  5  reporter  looking  for  move  from 
mid-size.  Refined  skills  and  constant 
ideas  into  action.  PO  Box  252, 
Newbury,  OH  44065. 


SPORTS  EDITOR/WRITER 
Only  35,  but  18  years  in  sports  depart¬ 
ment.  Drifted  to  news  desk,  wants  to  go 
back  to  my  roots.  Experience  from  preps 
to  pros.  Ciall  Mark,  (609)  965-3126. 


SPORTS  REPORTER/EDITOR 
3  years  experience  at  28,000  AM  daily 
covering  Div.  I  sports  and  administra¬ 
tion.  Prolific  writer;  skilled  with  heads 
and  layout.  Solid  photo  skills.  Excellent 
references.  Dailies  only;  Zones  3,  4  or 
6.  Box  3468,  Editor  &  Publisher. 


SPORTSWRITER 

Looking  for  a  bright,  aggressive,  exper¬ 
ienced  reporter  with  a  grad  date  of  May 
1989?  I’m  your  man.  I  have  13  years 
experience  on  major  dailies  in  Orange 
County  and  Indianapolis.  Will  consider 
any  oner/climate.  (317)  576-0121. 


SPORTSWRITER.  5  years  experience  in 
prep  and  collegiate  coverage.  Also 
experienced  in  page  design  and  editing. 
Zone  6  only.  Box  3500,  Editor  & 
Publisher. 


SPORTS  WRITER  with  a  year  of  experi¬ 
ence  seeks  position  at  daily  paper. 
Award-winning  and  hard-working. 
Strong  sports  background.  Will  relo¬ 
cate.  Photography  skills.  Call  Ross 
(812)  336-1243. 


SPORTS  WRITER/EDITOR/FEMALE 
available  5/89.  Missouri  J-School.  Seek 
medium/large  daily.  Experienced  High 
School  and  college  beats.  Box  3432, 
Editor  &  Publisher. 


SPORTS  WRITER/EDITOR  with  two 
years  experience  and  (<1A  in  journalism 
seeks  position  in  Zone  1,  2,  5  urban/ 
suburban  area.  Excellent  attention  to 
detail,  photography  skills.  Write  Box 
3485,  Editor  &  Publisher. 


ST.  MICHAEL’S  journalism  grad  wants 
work  in  a  newspaper  or  magazine. 
Experienced  as  news  editor  of  college 
newspaper  and  in  professional  publica¬ 
tions.  Strong  writing  and  editing  skills. 
Clips  and  resume  available.  Box  3492, 
Editor  &  Publisher. 


STYLE  AND  SUBSTANCE.  Page  desig¬ 
ner  with  creativity,  sound  news  judg¬ 
ment  looking  for  any  job  where  I  can  use 
all  my  talents.  Intern  experience  in 
graphics  and  reporting  at  metro  dailies. 
Mac  friendly.  Hire  me  before  I  go  into 
adv.  Mike  Goheen  (502)  395-4616. 


Talented,  aggressive  REPORTER  (with 
the  clips  to  prove  it)  seeks  a  home  at  a 
service-minded  community  daily.  Will¬ 
ing  to  move  anywhere  for  the  right  job, 
and  I’m  willing  to  WORK  my  way  up 
from  the  bottom.  Call  Eileen  at  (516) 
694-6075.  Answering  machine. 


Talented,  driven  student  reporter  look¬ 
ing  for  position  on  daily.  Can  crank  out 
copy  story  one  minute;  compose  a 
unique,  interesting  feature  the  next. 
Interned  at  two  dailies;  have  done  it  all. 
Willing  to  relocate.  Respond  to  Box 
3471,  Editor  &  Publisher. 


THREE  PRO-INTERNSHIPS.  School 
daily  editor,  SPJ  chapter  president. 
Campus  rep  for  SPJ  national  board  of 
directors.  High  GPA.  Want  this  May 
graduate?  Call  Chris  Miller  (304) 
229-8487  or  (304)  522-0113. 


TRAPPED  IN  ACADEMIA!  12/88  Univ. 
of  Iowa  grad.,  M.A.  degree.  Photo,  writ¬ 
ing,  editing,  production  skills.  I’ve  got 
the  education,  need  the  chance  to 
shine!  Nancy  Prawdzik,  915  E. 
Washington,  Apt.  4,  Iowa  City,  lA 
52240.  (319)  351-3543. 


TRIAL  ATTORNEY  with  3  years  experi¬ 
ence  and  December  ’88  Iowa  journalist 
MA  seeks  law/general  assignment  job. 
Great  daily  clips.  Glowing  references. 
Any  zone.  David  Vestal,  1704  Glendale 
Road,  Iowa  City,  lA  52245  (319) 
338-0396. 


UNCOMMON  GRADUATE  seeks 
uncommon  job.  Fjrcellent  writer.  Copy 
editing,  layout  and  pasteup  experience 
on  magazine  with  250,000  circulation. 
Desk  top  publishing.  High  GPA.  Jay 
Johnson,  3711  Holland,  Apt.  302, 
Dallas,  TX  75219. 


U.  of  Ml  May  ’89  grad  seeks  copy  edit¬ 
ing  and/or  reporting  job  with  Midwest¬ 
ern  daily.  Internship,  college  newspaper 
experience.  Capable,  resourceful,  will¬ 
ing  to  work  any  hours.  M.  Kolar,  1510 
Hill  St.  #13,  Ann  Arbor,  Ml  48104. 
(3 1 3)769-5474/269-2087. 


VERSATILE  VETERAN  REPORTER 
seeks  reporting  or  editing  post  at 
meoium  or  large  daily.  12  years  in  poli¬ 
tics,  legislature,  local  government,  but 
can  produce  entertaining  features.  All 
offers  considered;  Pacific  Northwest 
preferred.  Box  3454,  Editor  & 
Publisher. 


VERSATILE  COPY  EDITOR  seeks  fast- 
paced  job  at  mid-size  or  metro  daily. 
Can  fill  any  rim  position.  Four  years 
experience  as  copy  editor,  news  editor, 
wire  editor.  Pagination  skills.  Graduate 
degree.  Zones  3,4,5.  Leave  message 
(812)  332-3426. 


VERSATILE  REPORTER  with  solid  daily 
experience  seeks  staff  job  on  mid-sized 
daily  or  up-and-coming  weekly.  Can 
cover  general  assignment,  military, 
etc.,  and  write  welT-crafted  features. 
Strong  photo  skills.  Willing  to  relocate. 
Box  3510,  Editor  &  Publisher. 


WRITER  with  3  +  years  experience  writ¬ 
ing  features  and  one  year  experience 
editing  magazine,  seeks  position  as 
medical/science  features  writer.  Exten¬ 
sive  science  education  +  medical 
background.  Eager  to  relocate,  willing 
to  travel  extensively.  (804)  623-7605 
leave  message. 


YALE  GRADUATE  (Dec  ’87)  with  report¬ 
ing  internships  at  U.S.  &  British  dailies 
seeks  copy  Siting  position,  preferably 
in  Great  Lakes  or  northeast.  Tom 
Brooks,  582  Birch  Hill  Dr.,  Youngs¬ 
town,  OH  44509.  (216)  792-9984. 


PHOTOGRAPHY 


UT-Austin  HONORS  GRAD 
Seeks  staff  photographer  position. 
Experienced  in  color,  typesetting,  pagi¬ 
nation,  layout/pasteup.  Some  writing. 
Serious  inquiries  to  Box  3470,  Editor  & 
Publisher. 
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express  ELEVATOI^ 
TO  PRESS 
EXECUTIVE  OmCES 


BELIEVE  ME-IT5  THE  TOUGHEST, 
LONGEST  CAMPAIGN  fVE  EVER  BEEN  ON/ 


QUAYLE^ 


The  4th  Estate  1988*in-Review  By  Doug  Borgstedt 


GEE,POP-HONCOMr  THERES  ONLY  A 
COttPLA  STORIES  ON  TV  NEWS  COMPAREP 
TO  ALL  THE  PAGES  OF  NEWS 
IN  THE  PAPER  ? 


"  MAYBE  WEVE  BEEN 
JUST  A  UTTLE  BIT  TOO 
HARD  ON  HIM-" 


L 
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PROMOTION  SALE! 

2  for  1  Value  for 
Newspaper 
Promotion 


In  E&P’s  1989  International  YearBook! 

Place  your  Newspaper’s  ad  next  to 
or  near  your  listing  and  draw 
attention  to  your  paper. 


1. 


2. 


■B  ■  Establish  newspapers  as  the  Public 
Relations  medium,  (specifically  your  paper),  with  PR 
firms  and  corporate  communicators. 


■  Solidify  your  standing  in  the  newspaper  market  and  assist  in  recruiting.  The  YearBook  acts 
as  a  directory  for  new  and  veteran  journalists  when  looking  for  employment. 

This  all-in-one  global  “data-bank”  is  used  constantly,  all  year  long  by  PR  firms.  Corporate  Communi¬ 
cations  Professionals,  Advertising  Planners  and  Buyers,  Colleges  and  Universities.  The  1989  Editor  & 
Publisher  YearBook  is  the  one  stop  source  book  of  Newspaper  operations  and  information.  Over 
13,()(X)  copies  sold  each  year! 

Contact  your  local  sales  representative 
or  call  Don  Parvin  at  212  •  675  •  4380  and  reserve  your  space. 

Closings:  Space  —  January  23,  1989  Material  —  February  7,  1989 


New  York 

11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
Fax:  (212)  929-1259 


Chicago  Los  Angeles  San  Francisco 

303  East  Ohio  Street  Ste.  801 ,  3250  Wilshire  Blvd.  Ste.  1 420, 450  Sansome  Street 
Chicago,  IL  6061 1  Los  Angeles,  CA  9001 0  San  Francisco,  CA  941 1 1 
(312)  645-01 23  (213)  332-6346  (41 5)  421  -7950 

Fax:(213)382-1108  Fax:(415)  398-4156 


(312)  645-0123 


(415)  421-7950 
Fax:  (415)  398-4156 


Toronto 

148  King  Road  E. 

King  City,  Ontario  LOG  1 KO 
(416)  833-6200 
Fax:(416)  833-1613 


EcBlor  &  Pubfisher 

1 1  West  19th  Street  •  New  tfork,  N  Y  10011*  212  675  4380 
FAX#  212  929  1259 
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THEAKITSAN 

James  Looney  is  a  lot  like  a  baseball  For  Looney,  ensuring  quality  is  a  Ml-time  job. 

umpire:  He  has  a  tough  job,  but  as  long  as  he  That  doesn’t  surprise  his  colleagues;  they 

does  it  well,  few  people  notice.  Looney  is  a  know  he  wants  things  just  right.  If  there  are 

pressman  at  The  Commercial  Appeal  in  problems,  he  finds  tfe  solution.  Like  the  good 

Memphis.  He’s  been  there  nearly  15  years.  Five  umpire,  he  quickly  makes  the  right  calls, 

nights  a  week  he’s  the  head  of  a  press  crew—  Says  A.  L.  Bolin,  press  superintendent, 

responsible  for  the  birth  of  each  edition.  “We  put  him  out  there  and  expect  him  to  get  the 

Just  getting  225,000  newspapers  printed  job  done.  And  he  does!’ 

isn’t  good  enough.  Reproduction  has  to  be  crisp  James  Looney.  Persistent.  Innovative, 

and  clean— especially  as  the  use  of  color  grows  An  artisan.  One  of  more  than  8,000  people  at 

—and  the  product  has  to  hit  the  street  on  time.  Scripps  Howard  Newspapers. 

PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
i!l  NEWSPAPERS 


